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ladio  Is  Still  Unproved  Sales  Medium 
Though  Its  Advertising  Use  Grows 

Question  of  Promise  or  Menace  to  Newspaper  Isi  Unanswered,  but  Figures  Show  Increase  from 
$3,760,000  in  1927  to  $18,729,000  in  1929  for  Broadcast  Appropriations 


RADIO— Promise  or  Menace  to  the 
^ Established  Newspaper?”  a  question 
uked  in  these  columns  six  years  ago,  re¬ 
gains  without  a  conclusive  answer. 
Employment  of  the  ether  waves  for 
XMnmunication  of  news  has  made  rela- 
ively  little  advance  in  that  period,  and 
ilans  tfor  great  expansion  of  this  com- 
Bunication  method,  both  domestic  and 
irtrseas,  remain  fluid  with  little  pros¬ 
ect  of  immediate  crystallization. 

As  an  advertising  medium,  radio 
roadcasting  has  made  tremendous 
trides,  but  the  highest  possible  esti- 
lates  of  air-time  costs  place  the  total 
ar  behind  the  appropriations  for  space 
1  printed  media.  Records  of  broad- 
itfing  costs  are  comparable  only  as  far 
ack  as  1927,  and  then  only  for  the  two 
ujor  chains,  but  they  indicate  an  in- 
rease  from  $3,760,000  in  1927  to  $18,- 
29,000  in  1929.  Statistics  for  the  first 
Barter  of  the  current  year,  compiled  by 
lational  Advertising  Records,  Inc.,  the 
nrce  of  the  above  figures,  indicate  an 
KTease  oif  SO  per  cent  in  air-time  pay- 
lents  over  the  same  period  in  1929, 
Bd  the  probable  increase  of  the  year’s 
)tal  to  more  than  $30,000,000. 

In  the  face  of  decreased  advertising 
cpenditures  for  newspapers  and  maga- 
nes,  during  the  first  three  months  of 
)30,  the  tremendous  expansion  of  ap- 
opriations  for  radio  time  might  indicate 
at  advertisers  are  supplying  the  an- 
«r  to  part  of  the  question  introducing 
lis  article  but  the  fact  is  probably  other- 
ise. 

Testimony  of  advertisers,  gathered  in 
recent  survey  by  the  Association  of 
stwnal  Adyertisers,  indicates  that  users 
broadcasting  time  are  still  uncertain, 
be  element  of  chance  and  error  that 
™t  be  eliminated  from  the  most  care- 
lly  planned  space  campaign  in  estab- 
1^  proven  media,  exists  many  times 
[ij^ied  in  broadcasting.  Much  of  the 
^000,000  going  on  the  air  in  1930 
dt^  large  but  indefinite  amount  ex¬ 
uded  for  words  and  music  to  employ 
E  air-time,  is  test-tube  work,  experi- 
^tion  not  only  with  a  medium  of 
doubted  puWic  appeal  but  with  meth- 
s  of  employing  that  appeal.  The  prob- 
n  of  selling  goods  or  services  by  radio 
^parable  to  playii^  chess  with  an 
wwn  number  of  pieces  on  a  board 
tn  M  unknown  number  of  squares. 
Mibilities  are  infinite,  with  the  win- 
^  gambits  as  yet  undeveloped, 
wemment  and  the  man  in  the  street 
“oonce  direct  selling  as  undesirable 
^pbably  not  feasible  for  a  national 
No  aspect  of  advertising 
T^'^cd  more  ridicule,  even  from  the 
"rosters,  than  the  neck-snapping 
^  program  of  dulcet 
w  to  the  bland  hundred  words  of  the 
“this  program  is  present- 
I  P*?-  courtesy  of  the  Secau- 
Corporation,  manufactur- 
,  P'Jfscs  and  tin  whistles,  gen- 
estphalian  hams  and  pickled  pork- 
t^es,  the  new  delicacy  in  gelatine.” 

ppers  laugh  and  the  studio  crews 
n  stations  fill  up  odd 

^Eth  burlesques,  but  the  advertiser 
write  checks  and  watch 
^*Ports  hopefully.  And,  converse¬ 
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ly,  the  government  and  the  man  in  the 
street  notwithstanding,  he  hears  of  Mid 
Western  stations,  surrounded  by  farms, 
making  fortunes  for  their  operators 
through  selling  that  verges  on  brutality 
for  directness. 

If  the  advertiser  assumes  that  the 


beginning,  middle,  and  end  of  the  pro¬ 
gram,  provided  his  air-time  covers  more 
than  a  single  15-minute  period.  He 
can  employ  the  most  expensive  orches¬ 
tras,  dramatic  and  operatic  companies, 
soloists  who  command  thousands  of  dol¬ 
lars  for  10  minutes  singing  in  a  half¬ 


GROWTH  OF  BROADCAST  ADVERTISING 

DURING  1927,  1928  AND  1929 

o  I 

Over  the  Networks  of  The  National  Broadra^ting  Company  and  I  N 

The  Columbia  Broadcasting  System  11 

Souree:  National  Advertising  Records  ■■ 

CHART  BY  FREEING  FOSTER  || 


INVESTMENT  IN  1929  WAS  ALMOST 
FIVE  TIMES  AS  LARGE  AS  IN  1927 


1927 

1928 

1929 

January  • 

$270,949 

$733,815 

$1,258,174 

February 

2S2,I95 

715,316 

1.372,484 

March  • 

316,158 

841,727 

1,610,252 

April  •  • 

273.209 

773,364 

1,550J72 

May  .  . 

257,981 

776.279 

1,562,770 

June  •  • 

241,930 

679.566 

1,309,295 

July  .  . 

228,666 

640.333 

1411,517 

Augutl  . 

195,143 

676.200 

1,330,079 

September 

264,725 

813.874 

1,599.191 

October  . 

368,111 

926,712 

1,948,430 

November 

491,711 

999,080 

1,908487 

December 

671.732 

1,084.408 

1,968,720 

$3,832,510 

$9,660,67411 

$18,729471  s 

The  iigures  exclude 
$598,000  worth  of 
political  broadcasting 
which  was  done  during 
October  and  November 
1928. 


government  and  the  man  in  the  street 
correctly  estimate  the  situation,  he  has 
his  choice  of  a  number  of  forms  of  en¬ 
tertainment,  education,  or  edification  as 
carrier  waves  for  a  subtle  sales  story. 
He  may  follow  the  movies  with  a  theme 
song  introducing  his  program,  but  the 
evidence  compiled  by  the  Association  of 
National  Advertisers  points  out  that 
few  of  these  theme  songs  are  worthy  of 
the  product  they  attempt  to  immortalize. 
He  may  employ  a  famous  stage  come¬ 
dian  with  carte  blanche  to  “do  Ms> 
stuff,”  limited  by  the  restrictions  of  the 
broadcasting  company  and  by  the  in¬ 
junction  of  his  employer  to  get  the  trade 
name  into  the  patter  at  least  twice  in 
15  minutes.  He  may  dissociate  his  pro¬ 
gram  entirely  from  the  product  except 
for  the  one-minute  announcements  at  th- 


hour  program,  medical  doctors,  econo¬ 
mists,  lawyers,  or  newspaper  men  with 
messages  that  delicately  touch  his  line 
to  market. 

All  of  these  have  been  used,  with  a 
hundred  variations  and  sometimes  at  a 
cost  that  would  have  staggered  the  con¬ 
servative  pre-radio  advertiser.  With  all 
the  expenditure  which  so  far  totals  al¬ 
most  $40,000,000  in  40  recorded  months 
of  air-time,  in  an  estimated  equal 
amount  for  entertainment  and  educa¬ 
tional  features,  it  cannot  be  said  today 
with  certainty  that  a  given  type  of  pro¬ 
gram  will  produce  results  if  used  at  a 
given  time  by  a  given  advertiser. 

The  “applause  card”  autographed  pic¬ 
tures  and  other  souvenirs  us^  to  trace 
listener-interest  have  been  investigated 
diligently  by  buyers  and  sellers  of  radio 


service,  with  no  findings  that  tie  sales  re¬ 
sults  definitely  to  radio  as  distinct  from 
other  media.  Tracing  of  direct  sales  re¬ 
sults  is  made  more  difficult  by  the  insist¬ 
ence  of  the  broadcasting  chains  that  their 
program  sponsors  do  not  discontinue  ad¬ 
vertising  in  other  media.  It  is  a  shrewd 
policy,  the  effect  df  which  is  to  blunt  the 
competitive  antagonism  of  printed  media 
and  at  the  same  time  to  divide  the  load 
of  sales  promotion. 

But,  sales  returns  from  radio  are  not 
less  definite  than  the  dimensions  of  the 
channels  through  which  the  broadcast 
message  proceeds.  The  radio  chains 
make  broad  unqualified  claims  as  to  the 
number  of  radio  sets  and  the  number  of 
listeners,  and  in  their  general  promo¬ 
tion  if  not  in  specific  solicitations,  give 
the  impression  that  every  radio  receiver 
is  always  in  operation  with  an  attentive 
audience.  The  number  of  sets  operative 
as  of  April  1,  1930,  will  be  determined 
with  workable  accuracy  by  much  dis¬ 
cussed  fifth  question  in  the  Federal  Cen¬ 
sus.  How  many  hours  each  set  works 
and  how  many  listeners  are  within  range 
of  the  loud-speaker  will  remain  myster¬ 
ious.  Few  programs  have  created  a  deep 
enough  public  interest  to  have  their  with¬ 
drawal  protested  by  large  numbers  of 
listeners,  and  that  is  the  only  reliable 
test  so  far  devised  for  a  feature’s 
interest. 

The  cost  of  a  feature  is  not  a  reliable 
index  of  its  appeal.  Amos  ’n’  Andy, 
reputed  to  be  the  most  popular  air  fea¬ 
ture,  are  by  no  means  the  most  expensive. 
They  are  not  found  among  a  group  of 
ten  of  the  most  expensive  weekly  pro¬ 
grams  shown  cm  this  page.  Contrariwise, 
several  of  the  features  listed  in  that 
chart  of  expensive  programs  have  not 
found  a  high  place  in  recent  surveys 
conducted  by  newspapers  and  advertisers. 
Whether  to  write  a  program  around  en¬ 
tertainers  who  have  wem  fame  and  the 
right  to  command  hig[h  pay  in  other 
fields,  or  to  write  continuity  for  a  cast 
unknown  to  stage,  screen,  or  rostrum, 
is  another  unanswered  question.  Messrs. 
Amos  ’n’  Andy  were  just  blackface 
comedians  when  the  radio  audience 
found  them  in  a  Chicago  theatre,  and 
the  pre-radio  estates  of  Maestros  Vallee, 
Lopez,  and  Bernie  to  mention  a  few, 
were  not  proud  before  a  radio  song-hit 
or  two  won  them  fame,  fortune,  and  the 
privilege  of  writing  books  and  testi¬ 
monials.  The  owners  of  the  Fresh  Air 
Taxicab  Company  of  America,  Incorpul- 
ated,  seem  to  be  as  well  known  today  as 
Calvin  Coolidge,  but  to  date  the  Pepso- 
dent  Company  has  refrained  from  com¬ 
ment  upon  sales  produced,  or  from  any 
comment  except  denial  that  it  contem¬ 
plates  dispensing  with  the  services  of 
Amos  ’n’  Andy. 

Maestro  Vallee  is  the  Eastern  sea¬ 
board’s  successor  to  the  matinee  idol  and 
has  the  right  to  command  fabulous  sums 
for  an  hour’s  appearance  at  private 
dances,  plus  the  revenues  of  a  rich  but 
not  gaudy  night  club— but  there  is  no 
testimony  that  his  harmonies  have  been 
echoed  by  the  bell  on  the  Fleischmann 
Yeast  cash  registers. 

(Continued  on  page  58) 
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STIMSON  DEFENDS  HIS 
PARLEY  PRESS  POLICY 

Tells  Reporters  on  Arrival  Here  Ban 
Acainst  Newspaper  Interviews  Was 
Necessary — Hopes  Ship-to-Shore 
Story  “Removed  Feeling” 


Secretary  of  State  Henry  L.  Stimson 
answered  criticism  of  his  conduct  of 
press  relations  during  the  Naval  Dis¬ 
armament  Conference  in  London  in  an 
interview  with  ship  news  reporters  upon 
his  return  to  this  country  aboard  the 
Leviathan,  April  29,  with  other  mem¬ 
bers  of  the  United  States  deflation. 
He  was  recently  charged  by  Karl  A. 
Bickel,  president  of  United  Press,  and 
Frank  H.  Simonds,  of  the  New  York 
Evening  Post,  with  refusing  interpreta¬ 
tive  interviews  on  the  disarmament  con¬ 
ference  to  representatives  of  American 
newspapers  and  press  associations,  while 
he  and  others  of  the  delegation  discussed 
the  proceedings  in  weekly  broadcasts 
over  the  radio. 

He  defended  his  attitude  toward  the 
press  in  the  cramped  cabin  ot  the 
JHacom,  official  New  York  City  welcom¬ 
ing  tug  by  telling  the  reporters:  “There 
are  some  transactions  that  have  to  be 
discussed  for  a  long  time  between  man 
and  man  in  private.  To  attempt  to  dis¬ 
cuss  these  negotiations  in  the  newspapers 
during  that  time  (I  don’t  know  if  you’ve 
ever  done  any  big  game  hunting)  is  like 
trying  to  stalk  a  wary  old  bull  mo^e 
in  the  Maine  woods  with  the  Marine 
Band  following  you  and  playing  ‘Yankee 
Doodle’. 

“Apart  from  such  things,  though,  it 
was  always  my  desire  and  that  ot  tne 
entire  American  delegation  that  the 
American  press  get  all  the  necessary 
information.” 

Mr.  Stimson  was  quite  satisfied  tnat 
he  had  squared  things  up  with  “my  old 
friend  Bickel”. 

“The  last  thing  I  did”,  he  said,  “was 
to  give  the  first  interview  ever  given 
over  the  telephone  from  a  ship  at  sea 
to  the  United  Press.  I  hope  that  re¬ 
moved  the  feeling.” 

The  interview,  to  which  the  Secretary 
of  State  referred,  was  given  to  Webb 
Miller,  European  manager  of  United 
Press,  who  called  him  by  wireless  tele¬ 
phone,  from  London,  five  hours  after 
he  had  left  England  on  the  Leviathan. 
It  was  interpretive  of  the  delegation’s 
accomplishments  in  London. 


MODIFIES  RADIO  PROGRAMS 


N.Y.  News  Printing  Trade  Names  Only 
Where  Absolutely  Necessary 

Modification  of  the  practice  of  print¬ 
ing  trade  names  in  radio  programs  was 
undertaken  by  the  New  York  Daily 
News  this  week.  Under  the  new  plan, 
trade  marks,  or  the  names  of  commercial 
sponsors  will  only  be  carried  in  the  daily 
listing  where  the  programs  can  not  bie 
described  properly  without  the  use  of 
these  names. 

No  radical  change  in  the  Daily  News’ 
radio  program  policy  has  been  made. 
Editor  &  Publisher  was  told.  The 
tabloid  had  been  going  farther  than  other 
New  York  papers  in  printing  trade 
names  and  has  decided  to  conform  more 
closely  to  the  methods  used  by  the 
Times,  Herald  Tribune,  World  and 
others,  it  was  said. 


NEW  PAPER  FOR  THE  BLIND 

Publication  of  a  newspaper  in  Braille 
tyi^,  the  first  of  its  kind  in  the  state  of 
Illinois,  was  started  Friday,  April  25, 
by  the  Illinois  School  for  the  Blind.  It 
will  be  mailed  free  to  any  blind  person 
in  the  state,  Robert  W.  Woolston, 
managing  director,  announced.  The  new 
paper  is  called  the  Braille  Messenger  and 
had  a  starting  circulation  of  400. 


TOLEDO  BEE  AIDS  TIMES 

Part  of  the  Sunday  edition  of  the 
Toledo  Times  was  printed  on  presses  of 
the  Toledo  News-Bee  April  20  when 
one  of  the  Times  presses  broke  down  in 
the  midst  of  a  run.  The  Times  carri^ 
a  Page  One  box  expressing  appreciation. 


DEADLOCK  CONTINUES 


New  York  Typographical  Union 
Waits  Reply  on  Strike  Move 

Negotiations  between  New  York 
Typographical  Union  No.  6  and  the 
Publishers’  Association  of  New  York 
City  remained  at  a  standstill  this  week 
with  neither  side  making  any  move  to 
break  the  deadlock. 

No  reply  from  the  International 
Typographical  Union  to  the  local  or¬ 
ganization’s  recent  request  for  strike 
sanction  has  yet  been  received,  accord¬ 
ing  to  Leon  H.  Rouse,  president  of 
“Big  Six.”  The  publishers  have  sched¬ 
uled  no  further  meetings  of  the 
Typographical  Committee,  J.  F.  Bres- 
nahan,  business  manager  of  the  New 
York  World  and  chairman  of  the  com¬ 
mittee,  told  Editor  &  Publisher. 


TALKIES  GET  BREAKS 
IN  TREATY  NEWS 


Reporters,  “Still”  Cameramen,  and 
Movie  Photographers  Barred  from 

Ceremony  When  Hoover  Accepts 
Treaty — Sets  New  Precedent 

By  George  H.  Manning. 

H  athington  Correspondent,  Editor  &  Publisher 

Washington,  D.  C.,  May  1. — Some¬ 
thing  entirely  new  in  the  way  of  re¬ 
porting  important  national  and  interna¬ 
tional  news  events  occurred  here  when 
President  Hoover  on  Wednesday  re¬ 
ceived  the  official  copy  of  the  London 
naval  treaty  from  Secretary  of  State 
Stimson  with  only  the  sound  movie  men 
present. 

News  reporters,  the  silent  movie 
photographers  and  the  “still”  picture 
men  were  excluded  and  only  the  talking 
movie  men  admitted  to  the  South 
Grounds  of  the  White  House  where  the 
presentation  of  the  naval  limitations 
treaty  was  made  to  the  President  by  Sec¬ 
retary  Stimson,  the  head  of  the  United 
States  delegation  to  the  London  naval 
disarmament  conference. 

About  fifteen  minutes  was  taken  up 
by  the  remarks  of  Secretary  Stimson 
presenting  the  naval  agreement  to 
President  Hoover  and  the  brief  address 
of  the  President  in  accepting  the  docu¬ 
ment. 

The  still  camera  men  and  the  silent 
movie  men  who  had  been  standing  off 
about  75  feet  on  the  far  side  of  a  big 
rose  bed  were  then  given  about  two 
minutes  to  take  some  snap  shots.  But 
the  talking  movies  “took”  the  real  pre¬ 
sentation  of  the  treaty  and  the  stills  and 
silent  movies  got  only  posed  pictures. 

It  marks  a  distinctly  new  practice  in 
the  method  of  reporting  important  news 
events.  President  Hoover  has  appar¬ 
ently  decided  to  “stage”  some  of  the  im¬ 
portant  news  events  about  the  White 
House  exclusively  for  the  “talking  mov¬ 
ies”  and  to  bar  news  reporters  from 
these  “staged”  events. 


EDITOR  &  PUBLISHER 
CALENDAR 

May  3-7 — Associated  Business 
Papers,  spring  meeting.  Green 
Brier  Hotel,  White  Sulphur 
Springs,  W.  Va. 

May  5-7 — Assn,  of  National  Ad¬ 
vertisers,  semi-annual  meeting, 
French  Lick  Springs,  Ind. 

May  6-12 — Annual  Journalism 
Week,  University  of  Missouri, 
Columbia. 

May  8-10 — Minnesota  Eiditorial 
Assn.,  Editors’  Short  Course,  U.  of 
Minnesota,  St.  Paul. 

May  9-10 — Kansas  Editorial  Assn., 
meeting,  Manhattan,  Kan. 

May  9-10 — Great  Lakes  Advertis¬ 
ing  Affiliation,  27th  annual  con¬ 
vention,  Hotel  Staffer,  Buffalo. 

May  11 — Blue  Pencil  Club  of 
Ohio,  annual  convention,  Deshler- 
Wallick  Hotel,  Columbus,  O. 

May  13-16 — Newspaper  Associa¬ 
tion  Managers,  annual  convention, 
Washington,  D.  C. 

May  14-15 — American  Association 
of  Advertising  Agencies,  annual 
convention,  Mayflower  Hotel,  Wash¬ 
ington,  D.  C. 

May  16-17 — Florida  State  Press 
Assn.,  annual  meeting,  Quincy,  Fla. 

May  18-21 — Advertising  Federa¬ 
tion  of  America,  meeting,  Willard 
Hotel,  Washington,  D.  C. 


SORRELLS  PROMOTED 


Named  to  New  Scripps-Howard  Post 
of  Executive  Editor 

John  A.  Sorrells,  editor  of  the  Fort 
Worth  (Tex.)  Press,  has  been  ap- 
jKiinted  executive  editor  of  the  Scripps- 
Howard  Newspapers,  New  York,  effec¬ 
tive  May  15.  The  office  is  new  and 
involves  no  personnel  changes  in  the 
present  editorial  management  of  those 
papers.  J.  W.  P'oster  continues  as  as¬ 
sistant  to  G.  B.  Parker,  general  editorial 
director,  who  will  devote  a  larger  por¬ 
tion  of  his  attention  to  editorial  policy 
and  general  organization,  with  Sorrells 
directing  news  and  administrative 
affairs. 

Edwin  Minteer,  formerly  editor  of  the 
Terre  Haute  Post  and  lately  on  the 
Cleveland  Press  editorial  staff,  will  suc¬ 
ceed  Sorrells  as  editor  of  the  Fort 
Worth  Press. 


SURVEYING  FIREARMS  PROBLEM 

A  survey  of  the  firearm  situation, 
showing  the  comparative  ease  with 
which  pistols,  machine  guns  and  shot¬ 
guns  are  purchased,  making  the  United 
States  the  most  thoroughly  and  murder¬ 
ously  armed  country  in  the  world,  is 
being  published  by  the  New  York 
World.  Kenneth  Campbell,  staff  re¬ 
porter,  is  writing  the  series  of  articles 
in  which  the  facts  are  being  presented. 


NEWS  AND  FEATURE  HIGHLIGHTS 
IN  THIS  ISSUE 

Radio  Is  Still  Unproved  Sales  Medium  Though  Advertising  Use  Grows..  5 


Making  “Big  News”  When  Times  Are  Dull .  7 

Chandler  Elected  A.N.P.A.  President .  8 

Publicity  Reprisal  Plan  Called  Unfair .  11 

Industrial  Giants  War  in  Dailies  to  Win  Refrigerator  Sales .  12 

The  Loral  Solicitor’s  Round  Table .  13 

Romances  of  American  Journalism:  Rorer  A.  James,  Jr .  14 

Pulitzer  Travelling  Scholarships  Won  by  Three  Columbia  Students .  16 

Weather  Makes  Airplane  Delivery  Uncertain,  Circulators  Are  Told .  18 

All  Officers  of  Canadian  Press  Are  Re-elected  at  Annual  Meeting .  20 

Stressing  Actual  Results  Boosted  Iowa  Dailies’  Classified  Linage .  25 

Distribution  Problems  and  Radio  Advertising  Are  A.N.A.  Topics .  28 

Editorial .  34 

Personal .  35 

Our  Own  World  of  Letters .  40 

Advertising  Agency  Affairs .  46 

March  Linage  Show  10.5  Per  Cent  Loss .  51 

Suggests  Staff  Lectures  as  an  Aid  to  Newspaper  Circulation .  55 

Banker  Has  Used  Newspaper  Space  for  30  Years  With  Big  Success .  57 

What  Our  Readers  Say .  59 

Obituary .  60 

Hunches  and  Dollar  Pullers .  61 

Shop  Talk  at  “Thirty” .  64 


UTAH  DAILY  FIGHTiNr 
$100,000  UBEL  surr 


City  Commissioner  Demanding  D»n. 
ages  After  Paper  Said  Typhoid 
Epidemic  Was  Due  to 
Negligence 


(.By  telegraph  to  Editor  &  PuBujan) 

Ogden,  Utah,  April  30.— Testimnn. 
m  the  $100,000  libel  suit  of  City  oT 
missioner  Fred  E.  Williams  of  Oedra 
against  the  Ogden  Standard-Exa^ 
is  being  taken  before  Judge  (korge  S 
Barker  and  a  jury  in  second  district 
court  here  and  is  arousing  keen  intertsi 
The  suit  was  started  in  1929  when 
typhoid  broke  out  in  the  city  and  the 
newspaper  criticized  the  city  commis. 
sioner  who  had  charge  of  the  water 
works  department. 


Former  Mayor  Frank  Francis  on  Wed¬ 
nesday  told  of  conversations  he  had  per¬ 
taining  to  Ogden’s  water  situation  dnr- 
ing  1928  and  1929  with  Commissioner 
Williams.  The  latter  at  one  time  stated 
his  “shoulders  were  broad  and  he  would 
accept  responsibility  for  situation”,  Mr. 
Francis  testified. 


Fred  C.  Smith,  superintendent  ot  the 
Ogden  Union  Railway  and  Depot  Com¬ 
pany  testified  concerning  the  1928  agree¬ 
ment  with  the  city,  known  to  Mr.  Wil¬ 
liams,  not  to  use  Wheeler  Creek  water 
until  chlorinated.  Wheeler  Creek  water 
is  being  blamed  for  the  source  of  tne 
typhoid  contamination. 

Dr.  Joseph  R.  Morrell,  president  of 
the  State  Board  of  Health,  and  railway 
physician  in  Ogden,  verified  this  agree¬ 
ment.  He  characterized  the  outbreak  of 
typhoid  fever  in  Ogden  in  summer  of 
19^  as  an  “epidemic”  and  said  in  his 
opinion  it  was  a  direct  result  of  a  con¬ 
tamination  of  city  water  supply  from 
unchlorinated  surface  streams. 

_  Dr.  N.  H.  Savage,  city  health  physi¬ 
cian  for  the  past  four  years,  was  on  the 
witness  stand  when  court  was  adjourned 
until  Thursday. 

Dr.  T.  B.  Beatty,  State  Health  Com¬ 
missioner  for  many  years,  testified  in 
the  case,  saying  he  told  representatives 
of  the  publishing  Company,  in  effea 
that  typhoid  fever  in  this  day  and  age, 
in  a  city  the  size  of  Ogden,  is  man¬ 
slaughter. 

Dr.  Beatty  told  of  warnings  to  city 
officials  early  last  July  that  city  water 
was  contaminated  and  of  being  called 
Dr.  Savage  concerning  a  malady  in 
Ogden  which  subsequently  turned  out  to 
be  typhoid  fever. 

Dr.  Beatty  quoted  statistics  to  show 
that  the  death  rate  from  typhoid  fever 
has  shown  a  marked  reduction  from 
about  25  per  100,000  of  populatKm  m 
1906  to  2.7  in  1927. 

The  city  of  Ogden  is  being  sued  for 
$20,(XX)  damages  for  the  death  of  the  son 
of  James  B.  McFarland  which  it  is 
claimed  was  caused  through  negligence 
on  the  part  of  the  city  by  permittnig 
impure  water  to  be  circulated  in  the  aty 
water  system.  Other  suits  are  al» 
pending  against  the  city  for  typhoid 
fever  deaths  in  July,  1929. 

Dr.  Beatty  testified  that  he  told  D»t- 
rell  J.  Greenwell,  managing  editor  m 
the  Standard- Examiner  that  “he  fearro 
the  deaths  were  due  to  the  water  suPPb’ 
because  of  its  known  contamination. 

All  Ogden  is  watching  the  libel  suit 
against  the  newspaper.  Testinxiny  wiU 
continue  to  be  taken  for  soine  time,  it 
thought.  Commissioner  Williams  was 
cross-examined  for  more  than  two  days 
on  the  witness  stand. 


QUITS  STATE  COMMISSION 

Albert  C.  Anderson,  editor  and 
isher  of  the  MississipHf^,  a 
ublished  at  Jackson,  Miss.,  , 
'emthem  Sentinel,  published  at  KP^- 
.liss.,  has  resigned  his  place  as  c 
tian  of  the  co'mmission  to  '  .r 
all  of  fame  at  Washingtw 
efferson  Davis  and  J.  Z-  .f 

esignation  followed  an 
lis  handling  of  $20,000  wted  byjjj 

Mississippi  legislature  in  1926  to 
if  the  two  great  Mississipp'ans. 


MAKING  “BIG  NEWS”  WHEN  TIMES  ARE  DULL 


Managing  Editor  Tells  of  Promoted  Stunts  and  Features  Which  Liven  Pages  in  City  Where 
Murders,  Hold-ups  and  Suicides  Are  Rare — Prefers  Women  Reporters  as  Feature  Writers 

Murder  and  violpce  are  rare  in  By  GEORGE  OLDS  over  from  one  day  to  the  next.  We  must 

Springfield,  Mo.  Not  one  white  per-  Managing  Editor,  Springfield  (Mo.)  New.  and  Leader  weave  yesterday  and  today  and  to-mor- 

son  has  been  murdered  here  m  the  past  row  into  one  tapestry,  so  that  readers 

yeir.  There  hasn’t  been  a  “first  class”  take  care  of  considerable  correspondence  readily  duplicated,  using  pictures  of  will  feel  important  threads  have  been 

wicide.  There  have  l^en  no  major  — make  explanations  and  infrequent  but  Springfield  girls.  Not  an  original  fea-  cut  if  they  miss  even  one  issue, 

hold-ups ;  no  bank  robberies ;  no  big  fires,  necessary  apologies — occasionally  relate  ture — but  adapted  in  a  way  to  increase  Right  now  the  Leader  is  using  one 
Not  even  a  newspaper  man,  of  course,  experiences  of  difficulties  in  “covering”  its  local  interest.  A  feature  need  not  be  which  is  ideal — yet  amazingly  simple, 
ran  regret  so  felicitous  a  state  of  affairs,  stories — and  in  fact,  in  a  chatty,  simple  ;’‘iginal  to  "ood  and  interesting.  and  available  to  every  newspaper  that 
Yet  it  does  mean  that  these  elements  of  way,  just  talk  things  over  with  our  Speaking  of  art — we  thoroughly  be-  has  an  engraving  plant.  We  call  it 
big-city  news  are  “out”  for  me.  I  am  readers.  This  has  proved  amazingly  lieve  that  a  staff  photographer  and  artist  “Pages  from  the  Album,”  and  it  is  a 
the  managing  editor  of  the  Springfield  handy  for  many  purposes — chiefly  for  more  than  pays  his  way.  We  use  one  sereies  of  photographs,  two  or  three  a 
Sews  and  Leader,  and  our  problem  is  to  telling  the  world  how  good  we  are.  artist  who  does  our  camera  work,  makes  day,  of  prominent  persons  of  the  city, 

publish  metropolitan  newspapers  daily  This  feature  is  printed  in  regular  ad  layouts,  and  also  does  local  cartoons  and  taken  15  to  40  years  ago.  Pictures,  with 
in  a  city  of  some  60,000.  style — two  or  three  columns  wide,  10  sketch  art.  His  contributions  are  in-  brief  descriptions,  are  printed  one  day — 

Well,  there’s  the  old  gag  that  “we  point  body  type,  occasionally  illustrated  valuable  in  brightening  the  paper.  Even  and  identified  the  next, 
tditors  don’t  make  the  news — we  simply  with  photographs  or  drawings.  Oddly  for  our  smallish  papers,  we  do  not  con-  The  Leader  also  has  created  “The  Old 
print  it.”  But  news  is  “made”  and  what  enough,  though  run  advertisement  style,  sider  our  artist  an  extravagance.  Settler,”  who  relates  an  ancedote  a  day. 

I  have  to  offer  is  the  suggestion  that  it  and  placed  as  an  advertisement,  it  has  Local  interviews  are  good — and  so  These  are,  for  the  most  part,  merely 

can  be  “made”  in  the  smaller  cities  as  been  accepted  by  readers  as  a  regular  obvious  that  they  are  oDen  overlooked.  curious  scraps  from  old  county  histories, 

well  as  the  big  ones.  feature,  and  is  followed  with  unusual  Concerning  interviews — refusal  on  the  Old  newspapers  files  are  a  good  source; 

To  illustrate:  The  best  story  we  ever  zest  and  enjoyment  and  is  one  of  our  part  of  a  celebrity  to  talk  doesn’t  mean  and  bits  of  timely  reminscence  from  real 
"made”  was  one  carried  all  over  the  most  popular  features.  a  “flop.”  It  may  even  enhance  the  story  old-settlers,  or  excerpts  from  letters-to- 

country  a  few  weeks  ago  by  the  Asso-  A  successful  stunt  was  a  “courtesy”  — make  it  more  colorful ;  less  stereo-  the-editor.  Each  incident  is  informal, 

dated  Press — the  story  of  how  one  of  experiment  by  a  girl  reporter.  One  typed.  And  we  never  have  found  it  chatty,  short — not  more  than  half  a 
my  girl  cub  reporters,  Beth  Campbell,  day  she  donned  black  glasses  and  pre-  necessary  to  drive  anyone  out  of  town  to  dozen  paragraphs.  An  advantage  is  the 
21,  just  out  of  college,  preached  a  ser-  tended  blindness.  For  a  week,  record-  make  a  story,  either.  A  few  weeks  ago  possible  colorful  tie-up  with  day-to-day 
mon  in  a  popular  Springfield  church  on  ing  her  experiences  in  various  dilemmas,  Geraldine  Farrar  sang  here — and  her  news,  anniversaries,  and  the  like. 

“Youth  and  Truth.”  _  she  got  an  excellent  story  each  day —  secretary  gave  a  colorful  personal  story  For  this  spring,  the  Leader  is  planning 

The  idea — like  a  good  many  ideas  that  and  the  whole  town  talked  about  it.  of  the  singer,  who  was  in  strictest  re-  to  publish  each  day  a  description  of  one 
develop  good  stories— was  “planted’’  in  Other  features  we  have  developed  sue-  tirement.  The  interview  with  Farrar  dog  held  at  the  pound  awaiting  shoot- 
our  daily  semi-editorial  column,  “The  cessfully  were  a  cat  show,  a  locomotive  herself  came  graciously  enough  after  the  ing — unless  somebody  calls  to  “adopt" 
Watchtower,”  to  which  Miss  Campbell  ride  by  a  girl  reporter,  city  playground  concert — providing  two  excellent  stories,  him.  Already  we  have  printed  a  story 
contributes  in  turn.  She  said,  in  effect,  stunts,  circus  stunts,  organization  of  a  instead  of  one.  that  hundreds  of  dogs,  some  of  them  fine, 

that  a  lot  of  preachers  are  not  so  hot —  children’s  fife  band  of  1,0(X)  pieces,  the  Local  industries  always  make  good  intelligent,  affectionate  creatures  —  are 

and  that  she  herself  could  preach  a  usual  holiday  charity  promotion,  and  free  stories  on  dull  days — even  if  they  are  killed  at  the  city  pound  each  year.  At 

better  sermon  than  the  average.  shows  using  local  talent— creating  not  nothing  more  than  a  story  about  girls  the  same  time  a  great  many  persons 

I  asked  her  if  she  would  be  willing  to  only  good  copy,  but  also  good-will.  whose  job,  all  day  long,  day  in  and  day  —especially  small  boys— want  dogs  and 

back  up  her  implied  dare.  She  said  yes,  For  several  years  we  entertained  a  out.  is  breaking  eggs.  shoulcl  have  them. 

so  the  column  ran,  and  as  we  had  half-  whole  city  with  an  annual  “hospitality”  And  there  is  the  weather.  Most  small-  Many  “big-time”  features  are  easily 

anticipated  and  much  hoped,  one  of  our  day,  taking  over  one  of  the  amusement  cities’  official  observers  do  it  as  a  hobby  adaptable  to  small  city  papers _ especially 

preachers  accepted  the  challenge-;-and  parks  and  giving  everything  free.  We  and  are  real  enthusiasts.  Whenever  in-  “columns,”  which  quickly  win  large  fol- 

she  preached  the  sermon.  That  incident  arranged  elaborate  programs  including  vited,  they  can  provide  fascinating  scories  lowing,  yet  are  comparatively  unusual  in 
provided  good  copy  for  days.  everything  from  grand-opera  selections  about  comparisons  with  the  good  old  smaller  papers.  The  Leader  has  a 

Miss  Campbell,  in  another  news  stunt  to  boxing  matches,  from  horseshoe  pitch-  days ;  weather  superstitions,  and  dozens  column  of  “Springfield  Slants”  which  is 
possible  in  a  city  of  any  size,  lived  for  ing  to  bathing-beauty  contests.  These  of  similar  oddities.  Our  weatherman  a  sort  of  local  combination  McIntyre  and 
10  days  on  25  cents  a  day  for  food,  all  were  attended  by  thousands  upon  thou-  gives  us  a  couple  of  sprightly  para-  Winchell— gossip  and  oddities  and  stray 
bought  in  restaurants — writing  enter-  sands,  which  made  a  fine  spectacle  to  graphs  daily.  bits  of  news  that  don’t  quite  fit  else- 

tainmg  stories  each  day  of  what  she  ate,  show  our  advertisers.  We  find  the  two  best  types  of  local  where.  Any  clever  cub  can  do  it  in 

its  calorific  value,  what  it  cost,  how  she  A  trivial  story  which  yet  created  good  stories  which  a  paper  can  develop  with-  breezy  fashion-  everybody  reads  it 

•''b  etc  copy  resulted  from  a  wager  I  made  with  out  “breaks”  are  old-fashioned  sob  n.-.h  the  News  and  T.eader  have  Haht 

Another  church  story  planted  in  the  a  girl  reporter  that  she  could  not  w^lk  stories  pi^cially  al.out  babies  and  dogs ;  columns  of  semi-editorial  comment  which 
Watchtower  grew  from  the  sugges-  six  miles  an  hour  for  six  miles.  She  and  “old-timer  stories.  are  amnno-  their  mnet  nnmdar  features 

tion  that  night-workers,  such  as  those  of  could-with  me  pacing  her.  In  nearly  every  small  American  city  aShbi  tn  ‘Tnv  newsoaner 

us  on  morning  newspapers,  not  to  men-  The  Bible  is  always  good  copy.  A  there  is  tremendous  interest  in  local  because  this  is  the  sort  of  stuff  asnirmp 
tion  waitresses,  owl  car  conductors,  and  statement  by  the  late  Edward  Bok  that  history  and  tradition— an  interest,  vounir  renorters  love  to  write  and  do 
others,  have  almost  no  opportunity  to  go  the  gospel  of  St.  Matthew  contains  a  coupled  with  an  equal  pride,  that  many  po  c:„pb  a  column  keens  its’  vivacitv 

to  church  from  year’s  end  to  year’s  end.  whole  working  philosophy  of  life,  gave  editors  underestimate.  jr  fhrerstaff  Temhers  aher- 

One  pastor  thereupon  arranged  a  special  us  the  hunch  to  publish  the  full  gospel  Great  excitement  and  interest  devel-  ..^.p  writing  it  Another  nonnlar 

mice  for  night  workers  at  3  o’clock  in  the  newspaper  as  a  daily  serial.  oped  here  with  the  organization  of  a  column  in  the  Leader  is  writte^bv  a 

of  a  Sunday  morning— with  full  choir.  We  watch  the  syndicates  for  local  tie-  “Half-Century”  club,  composed  only  of  veteran  who  knows  evervhodv  in  this  nart 
sermon,  and  all,  even  to  collection.  It  ups.  We  more  than  doubled  the  local  members  who  had  lived  in  Springfield  50  „f  .i,-  featured  reminiscence 

made  a  peach  of  a  story.  interest  of  a  recent  daily  feature  on  years  or  more.  and  frlndw  Tf  home! 

Talk  of  “planting”  future  stories  favorite  Bible  verses  of  famous  people.  To  interest  readers  day  after  day  with-  {owners  vishors^or  those  orominent  in 

up  an  important  point — we  have  by  coupling  with  each  one,  the  favorite  out  any  very  big  or  vital  “news*  to  offer  «PlV^K/^r:n^r 

enthusiastic  cooperation  of  a  “high-  verse  of  a  prominent  Springfieldian.  them,  continuity  of  interest  is  essential.  .  a  -i  ^pnt.  nni 

powered”  staff,  because  we  have  built  Frequently  art  can  be  localized  in  the  Therefore  quite  as  important  as  novelty  •,  ^  ..  ^  ♦  k,  * 

ttat  staff  ourselves.  And  we  use  an  ex-  same  way.  Pictures  showing  the  relative  features  diverting  for  the  day.  are  fea-  pSfpr  "il"  {urnis£ 

^rdmary  percentage  of  girl  reporters,  merits  of  long  and  short  skirts  were  tures  of  sustained  interest  which  carry  turnishes  a  source  DooK 


SPENDING  HONEYMOON  IN  EUROPE 


Mr.  and  Mrs.  H.  B.  Snyder,  photographed  as  they  sailed  on  the  lie  de  France, 
to  spend  their  honeymoon  in  Europe.  He  is  editor  of  the  Gary  (Ind.)  Post 
Tribune,  while  she  is  the  former  Miss  Mary  Rennels,  hook  column  writer 
for  the  New  York  Telegram. 
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CHANDLER  ELECTED  PRESIDENT  OF  A.N.P.A. 

Los  Angeles  Times  Publisher  Succeeds  E.  H.  Butler — Group  Favors  Taking  Minnesota  *^Gag  LaV’ 
to  U.  S.  Supreme  Court — Linage  Measuring  Question  Referred  Back  to  Board  of  Director! 


Election  of  Harry  chandler,  pub¬ 
lisher  of  Los  Angelts  Times,  as 
president  of  the  American  Newspaper 
Publishers’  Association,  succeeding  E.  H. 
Butler  of  the  Buffalo  News,  on  Friday, 
April  25,  climaxtrf  the  final  day  of  the 
annual  convention  of  the  organization  at 
the  Hotel  Pennsylvania,  in  New  York. 
Howard  Davis,  business  manager  New 
York  Herald  Tribune  and  former  treas¬ 
urer  of  the  A.N.P.A.,  was  advanced  to  the 
vice-presidency,  and  Walter  M.  Dear, 
general  manager,  Jersey  City  Journal, 
was  named  treasurer  in  the  election 
which  was  held  a  day  later  than  usual 
due  to  the  intense  interest  in  the  sub¬ 
ject  of  advertising  linage  measurement 
which  occupied  almost  the  entire  Thurs- 
iy  afternoon  session.  George  M. 
Rogers,  general  manager,  Cleveland 
Plain  De^er,  was  re-electrf  secretary. 

Of  the  five  directors  whose  terms  ex¬ 
pired  this  year,  three  were  re-electrf, 
and  John  S.  Parks,  publisher  Fort  Smith 
(Ark.)  Times-Record;  and  W.  E.  Mac- 
farlane,  business  manager,  Chicago 
Tribune,  were  chosen  to  succe^  Jtrfm 
Stewart  Bryan,  publisher,  Richmond 
News  Leader;  and  S.  E.  Thomason,  pub¬ 
lisher  of  the  Chicago  Illustrated  Times, 
who  declined  re-election.  The  three  con¬ 
tinuing  directors  are  Charles  A.  Webb, 
publisher,  Asheville  (N.C.)  Citizen;  E. 
H.  Harris,  general  manager,  Richmond 
(Ind.)  PaJlc^ium;  and  S.  R.  Winch, 
general  manager,  Portland  (Ore.)  Jour¬ 
nal.  Four  remaining  members  of  the 
board,  whose  terms  run  over  Ifrom  last 
year  are  Jerome  D.  Bamum,  publisher, 
Syracuse  (N.Y.)  Post-Standard;  Hilton 
if.  Brown,  Indianapolis  News;  F.  J. 
Burd,  general  manager,  Vancouver  Prov¬ 
ince;  and  Charles  H.  Taylor,  Boston 
Globe. 

Much  of  the  business  scheduled  for  the 
Thursday  meeting  was  forced  oyer  to 
Friday  by  the  prolonged  discussion  of 
advertising  linage  measurement  which 
followed  presentation  of  the  majority  and 
minority  reports  of  the  committee  ap¬ 
pointed  ^  the  A.N.P.A.  to  investigate 
the  advisibility  of  an  association-di¬ 
rected  bureau  for  the  compilation  of 
linage  records  in  three  classifications. 
The  report  of  the  Bureau  of  Advertis¬ 
ing  of  the  A.N.P.A.  was  amcmg  the 
business  tkferred  to  the  final  sessions,  as 
was  the  report  of  the  committee  on  free¬ 
dom  of  the  press. 

In  the  absence  of  Col.  R.  R.  Mc¬ 
Cormick,  Chicago  Tribune,  chairman  of 
the  committee,  the  latter  report  was  pre¬ 
sented  by  W.  E.  Macfarlane,  and  a  reso¬ 
lution  condemning  the  Minnesota  gag 
law  as  a  violation  of  the  First  and  Four¬ 
teenth  Amendments  of  the  Constitution 
of  the  United  States,  was  adopted  by 
the  convention.  The  resolution  read  as 
follows : 

“Be  It  Resolved,  That  Chapter  235, 
Session  Laws  of  1925  of  the  State  of 
Minnesota,  popularly  known  as  “gag 
law”  b  a  violation  of  the  First  and 
Fourteenth  Amendments  of  the  Consti¬ 
tution  of  the  United  States,  a  peril  to  the 
right  of  proper^  and  a  menace  to  re¬ 
publican  institutions,  and  be  it 
“Further  Resolved,  That  this  Asso¬ 
ciation  condemns  this  statute  as  a  dan¬ 
gerous  and  vicious  invasion  of  personal 
liberties;  and  be  it 

“Further  Resolved,  That  this  Asso¬ 
ciation  and  its  members  co-operate  to 
cause  its  annulment  and  to  prevent  the 
enactment  of  similar  legislation.” 

A  large  part  of  the  committee’s  report 
was  given  over  to  a  review  of  its  action 
on  the  case  of  the  Saturday  Press,  en¬ 
joined  from  publication  under  the  Minne¬ 
sota  law,  and  its  preparations  for  ap¬ 
pealing  to  the  United  Statis  Supreme 
Court  for  a  ruling  on  the  unconstitution¬ 
ality  of  the  “gag  law.”  The  results  of 
a  referendum  vote  of  A.  N.  P.  A.  mem¬ 
bers  showed,  at  the  time  the  report  was 
written,  a  total  of  375  in  favor  of  carry¬ 
ing  the  case  to  the  Supreme  Court  and 


By  JOHN 

eight  opposed  to  such  action.  Some 
Canadian  members,  feeling  that  it  was 
a  matter  in  which  they  were  not  con¬ 
cerned,  preferred  not  to  vote,  the  report 
stated. 


F.  ROCHE 

Don  U.  Bridge,  Indianapolis  News; 
Frank  H.  Burgess,  La  Crosse  (Wis.) 
Triune;  Harry  Chandler,  Los  Angeles 
Times;  William  G.  Chandler,  Scripps- 
Howard  Newspapers;  William  J.  Hof¬ 


Harry  Chandler 


William  A.  Thomson,  director  of  the 
Bureau  of  Advertising,  read  his  annual 
report,  which  reveal^  that  1929  was 
the  banner  year  of  advertising  with 
$260,000,000  spent  in  newspaper  space 
out  of  a  total  of  $565,000,000  for  all 
branches  of  advertising  effort.  Mr. 
Thomson  was  introduced  by  William 
F.  Rogers,  of  the  Boston  T ranscript, 
retiring  chairman  of  the  committee  in 
charge  of  the  bureau. 

W.  E.  Macfarlane,  vice-chairman  of 
the  committee,  was  named  chairman,  fol¬ 
lowing  the  convention,  and  Edwin  S. 
Friendly,  business  manager.  New  York 
Sun.  succeeded  him  as  vice-chairman. 

With  the  exception  of  the  changes  in 
the  chairmanship  and  vice-chairmanship 
the  membership  of  the  committee  re¬ 
mains  the  same  as  it  has  been  during  the 
past  year.  Mr.  Rogers  continues  as  a 
member.  The  other  members  are : 
Charles  D.  Atkinson,  Atlanta  Journal; 


mann,  Portland  Oregonian;  F.  I.  Ker, 
Hamilton  (Ont.)  Spectator;  Col.  Frank 
Knox,  Hear  St  Newspapers;  Fleming 
Newbold,  IVashington  Star;  David  B. 
Plum,  Troy  Record;  A.  I,  Shuman,  Fort 
Worth  Star-Telegram;  Walter  A. 
Strong,  Chicago  Daily  News;  S.  E. 
Thomason,  Tampa  Tribune;  Frank  E. 
Tripp,  Gannett  Newspapers;  Louis 
Wiley,  New  York  Times. 

Although  reports  of  the  special  stand¬ 
ing  committee  and  the  committee  on 
open  shop  had  been  read  at  Thursday’s 
session  and  other  labor  business  had 
been  disposed  of,  this  subject  came  be¬ 
fore  the  convention  again  Friday  when 
the  delegates  adopted  a  letter  written  by 
Charles  H.  Taylor  to  Woodruff  Ru¬ 
dolph,  secretary  of  the  International 
Typographical  Union,  condemning  the 
five  day  week,  as  expressive  of  their 
opinion  on  the  matter.  The  letter,  re¬ 
plying  to  one  written  recently  by  Mr. 
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1 — Edgar  Morris,  Springfield  (0.)  News-Sun.  2 — Emanuel  Levi,  Louisville 
Courierdoumal  &  Times.  3 — George  B,  Williams,  Geneva  (N.Y.)  Times. 
4 — W.  J.  Cobb,  Haskin  Service,  Washington.  5 — Henri  M.  Hall,  Jamestown 
(N.Y.)  Journal.  6 — Walter  M.  Harrison,  OkloAomu  City  Oklahoman  &  Times. 
7 — N,  E.  Conine,  Battle  Creek  (Mich.)  Moon-Joumal.  8 — Hugh  Baillie,  United 
Press.  9 — Louis  Wiley,  New  York  Times.  10 — S.  A.  Perkins,  Bellingham 
(Wash.)  Herald. 


11 — James  M.  Thomson,  New  Orleans  Item-Tribune.  12 — E  A.  Sutphin, 
New  York  Sun.  13 — C.  E.  Rabedeaax,  Muscatine  JoumaL  14 — Roy  W. 
Howard,  Scripps-Howard  Newspapers.  15 — A.  M.  Snook,  ./Aurora  (Ill.)  Beacon- 
News.  16 — Linwood  I.  Noyes,  Ironwood  (Mich.)  Globe.  17 — Mrs  Linwood  I. 
Noyes.  18 — Mrs.  Clara  C.  Dun,  Toledo  Times.  19 — ^John  Cowles,  Des  Moines 
Register  and  Tribune.  20 — W,  W.  Hawkins,  Scripps-Howard  Newspapers. 

21 — O.  J.  Hardy,  Oshkosh  (Wis.)  Northwestern,  22 — Marcellus  Murdock, 
Wichita  (Kan.)  Eagle.  23 — W.  A.  Elliott,  Jacksonville  (Fla.)  Times-Union. 
24 — Fred  Schilplin,  St.  Cloud  (Minn.)  Times-Journal-Press.  25 — R.  S.  Kingsley, 
president,  Wisconsin  Daily  Newspaper  League.  26— Norman  B.  Black,  Fargo 
(N.D.)  Forum.  27 — John  H.  Tovey,  Richmond  News-Leader.  28 — H.  W. 
Stodghill,  Louisville  Courier-Journal  and  Times.  29 — E  J.  Lynett,  Jr., 
Scranton  (Pa.)  Times.  30 — E  H.  McCamic,  Oil  City  (Pa.)  Derrick. 

31 — John  Boyd.  32 — Gordon  K.  Bush,  Athens  (0.)  Messenger.  33 — John 
W.  Baker,  GanneU  Newspapers.  34 — Karl  A.  Bickel,  United  Press. 


Randolph,  in  which  the  I.  T.  U.  ewca- 
tive  informed  the  publishers  the  tHHu 
would  insist  on  the  five-day  week  u 
part  of  all  new  working  agreements  (*. 
posed  granting  of  the  live-day  week  ^ 
called  it  an  experiment  proposed  by  the 
printers  which  would  be  carried  out  a 
the  expense  of  the  publishers.  This  la¬ 
ter  was  in  line  with  the  report  of  the 
special  standing  committee  whiA  rtcoo- 
mended  that  “no  member  of  the  AN.PA 
enter  into  a  five-day  week  contract  a. 
til  and  unless  a  national  policy  h 
jointly  agreed  upon  and  recommendadh* 
the  A.N.P.A.  and  International  Uniom,' 

Other  reports  presented  the  final  die 
were  those  of  the  postal  committee;  lai 
committees  on  federal  laws  and  forts 
resources.  The  subject  of  special  tek- 
phone  rates  for  the  press,  scheduled  b 
be  taken  up  at  this  meeting,  wai  ir 
touched  ujMn. 

The  distinction  of  entertaining  the  fal 
convention  of  the  A.N.P.A.,  whidi  m 
awarded  to  Sea  Island  Beach,  Ga,  n 
so  eagerly  soi^ht  for  by  memben  froa 
southern  Oilifornia  that  that  Inc^ 
was  voted  as  the  meeting  place  k 
November,  1931  with  no  town  dog 
nated. 

A  discussion  of  differentials  betw 
national  and  local  advertising  rates,  a 
short  by  the  unusual  press  of  bajaess 
on  the  crowded  program,  ended  li 
adoption  of  a  motion  to  refer  the  eodrt 
question  to  the  Association  of  Nen- 
paper  Advertising  Executives  for  oos- 
sideration  at  their  forthcoming  cooro- 
tion.  May  18-21,  at  Washington,  D.  C 

A  resolution  was  passed  thanldug  tk 
management  of  the  Hotel  Pennsylnoii 
for  its  courtesy  and  hospitality  isA  tk 
memorial  necrology  for  1929-1930  to 
read  by  Jolm  Stewart  Bryaa  Tk 
names  of  31  department  members  of  tk 
A.N.P.A.  were  commemorated  in  Ik 
token  of  sympathy,  which  was  presoted 
as  follows: 

“It  has  been  our  custom  for  yean « 

Cin  the  midst  of  the  ik 
of  our  annual  meetings  for  tk 
purpose  of  recalling  the  names  of « 
friends  and  fellow-laborers  who  have  * 
the  past  year  laid  down  the  burdens  ot 
life  and  gone  to  man’s  long  home 
“Baker,  Dr.  W.  P.,  Syracuse  (N.Y.) 
Post-Standard;  Bartlett,  E.  E.,  Rm" 
ford  (Ill.)  Register-Gazette;  M 
F.  W.,  Athens  (Ohio)  Messe^ 


Conners,  Wm.  J., 
Courier-Express ;_  Du 


Buffalo  (N.Y. 
urston,  J. 


(Mont.)  Post;  Finty,  Tom,  Jr,  Deh 
(Texas)  News;  Fowle,  Arthur  L 
Boston  (Mass.)  Globe;  Frazier,  L  ^ 
Aurora  (Ill.)  Beacon-News;  HaD,  Cs 
J.  K.,  Wheeling  (W.Va.)  IntelH^, 
Hamilton,  W.  P.,  Wall  Street  /«»» 
New  York  City;  Harrison,  Jota 
Danville  (HI.)  Commercial  nW 
Howe,  W,  B.,  Burlington  (Vt) 
Press;  Hussey,  Frank  R.,  Chicago  (R 
Post;  McKenzie,  D.  A.,  Elgh  (» 
Courier-News;  Meier,  Har^,  o* 
cinnati  (Ohio)  Times-Star;  Uatv^ 
Dark,  Oswego  (N.Y.) 

Times;  Owens,  Wm.  M., 

(Minn.)  Tribune;  Platt,  F.  H.,  W 
keepsie  (N.Y.)  Eagle 
M.  S.,  Mount  Vernon  (N.Y.) 
Argus;  Potts,  Major  Allen, 

(Va.)  The  News-Leader;  Rey»^ 
Stanley  M.,  Baltimore  (““•'./iL.s 
Smith,  W.  A.,  Youngstow  (^ 
Vindicator;  Starbuck,  F.  W.. 
(Wis.)  Journal  News;  Taft,  Qw  ’ 
Cincinnati  (Ohio)  Times-Star' 
ton,  W.  W.,  Scripps-Howard 
papers;  VsJette,  John  H.,  dd  • 
(Mass.)  Sun;  Van  Cl*y*' 
Moberly,  (Mo.)  Monitor  ^**des, 

Ten,  Robt.  W.,  Provtdence 
Journal;  Willoughby,  John 
dam  (N.Y.)  Recorder  Democ^.Jl. 
marth,  J.  C.,  El  Paso  (Texas) 
Young,  Wm.  Key,  Montgomery  t 
Advertiser.  ,  j-,  m 

“It  is  from  such  occasions  « 
(Continued  on  page  50) 
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PAUL  BLOCK  GIVES  YALE 
$100,000  FOR  STUDY 

Fund  Will  Provide  Series  of  Lec¬ 
tures  on  Journalism  and  Research 
Work  in  That  Field,  President  I 
Angell  Says 

New  Haven,  Conn.,  May  2 — Presi¬ 
dent  James  Rowland  Angell  announced 
today  that  Paul  Block,  of  New  York 
City,  president  of 
Paul  Block,  Inc., 
and  publisher  of 
several  newspa¬ 
pers,  has  given 
Yale  University 
$100,000  for  a 
program  of 
studies  in  the 
field  of  journal 
ism. 

“The  purpose 
of  the  studies 
will  be  to  pro- 

Paiii  under- 

PaulBiock  standing  of  the 

press  as  a  powerful  factor  in  human 
affairs  and  as  a  major  business  enter¬ 
prise,”  President  Angell  said.  “An  im¬ 
portant  part  of  the  plan  is  the  establish¬ 
ment  of  a  series  of  lectures  by  men 
prominent  in  the  newspaper  world  who, 
in  addition  to  their  public  addresses, 
will  be  available  for  conference  with 
students  and  for  collaboration  in  courses 
bearing  on  the  subject  of  the  press.  In 
the  undergraduate  schools,  the  problems 
of  the  press  will  be  emphasized  by  en¬ 
larging  the  scope  df  certain  courses  in 
Economics  and  Political  Science  to  take 
account  of  this  important  field  of  study. 
In  the  graduate  school  advanced  study 
and  research  will  be  promoted  among 
students  specializing  in  the  social 
sciences. 

“The  plan  does  not  contemplate  the 
development  of  courses  of  a  vocational 
nature,  but  it  is  expected  to  bring  the 
students,  both  graduate  and  undergrad¬ 
uate,  to  a  clearer  understanding  of  the 
role  of  the  press  in  the  complex  social 
and  political  life  of  the  modern  world.” 

As  a  first  step  in  the  development  of 
this  program,  the  University  announce¬ 
ment  stated,  lectures  will  be  offered 
next  year  dealing  with  varied  economic, 
social  and  political  aspects  of  the  mod¬ 
ern  newspaper.  The  lectures  will  be 
scheduled  in  connection  with  those 
undergraduate  courses  in  the  social 
sciences  in  which  an  emphasis  upon  the 
press  would  be  a  logical  extension  of 
the  work  now  undertaken.  The  lectur¬ 
ers  will  collalxjrate  with  the  teachers  of 
these  courses  in  the  class  room,  intro¬ 
ducing  the  problems  of  the  press  in  re¬ 
lation  to  the  subjects  being  studied. 
At  the  same  time,  a  part  of  the  fund 
wil  be  used  to  finance  research  in  the 
newspaper  field  with  the  intention  of 
providing  for  further  exnansion  of  the 
curriculum.  As  the  work  develops,  it 
is  planned  to  make  such  additions  to  the 
faculty  as  are  necessary  to  give  ade¬ 
quate  attention  to  this  field  of  study. 

Mr.  Block,  who  is  a  member  of  the 
Commission  on  Planning  and  Sur¬ 
vey  appointed  by  Mayor  James  J. 
Walker,  of  New  York  City,  is  the  own¬ 
er  of  the  T(Mo  Blade,  Pittsburgh 
Post-Gazette,  Mihvaukee  Sentinel,  New¬ 
ark^  Star-Pagle.  Brooklyn  Stamlard- 
Union,  Duluth  Herald  and  Duluth  Kews- 
T  ribune. 

PULITZER  VISITING  SPAIN 

Ralph  Pulitzer,  who  recently  sailed 
for  Eurojie  after  turning  over  direction 
of  the  York  World  to  his  brother 

Herliert,  is  touring  southern  France.  He 
is  expected  to  take  a  villa  on  the  north¬ 
ern  Spanish  coast  along  the  Bay  of 
Biscay,  where  he  plans  to  spend  several 
months. 

OCHS  SAILS  FOR  EUROPE 

Adolph  S.  Ochs,  publisher  of  the  Kew 
York  Times,  and  Mrs.  Ochs,  sailed  for 
^rope,  .April  25,  aboard  the  S.  S.  Ma¬ 
jestic.  He  will  visit  London  first,  and 
later  is  expected  to  spend  some  time 
on  the  Continent. 


JOHNSTONE  RESIGNS 

T.  A.  Johnstone,  editor  of  the  comic 
art  department  of  the  New  York  World, 
resigned  that  position  last  week  and  will 
devote  his  time  to  private  enterprises, 
chiefly  in  the  theatrical  business.  All 
World  illustrated  comic  features  have 
been  placed  under  the  direction  of  F.  B. 
Knapp,  manager  of  the  New  York 
World  Syndicate. 

TYPO  UNION  CANCELS 
$45,000  STRIKE  LOAN 

New  York  Group  Turn*  Over  Note 
to  Albany  Printers  at  An¬ 
niversary  Dinner — S-Day 
Week  Urged 

A  closing  chapter  to  the  record  of  the 
printers’  strike  on  Albany,  N.  Y.  news¬ 
papers  during  tl^e  winter  of  1928-29  was 
written  at  the  eightieth  anniversary  din¬ 
ner  of  the  Albany  Typographical  Union 
last  Sunday  night  when  Leon  H.  Rouse, 
president  of  New  York  Typographical 
Union  No.  6,  announced  the  cancellation 
of  a  loan  for  $45,000  made  to  the  Albany 
union. 

The  note  for  the  amount  was  turned 
over  by  Mr.  Rouse  to  Frank  P.  Cox, 
president  of  the  Albany  Typographical 
Union,  and  it  was  destroyed.  The  “Big 
Six”  came  to  ^Jie  help  of  the  Albany 
printers  soon  after  their  strike  began. 
The  strike  lasted  for  14  weeks. 

Speakers  at  the  anniversary  dinner  in¬ 
cluded  Harvey  J.  Kelly,  chairman  of  the 
Special  Standing  Committee  of  the 
American  Newspaper  Publishers’  Associ¬ 
ation;  Attorney  General  Hamilton  Ward, 
Mayor  John  Bovd  Thacher  of  Albany, 
State  Senator  William  T.  Byrne,  Charles 
M.  Winchester,  president  of  the  J.  B. 
Lyon  printing  company  of  Albany;  John 
M.  O’Hanlon,  secretary-treasurer  of  the 
New  York  State  Federation  of  Labor; 
William  A.  Weinlein,  president  of  the 
Empire  State  Typographical  Conference, 
and  Samuel  O’Brien,  of  Typographical 
Union  No.  6. 

Arthur  D.  Hecox,  publisher  of  the 
Albany  (N.Y.)  Ez>ening  News  and 
Kniekerbocker  Press,  and  H.  H.  Fris, 
publisher  of  the  Albany  (N.Y.)  Times- 
Union,  were  at  the  speakers’  table. 

Resolutions  urging  adoption  of  the  five- 
day  week  for  the  printing  industry,  and 
protesting  against  legislation  providing 
that  all  state  printing  be  done  in  penal 
institutions  were  adopted  at  the  session 
of  the  Empire  State  Typographical  Con¬ 
ference. 

Criticising  the  action  of  New  York 
publishers  in  turning  down  the  typo¬ 
graphical  union’s  protwsal.  President 
Weinlein  declared  “the  five-day  week  un¬ 
doubted!  v  would  remedv  unemployment 
conditions  and  we  would  enter  into  an 
era  of  prosperity.” 

McGAHAN  PROMOTED 

Named  Chief  of  Philadelphia  In¬ 
quirer’s  Washington  Bureau 

Paul  J.  McGahan,  for  the  la.st  ten 
years  a  member  of  the  Washington 
bureau  of  the  Philadelf’ltia  Inquirer,  has 
been  appointed  chief  of  the  bureau  to 
succeed  the  late  Edward  C.  Easton. 
McGahan  has  been  in  the  employ  of  the 
Inquirer  since  1912,  and  prior  to  that 
served  eight  years  on  the  staff  of  the 
now  defunct  Philadelf’liia  Press. 

Richard  J.  O’Keefe,  former  city  hall 
reporter  for  the  Inquirer  in  Philadel¬ 
phia,  has  been  transferred  to  Washing¬ 
ton  to  fill  the  vacancy  in  the  bureau 
personnel  caused  by  the  death  of  Mr. 
Easton. 

U.P.  TO  IMPROVE  CIRCUIT 

The  Oregon  state  leased  wire  circuit 
of  United  Press  will  be  changed  from 
Morse  to  the  automatic  printer  system. 
May  12.  The  circuit,  operating  from 
’  the  Portland  bureau,  will  be  of  the  two- 
way  transmission  type.  Dailies  on  this 
circuit  are  Astoria  Budget,  the  Dallas 
Chronicle,  Salem  Capital-Journal,  Al¬ 
bany  Herald-Democrat,  Eugene  Regis¬ 
ter  and  Bend  Bulletin, 


HONORED  BY  JAPAN  PRESS 


Prince  Higashi  Kuni,  recently  elected 
honorary  president  of  the  Japanese 
Press  Association. 

LABOR  WEEKLY  DEFIES 
JUDGE’S  INJUNCTION 

Streamer  Calls  Attention  to  Defiance 
of  Court’s  Order  to  Refrain  from 
Printing  Statements  of  Com¬ 
pany’s  Labor  Condition* 

An  injunction  made  permanent  re¬ 
cently  by  Federal  Judge  George  C. 
Scott  of  the  northern  Iowa  district,  up¬ 
holding  the  “yellow  dog”  contract  of  the 
U.  S.  Gypsum  Company  at  Fort  Dodge, 
la.,  was  defied  last  week  by  Labor’s 
News,  New  York,  published  by  the 
Federated  Press,  labor  news  service. 

The  permanent  injunction  forbids  the 
organized  labor  movement  and  its  offi¬ 
cial  papers  from  circulating  statements 
representing ; 

“(1)  That  there  is  a  strike  at  the  mill 
or  plant  of  complainant  at  Fort  Dodge, 
Iowa ;  or  that  the  strike  of  1921  is  still 
in  existence ;  or  that  there  is  a  contro¬ 
versy  over  wages  or  conditions  of  em¬ 
ployment  between  complainant  and  its 
employes;  or  any  false  statement  with 
reference  to  conditions  of  employment 
at  complainant’s  plant. 

“(2)  That  complainant  is  unfair  to 
organized  union  labor,  or  that  its  prod¬ 
ucts  are  or  were  unfair  to  organized 
labor,  or  are  on  an  unfair  list. 

“(3)  That  complainant  forces  or  re¬ 
quires  its  employes  to  sign  or  subscribe 
to  the  so-call^  ‘Yellow  E)og  Contract.’  ” 
The  labor’s  News  streamer  for  the 
story  was  “FP  Defies  Gypsum  Judge’s 
Gag,”  and  the  story  carried  the  follow¬ 
ing  note: 

“Publication  of  the  story  below  makes 
Federated  Press  liable  to  ‘contempt’  of 
Federal  Judge  Scott’s  court.  Federated 
Press  has  already  violated  his  temporary 
injunction,  and  hereby  violates  the  per¬ 
manent  injunction.  Several  national 
labor  papers  have  already  published  this 
FP  story,  which  has  been  broadcast 
over  WEVD,  the  Voice  of  Debs.” 

Harvey  O’Connor,  editor  of  I^abor’s 
News,  and  manager  of  the  eastern 
bureau  of  Federated  Press,  said  the 
news  service  had  sent  out  the  story  to 
labor  papers  on  April  17,  and  had  at 
that  time  sent  a  clipping  to  Judge  Scott, 
but  that,  so  far,  nothing  had  been  heard 
from  it. 

MISS  LINGO  IN  TEXAS 

Miss  .Ada  E.  Lingo,  formerly  of  the 
staff  of  the  New  York  office  of  the 
T.  Walter  Thompson  advertising  agency 
has  joined  the  staff  of  the  Big  Spring 
(Tex.)  Daily  Herald  as  society  and 
fashion  editor. 


KLAN  LEADER  LOSES 
$150,000  LIBEL  SUIT 

Jury  Fails  to  Agree  in  Action  A|ti«tt 
Austin  American  Brought 
by  Dr.  Hiram 
Evsms 

Suit  of  Dr.  Hiram  W.  Evans,  Im. 
perial  Wizard  of  the  Knights  of  the 
Ku  Klux  Klan,  against  the 
(Tex.)  American,  in  which  he  claimed 
libel  in  the  publication  of  proceedings  of 
the  1924  Democratic  state  convention, 
ended  in  a  mistrial  April  25,  when 
j  urors  were  unable  to  agree  on  any  of 
the  special  issues  submitted  to  them  by 
District  Judge  Towne  Young.  The  jury 
stood  9  to  3  for  nominal  recovery  by 
Evans,  unofficial  reports  said. 

Evans  sued  for  $150,0(X).  The  suit 
grew  out  of  publication  by  the  Austin 
American  of  the  keynote  address  b^ 
if  ore  the  Democratic  state  convention  that 
declared  “Ma”  Ferguson  nominee  for 
governor,  in  which  Gen.  M.  M.  Grant 
of  Dallas  said,  in  the  course  of  his  ad¬ 
dress  :  “They  talk  about  honesty.  No. 
body  dares  say  Mrs.  Ferguson  is  not 
honest.  What  is  the  record  of  the  Klan 
on  honesty?  Evans  and  Simmons  Sdit 
$150,000.  The  Titans  and  Dragons  bosi 
the  Klansmen  worse  than  plantation 
owners  bossed  the  slaves.” 

A  law  passed  in  1927,  after  this  suit 
was  filed,  declared  fully  privileged  al 
fair  and  impartial  accounts  of  public 
proceedings  including  addresses.  Judge 
Young  ruled,  over  contention  of  Attor¬ 
ney  Sidney  Samuels  for  the  newspapw, 
that  this  case  must  be  tried  under  the 
law  as  of  1924.  He  held  the  puWica- 
tion  was  qualifiedly  privileged  and  that 
in  order  to  sustain  his  suit  Evans  must 
show  the  newspaper  actuated  by  malice. 

Mr.  Evans  put  on  the  stand  W.  C 
Grant,  former  Associated  Press  cont- 
spondent  at  Austin,  in  an  effort  to  show 
malice  on  the  part  of  the  newspaper  by 
use  of  its  own  staff  in  covering  the  con¬ 
vention  in  Austin,  rather  than  Associated 
Press  reports. 

Evans  himself  testified  he  did  not  see 
the  publication  until  shown  him  in 
Washington  months  afterward,  and  that 
it  greatly  shocked  him.  He  testified 
that  he  had  not  been  in  Texas  and  had 
taken  no  part  in  the  1924  campaign  for 
Governor,  when  Felix  Robertson,  Klan 
supported  candidate,  was  beaten  by  Mrs 
Ferguson,  (ieorge  Butcher,  Dallas 
former  head  of  the  Dallas  local  Klan 
unit,  was  placed  on  the  stand  and  t& 
tified  that  Dr.  Evans  had  wird  bin 
$10,000  from  Atlanta,  a  portion  of 
which  he  used  in  support  of  Robertsoi 
The  court  permitted  the  newspaper  to 
show  the  record  of  the  Evans-SimniM 
litigation  in  Georgia.  The  trial  occupied 
three  weeks. 

Another  similar  suit  filed  by 
Evans  is  pending  against  the  Ddiu 
News. 

The  supreme  court  has  held  that  Dr. 
Evans’  intention  to  keep  Dallas  as  hu 
home  gave  him  the  right  to  sue  there 
rather  than  in  Austin,  even  though  in 
1924  he  divided  his  time  between  At¬ 
lanta  and  Washington  Klan  headquar¬ 
ters. 

The  case  against  the  .American  to 
again  been  placed  on  the  docket  for 
retrial. 

WOODS  SPEAKS  IN  WASHINGTON 

J.  H.  Woods,  editor  and  managing  <!!• 
rector  of  the  Calgary  Herald,  and  ^es- 
dent  of  the  Canadian  Chamber  of  Com¬ 
merce,  addressed  the  Chamtwr  of  Com¬ 
merce  of  the  United  States  in 
ton.  May  1.  He  discussed  the  new 
tariff,  and  stated  that  it  would  cost  Can 
ada  about  $75,000,(X)0  a  year  in  loss 
export  trade. 

KELLEY  IN  CHEYENNE 

John  Kellev,  assistant  manager  of 
Pueblo  (Coi.)  Star-Journal  has  ^ 
signed  to  become  business 
the  Cheyenne  (Wyo.) 

Keith  Chick  has  been  named  to  suc^ 
him  on  the  Star-Iournal  by  , 

Hoag,  publisher.  The  changes 
fective  May  1. 


PUBUCITY  REPRISAL  PLAN  CALLED  UNFAIR 


Agency  Executives  And  Newspaper  Men  Oppose  Massachusetts  Press  Resolution  Which  Would 
Give  Commission  To  Direct  Advertisers  And  Unrecognized  Agencies 

By  ROBERT  S.  MANN  managing  editors  start  running  the  busi- 

'ew  York,  went  vigorously  ceive  frc 
to  the  point  of  the  commission  proposal  edgemen 
by  saying:  “If  the  publishers  want  to  taining  ( 
do  business  with  everyone  who  has  an  the  prod 
order  blank  and  no  bank  account,  or  an  “Agen 
uncle  who  is  president  of  the  firm,  let  of  adve 
them  reco^ize  anyone  as  an  agent.”  into  sucl 
As  to  publicity,  he  said :  “Newspapers  engage  i 
are  under  no  obligation  to  print  free  accept  f 
publicity  emanating  from  advertising  advertise 
agencies.  It  is  only  the  weak  ones  that  can  be 
do,  and  then  only  to  get  advertising  handle  i 
copy.”  will.  T1 

F.  L.  Swigert  of  N.  \V.  Ayer  &  Son,  cult  posi 
as  Philadelphia,  Said:  point  of 

“The  resolution  presented  to  the  “If  pi 
Massachusetts  Press  Association  appears  shutting 
to  us  dangerously  destructive.  Such  a  disconne 

_ ^ _ ,  course  would  tend  to  chaos  and  to  the  partmeni 

the  Wakefield  undermining  of  advertising  as  a  whole,  only  wh 
Each  publisher  has  the  right  to  publish  “Abus 
ied  on  the  mat-  cither  in  paid  space  or  as  news  what  in  product 
iblicity  problem  ^>’5  judgment  is  best  for  his  public  to  tween  p 
paper  editor  to  read.  Such  resolutions  as  are  proposed  Usher  ir 
logical  connec-  ^rora  our  viewpoint  an  effort  to  advanta^ 

n  system.  For  avoid  responsibility  on  the  part  of  those  situation 

dvertising  man-  whom  responsibility  properly  agencies 

News,  had  this  .  concerte 

Other  expressions  from  advertising  remedy.’ 

‘Although  in  sympathy  with  any  con-  agency  men  follow :  Still 

active  effort  to  destroy  publicity  evil,  Owen  B.  W'inters,  executive  vice-  newspap 
consider  resolution  to  Massachusetts  president  of  Erwin,  Wasey  &  Co.,  New  pressed 

ess  Association  most  unwise.  Two  York:  “The  sending  out  of  publicity  president 

arate  matters  are  being  confused,  stories  on  the  part  of  an  advertising  eastern 
hy  seek  to  destroy  the  advertising  agency  carries  with  it  no  obligation  to  Co.,  Inc. 
mey  system  because  some  newsnaners  Publish,  and  the  story  that  lacks  news  “The 


vertising  agencies  and  newspaper 
men  was  voiced  this  week  in  response  to  Company,  N 
queries  from  Editor  &  Publisher  in  re-  ‘ 
to  the  attack  upon  free  publicity 
activities  of  agencies,  launched  at  the 


advertising  agencies  but  to  the  adver¬ 
tisers  themselves  or  any  responsible  rep¬ 
resentative  who  might  offer  national 
ad'?rtising  for  them.  This  measure, 
told  in  last  week’s  Editor  &  Publisher, 
is  to  come  up  for  action  at  the  May  meet¬ 
ing  of  the  press  association.  It  was 
presented  by  Gardner  E.  Campbell, 
managing  editor  of 


BIG  SHELL  OIL  DRIVE 
STARTS  IN  MIDWEST 


1,000  Newspapers  In  28  States 
Being  Used  To  Promote  Gaso¬ 
line  and  Oil  Sales — To 
Continue  Through  Year 


t  1  .u  iT - ■  iJuunciiy,  j 

icel  that  the  time  is  inopportune  foi 
penahzmg  agencies  which  do  not  resort 
to  this  practice,  in  order  to  correct  a 
condition  which  in  time  will  inevitably 
nght  Itself.  There  is  no  point  in  de- 
rtroying  completely  the  relationship  be- 
^  advertising  agent  and  publishei 
^use  a  few  agencies  place  a  higher 
^ue  on  the  space  they  obtain  without 
cost  than  that  for  which  they  nav  the 


ion  ot 
Oertscd 
iper  to 
immoos 
iccupid 


NEW  MARBLE  AND  STEEL  FRONT  FOR  DAILY 


CARRIER  KILLS  SELF 

-A.  Steinholtz.  rural  route  carrier  for 
the  Sanford  f^a. )  Herald,  was  found 
dead  .Anril  29  in  a  thicket  a  few  miles 
from  that  city.  A  bullet  wound  in  the 
head  was  the  death  cause.  Steinholtz 
had  been  missing  since  Thursday  of  last 
week. 


Modernistic  touehes  are  apparent  in  the  new  front  of  the  South  Bend  (Ind.) 
News-Times  building,  recently  completed.  Black  marble  contrasts  with  bright 
steel  doors  and  guards,  while  the  illuminated  coping  sets  the  entire  front  in 
relief  at  night.  The  illuminated  sign  extends  entirely  across  the  front,  while 
the  disk  at  the  extreme  left  also  is  illuminated.  The  matching  doors  of  the 
main  entrances  to  the  first  floor  rooms  are  of  all-steel  bright  finish  construc¬ 
tion,  with  spider-web  guards.  Joseph  M.  Stephenson  is  publisher. 


Editor 
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INDUSTRIAL  GIANTS  WAR  IN  DAILIES 
TO  WIN  REFRIGERATOR  SALES 

General  Motors  and  General  Electric  Wield  Advertising  **Big 
Stick*’  for  Products — Increased  Linage  Spurs  Other 
Manufacturers  in  Market 

By  ROBERT  S.  MANN 

Rivalry  between  two  industrial  tation  of  conditions  in  the  various  parts 
giants,  General  Motors  and  General  of  the  country.  Newspapers  permit  this 


Electric,  in  the  field  of  electric  refrigera 
tion,  has  reached  the  point  of  direct  at 
tack  in  advertising  copy. 


quick  concentration  of  advertising  where 
it  is  likely  to  produce  results. 

“We  have  developed  our  advertising 


PENDULUM 
HAS  SWUNG 


/ 


ik  more  Cenetal  Electric 
Ik  Refrigerators  are 

\  NOW  ^ 

going  into  homes  dun 
has  pud  ^k  nooBU  rail 


for  service 


CENEKAL  #  ELECTUC 


MMMTir  ■uermw  c*..  me.  - - 

■Plointield  as  aS  "ak"  SSt  • 


How  General  Electric  and  Frigidaire  are  striving  for  sales  supremacy  with 
newspaper  space. 

Newspaper  advertisements  published  practices  through  a  study  of  the  psycho- 
this  week  are  a  good  illustration.  A  logy  of  the  man  in  the  street  so  that  we 


“In  the  case  of  important  sporting 
events,  elections,  etc.,  that  emphasize  the 
importance  of  a  good  radio  to  the  public, 
we  have  ample  time  to  prepare  suitable 
advertising  and  place  it  wherever  condi¬ 
tions  indicate.  On  other  occasions,  we 
have  to  work  faster.” 

U.P.  NAMES  STATE  CHIEF 

Wasnay  Transferred  from  Washington 
to  Head  Pennsylvania  Division 

Joseph  S.  Wasney,  of  the  Washington 
bureau  of  United  Press,  was  recently 
appointed  manager  of  the  Pennsylvania 

Harrisburg.  Mr.  _ 

division  w  i  t  h 
headquarters  in 
Wasney  has  been 
with  the  U.P. 
since  1919.  Prior 
to  that  he  did 
publicity  work 
for  the  United 
States  Food  Ad¬ 
ministration  Bu¬ 
reau  and  the 
Shipping  Board. 

He  is  a  graduate 
of  the  University 
of  Maryland.  ^  Joseph  S.  Wasney 

Starting  with 

the  U.P.  in  the  Washington  office,  Mr. 
Wasney  was  transferred  to  New  York 
in  1921.  In  the  succeeding  four  years 
he  covered  coal  strikes  in  various  parts 
of  Pennsylvania  and  the  Smedley  Butler 
regime  in  Philadelphia.  He  served  in 
several  bureaus  of  that  state  and  in  1925 
was  shifted  back  to  Washington. 

GOULD  JOINS  JOURNAL 

Will  Head  New  Financial  Department 
of  Hearst  Daily 

Lester  Gould,  of  the  financial  depart¬ 
ment  of  the  New  York  Evening  Post, 


this  week  are  a  good  illustration.  A  logy  of  the  man  in  the  street  so  that  we  ment  of  the  New  i  om  cvmtng  r  s, 
Frigidaire  (General  Motors)  advertise-  will  know  at  all  times  what  he  is  think-  this  week  became^  financial  MitOT  ot  the 
ment  reiterated  the  statement  that  “three  ing  about  and  can  connect  his  thoughts  New  York  Evening  Journal.  Ihis  js  a 
times  as  many  Frigidaires  are  now  in  use  with  our  product.  Events  of  important  position  created  on  the  Journal, 

as  any  other  make  of  electric  refrigera-  public  interest  have  a  great  effect  on  de-  The  financial  departoent  was  formerly 
tor.”  A  (General  Electric  advertisement  mand  for  radios.  We  know  from  ex-  under  supervision  of  the  city  desk  ana 
replied  with :  “The  pendulum  has  swung,  perience  that  at  such  times  it  is  profitable  managing  editor  s  office.  r 


More  General  Electric  refrigerators  are  for  us  to  increase  the  advertising  in  cer- 
now  going  into  homes  than  any  other  tain  sections,  or  throughout  the  country. 


make.” 

But  where  the  General  Electric  adver¬ 
tisement  insisted,  “No  owner  has  paid  Ic 
for  service,”  the  Frigidaire  announce- 


viiOA  ai.  suvii  limes  Ji  is  piertii«tuic  , - S  i  t  i  r.  *1  ‘aab 

for  us  to  increase  the  advertising  in  cer-  J:  Gordon  Leahy,  financial  writer  tor 
tain  sections,  or  throughout  the  country,  various  newspapers  and  ^gazincs  smee 
as  much  as  four  or  five  hundred  per  cent  his  graduation  f the  Wharton  School 


ment  stated,  “Hundreds  of  thousands  crease  the  advertising  temporarily, 
of  Frigidaires  have  never  required  any  However,  we  have  also  discovered  that  a 


service.  buying  mood  affecting  a  large  part  of  the 

The  passing  of  winter  weather  has  public,  for  which  there  is  no  apparent  uvanc  a  p  rpoIIP 

stimulated  sales  and  advertising  efforts,  reason,  will  sometimes  develop  unex-  COrrMAN  MbAUS  A.r.  viRwwr 
not  only  for  these  two  but  for  all  mak-  pectedly.  Therefore,  we  watch  sales  re-  Qiarles  F.  Coffman,  publisher  of  the 
ers  of  meiffianical  refrigerators.  Even  ports  very  carefully  and  when  they  show  Fond  du  Lac  (Wis.)  Commonwealth- 
before  April,  however,  increased  linage  a  tendency  for  sales  to  increase,  we  im-  Reporter,  was  elected  president  and  R. 
was  being  us^,  as  instanced  by  the  mediately  hit  the  sections  where  gains  A.  Kennedy,  city  editor  of  the  Green 
figures  for  national  advertising  in  occur  with  a  several  fold  increase  in  ad-  Bay  (Wis.)  Press-Gasette,  was  elected 
typical  cities  for  the  first  quarter  of  1930  vertising  for  several  days  and  then  hold  vice-president  of  the  Wisconsin  Asso- 


for  a  few  days.  .  Finance  and  Commerce  at  me  Uni- 

“We  usually  know  a  few  days  in  ad-  versify  of  Pennsylvania  in  1927,  has  been 
vance  when  it  would  be  advisable  to  in-  added  to  the  finanaal  staff  of  the  Lven- 
crease  the  advertising  temporarily.  ii}K 

However,  we  have  also  discovered  that  a  York  World  Wall  Street  staff,  will  join 
buying  mood  affecting  a  large  part  of  the  Evening  Post,  May  5. 


Reporter,  was  elected  president  and  R. 
A.  Kennedy,  city  editor  of  the  Green 
Bay  (Wis.)  Press-Gasette,  was  elected 
vice-president  of  the  Wisconsin  Asso- 


(compiled  by  Media  Records,  Inc.)  at  'he  advertising  at  the  high  level  as  long  dated  Press  at  the  annual  meeting 
the  bottom  of  this  page.  as  the  response  continues.  April  28  in  Milwaukee. 

Each  of  these  companies  is  expected  to  _ _ _  _ _ "Z  ~  , 

spend  al^t  |6,0()0,000  on  advertising  FRIGIDAIRE  AND  G  E.  LINAGE  COMPAREID 

this  year.  Limitation  of  the  linage  fig- 

ures  to  two  makes,  however,  docs  not  Fint  First 

mean  that  they  have  the  field  to  them-  •  t  . 

^Ives,  as  other  firms  are  likewise  ac-  Boston:  * 

five.  A  newcomer.  Majestic  refrigera-  Fri^daire  .  41,158  51,918  .  10,760 

tor,  to  be  put  on  the  market  in  a  few  _  .  General  Electric  .  33,350  34,946  .  1,596 


General  Electric 


Grunow  Company  of  Chicago,  is  attract-  General  El^tric ' 
ing  considerable  attention.  This  company  Detroit :  ^ 

®  cSSraTIl^iric 

?100.000  plant  scheduled  to  get  into  pro-  Los  A^eles: 
duction  on  Majestic  refrigerators  in  Eriaidaire  . ... . . 

T..„_  General  Electric 

June.  New  York; 

The  Majestic  sales  plan  is  unusual  in  Frigidaire  — .. 
providing  no  definite  appropriation  and  phiii^"^ii  •^**'*"' 

no  schedule  of  insertions  far  in  advance,  Fripdaire . 

according  to  Duane  Wanamaker,  vice-  General  Electric 

president  in  charge  of  advertising.  This  ^“"/riridabeL 

will  permit  quick  changes  in  plans  when-  GeMral  HMtric 

ever  opportunity  is  found  to  concentrate  SeatUe: 

effort  in  an  especially  productive  field.  G^e^^’^Elii'tric 

Naturally,  in  a  program  like  this,  which  St  Louis; 

is  also  used  in  marketing  the  Majestic 

radio,  newspapers  will  play  a  major  part, 

although  other  media  will  also  be  used.  Frigidaire _ _ 

Mr.  Wanamaker  in  explaining  this  _  .  General  El<*tnc 

_  _  .,  re.  Totals  for  10  cities: 

program,  said :  ^  ^  Frigidaire . 

“We  put  newspaper  advertising  first  General  Electric 
because  we  know  we  can  get  results  by  ! 

acting  from  day  to  day  on  our  interpre-  Gmeral  Electric" 


General  Electric  .  25,446 


Frigidaire  ....... 

General  Electric 


Percentan  increases : 

Figidaire  . 

General  Electric  . 


Fint 
quart  er 

1930 

First 

quarter 

1929 

Gain 

L.OSS 

41,158 

51,918 

10,760 

33,350 

34,946 

1,596 

27,342 

26,394 

948 

25,446 

10,499 

14,947 

30.322 

21,784 

8,538 

7,267 

8,655 

1,388 

30,562 

11,646 

18,916 

19,675 

18,645 

1,030 

72.839 

42,785 

30,054 

57,776 

40,511 

17,265 

36,722 

20,974 

15.748 

11,474 

10,549 

925 

21,162 

14,082 

7,080 

11,330 

11,330 

14.805 

14,858 

53 

6,815 

6,868 

53 

34.002 

19,559 

14,443 

8,151 

7,625 

526 

37,302 

35,248 

2,054 

24,049 

9,986 

14,063 

346.216 

259,248 

86.968 

205,333 

148,284 

57,049 

STANDARD  DATA  FORM 
ISSUED  BY  A.A.AA 

First  Group  Sent  to  Newspaper  Spsdil 

Representatires — General  Distri, 
button  Will  Be  Started  ea 
May  10 

Distribution  of  the  new  standard-nein. 
paper  data  form,  prepared  by  the  Aaerj. 
can  Association  of  Advertising  agenck 
began  May  1  when  copies  were  sent  with 
letters  of  explanation  to  all  newspaper 
special  representatives.  On  May  10,  ac¬ 
cording  to  F.  R.  Gamble,  executive  sec¬ 
retary  of  the  association,  copies  will  he 
sent  to  all  daily  newspapers  listed. 

The  form  is  designed  to  present  a  com¬ 
plete  picture  of  the  kind  of  newspaper 
published,  including  the  history  and  maa- 
agement  of  the  publication,  the  rtitorial 
policy,  news  services  and  syndicate 
material  us^,  departments  published  and 
the  editors  in  charge,  respective  amoom 
of  news  and  advertising  matter  carried, 
merchatidising  ancl  promotion  work  done, 
and  radio  station  if  any. 

The  form  also  provides  for  cirenh- 
tion  figures,  if  the  newspaper  is  not  a 
member  of  the  Audit  Bureau  of  Circula¬ 
tions  ;  linage  records,  if  it  is  not  a  mem¬ 
ber  of  Media  Records ;  and  market  data, 
if  it  is  not  using  the  standard  marka 
survey  form  of  the  Bureau  of  Advertk- 
ing  of  the  American  Newspaper  PnWisb- 
ers’  Association. 

Separate  forms  are  provided  for  Sun¬ 
day  and  week-day  editions.  No  restric¬ 
tions  are  placed  on  the  distribution  d 
the  completed  forms,  which  publishcn 
may  print,  mimeograph,  typewrite,  « 
reproduce  in  any  other  manner.  AB, 
however,  should  be  8)4  by  11  inches  to 
permit  ready  filing,  and  should  repeat  the 
numbered  questions  in  the  form  shown. 

“The  form  has  been  designed,”  accord¬ 
ing  to  a  statement  issued  by  tk 
A.A.A.A.,”  to  secure  for  agency  media 
departments  in  an  organized  uniform 
manner,  data  concerning  the  characteris¬ 
tics  ancl  values  of  newspapers  which  ait 
not  necessarily  reflected  in  linage  or  cir¬ 
culation. 

“It  offers  publishers  and  their  repn- 
sentatives  an  opportimity  to  present  to 
buyers  of  space  information  which  buj- 
ers  want  but  often  cannot  take  time » 
receive  adequately  in  person. 

“Considerable  time  which  is  now 
wasted  by  representatives  waiting  ffl 
agency  reception  rooms  and  by  bojw 
listening  to  the  repetition  of  matoial 
can  be  saved  by  widespread  use  of  thu 
form.  It  will  enable  representatives  to 
get  information  about  their  papers  ade 
quately  and  permanently  in  front  of 
agency  buyers  of  space.” 

The  fotjn  was  originated  by  the  new 
paper  committee  of  the  A.A.A.A.  Nw 
York  Council,  under  the  chairmanship 
of  Richard  Dunne,  of  J.  Walter  Thomp¬ 
son  Company,  and  completed  by  the  w 
tional  committees  on  newspapers  aod 
agency  systems  and  forms,  headed  re 
spectively  by  H.  T.  Ewald,  presidfflfoi 
Campbell-Ewald  Company,  and  E.  fc 
Gardner,  treasurer  of  Gardner  Adverw 
ing  Company. 

SPEAKERS’  CLASS  ENDS 

The  Speakers’  Training  Division^ 
the  Advertising  Qub  of  New 
closed  its  most  successful  year  wifto 
dinner-dance  at  the  clubhouse 
urday,  April  26.  The  guests  of  how 
were  James  W.  Brown,  president  ano 
Vilhjalmur  Stefansson,  the  ArcticO- 
plorer  and  author.  Four-minute  adm^ 
ses  were  made  by  nine  graduates  ot  iw 
class,  which  is  under  the  direction 
J.  P.  Muller,  New  York  adverb^ 
agent,  and  Walter  O.  Robinson,  uistr*- 
tor. 

TRACY  TAKES  ROSE  AGENCY 

The  advertising  agency  of  the 
Jordan  Rose  Company,  Inc.,  ^  ^  L 
York  was  taken  over  on  May  1  hy 
Tracy,  Inc.,  420  Lexington  avCTue,  ^ 
York.  The  accounts  of  the 
pany  will  be  conducted  by 
agency.  Stanley  H.  Rose,  P'^*?'^ncy 
the  Rose  company,  has  joined  the 
agency  as  account  executive.  j 
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THE  LOCAL  SOLICITOR'S  ROUND  TABLE 


Character  and  Continuity  Are  the  Elements  of  Schedule  on  Which  Correct  Merchandising  of  Space 
Depends — Direct  Response  at  Lessened  Cost  in  This  Principle  of  Newspaper  Advertising 


rPHE  followitiR  query  has  been  received 
1  from  a  newspaper  executive : 

“Many  of  our  clients  are  willing  to  ac¬ 
cept  and  use  merchandising  suggestions. 
Our  salesmen  find  this  a  source  of  extra 
linage— also,  a  source  of  crjnstant  demand 
for  new  ideas,  some  of  which  are  difficult 
to  furnish  on  short  notice.  This  is  a 
case:  Ways  to  vary  a  week’s  schedule 
in  our  paper  without  disrupting  the  set 
merchandising  program  of  the  store.  Do 
you  have  any  suggestions?” 

This  question  comes  from  a  newspaper 
in  a  large  city.  The  circulation  is  near 
90,000  daily  and  a  larger  Sunday  circula¬ 
tion.  The  chart  example  answers  the 
query  but  is  based  on  a  smaller  circula¬ 
tion  so  as  to  apply  to  the  above  situation 
on  papers  and  cities  of  average  size.  A 
suNuery  included  in  the  letter  referred 
to  a  specific  problem  which  is  common  in 
many  stores:  How  to  use  the  paper  to 
bridge  over  a  day  of  the  week  that  is 
consistently  a  poor  day  for  all  the  local 
stores.  Tuesday  is  the  day.  The  chart 
illustration  fits  this  specific  point  also, 
since  Tuesday  is  part  of  any  store’s 
weekly  selling  program. 

A  schedule,  using  the  term  in  the  com¬ 
plete  sense  of  number  of  insertions  per 
week  in  a  single  newspaper  and  including 
consistency  of  space  usage  in  relation  to 
store  stocks,  ought  to  have  two  elements. 

One  element  is  continuity;  the  other  is 
character  or,  in  terms  of  advertising 
items,  verity. 

Continuity  links  the  store’s  selling  pro¬ 
gram  to  the  part  of  the  population  that 
actively  responds  daily  to  the  circulation. 
This  is  clear  if  it  is  remembered  that  if 
a  newspaper  has  40,000  net  paid,  for  ex¬ 
ample,  it  reaches  practically  the  same 
people  six  times  a  week.  That  is,  if  the 
40,000  daily  circulation  reaches  8,000 
homes  today,  it  reaches  them  tomorrow 
and  the  following  day.  The  daily  busi¬ 
ness  of  any  and  all  stores  comes  from 
people  and  homes.  Because  of  this,  daily 
results  depend  on  how  the  continuity  is 
applied  to  the  store’s  various  stocks. 
People  supply  the  bulk  of  their  needs  by 
the  day,  buying  some  items  today,  others 
tomorrow  and  so  on  through  the  week. 

Character,  the  second  element  of  sched¬ 
ule,  puts  animation  into  the  space  a  store 
uses  and  into  the  paper  that  tumishes 
the  space.  Continuity,  as  described  above, 
applies  to  the  week ;  character  applies  to 
the  days  of  which  the  weekly  selling  pro¬ 
gram  is  composed. 

As  elementary  as  this  may  seem.  It 
fither  is  not  well  understood  by  many 
stores  large  and  small,  or  if  understood, 
IS  not  given  the  attention  warranted  by 
rts  importance  in  connection  with  pro¬ 
ductive  use  of  space. 

Anyway,  of  all  the  principles  of  news¬ 
paper  advertising  as  practiced  by  retail 
stores,  schedule  is  the  only  element  which 
includes  goods  or  merchandise.  A  better 
»iy  to  put  it:  The  four  selling  factors 
of  newspaper  advertising  are  (1)  circu¬ 
lation;  (2)  population — the  field  reached 
by  the  circulation;  (3)  the  type  of  cus- 
^ers  included  in  the  circulation,  and 
J4)  schedule,  the  number  of  times  one 
itOT,  one  stock,  or  one  line  of  goods  is 
called  to  the  attention  of  readers  of  the 
P^ier.  And  of  these  four,  schedule  is  the 
A  ^  j.*ctor  which  includes  goods  or  mer- 
ttMdise,  thus  linking  the  customer  with 
tw  effect  or  action  of  the  other  three 
eknients. 


Incidmtally,  the  ten  department  store; 
the  United  States  enjoying  the  bes 
’’csponse  in  relation  to  space  use< 
cost  of  space,  do  so  because  of  a  rea 
of  this  principle  and  con 
cut  application  of  it  every  day.  An< 
e  IS  not  a  newspaper,  especially  thosi 
laige  circulation,  but  could  profit  bi 
'ling  one  or  more  consumer  demanc 
^lalists  to  sit  down  and  develop  sched 
wnrL  local  retai 

Z!!ii  than  $100,000  volunv 

^ly-  This  is  not  an  opinion.  It  i: 
irliMi  1*^  actual  checking  and  study  ol 
•caeduling  methods  since  1910. 


By  GUY  HUBBART 

ILLUSTRATING  RELATION  OF  CHARACTER  AND 
CONTINUITY  OF  SCHEDULE  FOR  ONE  WEEK 

Days  of  Week  Regular  Schedule  Revamped  Schedule 


(One  paper) 

(Departments) 

(Space) 

(In  One  or  Two  Papers) 

Monday 

(6)  Departments 

(4) 

Repeat  2  depts. 

Tuesday 

(S)  Departments 

(6) 

All  new  depts. 

Wednesday 

(6)  Departments 

(5) 

Repeat  4  depts. 

Thursday 

(4)  Departments 

(4) 

Repeat  all  depts. 

Friday 

(8)  Departments 

(7) 

Repeat  Tuesday  depts. 

Sunday 

(5)  Departments 

(4) 

Feature  new  goods 

(6  days) 

(34  depts.) 

(30  cols.) 

(Puts  variety  into  Schedule) 

“Regular”  schedule  method  has  continuity  but  lacks  element  of  variety  in 
presentation  of  store  departments. 

“Revamped”  schedule  has  continuity  and  variety  and  still  rotates  same 
number  of  merchandise  sections  or  stocks  of  goods. 

If  combined  in  two  papers  the  method  puts  both  character  and  continuity 
into  both  papers.  See  article  for  description  of  way  items  are  picked  from 
scheduled  departments. 


Referring  now  to  the  query  and  the 
chart,  here  is  an  example  of  the  specific 
application  of  character  and  continuity 
to  a  store’s  insertion  schedule: 

This  store  caters  to  the  medium  and 
better  class  of  trade  on  quality  values, 
meaning  that  whatever  the  price  paid  for 
an  article  by  the  customer,  the  value  rep¬ 
resents  the  best  for  the  money.  There 
are  at  least  three  other  stores  in  the  field 
catering  to  similar  trade,  the  only  differ¬ 
ence  being  that  one  leans  specifically  to 
class  trade  on  class  values  and  the  other 
two  lean  to  medium  and  popular,  doing 
only  a  small  percentage  on  class  values — 
a  picture  typical  of  a  hundred  other 
towns.  Then  there  are  two  large  so- 
called  bargain  value  or  cut-price  stores 
using  hurrah,  block-face  “30%  off,”  “just 
bought  out  complete  stock  of  manuiac- 
turer”  advertising. 

The  newspapers  used  by  all  stores 
reach  all  the  types  of  trade  sought  by 
all  the  stores. 

Tuesday  is  the  poorest  business  day  in 
the  city.  With  the  kind  of  competition 


outlined,  the  store  dealing  in  quality 
values  has  the  hardest  time  keeping  vol¬ 
ume  up  to  pitch  for  the  week. 

Its  regular  or  habitual  type  of  schedule 
is  shown  on  the  chart  under  “Regular 
Schedule”  column.  This  method  had  con¬ 
tinuity  but  lacked  character  as  explained 
above. 

The  store  rotated  34  departments  on 
the  average  a  week,  so  many  a  day, 
shown  in  parenthesis  at  left  on  space 
amounts  shown  the  same  way  on  right. 

Departments  were  selected  for  featur¬ 
ing  in  space  on  the  usual  basis  of  (1) 
condition  of  stock,  (2)  season  and  (3) 
the  relation  of  department  volume  to  total 
store  volume,  correct  enough  practice  but 
response  seemed  to  be  running  lower  and 
lower  both  on  advertised  departments  and 
whole-store  or  non-advertised  lines. 

In  seeking  specific  items  to  represent 
the  day’s  featured  departments,  as  “6  de¬ 
partments”  for  Monday,  the  usual  method 
was  to  pick  three  representative  items, 
or  values,  for  each  department.  Thus 
on  Monday  18  items  would  be  featured. 


Tuesday  IS  and  so  on.  Sometimes  one 
item  would  represent  a  promotion  feature 
like  six  items  (at  different  prices)  ot 
silk  underwear.  But  otherwise  nothing 
unusual  was  done  aside  from  good  copy, 
interesting  ideas,  layout  and  display  de¬ 
vices. 

Then  the  method  shown  under  “Re¬ 
vamped  Schedule”  was  adopted.  The 
w'ords  “repeat  2  departments”  refers  to 
the  advertisement  of  the  preceding  day, 
meaning  if  hosiery  and  gloves  were  two 
of  the  five  departments  in  Sunday’s  ad¬ 
vertisement  repeat  them  in  Monday’s — 
not  the  same  items  of  course,  but  hosiery 
and  glove  items  of  some  kind,  or  some 
other  two  of  the  five  Sunday  depart¬ 
ments. 

“All  new  departments”  means  items 
which  were  not  featured  the  day  before. 
“Repeat  Tuesday’s  departments”  means 
that  in  Thursday’s  copy  one  should  ad¬ 
vertise  the  same  departments  used  Tues¬ 
day  but  different  items.  “Feature  new 
goods”  means  that  in  Sunday’s  copy  new 
additions  to  stocks,  such  as  new  hats, 
new  style  items,  or  new  home  furnish^ 
ings  are  featured. 

Another  element  of  Tuesday’s  space 
was  to  devote  most  of  it,  at  times  at 
least,  to  items  in  stock  which  were  na¬ 
tionally  advertised.  There  are  always 
large  numbers  of  such  lines  in  stores. 
This  gives  Tuesday  an  additional  em¬ 
phasis. 

Space  amounts  on  the  “Revamped 
Schedule”  were  about  the  same  as  shown 
in  “Regular  Schedule,”  but  the  day’s  pro¬ 
portion  to  the  week  was  kept  about  as 
shown. 

Results  picked  up  noticeably  on  the 
new  method  of  scheduling  in  the  case  of 
the  store  in  question,  and  would  for  any 
store  with  a  similar  situation. 

'Tlie  revamped  method  put  character 
into  the  schedule  two  ways:  (1)  It  put 
variety  into  the  advertisements  and  there¬ 
fore  variety  into  the  impression  the  ads 
gave  the  regular  readers  and  (2)  linked 
the  selling  program  of  the  store  closely 
to  its  advertising  program.  In  the  old 
method,  continuity  was  largely  mathe¬ 
matical,  so  many  departments,  but  no 
link-up  from  one  day  to  another  and  no 
interrupting  device  in  the  schedule.  In 
other  words,  it  was  too  smooth,  like  a 
moving  picture  with  perfect  continuity  of 
story  but  small  variation  in  the  quality 
or  tempo  of  the  scenes. 


GUILD  BUYS  SIFTON  PLAY 


the  Meantime*’  to  Be  Produced 
by  N.  Y.  Group  Next  Seaton 

The  Theatre  Guild  of  New  York  this 
week  purchased  a  play  by  Paul  Sifton, 
of  the  New  York  World,  and  his  wife 
Qaire  Sifton.  feature  writer.  The  play, 
titled,  “In  the  Meantime,”  is  described 
by  its  authors  as  dealing  with  “a  con¬ 
temporary  topic  of  periodic  interest.”  It 
will  be  produced  next  fall. 

Both  Mr.  and  Mrs.  Sifton  are  grad¬ 
uates  of  the  School  of  Journalism  of 
the  University  of  Missouri,  and  Mrs. 
Sifton  was  the  first  woman  instructor 
to  teach  there.  She  has  written  syndi¬ 
cated  features  for  the  New  York  World 
and  Philadelphia  Public  Ledger.  _At 
present  she  is  writing  a  monthly  article 
for  Home  Magazine.  Mr.  Sifton  is 
editor  of  the  Metropolitan  Section  of 
the  New  York  Sunday  World. 


DOROTHY  DUGAS  RESIGNS 

Dorothy  Ducas,  for  almost  three  years 
the  only  woman  reporter  on  the  New 
York  Ezrening  Post,  has  resigned  to  go 
to  McCall’s  Magazine  as  assistant  editor. 
She  assumed  her  duties  May  1.  Miss 
Ducas,  who  went  to  the  Post  from  the 
Herald  Tribune,  was  the  youngest  girl 
ever  to  win  a  Pulitzer  Travelling  Schol¬ 
arship  from  the  Columbia  University 
School  of  Journalism.  She  has  worked 
on  the  London  Express,  and  the  Hacken¬ 
sack  (N.J.)  B&gen  Evening  Record. 


WRITER  HEADS  LITTLE  THEATRE  GROUP 


Emulating  Christopher  Morley  of  Hoboken,  Thomas  C.  Stowell,  correspondent 
for  the  New  York  Herald  Tribune  at  the  New  York  state  capitol  in  Albany, 
is  directing  and  playing  in  revivals  of  famous  old  melodramas.  Stowell  is 
president  of  a  Little  Theatre  group  known  as  the  Albany  Players,  which  he 
organized  several  years  ago.  In  this  picture  Stowell  is  seen  at  the  right  in 
the  villain  role  of  “The  Drunkard,”  a  play  which  was  originaUy  presented  in 
1844.  At  the  left  is  Francis  Moran,  brother  of  Fenton  Moran,  music  critic  of 
the  Albany  (N.Y.)  Tinte*tfnion. 


Romances  of  American  Journalism 

Stories  of  Success  Won  by  Leaders  of  the  Press 


trasted  with  remote  control  in  rhai^ 
While  identified  actively  with  the  Vir¬ 
ginia  Democratic  party,  Mr.  James  hu 
avoided  putting  party  above  purpose  ud 
has  fought  for  progress  and  reforms  b 
state  government  no  less  vigorously  than 
he  has  in  municipal  affairs.  His  a« 
for  journalism,  however,  is  that  prodnctd 
by  the  glamorous  uncertainties  which 
each  day  may  bring  forth  and  the  ac¬ 
curate  and  unbiased  presentation  of  Ac 
news  as  well  as  conscientious  senrkt 
within  his  field. 


CHANGES  IN  ALBANY 


newspaper  that  was  not  only  RORER  A.  JAMES,  JR.  \ 

le  news_^  but  which  offered  it  Publisher,  Danville  (Va.)  Register  \  fu'  ^ 

entertaining  manner  backed  and  Evening  Bee  * 

daily  features  and  further  specially  draam  for  Eiutor  &  Publisher  by  Scymovr  Marcus  ^ 

Ld\wch^acked  no"cour^e  metropolitan  daily,  more  particularly  utilities  as  gas  and  electric  plants  has 
le  state  and  local  "ews  suppression,  and  the  per-  passed  and  that  communities  can  be  bet-  p 

aed  While  the  cfrnacrie  «rac  s®"*'  accountability  which  it  entails.  In  ter  served  by  the  super-power  companies.  . 
it  Mr  Tames  foiind^time  to  big  city  the  news  goes  regardless.  Three  years  ago  Mr.  James  was  ap- 
ect  a  new  nlant  to  tionce  Viie  smaller  town  the  big  story  fre-  pointed  by  the  Carnegie  Foundation  to 

equipping  h  throughout  whh  I®,  accompanied  by  suppressive  the  committee  of  newspaper  proprietors 

L’snaner  tnerViani'cm  tactics.  Mr.  James  set  his  face  and  his  who  toured  Europe  to  obtain  a  first- 

^  courage  against  interference  and  the  hand  view  of  foreign  problems  and  to 

_ -  bound  files  of  his  newspapers  show  the  establish  a  more  personal  relationship 

miKii'cV.i'n  experiences  standing  box  “If  It  Is  News  It  Can’t  Be  between  publishers  on  both  sides  of  the 
“tli/  ®  ^  Kept  Out."  The  box  no  longer  appears  Atlantic. 

■  m  his  papers  but  the  spirit  still  prevails  The  Danville  publisher  is  a  native  of 

^  exj^cted  is  a  standing  editorial  order  that  city,  was  educated  in  private  schools 

that  cxpcdicncy  shall  have  no  place  in  and  at  Virginia  Military  Institute,  tak- 
Icatir^nc  make  the  computing  of  news  values.  The  un-  ing  his  law  course  at  the  University  of 

Rcc  tiac  failing  application  of  this  principle  has  Virginia  in  1918.  Before  the  comple- 

an  doubled  its  discourage  the  exertion  of  tion  of  his  studies  he  volunteered  for 

f  adverse  economic  pressure  and  its  weakening  effect  on  war  service  and  Was  assigned  to  the 
irevalent  for  the  past  two  pu,,,ic  appraisal.  Transportation  Corps  established  at 

r  .  k  ^  James,  through  his  newspapers  led  Charlottesville, _  remaining  there  until 

r.  James  IS  not  a  believer  in  the  movement  to  obtain  adequate  avia-  after  the  Armistice.  In  addition  to  his 
al  journalism  of  other  days,  tion  facilities  in  Danville  at  a  time  when  personal  control  and  supervision  of  his 
ss  of  his  newspapers  revolve  there  was  a  measure  of  official  apathy  newspapers  he  is  identified  with  the 
*  k  His  re-  and  he  carried  on  an  editorial  campaign  boards  of  directors  of  several  Danville 

fith  the  human  elements  which  which  expedited  the  purchase  of  a  corporations. 

issue  possible  is  somewhat  un-  municipal  airport.  Two  years  before  the  He  was  married  in  New  York  City 
large  percentage  of  his  per-  taking  of  the  present  f^eral  census  he  in  1919  to  Miss  Elizabeth  Letcher  Stuart 
the  which  served  his  undertook  a  survey  indicating  either  a  of  Newport  News,  a  grand-daughter  of 

his  boyhood  association  with  depreciation  in  the  population  count  or  General  T.  E.  B.  Stuart  famous  Con- 
making  has  created  a  common  the  reflection  of  stagnation  and  outlined  federate  cavalry  leader.  They  have  two 
personal  friendship  sfanding  ^  program  of  civic  expansion  through  daughters. 

Jt  trom  the  usual^  scl^me  of  annexation.  The  program  was  not  car-  Mr.  James  is  in  opposition  to  the  chain 
1  contact  and  relationship.  through  but  his  predictions  were  control  of  newspapers  and  has  declined 

irial  philosophy  on  which  any  sustained.  He  is  now  conducting  a  new  offers  for  the  purchase  of  his  properties 
must  rise  or  fall  is  also  char-  campaign  looking  to  expansion  by  the  from  such  sources.  He  believes  the  local 
He  learned  early  enough  that  obtaining  of  new  industries  and  is  ex-  paper  should  be  safely  localized  and  that 
IS  of  “small  town”  publishing  pounding  the  theory  that  the  day  of  it  can  serve  its  constituency  best  by  a 
different  to  those  of  the  'municipal  ownership  of  such  public  familiarity  with  home  conditions,  as  con- 


VIRDEN  JOINS  NEO  GRAVUi 

Prospere  S.  Virden  has  bem  appoi 
director  of  commercial  sales  for  W 
Gravure  Printing  Company,  a  ^ 
of  the  Cuneo  Press.  Inc.,  with  olw 
the  International  Magazine  tJ 
57th  Street  at  8th  Avenue,  Nw J 
For  the  past  ten  years  Mr.  Vird 
been  associated  with  the  Art 
Corporation. 


Editor  &  Publisher  The  Fourth  Estate  for  May  3,  1930 


A  true  barometer  of  news 
interest  and  business  prosperity — the 
record  of  The  New  York  Times  in 


circulation  and  ad\^ertising 


1896 — Advertising  I  linage  and  Volume 
pf  Aianufactures  in  United  States — 1930 


1896 — Circulation  Growth  and  Volume 
of  Manufactures  in  United  States —  1930 


Volume  ot 
Advci 


IlndcxolV  I  I  I 
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I  Volume  ol 
.Circulation, 


Index  of  V  I  1  ' 

"Volume of  Manofatiuring- 


*52,162,870  agate  lines  of  high-class  censored 
advertising  were  published  in  The  New  York 
Times  in  1929. 


2  ^  S  i  i  g  i  s  i  1  i 


*Avcrage  net  paid  sale  of  The  New  York  Times 
for  the  six  months  ended  March  51,  1950 — 

Weekdays . 437,577 

Sundays . 757,028 


Jljork  Slmejs. 


Index  Numberx 
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PULITZER  TRAVELING  SCHOLARSHIPS 
WON  BY  THREE  COLUMBIA  STUDENTS 

Student  Journalists  Receive  $1,800  Each  For  Year's  Study  In 
Europe — ^W.  W.  Parrish,  Son  of  Decatur,  Ill.,  Circulation 
Manager,  Among  Winners 


YJ^  INNERS  of  the  three  Pulitzer  trav- 
”  cling  scholarships  in  the  School  of 
Journalism  were  announced  yesterday  by 


1 

^  s' 

‘  |R 

-  M 

1 

i _ 1  » 

R.  H.  CUKHINCHAM 

Gbobcb  W.  Post 

the  trustees  of  Columbia  University. 
Each  scholarship  is  valued  at  $1,800  and 
provides  for  a  year  in  Europe.  The 
Pulitzer  scholars  are:  Wayne  William 
Parrish  of  Decatur,  Ill. ;  George  Worth¬ 
ington  Post  of 
New  York  City, 
and  Richard  H. 
Cunningham  of 
Stamford,  Conn. 

Three  alternates 
were  also  named, 
they  are:  Dudley 
B.  Martin  of 
New  York  City, 
Emily  F.  Gen- 
auer  of  New 
Brighton,  S.  I. ; 
and  David  H. 
Davidson  of  New 
W.  W.  PABBitB  York. 

Both  winners 
and  alternates  are  all  seniors  and  will 
receive  a  bachelor  of  literature  degree  in 
June,  with  the  exception  of  Parrish,  who 
was  graduated  last  year  and  is  now  doing 
graduate  work  in  the  school. 

The  scholarships  are  awarded  annually 
on  the  nomination  of  the  teaching  staff 
of  the  School  of  Journalism  to  students 
“who  shall  have  passed  their  examina¬ 
tions  with  the  highest  honor,  and  are 
otherwise  most  deserving,  to  enable  them 
to  spend  a  year  in  Europe  to  study  the 
social,  political  and  moral  conditions  of 
the  people,  and  the  character  and  princi¬ 
ples  of  the  European  press.” 

Wayne  William  Parrish,  who  is  23,  has 
become  a  member  of  the  staff  of  the  New 
York  Herald  Tribune  as  reporter  and 
religious  editor  since  his  graduation.  He 
is  the  son  of  a  newspaper  man,  Roy  C. 
Parrish,  circulation  manager  of  the  De¬ 
catur  (Ill.)  Herald. 

Last  year  he  was  president  of  the  Co¬ 
lumbia  chapter  of  Sigma  Delta  (3hi,  na¬ 
tional  honorary  journalistic  fraternity, 
and  received  a  Sigma  Delta  Chi  saholar- 
ship  award.  He  also  won  the  Sackett 
scholarship  for  a  year  of  graduate  study 
in  the  School  of  Journalism.  He  attended 
the  University  of  Illinois  for  two  years. 

(jeorge  Worthington  Post  will  be  23  in 
June._  He  received  the  A.  B.  de^ee  from 
Dickinson  College  in  1928,  being  grad¬ 
uated  cum  laude.  He  was  elected  to  Phi 
Beta  Kappa  at  college  and  Sigma  Delta 
Chi  at  the  School  of  Journalism,  where 
he  received  a  tuition  scholarship  for  the 


FIRST  IN  America 

Tk«  Ckarlotte  Obaerver  leada  in  circulation  All  newapapers.  Morning 
and  Evening,  in  the  Statea  of  North  and  South  Carolina.  It  ia  the 
largeat  newapaper  between  Richmond  and  Atlanta  and  Waahington 
and  Birmingham.  The  Obaerver  occupiea  the  unique  poaition  of  being 
the  only  morning  newq>aper  in  AMERICA  publiahed  in  a  city  of 
leaa  than  100,000  population  having  a  circulation  in  exceaa  of  46,000 
daily  and  more  than  50,000  Sunday.  The  Obaerver  leada  all  newa- 
pnpeta,  both  Morning  and  Evening,  in  the  two  atatea,  in  volume  of 
advertiaing  carried  each  year. 


second  year.  He  also  won  a  Sigma  Delta 
Chi  award. 

Richard  H.  Cunningham  is  21.  He 
published  and  edited  the  Darien  Observer, 
a  weekly,  for  several  months  last  year. 
He  attended  Columbia  College  for  two 
years  before  entering  the  School  of 
Journalism. 

Dudley  B.  Martin,  21,  reports  for  the 
Brooklyn  section  of  the  New  York 
Times.  He  has  also  worked  for  the 
Brooklyn  Daily  Eagle  and  assisted  Cun¬ 
ningham  in  editing  the  Darien  Observer. 
He  is  president  of  the  Columbia  chapter 
of  Sigma  Delta  Chi  and  received  a 
scholarship  award.  He  attended  Colum¬ 
bia  College  for  two  years. 

Emily  (Jenauer,  20,  is  a  reporter  with 
the  New  York  World  News  Service.  She 
won  a  State  scholarship  and  an  award 
for  highest  standing  in  her  class  at  Curtis 
High  School  on  Staten  Island.  She  is  a 
member  of  Theta  Sigma  Phi,  women’s 
honorary  journalistic  society.  She  at¬ 
tended  Hunter  College  for  two  years. 

David  A.  Davidson,  22,  is  Columbia 
correspondent  and  reporter  for  the 
World.  He  was  graduated  from  the 
College  of  the  City  of  New  York  in  1928 
with  an  A.  B.  degree.  He  worked  with 
the  Gel  wick  News  Agency  in  Queens 
Borough  and  the  Brooklyn  Daily  Eagle 
as  reporter  and  the  Daily  News  Record, 
a  trade  journal,  as  correspondent  before 
coming  to  the  World.  He  is  a  member 
of  Sigma  Delta  Chi  and  won  a  scholar¬ 
ship  award. 

AIDED  IN  PARKER  CASE 

Ralph  Hayes  of  N.  Y.  World  Tells 
Committee  of  Harness  Fraud  Case 

A  letter  from  Ralph  Hayes,  personal 
assistant  to  Ralph  Pulitzer,  retired  pub¬ 
lisher  of  the  New  York  World,  calling 
the  attention  of  the  committee  investi¬ 
gating  the  nomination  of  John  J.  Parker 
for  the  Supreme  Court  to  his  connection 
with  the  harness  war  frauds  case,  was 
read  into  the  records  of  the  committee 
April  29. 

Mr.  Hayes,  w’hose  information  has 
figured  prominently  in  the  Parker  coni- 
mittee’s  inquiry,  called  the  committee’s 
attention  to  the  harness  fraud  c.ise,  in 
which  Parker  was  alleged  to  have  sup¬ 
pressed  evidence  favorable  to  the  de¬ 
fendants,  as  a  means  of  public  service, 
he  told  Editor  &  Pubusher  this  week. 

TELLS  ADVERTISING  VALUES 

Magazine  Use*  Newspaper  Space  to 
Fight  Substitution  Evil 

Pictorial  Reznew  is  using  a  series  of 
full-page  advertisements  ip  25  metro¬ 
politan  newspapers  to  point  out  how 
the  consumer  benefits  by  buying  adver¬ 
tised  brands  rather  than  “anonymous 
substitutes.”  The  theme  of  the  series 
is:  “Refuse  substitutes;  buy  the  adver¬ 
tised  brand  every  time.”  The  advertis¬ 
ing  is  handled  by  Erwin,  Wasey  &  Co. 

A  number  of  newspapers  liked  the 
first  advertisement  so  well  that  they 
mailed  reprints  to  the  retailers  of  their 
cities. 


PAPER  PAID  FOR  ITSELF  IN 
FIRST  ISSUE 

EXLINE,  Texas,  claims  a  record 
in  the  newqiaper  world!  It 
has  a  paper  that  paid  for  itself  the 
first  issue. 

In  other  words  according  to  Al¬ 
bert  H.  Law,  one  of  the  publishers, 
advertising-political,  legal,  display, 
and  classified  reimbursed  in  fuU 
the  publishers  of  the  TexUne 
Globe  for  the  money  expended  for 
the  paper’s  purchase. 

The  Texline  Globe  was  so  named 
because  of  fond  recollections  one 
of  its  publishers  had  of  other 
Globes — the  Amarillo  Globe  on 
which  he  had  worked,  and  the 
famous  old  Atchison  Globe,  in¬ 
stituted  by  Ed  Howe  and  of  which 
Mr.  Howe’s  son,  (^ne,  is  now  edi¬ 
tor.  Gene  A.  Howe  is  also  editor 
of  the  AmariUo  Globe  and  News. 
The  Texline  paper  was  formerly 
the  Texline  News. 

“Of  course,  it  might  be  men¬ 
tioned  that  the  paper  didn’t  bring 
any  high-flown  price  but  all  the 
same  it  cost,”  1^.  Law  said.  It 
was  purchased  from  Henry  Lopez. 
John  L.  McCarty  and  Mr.  Law  are 
publishers. 

ARKANSAS  GROUP  MEETS 

Newspaper  publishers  and  editors  in 
the  Arkansas  valley  met  April  26  at 
Russellville,  Ark.,  for  a  group  confer¬ 
ence  under  the  chairmanship  of  Curtis 
B.  Hurlev,  publisher  of  the  Morrilton 
Democrat.  The  matter  of  an  official 
audit  of  circulations,  as  approved  by  ffie 
Arkansas  Press  Association  at  its  mid¬ 
winter  meeting,  was  presented  bv  Clio 
Harper,  editor  of  Arkansas  Publisher, 
and  others.  At  noon  the  visiting  editors 
were  guests  of  J.  A.  Livingston,  editor 
of  the  Russellville  Courier-Democrat, 
and  Ardis  Tyson,  publisher  of  the  Rus¬ 
sellville  Tribune,  at  a  dinner  served  at 
the  Hotel  Pearson. 


UTIGANTS  COMPROMISE 

Injunction  Dropped  When  E^„ 
Agrees  Not  to  Work  in  Texes  Conaty 

Compromise  between  Ralph  L  Bndl 
and  the  United  Printing  Co.  of  Hero, 
des,  Tex.,  has  resulted  in  Buell  beiii 
released  from  temporary  injunctiont? 
straining  him  from  acting  as  ditor  of 
the  San  Benito  (Tex.)  Daily  Light,  in 
which  Buell  was  said  to  have  acquirri 
an  interest. 

About  two  years  ago  Buell  sold  tht 
Mercedes  Tribune  with  a  contnw 
whereby  he  agreed  not  to  re-engage  in 
newspaper  business  in  the  Lower  Rio 
Grande  Valley  for  five  years.  The 
Tribune  later  was  bought  by  the  United 
Printing  Co.  and  merged  with  its  Mir- 
cedes  News.  When  Buell  recentlj 
joined  the  San  Benito  Light  in  an  ad. 
joining  county  the  Mercedes  concern 
sought  an  injunction  and  was  granted  a 
temporary  order  pending  further  hear¬ 
ing.  Meanwhile  the  settlement  was  ef¬ 
fected.  It  permits  Buell  to  rnniin.,f 
work  at  San  Benito,  Cameron  Couatj, 
but  extends  from  five  to  10  years 
period  during  which  he  may  not  engage 
m  newspaper  business  in  Hidalgo 
County,  in  which  Mercedes  is  looted. 
Both  counties  are  considered  in  the  val¬ 
ley. 

PREDICTS  COLORFUL  PRESS 

Establishment  of  a  centralized  researck 
and  engineering  service  organization  to 
keep  abreast  with  modern  trends  in  print¬ 
ing  was  announced  this  week  by  the 
International  Printing  Ink  Corporatioa 
John  M.  Tuttle,  in  making  the  an¬ 
nouncement,  predicted  the  extensive  u« 
of  color  in  the  news  and  advertising 
columns  ofi  American  newspapers  as 
one  possibility  in  the  broadening  nse 
for  ink.  The  corporation  was  formed 
two  years  ago  as  a  consolidation  of  the 
Ault  &  Wiborg  Co.,  with  the  Queet 
City  Printing  Company  and  Philip  Rra- 
ton,  Inc.,  but  these  concerns  have  main¬ 
tained  until  now  their  separate  re 
search  organizations. 


To  Sell  in 
the  “Lee” 
Markets 
Use  “Lee” 
Newspapers 


ADVERTISING  in  distant 
metropolitan  newspapers 
will  not  sell  a  profit-making 
quantity  of  your  merchandise 
in  any  of  the  eight  prosperous 
and  isolated  markets  served  by 
the  Lee  Syndicate  Newspapers. 
A  fact  well-known  by  experi¬ 
enced  advertisers. 

These  Lee  cities  are  located 
between  90  amd  175  miles  from 
the  nearest  metropolitan  cen¬ 
ters.  Each,  a  self-contained 
market,  must  be  sold  from  the 
inside.  In  seven  of  these  cities. 


the  Lee  Symdicate  Newspapers 
are  the  only  local  dailies. 

Space-buying  is  now  putting 
greater  faith  in  home  news¬ 
papers,  and  the  Lee  Symdicate 
Newspapers  reach  more  than 
95  per  cent  of  the  homes  in  the 
cities  they  serve.  Just  a  few 
reasons  why  Lee  Syndicate 
Newspapers  must  be  used  to 
move  merchandise  in  these 
eight  rich  cities,  and  you  get 
the  entire  Lee  circulation  of 
138,293  at  the  low  rate  of  S3 
cents  a  line. 


The  LEE  SYNDICATE 

DAVENPORT,  IOWA 

Coverage — Plus  Responsiveness 

Davenport,  Iowa,  Times  La  Croaae,  WUconain  Muscatine, 

Davenport.  Iowa  Tribune  Missouri,  . 

Democrat  Ottumwa,  Iowa,  Courier  Courier-rm 


Madison,  Wisconsin  Mason  City,  Iowa  Kewanee,  iiiui«w»». 

State  Journal  Giofre-Cazette  Star-Cemm 

CONE,  ROTHENBURG  &  NOEE,  Inc.,  10  East  40th  Street,  New  York 
Foraign  Adoartieing  Rapreeentativae 


Mason  City,  Iowa 


Kmranee. 


p 
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Qpen  Roac/ 

“  Sales 

Check  the  new  car  sales  in  the  Pittsburgh 
territory  and  you  realize  that  Pittsburgh 
people  are  buying  automobiles.  And,  here 
is  a  typical  instance  of  how  Press  adver^ 
tising  influences  sales. 

A  long  established  automobile  dealer 
breaks  a  three^day  sales  record  early  in 
April  and  as  the  above  letter  indicates 
gives  due  credit  to  the  result  producing 
power  of  The  Press. 


B^TTS^BJU  RG.H.  PA;^ 


April  15,  1930 


The  Flttshurgh  Press 
Pittsburgh,  Pa. 


Oentlemen: 


It  will  no  doubt  be  of  Interest  to 
you  to  learn  that  on  Sunday,  March  30th,  a  46" 

Pontiac  advertisement  was  run  In  your  paper  and  on 
the  day  the  advertisement  appeared  we  sold  26  New 
Pontiac  Big  Six  Autonoblles. 

There  was  no  further  advertising  dona 
on  this  for  the  next  three  days.  Fourteen  additional 
sales  resulted  on  Monday  following  and  sixteen  on 
Tuesday,  making  a  grand  total  of  56,  for  the  three 
days. 

This  Is  a  record  with  us  and  demon¬ 
strates  conclusively  the  great  pulling  power  of  a 
sound  product  advertised  In  The  Pittsburgh  Press. 

You  have  our  authority  to  use  this  In 
any  way  you  wish. 

Mlth  kind  personal  regards. 


Tours  very  trul 


C.A.Rehtawyer 

BP 


"pwoDucva  OP  Of 


Consider  that  the  “Sales  Weather  Break” 
is  just  around  the  comer  and  you  know 
that  the  sales  surface  for  new  cars  in 
Pittsburgh  has  been  barely  touched.  Sales 
are  waiting  for  sound  products.  Press 
readers  are  able  to  buy.  They  will  be  eager 
to  buy  when  you  convince  them  of  the 
merits  of  your  product. 


Every  Sunday  The  Automobile  Section  of  The  Press  offers  an  open 
road  to  sales.  Place  your  message  now  before  people  who  are  auto¬ 
mobile  minded.  There  is  buying  power  in  Press  circulation.  Take 
advantage  of  the  fact  that  Press  circulation  is  constantly  increasing. 
Tie  in  that  fact  with  consistently  demonstrated  reader  interest  in 
The  Press  .  .  .  and,  you  will  count  The  Press  Habit  of  Producing 
Results  an  important  factor  in  your  immediate  automobile  sales  plans. 


The  Pittsburgh  Press 

A  Scripps  •  Howard  Newspaper 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS. HOWARD 
NEWSPAPERS 
>30  PARE  AVENUE.  N.  Y.  C. 


^  ■  1  C  A  €  O  • 


•  AN  NNANCItCO  •  LOt  AN«NLBi 


O  ■  T  B  O  I  T 


B  0  r  r  A  L  O 
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WEATHER  MAKES  AIRPLANE  DELIVERY 
UNCERTAIN,  CIRCULATORS  ARE  TOLD 

N.  Y.  Times  and  Herald  Tribune  Executives  Discuss  Plane 
Circulation  at  Buffalo  Convention  of  State  Group — Prize 
Contests,  Insurance,  Bargain  Rates  Are  Other  Topics 


BL'FFALO,  April  30. — A  decision  to 
hold  the  annual  election  of  officers  in 
Albany  next  October,  ended  a  two  day 
session  of  the  New  York  State  Circula¬ 
tion  Managers  Association  here  tixlay. 

During  the  convention,  held  in  Hotel 
Statlcr,  particularly  keen  interest  was 
shown  in  a  discussion  of  the  delivery  of 
papers  by  airplane. 

Charles  Waterfield  of  the  New  1  ork 
Times  and  F.  S.  Levy  of  the  New  York 
Herald  Tribune  both  intimated  tliat  they 
had  found  delivery  by  plane  unsatisfac¬ 
tory,  due  to  the  uncertainty  of  weather 
conditions  which  makes  for  irregular 
schedules.  An  enlightening  paper  on 
the  stimulation  of  carriers  into  activity 
through  prize  contests  was  read  by  h  rank 
Roberts,  Rochester  Times-Union.  Rob¬ 
erts  was  of  the  opinion  that  any  contest 
which  lasts  more  than  30  days  is  too  long. 

He  pointed  out  that  few  promotion  de¬ 
partments  arc  etjuipped  to  handle  long 
contests;  they  often  result  in  a  series  and 
disci'urage  those  who  are  iK’hind.  1  he 
grand  prize  is  too  large  and  the  con¬ 
solation  prizes  too  small ;  and  there  is 
too  much  chance  for  cheating  and 
crookedness. 

Roberts  favored  the  short  contest  lie- 
cause  even  the  lioy  with  little  persistency 
may  think  he  has  a  chance  to  win  and 
mav  enter  a  short  contest  with  vigor. 
Fred  A.  Anderson,  Buffalo  Times,  cited 
figures  to  show  why  it  is  very  difficult  to 
get  a  reduction  in  liability  insurance  rates 
on  delivery  trucks. 

A  survey  of  commercial  cars  for  the 
years  1925,  ’26,  ’27  and  ’28  showed  that 
4,934  newspaper  delivery  vehicles  were 
operated  and  insured  at  an  average  loss 
ratio  of  71  per  cent — 16  per  cent  higher 
than  the  allowable  55  per  cent. 

“The  only  business  which  had  a  higher 
loss  ratio  was  baggage  transportation  at 
79  per  cent.  Percentage  on  other  vehicles 
were  :  ambulances,  41 ;  police  patrols,  26 ; 
public  service  emergency  cars,  25;  mail 
trucks,  14;  fire  patrol  and  salvage,  11; 
fire  department,  4. 

“As  a  suggestion  for  a  method  to 
lower  the  number  of  accidents  and  con¬ 
sequently  to  lower  insurance  rates,  the 
Times  intends  to  innaugurate  a  policy 
whereby  drivers  who  have  accidents  will 
be  penalized  and  those  who  do  not  have 
them  will  be  rewarded.’’ 

George  Erb,  Buffalo  Evening  News, 
spoke  on  mail  routes  and  declared  that 
“rates  should  be  uniform  with  no  special 
distinction  made  for  the  mail  subscriljer. 
He  pointed  out  that  a  cut  rate  decreases 
income  from  people  who  would  take  the 
paper  anyway,  no  matter  what  the  rate. 
Also,  there  are  those  living  in  or  near 
a  community  which  has  home  delivery 
who  will  take  advantage  of  the  reduced 
mail  rate  and  order  the  paper  delivered 
by  the  postman,  he  said. 

Orlando  C.  Harn,  managing  director 
of  the  Audit  Bureau  of  Circulations, 
Oiicago,  declared  that  the  great  growth 
of  newspapers  in  the  past  few  years 
has  been  due  to  the  Bureau.  He  pointed 
out  that  advertisers  have  been  encour¬ 
aged  to  spend  their  money  with  con¬ 
fidence. 

He  scored  the  unwillingness  of 
foreign  newspapers  to  supply  correct 
circulation  figures  to  advertisers,  but 
pointed  out  that  American  newspapers 
carried  on  the  same  practice  a  few  years 
back. 

Other  speakers  included  Hiram  H. 
Strong,  Glens  Falls  Post -Star  and 
Times;  John  L.  Boyle,  Albany  Times- 
Union;  Fred  A.  Anderson,  Buffalo 
Times;  Charles  Brewer,  Binghamton 
Press;  W.  Qarence  Hixson,  *  Syrttcuse 
Post-Standard;  Louis  Trupin,  Syracuse 
Journal;  El.  H.  Dobson,  Brooklyn  Times, 
Bernard  Knight,  New  Rochelle  Stand¬ 
ard-Star,  Daniel  VV.  Tanner,  Utiea 
Observer-Dispatch,  and  James  Mc- 
Kernan,  representing  the  Kings  County 
Delivery  Company  of  Brooklyn. 


I'rank  J.  Clancy,  Buffalo  Courier-Ex¬ 
press,  president  of  the  association,  was 
chairman  at  all  sessions.  Alfred  W. 
Cockerill,  secretary,  handled  the  minutes. 

A  delegation  of  200  attended  the 
special  noon  luncheon  Tuesday,  with  Mr. 
iiarn  as  speaker.  Special  eiuertaiiimeiit 
was  provided  for  the  circulators  in  the 
Pickwick  Arms,  Ft.  Erie,  Tuesday 
evening. 

MEXICO  CITY  STRIKE 
HALTS  A.P.  SERVICE 

Dailies  Get  Dispatches  from  Ameri¬ 
can  Correspondents — Cable  Editors 

Out  Since  April  19,  But  Board 
Fails  to  Act 

Susi>ensiun  of  Associated  Press  news 
service  to  Mexico  City,  caused  by  a 
strike  of  cable  etlitors  on  El  I  nivcrsal 
atui  Excelsior  on  April  19,  continued 
this  week  due  to  the  fact  that  the 
Mexican  Board  of  Conciliation  and 
.\rbitration  had  not  yet  taken  any  action 
on  the  strike. 

The  cable  editors  quit  work  on  the 
orders  of  the  Mexico  City  newspaper 
union,  which  objected  to  the  discharging 
by  the  A.P.  of  two  Mexican  trans¬ 
lators,  no  longer  needed  because  of  a 
decision  to  transmit  news  to  Mexico  in 
-Spanish.  In  accordance  with  Mexican 
law,  the  A.P.  offered  the  translators 
three  months’  salary,  but  it  was  refused. 

At  the  beginning  of  the  strike  the 
two  _  Mexico  City  dailies  were  without 
foreign  news,  but  dispatches  are  now 
being  received  by  them  from  their  cor- 
resiKjndents  on  American  newspapers 
The  A.P.  recently  announced  discon¬ 
tinuance  of  its  service  to  the  Mexican 
capital  until  strike  negotiations  are 
completed. 

The  first  stages  of  the  strike  were 
aggravated  by  the  appearance  in  El 
Universal  and  Excelsior  of  a  falsified 
dispatch,  credited  to  the  A.P.,  alleging 
that  revolution  had  broken  out  in  Spain. 
The  union  purchased  advertising  space 
in  the  papers  in  which  it  declared  the 
dailies  were  responsible  for  the  dis¬ 
patches.  The  newspapers  disputed  this 
statement  in  front  page  notices.  The 
cable  editors  were  working  on  both 
papers  at  the  time  the  dispatch  was  pub¬ 
lished. 

Later  Viscount  De  Gracia  Real,  Span¬ 
ish  minister  to  Mexico,  expressed  regret 
concerning  this  incident  in  a  message  in 
which  he  said ; 

“I  profoundly  lament  this  malicious 
stratagem  directed  against  the  Associ¬ 
ated  Press,  which  resulted  in  prejudice 
to  my  country.” 
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There  must  be  s 
siierisl.  sustained 
public  interest  about 
a  newspaper  which, 
like  the  Florida 
Timee-Onion,  for  63 
years  has  so  kept 
pace  with  its  terri¬ 
torial  derelopmenf 
that  it  has  earned 
the  title  of  ••Plor- 
Ida's  Foremost 
Newspaper.” 


BUYS  SMART  SET-McCLURE’S 

Smart  Set — McClure's  magazine  was 
repurchased  this  week  by  William  Ran¬ 
dolph  Hearst  from  James  R.  Quirk,  to 
whom  he  had  sold  the  two  publications 
two  years  ago.  Mr.  Quirk  merged 
Smart  Set  and  McClure’s  into  one  maga¬ 
zine  after  his  purchase  of  them. 

WRITER  THREATENED 
WITH  CONTEMPT 

But  Miasisaippi  Governor  Promiaea  A 
Pardon  Should  He  Be  Puniahed 
For  Not  Telling  Of  A 
Converaation 

{By  telegraph  to  Euitur  &  I'UBLisiiERi 

Jacksii.n,  Miss.,  April  30. — E'aciiig 
the  prospect  of  being  cited  for  contempt 
and  possibly  ordered  to  jail  for  refusing 
to  reveal  what  he  considered  a  confi¬ 
dence,  Hilton  Butler,  staff  representa¬ 
tive  here  of  the  Memphis  Commercial 
Appeal,  left  the  State  for  New  Orleans. 

The  rejiorter  was  called  before  a 
.Mississippi  legislative  committee  and 
asked  whether  in  the  Governor’s  office 
a  state  official  had  attempted  to  influ¬ 
ence  him  to  surpress  a  speech  in  the 
senate  in  opposition  to  the  rules  of  pro¬ 
cedure  in  the  impeachment  trial  of 
Lester  C.  Franklin,  chairman  of  the 
lax  Commission,  apjKiinted  by  Gov. 

1  1.1)0. 

Butler  held  that  what  had  taken  place 
when  he  went  into  the  Governor’s  office, 
following  the  speech  in  the  senate,  was 
a  matter  he  considered  a  confidence 
which  to  break  would  violate  the  rules 
of  the  profession. 

Butler  said  he  was  willing  to  give  all 
the  information  that  he  was  privileged 
to  give.  His  refusal  to  reveal  every¬ 
thing  that  happened  during  the  conter- 
ence  brought  a  quick  promise  from  Gov. 
Billio  that  he  would  pardon  should  any 
action  be  taken  against  him.  When 
Butler  said  he  feared  he  would  violate 
ciMifidences  placed  in  him  bv  speaking 
of  the  conference.  Chairman  Sam  .Ander¬ 


son  of  the  committee  said  if  he  wjs  tj 
choose  between  journalistic  ethics  juj 
duty  to  his  state  he  owed  it  to  the  houg 
to  accept  the  latter  course. 

He  was  caught  between  two  forcf, 
for  to  tell  what  had  occurred  wodii 
incur  the  Governor’s  wrath  and  not  to 
comply  with  the  wishes  of  the  com- 
mittee  would  draw  their  displeasure,  g 
he  left  the  state  to  think  the  matter  over 
lieing  assured  that  the  committee  would 
call  him  later. 

TOLD  OF  PRISON  FIRE 

Cincinnati  Reporters  Testify  Durii| 
Probe  By  Governor  Cooper 

R.  A.  E'orster  and  Jolni  Salt,  rep¬ 
resentatives  of  the  Cincinnati  Timet- 
Star,  were  among  the  witnesses  appear¬ 
ing  before  the  commission  appointed  bj 
Gov.  .Myers  Y.  Cooper  to  study  the 
causes  and  the  conditions  attending  the 
r^ent  fire  in  the  Ohio  penitentiary. 
Newspaper  men  have  been  kept  on  duty 
day  and  night  at  the  penitentiary  since 
the  fire  and  the  local  force  of  newspaper 
men  has  been  augmented  by  correspond¬ 
ents  and  photographers  from  other  cities. 

For  the  first  few  days  newspaper  men 
were  permitted  to  mingle  among  the 
prisoners,  but  when  it  was  decided  that 
the  convicts  were  being  “glorified" 
through  interviews  in  the  papers  and  the 
publication  of  their  demands  on  the  state 
government,  they  were  forbidden  to  go 
inside  the  walls. 

Grove  Patterson,  editor  of  the  Toleie 
Blade,  has  been  appointed  by  Gjv. 
Cooler  as  a  member  of  a  citizens’  com¬ 
mission  to  formulate  a  program  of  in¬ 
stitutional  building  for  the  state  as  a 
result  of  the  fire. 

FLORIDA  PRINTERS  TO  MEET 

Herbert  Felkel  of  the  St.  Augustiu 
(Fla.)  Record  has  announced  that  the 
first  annual  convention  of  the  Florida 
Master  Printers  Association  will  be  held 
in  Orlando,  May  5.  William  Pfaff  of 
New  Orleans  will  be  the  principal 
speaker. 

iilKAlLliUAllBUD 

Mrnr  iTmir"5r 


“frd  P  MU,  Nfli 


"KlniPM  gjpi,EO«ac!.», 

hTJSmI  s»»iwin 
.‘Ulillln  -Am n mi 


nijJHIl-SIlffly 
« 1IL11IH8  Fllll 
FIFTIIWI 

V/niM*.  |t7iO.OOO  CwntntctiJ 

‘AYROLL  FIGURES  pZl 


mM 

ME 

VILL  CO^il/lliffrDnDRrDP 


Slimes -jUnioii 

JACKSONVILLE.  FLA. 


:.l)00M  3 


SEATTLE 

is  building  for 
BIG  BUSINESS 

SEATTLE,  the  North  Pacific  metropolis  which 
has  doubled  its  trade  and  its  population  in 
the  last  ten  years,  stood  ninth  among  the  citie* 
of  the  entire  United  States  in  volume  of  building 
construction  recorded  for  February.  In  January, 
Seattle  was  outranked  only  by  New  York,  Chicago 
and  Los  Angeles! 

Immediately  ahead,  there  are  tremendous  sales 
possibilities  for  advertisers  who  intelligently 
cultivate  Seattle  and  the  greater  Seattle  market. 

In  1929,  advertisers  used  more  lineage  in  The 
Seattle  Times  than  in  the  Post-Intelligencer 
(Hearst)  and  the  Star  (Scripps)  combined,  and 
The  Times  led  the  Hearst  paper  in  net  paid 
lineage  by  more  than  seven  million,  three 
hundred  and  fifty  thousand  lines! 

National  Representatives 
O’MARA  &  ORMSBEE,  INC. 

New  York— Detroit— Chicago— San  Francieoo— Lot  Angelee 


Editor  &  Publisher  The  Fourth  Estate  for  May  3 ,  1930 


19 


Buffalo 


BufTulo  is  easy  and  profitable  to  sell  for  three  unusual 
reasons.  t 

First.  Her  people  are  busy  people.  A  70%  diversi¬ 
fication  of  industry  keeps  seasonable  and 
general  uneinployinent  well  under  national  averages. 

Second.  Buffalo  families  have  an  average  income  of 
nearly  S4000  a  year,  making  them  more  likely 
prospects  than  those  in  territories  where  average 
incomes  are  merely  equal  to  or  below  national  averages. 

Third.  One  newspaper,  the  Buffalo  Evening  News, 
adequately  reaches  the  entire  Buffalo  terri- 
tor)'  today  with  a  coverage  of  9  out  of  10  families  in 
the  metropolitan  area  and  nearly  as  many  in  the 
whole  trading  area. 

Any  advertiser’s  dollar,  in  Western  New  York’s  greatest 
newspaper,  pays  richer  dividends  than  he  has  become 
accustomed  to  expect  from  his  experiences  elsewhere. 


185,096 
AVERAGE 
NET  PAID 


RUBBER 


FEBRUARY 


The  Rubber  Industry  has  taken  its  place  among 
Buffalo’s  great  business  classifications.  An  investment 
of  over  $50,000,000  by  such  leaders  as  Dunlop  and 
Hewitt  has  proved  the  rubber  industry’s  faith  in  indus¬ 
trial  Buffalo.  This  district,  chosen  by  Dunlop  after  a 
careful  survey  of  23  American  cities,  was  given  a  rating 
of  97%  of  perfection. 


WESTERN  NEW  YORK 
I  THE  { 

I  BUFFALO.! 

1  market I 


Buffalo  Evening  news 


EDW.ARD  H.  BUTLER,  Editor  and  Publisher 
Western  New  York's  Greatest  Newspaper 


KELLY-SMITH  COMPANY,  National  Representatives 

BOSTON  DETROIT 


ATLANTA 


new  YORK 


PHILADELPHIA 


CHICAGO 
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ALL  OFFICERS  OF  CANADIAN  PRESS 
RE-ELECTED  AT  ANNUAL  MEETING 

John  Scott  Again  Heads  Co-operative  News  Agency — Dinner 
of  Daily  Newspaper  Publishers  Is  Tribute  to  J.  H. 
Woods,  for  Four  Years  President  of  the  C.P. 


J.  H.  WOODS  HONORED 


Annual  meeting  of  the  Canadian 
Press,  the  cooperative  news  associa¬ 
tion  of  the  daily  newspapers  of  Canada, 
held  this  week  in  Toronto,  was  termi¬ 
nated  April  30  by  the  reelection  of  all 
officers  as  follows:  Honorary  president, 
EL  Norman  Smith;  president,  John 
Scott;  first  vice-president,  M.  E.  Nich¬ 
ols;  second  vice-president,  Henri  Gag¬ 
non.  J.  F.  B.  Livesay  is  general  man¬ 
ager  and  secretary. 

The  following  directors  were  elected: 
Maritime  Provinces :  H.  P.  Duchemin, 
Sydney  (N.S.)  Morning  Post;  W.  H. 
Ejennis,  Halifax  (N.S.)  Herald;  and  H. 
P.  Robinson,  Si.  John  (N.B.)  Times- 
Globe. 

Quebec:  Henri  Gagnon,  Quebec  Sol¬ 
di;  J.  A.  McNeil,  Montreal  Gazette; 
Oswald  Mayrand,  IMontreal  Presse;  and 
E.  J.  Archibald,  Montreal  Star. 

Ontario:  E.  Norman  Smith,  Ottawa 
Journal;  A.  R.  Alloway,  Oshawa 
Times;  Harry  W.  Anderson,  Toronto 
Globe;  John  Scott,  Toronto  Mail  and 
Empire;  W.  B.  Preston,  Brantford  Ex¬ 
positor;  and  A.  R.  E'ord,  L.ondon  Free 
Press 

Manitoba  and  head  of  the  lakes:  E. 
H.  Macklin,  Winnipeg  (Man.)  Free 
Press  and  M.  E.  Nichols,  Winnipeg 
Tribune. 

Saskatchewan:  Victor  Sifton,  Regina 
Morning  Leader-Post  and  Thomas  Mil¬ 
ler,  Moose  Jaw  Times. 

Alberta:  John  M.  Imrie,  Edmonton 
Jottmal,  and  Senator  W.  K.  Buchanan, 
Lethbridge  Herald. 

British  Columbia:  F.  J.  Burd,  Van¬ 
couver  Province,  and  C.  Swayne,  Vic¬ 
toria  Colonist. 

A  feature  of  the  meeting  was  the 
annual  dinner  of  the  (Canadian  Daily 
NewspapCT  Association.  The  dinner 
was  a  tribute  to  J.  H.  Woods,  manag¬ 
ing  director  of  the  Calgary  (Alta.) 
Herald,  and  former  president  for  four 
years  of  the  Canadian  Press.  A  por¬ 
trait  of  himself,  painted  by  Kenneth 
Forbes,  R.C.A.,  was  presented  to  Mr. 
Woods.  W.  B.  Preston,  of  Brantford, 
is  president  of  the  Association. 

Mr.  Scott,  of  the  Toronto  Mail  and 
Empire,  who  succeeded  Mr.  Woods  in 
office  a  year  ago,  in  making  the  presen¬ 
tation  referred  to  the  important  contri¬ 
bution  Mr.  Woods  had  made  to  co¬ 
operative  news  gathering  in  Canada, 
being  associated  with  the  movement  as 
far  back  as  1907  as  a  charter  member 
of  the  Western  Associated  Press,  then 
founded  in  Winnip^,  and  active  through 
the  intervening  years  in  the  establish¬ 
ment  and  advancement  of  the  present 
nation-wide  organization. 

Mr.  Woods  in  reply  gave  an  account 
of  so^  of  the  early  struggles  of  the 
Association.  The  occasion  gained  in¬ 
terest  from  the  fact  Mr.  Wo^s  shortly 
sails  for  London  in  a  dual  capacity,  as 
president  of  the  Canadian  Chamber  of 
(Commerce  to  attend  the  Empire  gath¬ 
ering  of  these  bodies  next  month,  while 
in  June  as  chairman  of  the  Canadian 
section  of  the  Empire  Press  Union  he 
takes  a  leading  part  in  the  quadrennial 
meeting  of  the  Imperial  Press  Con¬ 
ference. 

The  guest  of  honor  of  the  evening 
was  the  Rt.  Hon.  Sir  William  Mulock, 
Chief  Justice  of  Ontario,  who  praised 
the  public  spirit  of  the  news{»pers  of 
Canada  and  warned  them  against  dan¬ 
gers  in  their  path. 

Sir  William  Mulock  was  introduced 
by  W.  B.  Preston  of  the  Brantford  Ex¬ 
positor,  and  president  of  the  Canadian 
Daily  Newspapers  Association,  while 
the  portrait  presentation  was  made  by 
John  Scott,  managing  director  of  the 
Toronto  Mail  and  Empire,  and  pres¬ 
ident  of  the  Canadian  Press. 

Sir  William  Mulock  pointed  to  the 
great  influence  which  the  press  wielded 
upon  the  life  of  the  country.  A  strik¬ 
ing  example  of  the  powers  of  leadership 


possessed  by  the  newspapers  was  to  be 
found,  said  Sir  William,  in  the  Victory 
Loan  campaigns  during  the  war,  when 
$400,(X)0,0(i0  was  raised  in  one  single 
campaign  and  largely  through  the  help 
of  the  “thousand-tongued”  organs  which 
placed  the  cause  of  patriotism  before  a 
receptive  people. 

The  press  was  to  be  commended,  said 
the  chief  justice,  in  the  fearlessness 
with  which  it,  as  a  rule,  served  the  pub¬ 
lic  good  and  for  the  number  of  times 
it  refused  lucrative  advertising  which 
might  be  detrimental  to  the  public  in¬ 
terest  Sir  William  warned  against  the 
danger  of  the  newspapers  being  con¬ 
trolled  by  a  few  men  and  instanced  the 
great  cc»nbines  to  be  found  in  England. 
He  also  cautioned  against  undue  display 
of  crime  news  and  the  acts  of  criminals. 

The  annual  meeting  of  the  Canadian 
Section  of  the  Empire  Press  Union  was 
held  April  29,  with  Mr.  Woods,  presid- 
ing. 

The  publication  by  the  Section  of  a 
Canadian  news  letter  for  distribution  to 
newspapers  throughout  the  British  Em¬ 
pire  was  warmly  commended  and  will  be 
continued  in  future  on  a  monthly  basis. 
All  officers  were  re-elected. 

Among  those  present  at  the  various 
meetings  were:  Andrew  W.  Robb,  Hali¬ 
fax  (N.S.)  Mail;  H.  W.  Jones,  Halifax 
Star;  John  C.  Keating,  Moncton  (N.B.) 
Titws;  O.  L.  Barber,  Moncton  Tran¬ 
script;  T.  F.  Drummie,  Saint  John 
(  N.B. )  T  elegraph- Journal;  Alfred 
Wood,  Sherbrooke  (Que.)  Record;  Hon. 
Frank  Carrel  and  E.  G.  Smith,  Quebec 
(Que.)  Chronicle^Telegraph;  Emile 
Castonguay,  Quebec  Evenement. 

G.  L.  De  Huitre,  Quebec  Soldi;  Emile 
Jean,  Three  Rivers  (Que.)  Nouvelliste; 
(Jeorges  Pelletier,  Montreal  (Que.)  De¬ 
voir;  C.  L.  Sibley,  Montreal  Herald;  T. 
D.  Finn  and  G.  A.  Disher,  Ottawa 
(Ont.)  Morning  Citizen;  J.  P.  Kenney 
and  C.  A.  Bowman,  Ottawa  Evening 
Citizen;  Joseph  Goulet,  Ottawa  Droit; 
W.  J.  Moore,  Brockville  (Ont.)  Re¬ 
corder  and  Times. 

W.  Rupert  Davies,  Kingston  (Ont.) 
Whig-Standard;  C.  W.  Craw,  Peterbor¬ 
ough  (Ont.)  Examiner;  M.  McIntyre 
Hood,  Oshawa  (Ont.)  Times;  J.  E.  At¬ 
kinson  and  H.  C.  Hindmarsh,  Toronto 
(Ont.)  Star;  A.  W.  J.  Buckland,  To¬ 
ronto  Telegram;  W.  J.  McNair,  Hamil¬ 
ton  (Ont.)  Herald;  F.  I.  Ker,  Hamilton 
Spectator;  F.  H.  Leslie,  Niagara  Falls 
(Ont.)  IReiiew. 

Allen  Holmes,  Galt  (Ont.)  Reporter; 
W.  J.  Motz  and  A.  H.  Lowe,  Kitchener 
fOnt.)  Neivs-Record;  W.  J.  Taylor, 
Woodstock  (Ont.)  Sentinel-Review; 
Chas.  Thomas,  London  (Ont.)  Evening 
Free  Press;  L.  H.  Dingman  and  Thomas 
Keith,  St.  Thomas  (Ont.)  Times-Jour- 
nat;  E.  C.  Young,  Chatham  (Ont.) 


300,803 

was  the  average  net  paid 
daily  circulation  of  The 
Baltimore  Sun  (morning 
and  evening  issues)  for 
the  month  of 

MARCH,  1930 

The  average  net  paid  circula¬ 
tion  of  THE  SUNDAY  SUN 
per  Sunday  for  the  month  of 
March,  1930,  was  200,067. 

EvrytMng  In  BnMmnrm 
Knnmlnua  Ammnd 


Portrait  of  J.  H.  Woods,  managing 
director,  Calgary  Herald,  presented 
to  him  this  week  at  Canadian  Press 
meeting  in  recognition  of  his  distin¬ 
guished  service  to  that  organization. 

It  was  painted  hy  KenneUi  Forhes, 
_ R.  C.  A. _ 

News;  A.  R.  Kennedy,  Stratford  (Ont.) 
B  cacon-Herald. 

Howard  Fleming,  Owen  Sound  (Ont.) 
Sun-Times;  J.  W.  Curran,  Sault  Ste 
Marie  (Ont.)  Star;  K  B.  Mackay,  Port 
Arthur  (Ont.)  News-Chronicle;  D. 
Smith,  Fort  William  (Ont.)  Times-Jour- 
nal;  John  W.  Sifton,  Regina  (Sask.) 
Evening  Leader-Post ;  Harry  J.  Ford, 
Regina  Star;  J.  S.  Woodward,  Saska¬ 
toon  (Sask.)  Morning  Star-Phoenix;  G. 
F.  Gemeroy,  Calgary  (Alta.)  Albertan; 
R.  J.  Cromie,  Vancouver  (B.C.)  Sun; 
and  Arthur  Partridge,  general  manager 
of  the  Canadian  Daily  Newspaper  Asso¬ 
ciation. 


TAXI  LAW  DIES  WHEN 
N.  Y.  DAILY  PROTEST? 

Telegram  Revealed  Joker  in  Miaia^ 
Rate  Taxi  Bill  Would  Cost  Ridi^ 
Public  $50,000,000  Additioad 
in  Year — Urged  Mayor’s  Veto 

An  increase  in  the  waiting  time  rate  of 
taxicabs,  which,  it  was  estimated  wooll 
have  added  $50,(X)0,000  a  year  to  the  ex- 
lenses  of  New  York’s  taxi-riding  pi^ 
lie,  was  blocked  last  week,  when  Mayo, 
James  J.  Walker,  vetoed  a  taxi  rate 
already  passed  by  the  Board  of  Alda- 
men,  after  the  New  York  Telegram  m 
campaigned  against  it  with  news  storks 
and  editorials.  The  increase  was  carrid 
as  a  joker  in  the  bill  which  providd  a 
minimum  taxi  rate  of  IS  cents  a  mile. 

The  standing  time  of  taxis,  if  the  biO 
had  passed,  would  have  been  set  at  fist 
for  one  and  one-quarter  minutes,  insteii 
of  five  cents  for  two  minutes,  the  estab¬ 
lished  rate.  The  Tel^ram  sent  out  a 
crew  of  reporters  to  ride  between  prear¬ 
ranged  points  in  various  parts  of  the  j 
,  in  old-rate  cabs.  Then,  using  a  cab  wim 
the  meter  regulated  according  to  the  ne* 
rate,  the  reporters  covered  the  same  dis¬ 
tances  and  checked  the  difference  in  total 
fares.  The  new  meter  was  supplied  by 
a  taxi  company  which  had  already  sub¬ 
mitted  it  to  the  New  York  Police  De 
partment  for  official  approval. 

The  Telegram  then  computed  the  in¬ 
crease  on  the  estimated  figure  of  $450,000 
a  day  spent  by  New  Yorkers  for  taxil^ 
Lee  Wocxl,  managing  editor,  told  Eom« 
&  Publisher  this  week.  An  increaae  of 
37  per  cent  was  found  in  the  total  fare 
run  up  by  the  new  meters,  and,  in  oot 
year,  the  Telegram  declared  in  its  news 
columns,  this  would  amount  to  $50,000,* 
000.  In  front  page  editorials  the  Scrippi- 
Howard  daily  urged  the  Mayor  to  veto 
the  bill,  although  it  had  already  bea 
rushed  through  as  an  emergency  meas¬ 
ure.  Before  the  new  meters  were  ptf 
into  use,  the  Mayor  killed  the  propoill 


THE  GOLFERS’  FAVORITE  STRIP 

“IN  THE  ROUGH” 

BY  HOWARD|FREEMAN 

‘‘IN  THE  ROUGH  is  our  best  pulUng  strip.  We  Kouldn't  be  uAthout  it." 
— Arthur  Sennett,  Editor,  NEWARK  EVENING  NEWS. 

“IN  THE  ROUGH  was  chosen  as  the  only 
_ comic  strip  in  the  NEW  YORK  EVENIRO 


comic  strip  in  the  NEW  YORK  EVENIRO 
POET  because  of  its  spontaneous  humor  and 
because  it  lacked  the  grotesque  ugliness 
ushich  so  many  artists  seem  to  consider 
essential  to  a  funny  strip."— Julian  8. 
Mason,  Editor,  NEW  YORK  EVENINO 
POST. 

“We  believe  IN  THE  ROUGH  to  be  the  best 
comic  strip  devoted  largely  to  a  sport  topic. 
Without  sacrifice  of  humorous  appeal,  it  ele- 
t'ates  the  comic  to  a  level  above  any  cheap¬ 
ness  or  vulgarity.  We  are  displacing  one  of 
our  oldest  strips  to  make  room  for  it.” — 
Jf.  H.  Williams,  Managing  Editor,  WOR¬ 
CESTER  TELEGRAM. 

“We  believe  IN  THE  ROUGH  to  be  one  of 
the  outstanding  strips  in  the  country  today. 
‘Do&  is  a  decidedly  humorous  character  and 
we  find  that  he  has  a  strong  appeal  for  both 
men  and  women  golfers  and  thousands  of 
nongolfers.” — N.  E.  Gordon,  Managing  Edi¬ 
tor.  PRESS  HERALD,  Portland.  Me. 


THE  SUN 

Meniug  Eveafaig  Sondbiy 


1  *’*  that  he  has  a  strong  appeal  for  ooin 

men  and  women  golfers  and  thousands  of 
nongolfers.” — N.  E.  Gordon,  Managing  Edi- 
^  HERALD,  Portland.  Me. 

y  \  ftnd  your  strip  IN  THE  ROUGH  very 

popular  with  all  of  our  readers.  It  is  weu 
'sm  drawn,  always  clean  and  wholesome  in  its 

WVlXmi//,  I  humor  and  among  the  strongest  of  our  ^ 
I  merous  features.  It  is  a  good-will  buildw 
Ll  ,  ,, ,  1'sXLt  among  the  people  we  most  desire  to  reach. 

/\\\{  —MANCHESTER  UNION  LEADER. 

Oft  wider  and  more  favorable  eominjn* 
on  IN  THE  ROUGH  than  on  any  other 
feature  of  its  kind.  We  find  it  appeals  not 
■  t  '  -  golfers  but  to  men  and  women  who 

fcnre  net>cr  played  the  game.” — •/osepj  "• 
Scarry,  Sports  Editor,  NEWARK  NEWS. 

Already  a  favorite  in  England,  Canada,  Australasia  and 
the  Philippines  as  well  as  in  all  sections  of  the  United 
States. 

For  Terms  and  Samples  Wire 
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yierchandise 


The  more  than  t\\  ()  hundred  photographs 
t)ffered  in  our  new  catalog,  just  out,  were 
taken  with  Sales  always  in  mind.  Most  ot 
the  photographs  are  t)f  merchandise  — 
seasonable  merchandise  —  and  at  the  time 
they  were  taken  they  were  torecasts  ot 
style.  Ot  course,  there  are  scenes  and 
groups,  too.  One  picnic  picture  contains 
eight  tigures.  But  tor  the  most  part  the 
pht>tographs  are  ot  goods  your  merchants 
have  for  sale.  We  contidently  believe  that 
your  rotogravure  representatives  can  make¬ 
up  more  selling  advertisements  from  the 
pictures  in  catalog  No.  9  than  from  any 
previous  catalog.  That’s  why  we  say  it’s 
bigger  and  better.  All  prints  are  8x10 
and  without  cost  for  \()ur  rotogravure- 
users.  Additional  copies  of  Catalog  No.  9 
upon  request.  Address  our  Rotogravure 
Development  Department,  Kimberly-Clark 
Corporation,  8  S.  Michigan  Ave.,  (Chicago. 
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Indianapolis  Sunday  Star  New  York  Evening  Graphic 

Jackson,  Miss.,  News  New  York  Jewish  Daily  Forward 
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Kansas  City  Star  Italo  Americano  , 

Long  Beach,  Calif.,  PressTelegram  New  York  Evening  Post 
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Kimberly-Clark  Corporation  to  the  majority  oF  the  above  newspapers 
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STRESSING  ACTUAL  RESULTS  BOOSTED 
IOWA  DAILIES*  CLASSIFIED  LINAGE 

Sales  Psychology  of  Department  Stores  Used  by  Des  Moines 
Register  and  Tribune  in  Promotion — “Farm  Land 
Week”  Brought  $1,500  in  Mail  Orders 

By  TOM  DUNCAN 


Had  you  looked  at  the  front  page  of 
either  the  Des  Moines  (la.)  Register 
or  the  Des  Moines  (la.)  Tribune  any 
day  since  Jan.  1,  1930,  you  would  have 
found  a  ^ort  promotion  advertisement 
whh  some  such  head  as  this: 

$115  FOR  Pigs 
From  $1.80  Ad. 

Your  attention  would  have  been  caught 
and  probably  you  would  have  gone  on 
reading : 

“Olaf  Nelson,  Iowa  Falls,  sold 
twelve  pigs  for  $115  through  a 
Register  and  Tribune  Want  Ad  tliat 
cost  only  $1.80.  He  had  more  buy¬ 
ers  than  he  could  supply  with  pigs. 
Perhaps  you  have  some  ready  to 
market. 

Dial  3-2111  for  Want  Ad  Dept. 
Order  your  ad  “seven  days  for  the 
price  of  six.” 

To  this  type  of  promotion  advertising 
is  largely  due  the  increase  in  want  ad¬ 
vertisement  sales  which  the  Register  and 
Tribune  showed  during  the  first  three 
months  of  1930,  in  the  opinion  of  Leland 
Woofers,  sales  promotion  manager  of  the 
d^ies,  and  Harry  Keller,  classified  man¬ 
ager.  They  announced  recently  an  in- 
oease  of  1,710  inches  from  Jan.  1  to 
March  31,  1930,  over  the  same  period 
in  1929.  The  increase  in  number  of  ad- 
venisenKiit.-,  was  5,089.  This  was  made 
during  a  time  when  classified  sales  in 
ny  dailies  in  this  country  were  falling 

According  to  Woofers,  the  promotion 
classified  advertising  is  akin  to  sell- 
merchandise  at  a  store.  The  ma- 
of  persons  who  buy  classified  are 
advertising  specialists.  They  are 
isewives,  farmers,  college  students, 
rks. 

“Now  a  merchant  will  tell  you  that 
things  make  a  strong  sales  appeal  to 
omers — value  and  price,”  Woofers 
ained.  “Especially  is  this  true  of 
who  are  adept  at  bargain  hunt- 
And  a  great  many  classified  buyers 
women. 

“So  we  decided  to  utilize  the  sales 
yi^logy  of  department  stores  and 
merchandise  our  want  ads.  We 
ded  to  state  the  value  of  an  adver- 
nent  in  terms  of  money.  Testimonial 
rs,  prizes  and  general  statements  as 
pulling  power  of  classified  were 
stuff.  We  began  talking  value  re- 
ved.” 

“Every  day  a  little  yarn  telling  big 
ills  of  a  small  advertisement  was 
on  the  front  page  of  each  paper, 
reader  would  form  a  mental  pic- 
of  a  pair  of  scales.  In  one  tray 
a  |1.60  classified  advertisement.  In 
'  other  was  the  sum  of  $25  received 
c  the  sale  of  a  living  room  set” 

1  Sometimes,  Woofers  explained,  this 
be  varied  in  the  Tribune.  In  the 
rcle  to  the  left  of  the  masthead 
appear  the  words,  “$3.36  Want 
dls  $500  Cafe.”  And  then  at  the 
1  of  the  page  would  be  printed  this 

I  Wanted  Some  Extra  Cash — 
[Well,  who  doesn’t?  Of  course  the 
would  go  on  to  have  the  classi- 
nying  lesson  impressed  on  his 

"To  buy  tickets  to  some  of  the 
shows  that  come  to  Des 
Iwnes  I’d  sell  my  old  furniture 
l«  the  children’s  outgrown  cloth- 
■II  fcough  the  WANT  ADS.  Mrs. 

I'- S-  K.  got  $15  for  clothing  from 
•I1.60  ad  and  M.  M.  B.  got  $18 
"Jhtt  sweeper  for  an  80  cent  ad. 
urder  your  want  ads  to  run 
*kys  for  the  price  of  six.’ 
[ft»l  3-2111.” 

[Of  maybe  the  head  would  be  “If  I 

a  college  student - ”  and  the 

*ould  tell  of  such  a  student  who 
pocket  money  raking  lawns  and 
“  carpets. 


The  stories  of  successful  use  of  want 
advertisements  would  be  changed  from 
country  to  city  editions  of  both  papers. 
City  editions  would  have  a  Des  Moines 
interest  Country  editions  would  tell  of 
how  a  woman  sold  $500  worth  of 
chickens  from  a  $2.70  advertisement. 

“It  sounds  simple,”  said  Woofers, 
“but  ^ny  advertising  messages  are  less 
effective  because  they  are  dressed  in  too 
fine  clothing.  Value  and  price — those 
are  the  hammer  taps  that  will  always 
ring  the  bell.” 

Oil  the  classified  pages  themselves, 
one  inch  cuts  were  used  to  head  various 
sections.  This  brightened  up  the  grey 
mass  of  agate  type.  For  instance,  head¬ 
ing  the  “Pets  For  Sale”  section  there 
appeared  a  cut  containing  a  dog  and 
rabbit.  The  “Help  Wanted”  section 
showed  a  man  at  a  desk,  puzzling  as 
to  whom  he  should  hire.  The  “Homes 
For  Sale”  section  showed  a  beautiful 
house  and  the  “Lost  and  Found”  col¬ 


umn  was  made  graphic  with  a  heading 
showing  a  pocketbook  lying  among 
trampling  feet  on  a  sidewalk. 

In  connection  with  the  campaign  for 
more  want  advertisements,  the  dailies 
held  a  “Farm  Land  Week”  from  March 
25  to  31.  A  four  page  folder  was  sent 
to  8,500  insurance  companies,  banks, 
registered  realtors  and  farm  owners. 
The  first  page  was  a  letter  beginning: 
An  Iowa  Banker  Said  Last  Week — 

“I  Know  48  People  in  My  Commu¬ 
nity  Who  Are  Going  to  Buy  Farms 
This  Spring.” 

That  put  the  reader  into  the  proper 
mood.  Pages  two  and  three  contained 
replicas  of  clippings,  telling  of  farm 
sales.  Then,  hammering  on  the  value 
and  price  idea,  were  four  examples  of 
how  $15.40  spent  in  the  classified  col¬ 
umns  sold  $17,600  farms. 

The  back  page  was  an  order  blank. 
And  these  blanks  were  used,  too.  With¬ 
in  a  week  $1,500  worth  of  farm  for 
sale  copy  poured  into  the  Register  and 
Tribune  offices. 

The  public  was  expecting  “Farm 
Land  Week,”  because  for  days  before 
teaser  ads  had  been  sprinkled  through¬ 
out  the  dailies,  announcing  that  “Next 
Week  Is  Farm  Land  Week.” 

And  here  again,  the  classified  pages 
were  made  colorful  with  cuts.  A  head¬ 
ing,  with  cuts  of  prosperous  farms,  was 
carried  at  the  top  of  farm  pages. 


EXPOSED  “GLAND  SPECIALIST’ 


K. 


C.  Star  Ran  Series  on  Rejuvena¬ 
tion  Expert  of  Milford,  Kan. 

A.  B.  Macdonald  has  been  writing  a 
series  of  articles  in  the  Kcmsos  City  Star 
exposing  the  practices  of  “Dr.”  John  R. 
Brinkley,  Milford,  Kan.,  who  styles  him¬ 
self  a  "goat  gland  specialist.” 

Macdonald’s  investigation  revealed  that 
by  means  6f  a  profit  sharing  arrangement 
with  druggists  throughout  the  Southwest, 
Brinkley’s  income  reached  astonishing 
figures.  His  method  was  to  prescribe  for 
his  patients  over  his  own  radio  station  or 
by  mail,  advising  them  to  purchase  a 
prescription  by  a  number  listed  with  the 
druggists.  Thousands  of  such  prescrip¬ 
tions,  according  to  Macdonald,  have  been 
sold  daily. 

In  addition,  the  Macdonald  articles  in 
the  Star  showed  that  Brinkley  averaged 
about  twenty  patients  a  week  for  his 
“goat  gland”  operations,  the  charge 
ranging  from  $750  up. 

As  a  result  of  the  expose,  both  state 
and  federal  governments  are  conducting 
official  investigations.  Brinkley  also  will 
be  cited  to  appear  before  the  Kansas 
board  of  medical  examiners  June  17  to 
defend  his  right  to  a  license  to  practice. 
It  has  been  alleged  that  his  licen.se  was 
obtained  through  a  reciprocal  arrange¬ 
ment  with  another  state. 


The 


case 


of 


People  vs.  Statistics 

8  Newspaper  circulation  statistics  are  generalities 
unless  they  can  be  transformed  into  people  .  .  . 
consumers  of  or  prospects  for  your  merchandise. 


In  Imliaiiapolis,  94%  of  The  News  total  city  cir¬ 
culation  is  home  delivered  by  regular  carrier. 
The  names  and  addresses  of  these  readers  are 
on  file  in  our  office.  We  know  who  they  are  and 
where  they  live.  They  are  more  than  generali¬ 
ties.  They  are  specific  people  .  .  .  actual 


till! 

i 


consumers. 


The  News  is  the  only  Indianapolis  newspaper  any 
part  of  whose  circulation  is  delivered  by  regular 
carrier.  Which  is  another  of  the  many  reasons 
why,  in  this  great  market, 


The  Neics 


Atom 


Does  the  Job! 


Inmanapous  Mews 

.^1^  ^he  Ind^napotlm  Radius 

Member  of  the  100,000  group  of  American  cities 


New  York; 


Dan  Carroll 
1 10  East  42nd  St. 


Don  Bridge 
Adterlising  Director 


Chicago, 


J.  E.  Lutz 

Lake  Michigan  Bldg. 
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NEW  LAW  AIDS  PRESS 
IN  EXPOSE  STORIES 


After  September  1  New  York  News¬ 
paper*  Will  Be  Immune  from 
Libel  Suits  Based  on 
Official  Records 


After  Sept.  1,  newspapers  in  New 
York  state  will  enjoy  immunity  from 
libel  actions  based  on  publication  of 
fair  and  true  reports  of  any  judicial, 
legislative  or  other  public  and  official 
proceedings. 

The  new  Fearon  law  approved  by 
Governor  Franklin  D.  Roosevelt  as 
Qiapter  619  of  the  Laws  of  1930  opens 
the  way  to  newspapers  to  conduct  far- 
reaching  investigations  for  the  public 
good  without  fear  of  being  forced  to 
defend  costly  libel  suits  on  the  ground 
of  malice. 

Section  337  of  the  New  York  Civil 
Practice  Act  will  not  contain  the  “proof 
of  malice’’  provision  after  the  Fearon 
law  becomes  effective  on  Sept.  1,  this 
year. 

As  amended  by  the  legislature  and 
approved  by  the  Governor,  Sections  337 
and  338  of  the  Civil  Practice  .\ct  will 
read  as  follows: 

“Privileges  of  newspaj^rs  in  action 
for  libel.  An  action,  civil  or  criminal, 
cannot  be  maintained  against  a  reporter, 
.editor,  publisher,  or  proprietor  of  a 
newspaper,  for  the  publication  therein 
of  a  fair  and  true  report  of  any  judi¬ 
cial,  legislative  or  other  public  and 
official  proceedings,  or  for  any  heading 
of  the  report  which  is  a  fair  and  true 
headnote  of  the  article  published. 

“This  section  does  not  apply  to  a  libel 
contained  in  any  other  matter  added  by 
any  person  concerned  in  the  publication; 
or’  in  the  report  of  any  thing  said  or 
done  at  the  time  and  place  of  the  public 
and  officials  proceedings  which  was  not 
a  iiart  thereof. 

“Proof  in  action  for  libel  or  slander. 
In  an  action  for  libel  or  slander,  the 
defendant  may  prove  mitigating  circum¬ 
stances,  including  the  sources  of  his 
information  and  the  grounds  for  his 
lielief,  notwithstanding  that  he  has 
pleaded  or  attempted  to  prove  a  justifi¬ 
cation.” 

In  the  old  law,  which  is  in  effect 
until  Sept.  1.  it  is  merely  necessap^  for 
a  libel  complainant  to  allege  malice  on 
the  part  of  the  newspaper  in  publishing 
various  official  reports.  Under  the  new 
law,  the  burden  will  rest  upon  reporters 
to  make  certain  that  information  is  part 
of  the  official  proceedings  and  upon  copy 
readers  to  write  fair  headlines  on  the 
stories. 

A  bill  originally  introduced  by  Sen¬ 
ator  Fearon  on  behalf  of  the  New  York 
State  Publishers’  Association  would 
have  stricken  out  the  provision  for 
“other  matter  added  by  any  person  con¬ 
cerned  in  the  publication :  or  in  the 
report  of  any  thing  said  or  done  at  the 
time  and  place  of  the  public  and  official 
proceedings  which  was  not  a  part  there- 
of.” 

Strenuous  objection  was  raised  to  the 
amendment  when  the  bill  was  argued  in 
a  public  hearing  before  the  Codes  Com¬ 
mittee  of  the  legislature.  The  Fearon 
bill  finally  was  amended  to  include  the 
old  provision,  and  was  passed  without 
comment. 


DEWITT  IN  LONG  BRANCH 


Former  Publisher  of  New  York  Daily 
Now  With  Daily  Record 

Richard  DeWitt,  formerly  publisher 
of  the  Canandaigua  (N.Y.)  Daily 
Messenger,  has  purchased  a  substantial 
interest  in  the  Long  Branch  (N.J.) 
Daily  Record  and  has  been  appointed 
editor  and  publisher.  Houston  Brown, 
formerly  managing  editor  df  the  Can¬ 
andaigua  daily,  has  been  appointed  to  the 
same  position  on  the  Daily  Record. 

B.  B.  Newcomb,  associated  with  the 
Record  for  many  years,  will  continue  as 
general  manager.  E.  D.  DeWitt,  presi¬ 
dent  of  the  Monmouth  County  Pub¬ 
lishing  Company,  publisher  of  the  Rec¬ 
ord,  made  the  announcements  April  28. 


NEBRASKA  DAILY  SOLD 


O.  S.  Stauffer  and  Associates  Buy 
Grand  Island  Independent 

A.  F.  Buechler  has  sold  his  Grand 
Island  (Neb.)  Independent  to  a  syndi¬ 
cate  composed  of  Oscar  S.  Stauffer  and 
W.  G.  Dunn  of  Arkansas  City,  Kans., 
.•Mexander  McArthur  &  Co.  of  Kansas 
City,  and  Ted  Gretzer  of  Wichita.  The 
syndicate  is  interested  in  several  papers 
in  the  Southwest. 

The  price  paid  was  not  made  public 
but  it  is  understood  to  have  been  around 
$300,000. 

The  syndicate  announced  that  Mr. 
Buechler  will  be  retained  as  editor  and 
general  manager. 


DAILY  IS  UPHELD  IN 
CIRCULATION  SUIT 


Award  of  $1,000  to  Agent  Whose 
Privileges  Were  Revoked  Is  Re¬ 
versed  by  South  Carolina 
Supreme  Court 


The  supreme  court  of  South  Carolina, 
ruling  on  an  appeal  in  the  case  of  C.  D. 
Spears,  against  the  Charlotte  (N.C.)  Ob¬ 
server,  has  reversed  the  decision  of  the 
lower  court  awarded  $1,000  damages  to 
Spears,  and  has  remanded  the  case 
for  a  judgment  of  non-suit. 

The  case  originated  in  the  latter  part 
of  1927  as  a  result  of  the  newspaper  de¬ 
priving  Spears  of  his  Observer  agency 
at  Bennettsville,  S.  C.,  because  of  alleged 
violation  of  contract  in  charging  more 
for  the  Observer  than  the  newspaper’s 
advertised  subscription  rate  of  20  cents 
per  week. 

The  case  was  originally  heard  before  a 
jury  at  Bennettsville  and  Spears  was 
awarded  damages  in  the  sum  of  $1,000. 
The  Observer  promptly  appealed  the 
case. 

Following  is  the  substance  of  the  Su¬ 
preme  Court  decision : 

“It  would  serve  no  useful  purpose  to 
discuss  or  to  state  the  testimony  given 
at  the  trial.  We  deem  it  sufficient  to 
state  that  after  carefully  considering  the 
same,  and  after  careful  examination  of 
the  entire  record  of  the  case,  we  are 
forced  to  the  conclusion  that,  consider¬ 
ing  the  testimony  in  the  most  favorable 
light  for  the  plaintiff,  under  no  reason¬ 
able  inference  can  it  be  said  that  the  de¬ 
fendant  violated  the  contract  between 
the  parties.  Therefore,  in  our  opinion, 
the  trial  judge  erred  in  not  granting  the 
defendant’s  motion  for  a  non-suit. 

“There  was  no  motion  by  the  defend¬ 
ant  for  the  direction  of  a  verdict. 
Therefore  this  court  cannot  direct  entrj- 
of  judgment  for  the  defendant  under 
Rule  27. 

The  judgment  of  this  court  is  that  the 
judgment  of  the  circuit  court  be  and  the 
same  is  hereby  reversed  and  the  case  re¬ 
manded  for  judgment  of  non-suit.” 

The  opinion  was  concurred  in  by  Jus¬ 
tices  Watts,  chief  justice,  and  Cothran. 
Blease  and  Stabler. 


LUDLOW 

The  choice  of  America  s 
leading  newspapers  for 
the  composition  of  dis¬ 
play  advertising. 


Ludlow  Typograph  Co. 

2032  Clyboum  Avc.,  Chicago 


ANOTHER  FIRE  COVERED 
FROM  EDITORIAL  WINDOWS 

The  Norfolk  (Va.)  Ledger-Dis¬ 
patch,  not  to  be  outdone  by  tbe 
Portsmouth  (Va.)  Star  across  tbe 
river,  covered  a  fire  from  its  own 
office  windows  one  day  recently. 

The  Academy  of  Music,  Nor¬ 
folk’s  oldest’  theater,  made  its  final 
bow  behind  a  curtain  of  dense 
smoke  and  flames.  Tbe  theater 
property  abuts  the  rear  of  the 
Ledger-Dispatch  plant  and  its  repor- 
torial  staff  covered  what  angles  it 
could  from  its  own  windows  as  in 
the  case  of  the  Portsmouth  Star 
covering  a  storeroom  fire  some 
time  ago. 


TALK  TO  CITY  DESK 
FROM  FAST  TRAIN 

Eighty  Newspaper  Men  Help  Lag^ 
Telephone  Service  from  Limitsd 
Csmadian  Train — Railroad  Offi. 
cial  Talk*  to  London 


SECTION  FOR  CANNERIES 


San  Francisco  Chronicle  Published  16- 
Page  Supplement  During  Convention 

Concurrently  with  the  annual  con¬ 
vention  of  the  Canners  League  of  Cali¬ 
fornia  at  Del  Monte  recently,  the  San 
francisco  Chronicle  ran  a  special  supple¬ 
ment  devoted  to  the  canned  fruits  and 
vegetables  industry. 

The  supplement  comprised  16  pages,  all 
the  advertising  coming  from  various 
packing  coffipanies  in  business  on  the 
Pacific  Coast. 

Harry  Libbey  is  advertising  manager 
of  the  Chronicle. 


STEIN  SUCCEEDS  BERKOWITZ 

Edwin  C.  Stein  has  succeeded  Henry 
J.  Berkowitz  as  motion  picture  critic  of 
the  Brooklyn  Standard  Union,  and  also 
as.  chief  reviewer  of  plays  appearing  in 
Brooklyn  theaters.  Donald  Mulhern, 
who  came  to  the  Standard  Union  when 
it  was  bought  by  Paul  Block  two  years 
ago,  continues  to  review  the  Broadway 
openings  for  the  Block  group.  Mr. 
Berkowitz  is  now  working  on  the  re¬ 
write  staff. 


Eighty  newspaper  men  participated 
in  the  opening  of  two-way  telephone 
service  between  passengers  of  a  fast 
train  and  persons  in  the  Unit^  States. 
Europe,  and  Canada  this  week.  The 
newspaper  men,  together  with  officials 
of  the  railroad,  were  in  a  special  section 
of  the  International  Limited  of  the 
Canadian  National  Railways  speeding  at 
60  miles  an  hour  between  Toronto  and 
Montreal  when  the  conversations  took 
place. 

In  the  special  car  was  a  telephone 
booth  and  a  switchboard.  Calls  were 
put  in  as  casually  as  from  any  office  or 
residence  telephone.  The  passenger  rang 
the  operator,  who  connected  the  circuit 
with  three  radio  antennae  on  the  roof. 
The  impulse  was  picked  up  by  other 
antennae  running  parallel  to  the  tracks, 
and  over  these  copper  wires  the  speak¬ 
er’s  voice  was  carried  to  the  Kingston, 
Ontario,  exchange  and  thence  over  es¬ 
tablished  telephone  routes. 

New  York  newspaper  men  on  board 
the  train  were:  Carl  Brandebury,  Asso¬ 
ciated  Press ;  C.  Bowen,  International 
News  Service;  W,  Ryan,  Universal 
Service;  Charles  Bayer,  American;  J. 
Kerkoff,  Journal;  Louis  Nichol,  Times; 
A.  MacPhail,  Herald  Tribune;  G. 
Gercky,  World;  Edmund  Gilligan,  Sun; 
P.  H.  Revere,  Evening  Post;  E.  K 
Bartholomew,  Wall  Street  Journal;  J, 
Carmichael,  Wall  Street  News,  and  J. 
C.  Lyne,  Railway  Age.  Allan  G.  Crist, 
of  the  Toronto  bureau,  covered  the  story 
for  the  United  Press. 

Most  of  the  80  newspaper  men  on 
board  had  the  opportunity  to  call  their 
offices.  An  official  of  the  company 
talked  to  an  official  in  London  for  15 
minutes. 


CHEAPER  MATS 
OR  BETTER  PRINTING 

In  making  Certified  Dry  Mats  we  keep  uppermost  in  mind 
their  ultimate  purpose — to  enable  the  production  of  good 
printing  plate's  day  in  and  day  out. 

It  is  our  inviolable  policy  to  make  only  one  quality  of 
Newspaper  mat — the  best  we  know  how,  and  to  maintain 
one  and  the  same  price  to  all  our  customers  without  dis¬ 
crimination  or  favor.  We  are  constantly  improving  Cer¬ 
tified  Dry  Mats,  and  we  do  not  stint  of  our  time  nor  our 
money  to  make  the  best  mats  experience,  research  and 
experiment  will  permit. 

We  believe  that  better  printing  means  more  to  the  pub¬ 
lishers  than  saving  a  few  pennies  on  the  cost  of  their  dry 
mats.  We  believe  that  the  few  extra  pennies  spent  for 
Certified  Quality  are  really  a  dividend  paying  investment, 
and  over  400  of  your  fellow  publishers  think  so,  too. 

We  respectfully  suggest  that  you  become  acquainted  with 
Certified  printing.  You  will  find  it  well  worth  while. 

To  compare  is  to  know. 

CERTIFIED  DRY  A\AT  CORPORATION 

340MaclSBon  Av»mi*  ^  N#wYork.  N.Y 
For€hp9nthbh  shrwofypinq  u$b  Cmiilfhd  Dry  Merit 

MAM  IN  7/«E  ll.s..\. 
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91,917 


Soaring  to  New  Records 
in  Circulation 


With  a  total  net  paid  daily  average  of  91,917  for  the  six  months, 
September  30,  1929,  to  March  31,  1930,  The  Columbus  Citizen|reached 
the  highest  peak  in'circulation  of  any  period  in  its  history.  This  figure 
represents  a  net  gain  of  5,108  over  the  same  period  of  1929. 


Citizen  Circulation  is  concentrated  87.7% 
within  the  Columbus  Market,  the  area 
from  which  Columbus  merchants  secure 
95.6%  of  their  retail  business. 


The  Citizen  is  the  only  Columbus  news¬ 
paper  member  of  The  Audit  Bureau  of 
Circulations. 


The  trend  in  Columbus  is  to  — 

The  Columbus  Citizen 

A  Scrip  j>s  •  Howard  Newspaper 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 


SCRIPPS.  HOWARD 
NEWSPAPERS 


230  PARK  AVENUE,  N.  Y.  C. 


SAK  riAKCISCO  LOS  ANGELES 


MEMBER  OF  THE  UNITED 
PRESS---OF  THE  AUDIT 


BUREAU  OF  CIRCULATIONS 


MEDIA  RECORDS,  INC. 


PBILADELPHI 


/ 
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DISTRIBUTION  PROBLEMS  AND  RADIO 
ADVERTISING  ARE  A.N.A.  TOPICS 


Balance  oi  afternoon  given  over  to  ADVERTISING  MEETING,  MAY  9.U 
golf  tournament.  _  * 

c  •  1  J  Affiliation  to  Hold  A.. 


nual  Convention  in  Buffalo 

Great  Lakes  Advertising  Affiliatifl. 


Program  Completed  for  Semi* Annual  Convention  of  National  meeting  will  sUrt  immediately  after  .*!“** 

..  .  dinner.  It  will  be  under  the  chairman-  Great  Lakes  Advertising  Affiliate- 

Advertisers  in  French  Lick,  Ind.,  May  5—7 — David  ship  of  \L  F.  Rigby,  Studebaker  Cor-  which  will  hold  its  27th  annual  con^ 

Lawrence  to  Discuss  Business  Outlook  poration  of  America.  It  is  expected  tion  in  Buffalo  May  9  and  10.  has  coo- 

_  that  A.  M.  Crosley,  president  of  Lros-  pleted  the  program  of  its  meeting  whiHi 

N*t““‘  “r.n  clique"  Tu^rjon^,"  p^esj  10  discuis 'that'ihfc&  b”e.u.)  Oponing  at  j,<»„  „„  Friday,  Sfa,  , 


-■■annual  meeting  of  the  . 
National  Advertisers,  to 


MaTf*to  7,^UsU  ^W^t^boes  Increased  Sales  Volume  Speakerless  session  for  discussion  of  devote  its  first  session  to  a  survey"^ 
thr4  speakers  in  Cost?— T.  M.  .McNiece,  manager  of  timely  topics  followed  by  adjournment.  busm^  cond'hons.  Spealori 

addition  to  those  sales  record  and  research  division.  Na-  -  S 

already  announc-  tional  Carbon  Company.  Inc.  STARTING  CIRCULATION  DRIVE  vice-president  of  the  U  S' sS.r*’'’ 

tovid  tisbg-T!'*G.’^Graha..?“  fi?s“\ic^-tra^  *  12-da,  tour  through  the  east  Ihi.  poratkrti  of  New  York  i  and' J.  C.  Po! 

president  of  *e  ide„.%.  F.  Goodri,*  Rubber  Corrtpau,.  ~  ^  2~ie'r  ‘fes"ot.he  S.pS,Th“n  trS' 

U  ntt  e  d  States  Tuesday  After.noon  ^  Rockford  (Ill.)  Star  and  Register-  At  a  dinner  Friday  evening  tht 

It  ’  'th  j"*  vice-president  A.N.A..  Gazette,  who  attain  highest  standing  in  preparation  of  advertising  copy  wU  |)( 


Wednesday  Morning 


in  the  Hotel  Statler,  the  Afiiliation  wili 


They  are 


talk  on  the  ousi-  advertising  manager.  B.  F.  Goodrich  a  subscription  campaign  which  will  be  discussed  by  Frederick  J.  Suhr.  artist 
u^ir*  Rubber  Company,  presiding.  conducted  by  the  Rockford  Newspapers,  and  designer;  and  Lee  Anderson,  prts- 

\\  1111^  Houglas  Basic  .Appeal  in  Advertising —  Inc.,  this  spring.  George  J.  Wise,  ident  of  the  Advertisers.  Inc..  Detroit 

Mc.Adams,  ad-  Martin  L.  Davey.  president.  Davey  auditor  of  the  corporation  owning  the  Direct  mail  and  retail  store  advert^ 

vertisin^  agent.  Expert  Company.  Inc.  papers,  and  Toseph  Abey,  circulation  ing  will  be  considered  at  the  Saturday 


Beknakd  Lichtenbehg  ;'t  n  vkTlI  renort  1  apers.  ana  -osepn  /vucy,  eireuiaiion  ing  win 

'■  The  Part  the  Advertising  Director  director,  who  announced  the  prize  con-  session. 


on  a  study  of  modern  sales  and  advertising  \iay  Play  in  Building  Employe  Morale  test,  were  speakers  at  the  dinner  in  the 
successes ;  and  Martin  L.  Davey.  prcsi-  — Bennett  Chappie,  vice-president.  Amer-  Dixon  hotel.  Dixon.  Ill.,  attended  by  100 


dent  of  the  Davey  Tree  Expert  Com-  Rolling  Mill  Company, 

pany,  Inc.,  who  will  speak  on  advertis¬ 
ing  appeals.  - 

Bernard  Lichtenlierg,  vice-president  of  I 
the  .'Mexander  Hamilton  Institute,  New 
York,  and  A.N.A.  president,  will  preside.  ! 

Monday  morning  will  be  given  to  | 
seven  group  meetings.  Monday  after-  i 
noon,  Tuesday  morning  and  Tuesday 
afternoon  will  be  taken  up  with  the  ad-  j 
dresses  of  general  interest.  | 

Monday  evening  the  annual  banquet  I 
will  ^  held,  while  Tuesday  evenly  j 
broadcast  advertising  will  be  the  topic,  i 
The  meeting  will  close  Wednesday  morn-  i 

ing  with  a  closed  discussion  of  advertis-  rOT  Several  y 

ers’  problems,  no  set  speeches  being 

scheduled.  we  ve  been  tel 

A  golf  tournament  will  be  held  Tuea- 
day  afternoon.  yoU  about  the  ' 

The  program  follows:  ,  e  r' 

Monday  Morning,  May  5  O*  Knight  Cer 

Group  Meetings:  Automotive  Sup-  j  Market  Studies 

plies  and  Accessories,  H.  C.  Urimsley,  j 

Indian  Refining  Co.,  Inc.,  chairman.  i  ICnicht  Service. 

Drug  Products,  E.  B.  Loveland,  Stanco  ® 

Incorporated,  chairman.  Several  newsp 

Export  Advertising,  Carleton  Healey,  ^ 

Eastman  Kodak  Company,  chairman.  ^5  what  Kr 

Food  Products,  Stuart  Peabody,  The  ' 

Bordefi  Company,  Inc.,  chairman.  _  First  of  all— 

Household  Furnishings,  Wm.  B.  Grif-  •' 

fin.  International  Silver  Co.,  chairman.  MARKET  STUDY 

Industrial  Group,  Allan  Brown,  Bake- 
lite  Corporation,  chairman.  Convenient  Sale 

Textile,  Allyn  B.  Meintire,  Pepperell 
Manufacturing  Company,  chairman.  able  facts  COnc 

Monday  .\fternoon  !  ir  • 

Stuart  Peabody,  chairman  of  Program  home-effeCtlve 

Committee,  and  General  Advertising  ♦Kolf 

Manager,  The  Borden  Company,  Inc.,  their  dupllCatlO 

‘’"pint’s  Address  of  Welcome-  three  clasSeS  ai 

Bernard  Lichtenberg,  president.  A.N.A.,  I  cKir»w« 

and  vice-president.  Alexander  Hamilton  |  snowS  percenta 

^"The'^Business  outlook-David  Uw-  |  by  each  paper;  i 

rence,  president.  United  Sutes  Daily.  |  of  thp  hnvincr  nr 

Style  Trends  in  Merchandise  in  1930-  ®t  tne  Duying  p( 

Amos  Parrish,  president,  Amos  Parrish  people  in  all 

Why  Business  Needs  A  Distribution  1  fK#.v  nav  for  r-Ir 

Director — Carle  M.  Bigelow,  president,  /  P  7 

Bigelow,  Kent  &  Willard,  Boston.  !  thev  drive  how 

The  New  Leaderships.  Some  of  the  ;  unve,  now 

Policies  From  Which  They  Will  Come  thev  cnenri  for  a 

— William  Douglas  McAdams,  president,  7  P 

William  Douglas  McAdams.  i 

Monday  Evening  1 

Annual  Banquet — Strickland  Gillilan,  J 

journalist  and  humorist,  and  Irene 
Beasley,  blues  singer,  of  the  Columbia 
Broadcasting  System.  Also  William 
Herschell,  the  “Hoosier  Humorist”  of 
the  Indianapolis  News. 

Tuesday  Morning,  May  6 
W.  A.  Grove,  vice-president  A.NA., 
and  manager,  advertising  and  sales  pro¬ 
motion,  Edison  General  Electric  Appli¬ 
ance  Company,  presiding. 

What  the  Harvard  Advertising 
Awards  Have  Told  Us  .\bout  National  .  ^ 

Advertising — Neil  G.  Borden,  Assistant  ARCHITECTS 


carriers  and  agents. 


An  entertainment  and  dinner  Satur¬ 
day  evening  will  conclude  the  convention 
program. 


^ust  what 

z  Knight 


For  several  years  1^^ 

we’ve  been  telling  ^ 

you  about  the  value 

of  Knight  Certified  i 

Market  Studies  and 
Knight  Service. 

Several  newspaper  executives  have  asked 
us  just  what  Knight  Service  included. 

First  of  all — a  Knight  Certified 
Market  Study  presents  in  a  compact, 
convenient  sales  manual  the  most  valu¬ 
able  facts  concerning  your  market — the 
home-eflfective  coverage  of  all  papers, 
their  duplication;  it  divides  readers  into 
three  classes  according  to  income  and 
shows  percentage  of  each  class  reached 
by  each  paper;  it  gives  an  accurate  picture 
of  the  buying  power  and  buying  habits  of 
the  people  in  all  three  classes — what  price 
they  pay  for  clothing,  the  cost  of  the  car 
they  drive,  how  they  set  their  table,  what 
they  spend  for  amusements,  etc.,  etc.  This 


I^ERVICE? 


information  is  so  ana¬ 
lyzed  and  tabulated 
that  the  manufac- 
B  ^  7  WTJ  •  turer  or  retailer  can 
quickly  estimate  the 
sales  possibilities  of  any  product  repre¬ 
sented  by  your  readers. 

Secondly — after  the  study  is  completed 
a  member  of  the  Knight  organization 
schools  your  representatives  in  the  value 
of  the  study  and  shows  them  just  how  to 
use  it  in  selling. 

Third — the  promotion  division  of  the 
home  office  analyzes  your  selling  prob¬ 
lems  and  prepares  newspaper  and  trade 
paper  advertisements  and  any  other  pro¬ 
motion  material  that  will  help  you  sell 
more  space. 

May  we  show  you  examples  of  our 
work  for  other  newspapers  and  tell  you 
just  what  Knight  Service  has  done  for 
them.^ 


EMERSOX  B.  KXIGHT9  tne. 

Certified  ZMarket  Studies 


architects  and  builders  building  •  INDIANAPOllS 
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After  all — 

What  has  modesty  to  do  with 

PROFITS? 

It  is  in  the  nature  of  such  things  that  the  Chicago  Evening 
American’s  leadership  in  its  field  was  hard  won,  and  has 
been  held  only  through  ceaseless  effort  toward  perfection  in 
the  elements  of  such  leadership.  For  naturally,  others  desire 
the  outstanding  position  that  the  Chicago  Evening  American 
has  had  so  long.  That  none  have  succeeded  in  approaching 
it  for  years  clearly  proves  a  superior  understanding  of 
Chicago’s  evening  newspaper  requirements  on  the  part  of 
the  Chicago  Evening  American. 

Perhaps  that  statement  is  not  a  shining  example  of  modesty, 
but  it  expresses  a  very  practical  and  important  fact.  And  as 
advertisers  increasingly  grasp  its  significance  to  them  as 
seekers  after  public  acceptance,  they  profit  accordingly. 

Certainly  there  is  nothing  to  be  lost  by  calling  in  the  Boone 
Man  and  securing  a  detailed  picture  of  the  Chicago  Evening 
American’s  place  and  standing  in  Chicago’s  great  evening 
market. 


[1 


CHICAGO  EVENING 

AMERICAN 

a  good  newspaper  now  in  its  NINTH  YEAR  of 
circulation  leadership  in  Chicago’s  evening  field. 


POLli  • 


National  Representatives: 

RODNEY  E.  BOONE  ORGANIZATION 


towering  elm.  President  Cleveland,  out  _  George  Barr  Baker,  Karl  A.  Bickd,  Kem 
^r  a  stroll  with  his  secretary.  Colonel  duidihy,'  Wiif“J?“A.  ^ 

Daniel  S.  Lamont,  stopped  for  a  moment  H»ry  L.  Dohcerty,  Walter  J.  Fahey  loirS’ 
to  pass  the  time  of  day.  }}•  1"°/’.  M-  Preiton 

The  souvenir  volume  was  illustrated  i*"  Haidemrt^  ®-  J-  Greeny 

with  pen-and-ink  drawings  of  the  char-  ‘  Henry  U.  Harris,  Frank  K.  Houston.  H 
acters  in  the  playlet,  done  by  Gifford  K.  ^rt  L.  Jone^  William  A.  Jones,  Georit  S' 
Berryman,  cartoonist  of  tht  iVashingtm  g*™-  j&iin  U  Lhidley?  E.  S^twe^tl,^ 
Star,  a  member  of  the  club.  In  addl-  E.  Loomis,  George  MacDonald,  Fra4 
nent  in  the  Hoover  Presidential  campaign,  tion  to  McKinley,  Reed,  Blackburn,  Julian  S.  B^son,  Paul  Mazu^  t.  p.  McSSt 

The  spirit  of  Dr.  Hubert  Work,  who  Cleveland  and  Lamont,  those  whose  like-  WarroTi! 

managed  the  contest,  recalled  the  past  in  ness  were  given  were  Colonel  Tom  Frank  C.  Page,  Cities  Prmbrey  join,  t 

“Ballad  of  Lost  Leaders.”  Ochciltree  of  Texas,  Colonel  Joe  Rickey  Prescott,  Herbert  Puliuer,  Roland  L.  R«jaoiJ 

The  organization  of  the  Gridiron  Club  of  Missouri,  Ben  Perley  Poore,  first  G!-  ^  ShSddi 

forty-five  years  ago  was  recalled  by  a  president  of  the  Gridiron  Qub;  Hub  H  “bJrt  Baya^“swo^J  p/ederic’^i^e'^ 

scene  along  Newspaper  Row  at  that  Smith,  a  writer  of  songs;  Donn  Piatt,  R.  Todd,  Fred  D.  Underwood,  Luptou  a 

time  on  the  eve  of  the  first  dinner  of  the  editor  of  the  Washington  Capitol;  Cole  Wilkinson, 

club.  Members  of  the  dub,  attired  in  Martin,  a  well-known  gambler;  Senator 

the  Congressional  costume  of  Washing-  Beck  of  Kentucky,  John  Helmus,  the 

ton  correspondents  of  the  ’80s— frock  Ebbitt  barkeeper;  Dr.  Mary  Walker, 

coats  and  top  hats — discussed  topics  that  Colonel  John  A.  Joyce,  noted  for  his 

were  current  at  the  outset  of  Grover  controversy  with  Ella  Wheeler  Wilcox 

Cleveland’s  first  Administration.  as  to  which  wrote  “Laugh  and  the  World 

A  book  commemorating  the  forty-fifth  Laughs  With  You” ;  Peter V.  DeGraw, 

anniversary  of  the  club  was  distributed  ^neral  Southern  manager  of  the  United 

to  the  guests.  Its  text  comprised  a  Press;  Major  John  M.  Carson,  corres- 

playlet  with  the  scene  laid  in  front  of  pondent  of  the  Philadelphia  Ledger,  and 

.  .  .  .  ..  .  ,  ^  ^  .  "•  ,  ■■  ■„!  news 

Newspaper  Row,  when  the  Gridiron  writer  of  the  Washington  Post. 

Club  was  newly  organized.  Of  all  these,  Mr.  West  is  the  only  _  „  ,  _ o-—. 

William  McKinley  of  Ohio,  Thomas  survivor.  He  took  part  in  person  in  the  been  filed  in  Oaremore,  Okla 
B.  Reed  of  Maine  and  Joseph  C.  S.  forty-fifth  anniversary  skit  presented  by  the  Tulsa  Tribune  by  H.  Tom  Right, 
Blackburn  of  Kentucky,  all  members  of  the  club.  Rogers  county  attorney  and  state  legiili- 

the  House  of  Representatives,  were  seen  The  following  guests  from  New  York  tor.  It  is  based  on  a  news  story  on  i 
seated  in  chairs  under  the  branches  of  a  were  present  at  the  dinner:  state  senate  investigation. 


Washington  Correspondents  Satirize  Naval  Parley,  Prohibition 
and  the  TarifiF  at  45th  Annual  Dinner — President  Hoover 
and  Other  Notables  Attend 


ONE  of  the  most  successful  annual 
dinners  in  the  45  years  of  its  exist¬ 
ence  was  staged  April  26  by  the  Grid¬ 
iron  Club  at  the  New  Willard  Hotel  in  a 
Washington,  D.  C.  President  Hoover 
and  a  large  number  of  Congressmen 
were  present  to  see  the  Washington  cor¬ 
respondents  satirize  the  shortcomings  of 
the  machinery  of  law  making  and  politics. 

TTie  feature  of  the  evening  was  a  talk 
by  President  Hoover,  but  under  the 
club’s  tradition  that  “no  reporters  are 
present”  at  the  dinner  the  talk  was  not 
made  public.  The  only  other  speaker 
was  Glenn  Frank,  president  of  the  Uni¬ 
versity  of  Wisconsin. 

Another  high  spot  of  the  evening  was 

the  introduction  of  a  new  Sousa  march,  -  — ,  .  -  ,  ,  ,  - .-7  .77 

“The  Royal  Welch  Fusiliers”  played  by  the  Ebbitt  House,  a  hotel  at  the  end  of  Henry  Litchfield  West,  political 

the  United  States  Marine  Band  under  -  . . . . . 

the  direction  of  the  composer,  who  is 
an  associate  member  of  the  club. 

'The  festivities  started  soon  after 
Charles  S.  Groves,  correspondent  of  the 
Boston  Globe,  and  the  club’s  new  presi¬ 
dent,  finished  his  brief  remarks. 

Alice’s  adventures  in  Wonderland  were 
the  framework  of  the  Oub’s  takeoff  on 
the  London  naval  conference  with  Sec¬ 
retary  Stimson  as  the  “Alice”  of  the 
performance.  Premier  MacDonald  was 
the  “White  Knight,”  Mussolini  the  “Mad 
Hatter,”  Briand  the  “Walrus,”  and 
“Tardieu  the  “Carpenter.” 

The  prohibition  problem  bobbed  up 
several  times  during  the  dinner,  most 
conspicuously  when  10-year-old  A.  Noble 
Experiment,  godson  of  Mr.  Hoover,  was 
laid  on  an  operating  table  in  order  that 
Dr.  Wickersham,  the  famous  diagnosti¬ 
cian,  and  Dr.  Graham,  physician  to  the 
House  Committee  on  the  Judiciary, 
might  find  out  what  was  the  matter  with 
him.  as  his  godpapa  was  anxious  about 
his  anemic  condition. 

Wesley  Jones,  in  woman’s  clothes,  was 
the  nurse  of  A.  Noble  Experiment, 
whose  pet  name  was  Little  Boy  Blue 
Nose.  He  was  a  lively  child  in  spite  of 
his  apparent  lack  of  health. 

In  one  of  the  take-offs  on  the  tariff,  a 
musical  skit,  chief  attention  was  given 
to  Senator  Reed  Smoot’s  effort  to  give 
customs  officers  authority  to  determine 
what  foreign  literature  s^uld  be  barred 
from  importation  as  obscene. 

“The  Pirate’s  Progress,”  it  was  called, 
and  the  characters  were  Captain  Smoot, 

Long  Sam  Shortridge  (Senator  from 
California),  Professor  Bingham  (Sen¬ 
ator  from  Connecticut).  Pirate  Hebert 
(Senator  from  Rhode  Island)  and  “Lady 
Chatterly’s  Lover,”  the  last-named  being 
discovered  as  a  stowaway  on  the  pirate 
ship,  to  the  horror  of  Captain  Smoot. 

Senators  Tydings  of  Maryland,  Hawes 
of  Missouri,  Ashurst  of  Arizona.  Cope¬ 
land  of  New  York  and  Walsh  of  Massa¬ 
chusetts,  all  Democrats,  who  were  guests 
at  the  dinner,  were  asked  to  stand  as  a 
prelude  to  another  takeoff  on  the  tariff. 

Club  members  dressed  in  tights  and 
the  other  paraphernalia  of  circus  cos¬ 
tume  and  made  up  to  counterfeit  the 
Senators  who  had  just  been  introduced 
in  person,  were  then  presented  by  a  ring¬ 
master  as  “Professor  Grundy’s  troupe  of 
trained  Democratic  tight-rope  walkers, 
acrobats,  jugglers,  fence-jumpers  and 
trick  dancers.” 

There  was  a  gibe  at  each  for  alleged 
inconsbtency  in  voting  on  tariff  rates,  as, 
for  example,  one  was  described  as  “the 
only  Senator  who  has  ever  done  three 
somersaults  on  the  tariff  bill  and  landed 
just  where  he  started  from.” 

Vice  President  Curtis  was  presented 
to  the  company  as  “the  presiding  officer 
of  the  Senate  who  has  proved  that  the 

fivel  is  mightier  than  the  quorum.” 

enator  James  E.  Watson,  Republican 
floor  leader,  stood  up  to  hear  himself 
described  as  “the  majority  leader  who 
has  found  that  majorities  on  paper  some¬ 
times  vanish  like  paper  profits.” 

Five  ghosts  marched  on  the  stage — 
the  spirits  of  men  who  had  been  promi- 


BOLITHO  ILL 

William  Bolitho,  former  columnist  of 
the  Vew  York  World  whose  contran 
expired  several  weeks  ago,  is  reported  ill 
in- London.  His  play,  which  was  to  be 
produced  by  Bela  Blau  boKh  in  the 
United  States  and  England,  has  been 
postponed  because  of  the  author’s  illnest 


Actual  full-size  view  of  Assembler  showing  readability  of  BLACK  &  WHITE  CON¬ 
TRAST  MATRICES  as  compared  with  plain  brass  matrices 


What  Does  VISIBILITY^of  Matrices 


mean  to  the  Operator? 

The  BLACK  &  WHITE  CONTRAST  MATRIX 
permits  the  operator  to  see  what  he  sets  ...  as  he 
glances  at  the  assembler  before  sending  the  line  up, 
he  can  SEE  transpositions,  double-letters,  misspelled 
words!  If  his  trained  ear  or  nimble  fingers  sense  an 
error,  a  glance  at  the  assembler  checks  his  suspicions. 

With  plain,  brass  matrices  it  is  impossible  for  the 
operator  to  check  what  he  sets  without  a  considerable 
loss  of  time.  Therefore,  he  lets  it  go  .  .  .  the  result: 
ERRORS!  And  many  of  them  could  easily  and 
quickly  be  caught  if  the  reference  characters  on  the 
matrices  in  the  Assembler  were  visible. 


Let  us  send  you 
samples  of  processed 
matrices.  Place  them  in 
the  assembler  of  your 
own  machines  —  along 
with  your  present 
matrix  equipment.  The 
contrast  will  convince 
you! 


MATRIX  CONTRAST  CORPORATION 

{Sole  Licensees  of  the  Percy  L.  Hill  Black  6r  White  Patents  No.  1466437,  heU  val^ 
by  U.  S.  District  Court,  Eastern  District  of  New  York.  Infringers  will  be  vigorously 
prosecuted.) 

33  West  42nd  Street,  New  York 


BLACKAWHITE 

Contrast  {m]uMatri^ 


Corttrast  Pirovides 
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The  Circulation  Trend 
Among  Detroit  Newspapers 

Because  The  Detroit  News  has  from  its  inception  pub¬ 
lished  a  newspaper  destined  to  be  read  in  the  home  by  the 
whole  family  it  has  naturally  become  the  accepted  home 
medium  with  each  new  increment  of  Detroit’s  population. 

Year  in  and  year  out  its  circulation  rise  has  kept  pace  with  the 
growth  of  Detroit — rapid  though  it  has  been.  Its  circulation 
is  the  highest  in  its  history,  either  week  days  or  Sunday, 
and  shows  a  healthy  gain  over  the  same  period  of  a  year  ago. 

Below  are  the  circulation  figures  of  the  three  Detroit  news¬ 
papers  as  submitted  to  the  United  States  Postoffice  for  the  six 
months  period  ending  March  31,  compared  with  the  circula¬ 
tion  of  the  same  newspapers  for  the  corresponding  period  of 
.  a  year  ago.  These  are  published  as  a  matter  of  record  and 

interest  to  the  Detroit  public,  whose  approval  of  the  poli¬ 
cies  of  The  Detroit  News  are  tangibly  reflected  both  in  the 
increase  in  circulation  which  this  paper  has  enjoyed  and  in  the 
advertising  patronage  which  is  a  logical  consequence  of  thor¬ 
ough  home  coverage  of  such  a  rich  market  as  Detroit. 

Circulation  of  Detroit  Newspapers  As  Submitted 
To  the  United  States  Post  Office  Authorities 


Newspaper 

Detroit  NEWS 
Detroit  Times 
Detroit  Free  Press 


WEEKDAYS 


tMantks  Ending  March  }1,'-I9}0 

340^7} 

274444 

223,762 


6  Months  Ending  March  it,  i 929 


333363 

292,463 

226,508 


Gain  or  Loss 

7,110  Gain 
17,999  Loss 
2,746  Loss 


Newspaper 

Detroit  NEWS 
Detroit  Times 
Detroit  Free  Press 


SUNDAYS 


4  Months  Ending  March  }l,  19 iO 


6  Months  Ending  March  i  I,  1929 


411,S29 

381,706 

318,899 


382,603 

381472 

309,826 


Use  The  Detroit  News  Daily  and  Sunday  and 
Reach  Four  Out  of  Five  English  Speaking  Homes 


Gain  or  loss 

28,726  Gain 
234  Gain 
9,073  Gain 


The  Detroit  News 


THE  HOME  NEWSPAPEE 


•  Jj 


A  4-Roll  Press  Using  One  Folder  Prints  59,000,000 
Newspaper  Products  In  15  Months. 


During  the  year  1 929  the  4-Roll  WOOD  Press  of  THE  NEW  YORK  TIMES  printed 
upwards  of  18,000,000  collected  products  and  10,000,000  uncollected  products  of  that 
newspaper. 

Its  total  output  for  the  year,  which  included  issues  varying  from  1 6  pages  to  64  pages, 
when  reduced  to  uncollected  products,  was  over  47,000,000  products. 

During  the  first  three  months  of  the  present  year  this  press  printed  4,642,000  collected 
products,  and  2,937,000  uncollected  products.  When  reduced  to  uncollected  products  its 
total  output  for  this  period  was  12,221,000  products. 

Thus  in  the  last  fifteen  months  more  than  59,000,000  products  of  THE  NEW  YORK 
TIMES  were  printed  by  this  remarkable  machine. 

Its  net  average  hourly  rate  of  production,  with  all  spoils  out,  has  risen  at  times  as  high 
as  20,333  on  48  page  collected  products,  19,650  on  64  page  collected  products,  and 
41,780  on  16  page  single-delivery  uncollected  products. 


WOOD  Newspaper 


501  Fifth  Av 


THE  NEW  YORK  TIMES*  Brooklyn  plmt  will  be  fully  equipped  with  Wood  Presses. 
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pitixi  '^tarb  ©insejs 

Adolph  S.  Ochs^  publishca 


April  22,  1 930 


Mr.  Henry  A.  Wise  Wood 

Wood  Newspaper  Machinery  Corp.  * 

501  Fifth  Avenue,  New  York 

My  dear  Mr.  Wood: 

I  congratulate  you  upon  the  continued  performance  of  the 
Wood  press,  which  has  done  even  more  than  you  claimed  for 
it  when  it  was  installed  in  The  New  York  Times. 

It  has  uniformly  maintained  a  low  waste  record,  combined 
with  an  astonishingly  high  production  average.  Its  continuously 
satisfactory  performance  has  removed  it  from  the  experimental 
sphere,  and  it  has  successfully  introduced  an  unusually  fast-run¬ 
ning  printing  press  which  all  publishers  requiring  speed  with  first 
class  production  will  doubtless  welcome  and  encourage. 

Its  work  has  fully  justified  our  selection  of  it  for  our  Brook¬ 
lyn  plant. 

Yours  faithfully. 


IVIHINERY  Corporation 

W  York  City 


34 


Editor  &  Publisher  The  Fourth  Estate  for  May  3,  1930 


E  D  I 

CONVENTION  BOX  SCORE 

ITH  the  April  newspaper  conventions  over,  it 
is  well  to  check  up  the  box-score  to  determine 
what  courses  were  charted  for  the  coming 

year. 

Newsprint  used  by  American  newspapers  comes 
largely  from  Canada.  Ten  years  ago  60  per  cent  of 
it  was  made  in  United  States  mills  under  United 
States  laws.  Today  barely  30  per  cent  has  that 
origin  and  much  of  the  wood  for  that  30  per  cent 
comes  from  Canada.  The  past  two  winters  have  seen 
indications  that  Canadian  provincial  governments  will 
think  first  of  the  prosperity  of  their  citizens  em¬ 
ployed  in  paper  mills,  with  American  publishers  pay¬ 
ing  the  seller’s  price,  no  matter  how  arrived  at.  The 
market  crash  of  last  fall  prevented  a  striking  dem¬ 
onstration  of  this  to  United  States  newspapers,  but 
it  did  prevent  a  radical  price  increase,  and  the  scare 
was  forgotten. 

Paper  manufacturers,  loosely  united  in  a  Canadian 
organization,  have  proposed  to  take  piecemeal  what 
they  could  not  get  in  one  bite,  and  the  prospect  is 
that  they  will  get  what  they  want.  The  American 
Newspaper  Publishers  Association  gave  neither  defin¬ 
ite  approval  or  disapproval  to  the  proposal.  It  fav¬ 
ored  a  stabilized  market  and  in  effect  told  its 
individual  members  to  make  the  best  terms  each  could 
with  his  mill  supply.  No  policy  was  enunciated  for 
the  replacement  of  United  States ‘pulpwood  lands. 

No  policy  of  equal  price  treatment  for  all  publishers 
was  set  forth  in  the  emphatic,  unmistakable  tones  of  a 
united  industry.  The  paper  trusts’  two-tongued 
promise  of  equal  treatment  to  all  customers  stands 
without  a  public  protest  from  the  newspaper  industry. 

Radio  broadcasting  brings  a  similar  tale.  The  prac¬ 
tice  of  broadcasting  press  association  bulletins  in  ad¬ 
vance  of  publication  in  newspapers  which  pay  for 
their  gathering  and  transmission  has  bitter  opposi¬ 
tion  as  well  as  enthusiastic  support.  The  method  of 
printing  radio  programs  has  a  thousand  variations, 
ranging  from  the  New  York  idea  of  giving  every  last 
detail,  to  the  Montana  scheme  of  omitting  them  en¬ 
tirely.  Unconscionable  impediments  to  free  use  of 
radio  for  news  transmission  were  discussed  at  the 
editors’  meeting,  but  not  at  the  others.  The  50 
per  cent  growth  in  radio  broadcasting  revenues  from 
advertising  in  the  face  of  a  6  per  cent  shrinkage  in 
newspaper  advertising  is  on  many  tongues  along 
Agency  Row,  but  it  apparently  interested  the  pub¬ 
lishers  in  convention  not  a  bit.  Neither  of  the  New 
York  meetings  advanced  any  radio  policies. 

Relations  with  advertisers  and  advertising  agencies 
are  not  100  per  cent  pleasant  The  free  publicity 
question  is  becoming  acute,  with  the  establishment  of 
puffery  departments  as  an  adjunct  of  many  first-rank 
agencies.  The  possibilities  of  that  alliance  need  no 
amplification.  The  ridiculous  degree  of  "co-operation” 
demanded  by  important  advertising  agencies  is  re¬ 
gretted  by  their  more  intelligent  fellows,  but  it  is 
usually  granted  as  asked  by  publishers  who  fear  im¬ 
mediate  punishment  for  non-compliance.  Inextricably 
meshed  with  both  of  these  questions  is  the  tangled 
general  and  local  rate  cards.  Here  is  a  major  policy 
demanding  the  best  thought  of  the  newspaper  pub¬ 
lisher  if  his  operations  are  to  continue  on  their  pres¬ 
ent  basis.  It  is  an  ancient  pest,  but  it  grows  no 
feebler  with  years.  The  A.N.P.A.  referred  it  for 
study  to  an  unrelated  body — a  group  of  able  adver¬ 
tising  executives  whose  job  is  not  to  determine  policy, 
but  to  execute  it. 

On  relations  with  labor  unions,  the  Association  is 
well  informed  and  well  advised.  Its  1930  convention 
reiterated  previous  declarations  against  the  economic 
soundness  of  the  five-day  week  as  applied  to  news¬ 
paper  composing  rooms  and  in  its  reports  and  discus¬ 
sions  of  the  subject  showed  a  commendable  sureness 
of  foot.  In  its  purely  technical  traffic  and  mechan¬ 
ical  affairs,  the  association’s  policy  is  straightfor¬ 
ward  and  definite. 

Similar  firmness  was  evident  in  the  reports,  dis¬ 
cussions,  and  resolutions  on  legislation  affecting  the 
freedom  of  the  press.  The  Association  is  making  a 
sturdy  and  a  worthy  fight  to  knock  the  infamous 
Minnesota  gag  law  out  of  the  statutes,  where  its 
tinned  existence  is  a  threat  against  the  life  of  any 
paper  bold  in  public  service. 

Another  major  topic  of  the  convention  is  one 
which  a  good  many  newspaper  men  will  hold  had 
small  right  on  the  agenda— the  effort  to  put  the 
A.N.P.A.  into  the  business  of  measuring  newspaper 


All  the  words  of  my  month  are  in  righteons- 
ness;  there  is  nothing,  forward  or  perverse  in 
them. — Proverbs,  VIII;  8. 


linage.  The  job  is  already  being  done  on  a  nation¬ 
wide  scale,  satisfactorily  to  most  of  those  concerned. 
It  has  required  the  investment  of  a  small  fortune, 
considerably  in  excess  of  the  A.N.P.A.  total  inoome 
for  last  year,  and  it  has  advanced  the  statistics  of 
daily  newspapers  to  a  plane  of  accuracy  and  reliabil¬ 
ity  never  l«fore  reach^.  It  is  a  business  of  mathe¬ 
matics,  needing  one  strong  impartial  hand,  not  five 
hundred  strong  competitive  hands.  The  Association 
did  well  to  refer  the  question  back  to  its  committee 
and  directors.  It  should  not  be  resurrected. 

The  record  has  its  bright  spots,  but  it  is  no  counsel 
of  perfection  to  wish  that  there  had  been  more.  The 
newspaper  industry  needs  courageous  leadership  in  its 
economic  as  well  as  in  its  public  service  activities. 
It  needs  the  will  and  the  ability  to  crystallize  thought 
on  complex  topics,  to  find  and  present  the  basic,  as 
well  as  the  superficial,  facts.  The  A.N.P..A.  can  and 
does  find  present  the  facts,  can  and  does  crystallize 
thought,  and  follow  courses  of  action  in  the  technical 
industrial  and  legislative  affairs  of  its  members.  Its 
performance  as  a  credit  and  collection  bureau  is  in¬ 
valuable.  Is  it  too  much  to  expect  that  the  same  in¬ 
telligent  zeal  which  achieves  these  results  will  be 
applied  with  similar  success  to  other  important,  if  less 
immediate,  questions?  They  are  not  the  kind  that 
answers  themselves  with  the  passage  of  time. 

Editor  &  Pubi.isher  suggests  that  the  A.N.P.A. 
should  greatly  increase  its  constructive  work  by 
spending  more  money  through  the  Bureau  of  Adver¬ 
tising  for  promotion  of  the  newspaper’s  chief  salable 
commodity.  In  the  face  of  the  present  competition 
a  year’s  lapse  in  promotion  effort  is  likely  to  cost 
infinitely  more  than  the  economy  effected.  It  is  a  fact 
that  the  newspaper  must  be  regularly  sold  to  the 
advertising  agencies,  strange  as  that  may  seem. 


Press  critics  assert  the  inability  of  newspaper 
men  to  "get  together'’  hut  any  reasonable  person 
obsening  the  April  conventions  would  testify 
that  there  is  a  genuine  collective  spirit  in  con¬ 
trol  of  the  American  press. 


JOURNALISM  SCHOOL  PROBLEM 

There  is  a  decided  conflict  between  the  views 
of  metropolitan  editors  and  far-sighted  instruct- 
tors  in  journalism  on  the  one  side,  and  the  actual¬ 
ity  of  the  instruction  given  young  men  and  women  in 
most  of  the  journalistic  schools  and  courses  of  the 
country.  The  trade  school  idea,  under  which  the 
aspirant  learns  minutiae  of  shop  practice,  is  em¬ 
phatically  condemned  by  editors  and  educators  as 
falling  far  short  of  the  best  service  the  schools  can 
render  the  profession,  but  the  trade  school  idea  is 
the  one  that  prevails  in  most  institutions  over  the 
theory  that  journalism,  as  a  profession,  should  re¬ 
receive  professional,  post-academic  education. 

The  fault  is  mutual.  Schools  of  journalism, 
especially  those  at  state  universities,  don’t  move 
much  faster  than  the  mass  of  their  constituents. 
They  aim  to  provide  what  is  wanted  by  the  majority 
of  those  interested.  And  the  inside  story  is  that 
the  majority  of  editors  call  upon  the  schools  not 
for  a  young  man  well  grounded  in  history,  sociology, 
or  economics,  but  a  fast  youngster  who  can  hop  to 
the  slot  and  read  copy  at  a  gait  to  keep  three  ma¬ 
chines  busy,  or  a  reporter  who  can  write  three-stick 
police  yams  without  grossly  departing  from  the 
English  idiom.  The  usual  starting  salary  is  poor 
reward,  too,  for  a  man  who  has  spent  six  years 
winning  an  A.B.  and  an  M.A.  in  journalism. 

The  graduate  with  a  smattering  of  reporting, 
rules  of  proof-reading  and  punctuation,  make-up, 
and  miscellaneous  technique  ought  to  be  a  valuable 
addition  to  the  hard-pressed  staff  of  a  small  daily, 
but  it  is  not  likely  that,  because  of  his  instruction, 
he  will  ever  be  much  more.  The  instruction  implied 
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by  that  range  of  knowledge  might  much  better  be 
given  under  a  city  editor  who  never  knew  a  campus, 
but  does  know  how  to  get  a  paper  to  press  on  time 
with  all  the  news  that  counts.  It  is  a  waste  of 
time  and  public  and  private  resources  to  give  it  in 
a  four-year  course  leading  to  a  degree. 

In  the  report  presented  to  the  Editor’s  Society 
recently  is  an  indictment  not  only  of  journalism  in¬ 
struction,  but  against  the  academic  trend  of  the  past 
ten  years  toward  all  sorts  of  utilitarian  teachii^. 
The  product  does  not,  in  the  newspaper  office,  jus¬ 
tify  the  expense  it  involves,  and  it  falls  far  short 
of  the  ideal  set  up  by  Joseph  Pulitzer  for  the  school 
he  founded  in  New  York — the  ideal  of  a  newspaper 
man  able,  through  scientific  synthesis  and  analysis 
of  mankind’s  many  activities,  to  evaluate  the  ev^ 
of  the  day  in  terms  that  newspaper  readers  can 
understand,  a  man  able  to  see  and  write  the  truths 
that  lie  behind  bald  statements  of  fact. 


LIBELING  THE  DEAD 

IT  is  worthy  of  note  that  a  jury  in  the  Federal 
court  at  Fort  Worth,  Texas,  has  given  a  judg¬ 
ment  of  $25,000  to  the  widow  of  Temple  Houston, 
who  brought  suit  against  a  magazine  for  defamation 
of  her  husband’s  character.  This  is  something  rela¬ 
tively  new  in  the  libel  principle,  and  creates  a 
dangerous  precedent. 

We  do  not  mean  that  biographical  matter  should 
be  written  with  less  care  than  matter  about  living 
people,  but  the  fact  is  that  it  is  often  difficult  to 
defend  truth  when  the  subject  is  dead  and  when  a 
weeping  relative  is  the  complainant.  Posthumous 
litigation  is  notoriously  doubtful  business.  The  pub¬ 
lic  interest  lies  on  the  side  of  free  and  full  play  of 
publicity  when  persons  are  dead,  and  there  are  plenty 
of  natural  checks  against  abuses  without  dragging  in 
libel.  Some  of  the  best  literature,  from  the  point  of 
public  interest  and  honest  history,  is  of  a  biographical 
nature,  especially  demonstrated  during  the  past  few 
years  in  this  country.  Are  writers  now  to  be  limited 
by  the  dollar  demands  of  the  relatives  of  the  dead? 


Brilliant  program  has  been  prepared  for  the 
26th  annual  convention  of  the  Advertising  Fed¬ 
eration  of  America,  Washington,  May  18-21. 
The  President  and  Mrs.  Hoover  will  greet  the 
delegates.  This  will  he  the  first  convention  of 
organized  advertising  at  the  national  capital. 

THE  LAST  LAUGH 

WHEN  newspaper  men  are  tempted  to  engage 
in  “personal  journalism”  warfare  with  local 
rivals  they  might  well  remember  an  incident 
which  occurred  in  New  Brunswick,  N.  J.  In  1880 
that  city  had  three  dailies.  The  two  old  papen 
fought  a  newcomer  with  bitter  personal  abuse  in 
their  editorial  columns,  with  such  characterizations 
of  their  new  rival  editor  as  “imbecile”  and  “knock- 
kneed  and  monkey-faced  baboon  of  the  Hiram  Street 
blacksmith  shop.”  The  new  editor  went  quietly, 
but  determinedly  on  his  way,  indulged  in  no  abuse 
or  even  unpleasant  mention  of  his  opposition,  gave  die 
town  a  lively  newspaper  with  the  accent  on  “news 
and  today,  with  its  population  doubled.  New  Brum- 
wick  has  but  one  newspaper  and  the  survivor  is  me 
one  the  other  two  had  made  the  target  of  their  mud. 


Hats  off  to  John  A.  Kennedy,  winner  of  the 
$1,000  Pugsley  award!  The  reporter  recognised 
a  perversion  of  representative  government,  went 
out  and  landed  the  story,  zvrote  it  ably  and 
witnessed  the  humbling  of  the  proud  Senator, 
all  in  all  a  feat  good  for  society  and  good  for 
the  newspaper  business. 


PRIVILEGED  SLANDER 

Representative  frank  crowther 

of  New  York  who  declared  in  the  House  that 
newspapers  are  controlled  by  department  stoW 
and  importers,  persists  in  his  refusal  to  amp  i  T 
his  statement,  although  called  upon  by  several  ne^ 
papers  to  cite  chapter  and  verse.  His  ' 

“I  guess  the  truth  must  have  hurt  some  of  tn 
newspapers.”  . 

It  may  be  a  vain  hope,  but  we  are 
enough  to  believe  that  the  time  will  come  w 
members  of  the  Congress  will  be  held  as  respoo^ 
for  the  effect  of  their  public  utterances  “ 
paper  men.  Slander  is  slander,  and  it  is  imreMOo- 
able  that  it  should  be  privileged  in  this  country- 
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'OL.  WADE  H.’ HARRIS,  editor-in- 
^  chief  of  the  Charlotte  (N.C.)  Ob¬ 
server,  and  his  daughter,  Miss  Cora 
Annette  Harris,  who  conducts  a  depart¬ 
ment  for  women  in  the  Observer,  have 
returned  from  an  automobile  trip  to 
Richmond,  Va. 

W.  0.  Huggins,  editor,  Houston 
Chronicle,  has  recovered  from  injuries 
received  in  an  automobile  accident  re¬ 
cently. 

Charles  H.  J.  Mitchell,  publisher  of 
the  Huron  (S.D.)  Evening  Huronite, 
has  been  elected  president  of  the  Huron 
Rotary  Club. 

R.  G.  Stewart,  editor  of  the  Cedar 
Ra^s  (la.)  Tribune,  prominent  in  Re¬ 
publican  circles  in  Iowa,  underwent  a 
serious  operation  last  week  in  Univer¬ 
sity  Hospital,  Iowa  City.  His  condition 
has  been  reported  improved. 

E  D.  Corson,  president  of  the  Lock- 
port  (N.Y.)  Unton  Sun  and  Journal, 
has  been  reelected  a  director  of  the 
Y.  M.  C.  A.  of  that  city. 

James  B.  Borland,  vice-president  of 
the  New  Herald  Printing  Company, 
Franklin,  Pa.,  has  been  vacationing  in 
the  Lower  Rio  Grande  Valley  of  Texas 
the  past  month.  Borland  writes  the 
“Jim  Borland’s  Column”  in  the  Frank¬ 
lin  Daily  Herald. 

Ray  Nichols,  publisher,  Vernon 
(Tex.)  Record,  was  named  governor  of 
the  41st  district  of  Rotary  International 
last  week  at  Temple,  Tex. 

Miss  Georgette  Longan,  daughter  of 
George  B.  Longan,  president  and  gen¬ 
eral  manager  of  the  Kansas  City  Star, 
has  selected  May  24  as  the  date  for  her 
marriage  to  Ben  C.  Hyde,  Jr.,  of  Kan¬ 
sas  City. 


IN  THE  BUSINESS  OFFICE 

ITERBERT  WYLE,  business  manager 
of  the  Richmond  (Va.)  Times- 
Dispatch,  was  the  principal  speaker  at 
a  meeting  of  the  Richmond  Advertising 
Qub,  April  23. 

J.  T.  Mulcahy,  formerly  of  the  pub¬ 
licity  department  of  Campbell-Ewald 
G)mpany,  Detroit  agency,  has  joined 
the  national  display  advertising  sales 
staff  of  the  San  Francisco  Examiner. 

Miss  Martha  Seibert  has  resigned  as 
a  _  member  of  Bridgeport  (Conn.) 
Times-Star  display  staff  to  join  the 
Milford  (Conn.)  News,  a  weekly. 

_  Arthur  H.  Surprise,  formerlv  circula¬ 
tion  manager  of  the  Niles  (O.)  Daily 
Times  and  recently  with  the  Connells- 
ville  (Pa.)  Daily  News,  is  now  assist¬ 
ant  circulation  manager  of  the  Elyria 
(0.)  Chronicle-Telegram,  in  charge  of 
suburban  circulation. 

B.  0.  Harry  Nichols,  advertising  so- 
Ixitor  on  the  Netv  York  World  for  the 
^st  five  years,  resigned  recently  to  join 
Camcragrams  as  president  in  charge  of 
sales. 


and  Mrs.  Toohill  marked  the  twenty-fifth 
anniversary  of  their  marriage  on  April  19. 

Ethel  Hixon,  Chicago  Evening  Ameri¬ 
can  reporter,  flew  in  an  airplane  to  Co¬ 
lumbus  to  cover  the  story  of  the  disas¬ 
trous  Ohio  State  penitentiary  fire. 

Miss  Norma  Aronson,  reporter  for  the 
Springfield  (Mass.)  Union,  and  a  student 
at  the  High  School  of  Commerce,  re¬ 
ceived  honorable  mention  last  week  for  a 
short  story  in  the  national  contest  con- 
ducted_  by  The  Scholastic,  a  high  school 
magazine. 

(Jene  Kessler,  for  the  past  year  a  mem¬ 
ber  of  the  sports  staff  of  the  Chicago 
Daily  Illustrated  Times,  has  resigned 
to  become  editor  of  the  Sporting  News 
at  St.  Louis.  Harold  George,  veteran 
baseball  writer  of  the  Omaha  (Neb.) 
World-Herald,  will  fill  the  vacancy. 

(paries  Clift,  telegraph  editor  of  the 
Chicago  Illustrated  Daily  Times,  has 
resign^  to  accept  a  similar  position  with 
the  Wichita  (Kan.)  Beacon. 

Miss  _  Helen  Naill,  formerly  of  the 
Memphis  Press-Scimitar,  has  joined  the 
editorial  staff  of  the  Little  Rock  Arkan¬ 
sas  Democrat. 

Bertrand  K.  Hart,  literary  editor  ot 
the  Providence  (R.I.)  Journal,  is  con¬ 
ducting  a  course  on  reviews  of  current 
books  under  the  auspices  of  the  Brown 
(Jniversity  Extension  Service  at  Provi¬ 
dence. 

Paul  Ord  of  the  Mission  Enter ftrise 
staff  has  been  engaged  by  the  Tri-City 
Sun  at  Pharr,  Tex.,  to  write  a  sports 
column  for  that  paper. 

W.  Max  Gordon,  city  editor  of  the 
Cherokee  (la.)  Daily  Times,  and  Mrs. 
Gordon  are  parents  of  a  son  born  re¬ 
cently. 

Fred  Grimes,  until  recently  Lansing 
(Mich.)  correspondent  of  Booth  News¬ 
papers,  Inc.,  is  now  engaged  in  publicity 
work  for  the  Michigan  Cement  Manu¬ 
facturers’  Association. 

Herman  Dieck,  for  many  years  dra¬ 
matic  editor  of  the  Philadelphia  Record, 
but  now  of  the  staff  of  the  Philadelphia 
Bulletin,  is  broadcasting  reports  of  the 
current  theatrical  attractions  as  “air 
critic”  for  the  Bulletin. 

Ray  Williams  of  the  Toledo  News- 
Bee  staff,  who  has  been  ill  with  small¬ 
pox,  has  recovered  and  is  back  at  work. 

Miss  Katherine  Beebe,  reporter,  Kan¬ 
sas  City  Star,  is  spending  her  vacation 
in  California. 

William  Haynes,  police  reporter  on 
the  Portsmouth  (Va.)  Star,  was  called 
to  Richmond  last  week  on  account  of 
the  serious  illness  of  his  brother. 

James  E.  King,  Boston  (Mass.)  Tran¬ 
script  editorial  writer,  broadcast  a  talk 
over  WEEI,  Boston,  last  week. 

Ned  Swain,  reporter  on  the  night  staff 
of  the  Kansas  City  Star,  underwent  a 
major  operation  in  a  Rochester,  Minn., 
hospital  last  week.  His  condition,  while 
critical  for  a  few  days,  has  improved 
gradually  and  it  is  believed  he  will  re- 
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ROSCOE  C.  EMERY,  edhor  and 
publisher  of  the  Eastport  (Me.) 
Sentmel,  who  wa«  recently  elected  mayor 
for  a  third  con¬ 
secutive  term, 
gets  quite  a 
“kick”  out  of 
politics.  In  addi¬ 
tion  to  serving 
his  city  as  chief 
executive,  he  has 
also  served  two 
terms  as  state 
senator  and  is  al¬ 
most  as  well- 
known  in  Au¬ 
gusta,  the  capital 
city,  as  he  is  in 
his  own  home 
city. 


Roscox  C.  Emebv 


Mr.  Emery  has  taught  school  and  has 
also  been  in  the  fish  packing  business  but 
neither,  he  says,  can  compare  with  edit¬ 
ing  a  weekly  newspaper.  Mr.  Emery  is 
a  graduate  of  Colby  College  and  his  boy- 
hc^  ambition  was  to  become  a  lawyer 
but  school  teaching  claimed  his  attention 
following  his  graduation  and  his  ambi¬ 
tion  to  hang  out  a  barrister’s  shingle  was 
never  realized. 

Mr.  Emery  is  married  and  they  have 
two  children,  Walter  and  Joyce.  His 
wife  was  formerly  Vera  Leonard  of  St. 
John,  N.  B. _ 

cover.  He  had  been  in  ill  health  for 
some  time. 

Maurice  Howe,  Ogden  (Utah)  Stand¬ 
ard-Examiner  roving  reporter,  returned 
from  a  trip  around  the  world,  visitjng 
Asia,  Africa,  Egypt  and  other  countries. 
He  is  now  working  as  special  reporter 
for  the  Salt  Lake  Telegram. 

Harry  Mauck,  Jr.,  commercial  reporter 
for  the  Council  Bluffs  (la.)  Nonpareil, 
and  Miss  Genevieve  Powlison,  staff 
writer  for  the  Nonpareil,  have  announced 
their  engagement. 

James  J.  Wall,  Boston  Herald  cor¬ 
respondent  in  Woburn,  Mass.,  has  been 
elected  grand  exalted  ruler  of  the  Wo¬ 
burn  Lodge  of  Elks. 

John  M.  Cleary,  assistant  telegraph 
editor  of  the  Trenton  (N.J.)  Evening 
Times,  and  Mrs.  Cleary  are  parents  of  a 
daughter,  Marie. 

Harry  A.  Weissblatt,  Federal  building 
reporter  of  the  Trenton  (N.J.)  Evening 
Times,  is  contemplating  a  six-weeks  trip 
to  Europe  starting  June  1. 

Carl  Morrison  is  running  a  special 
daily  section  in  the  Boston  Evening 
American  under  the  title  of  the  Long¬ 
shoreman’s  Gazette. 

Miss  Mildred  Tyrell  has  been  pro¬ 
moted  to  society  editor  of  the  Trenton 
(N.J.)  Evening  Times,  to  succeed  Miss 
IHorence  Foreman,  resigned. 

W.  E.  Debnam,  naval  affairs  reporter 
(Continued  on  next  page) 


IN  THE  EDITORIAL  ROOMS 

piCHARD  E.  COON,  Jr.,  managing 
^  editor  of  the  Poughkeepsie  (N.Y.) 

^  Enterprise,  was  elected  secretary, 
and  William  E.  Seely,  editor  and  man¬ 
ager  of  the  Eagle-N^ezos,  treasurer,  of  the 
Intercollegiate  Regatta  Association,  Inc., 
^  Its  annual  meeting  last  week.  The 
•ygatta,  which  includes  leading  crews 
k  L  .  from  coast  to  coast,  will 

w  held  June  26. 

Fred  C.  Trigg,  Kansas  editor  of  the 
City  Star,  has  returned  from  a 
California  on  which  he  accom¬ 
panied  Governor  Clyde  M.  Reed  of  Kan¬ 
sas.  publisher  of  the  Parsons  Sun. 

Ro^rt  C.  Elliott,  managing  editor  of 
he  Salt  Lake  Telegram,  Theodore  L. 

for  the  Salt  Lake  De- 
uret  News,  and  G.  Harvey  Hancock, 
!h**^ging  editor  the  Salt  Lake  Triune; 
®  charge  of  news  production,  represented 
eir  respective  papers  at  the  recent 
an  fleet  maneuvers  at  San  Fran- 
They  left  for  the  Coast  in  a  giant 
trimotored  18-passenger  cabin  plane. 
Mward  D.  Toohill,  managing  editor 
t  the  Fall  Rh’er  f  Mass.)  Herald  News, 


Doctor  Rockwell 

The  Unique  Humorist 

His  weekly  humorous  articles,  under  the 
title  “Doctor  Rockwell,  Quack,  Quack,  (Juack!” 
make  millions  laugh. 

DOCTOR  ROCKWELL’S  NEW  DAILY 
FEATURE  will  he  ready  for  release  soon. 


The  Joe  Palooka  comic  strip  started  last 
week  in  a  representative  list  including  the 
»v»wf!w  (Cleveland  Plain  Dealer,  Buffalo  Courier- 
Express,  Cincinnati  Post,  Detroit  Free  Press,  Indianapolis 
Star,  New  York  Mirror,  Philadelphia  Inquirer,  and  Pitts¬ 
burgh  Press. 

The  McNaught  Syndicate,  Inc. 


Just  Now 


V.  V.  McNitt 
President 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


CmjjoMS  V.  McAmus 
General  Manager 


qWe  are  all  ....  or  almost  all  ...  . 
recovering  from  hot  dogs,  lemonade  and 
peanuts  served  by  our  friends  of  King 
Features  at  the  A.N.P.A.  convention.  .  .  . 
It  was  a  grand  occasion  ....  many  happy 
reunions  with  old  friends  and  many  happy 
meetings  with  new  ones.  .  .  . 

qprom  all  we  beard,  we  conclude  our 
own  star  columnist,  Heywood  Broun, 
who  addressed  the  Advertising  Bureau 
banquet,  was  one  of  the  brightest  attrac¬ 
tions.  .  .  .  Broun  spoke  three  or  four 
columns  full  of  that  easy  humor  that 
makes  bis  “It  Seems  to  Me”  column  one 
of  the  happiest  features  now  available  in 
the  syndicate  field.  ...  If  all  the  pub¬ 
lishers  who  said  they  want  him  for  their 
papers  come  through  with  orders,  there 
will  be  little  open  territory  left.  .  .  . 

qOur  own  William  T.  Ellis,  whose  reli¬ 
gious  service  is  the  oldest  syndicated  text 
feature  in  the  world,  was  there  to  talk 
over  thirty-five  years  of  newspaper  work, 
from  printer’s  devil  up  to  the  side  of  the 
angels.  .  .  .  Mr.  Ellis  is  going  to  cover 
the  General  Assembly  of  the  Northern 
Presbyterian  Church,  which  meets  in  Cin¬ 
cinnati  on  May  29.  .  .  .  He  expects  to 
get  a  lot  of  stuff  that  the  U.P.,  A.P.  and 
I.N.S.  correspondents  miss,  going  out  for 
“scoops”  as  he  did  a  quarter  of  a  century 
ago.  .  .  .  His  reports  will  go  by  wire  to 
papers  that  want  this  special  coverage  of 
an  Assembly  that  promises  to  be  of  great 
importance,  with  church  union,  women 
in  the  ministry  and  marriage  and  morals 
as  centers  of  interests.  .  .  . 

q  Since  religion  has  become  front  page 
material,  Mr.  Ellis’s  interpretative  arti¬ 
cles  have  assumed  new  importance.  .  .  . 
His  weekly  “Religious  Rambler”  articles, 
especially,  make  a  syndicate  feature  that 
builds  and  holds  the  best  type  of  circula¬ 
tion.  .  .  . 

q  Speaking  of  circulation,  we  were  over¬ 
joyed  with  ail  of  the  compliments  we  re¬ 
ceived  at  the  -convention  on  our  Tarzan 
strip.  .  .  .  Harry  Chandler,  publisher  of 
The  Los  Angeles  Times  and  the  new 
president  of  the  A.N.P.A.,  led  the  cheer¬ 
ing  section.  .  .  .  But  Mr.  Chandler  is  a 
friend  and  neighbor  of  the  author,  Edgar 
Rice  Burroughs,  and  we  might  have 
thought  the  cheers  bad  some  Los  Angeles 
home  town  partisanship  in  them,  had  not 
Gardner  Cowles,  publisher  of  the  Des 
Moines  Register  and  Tribune.  W.  G. 
Vorpe  of  The  Cleveland  Plain-Dealer, 
G.  M.  Clendenin  of  The  Springfield  State 
Register,  and  E.  Robert  Stevenson  of  the 
Watetbury  American,  outdone  him  in  en¬ 
thusiasm.  .  .  . 

q There  seemed  to  be  some  uncertainty  as 
to  which  paper  “discovered”  the  Tarzan 
strip.  .  .  .  Well,  just  to  keep  the  record 
straight  for  future  newspaper  historians, 
the  first  twelve  in  on  it  were  The  Albany 
Knickerbocker  Press,  The  Atlanta  Consti¬ 
tution,  The  Des  Moines  Register  and 
Tribune,  The  Illinois  State  Register,  The 
Knoxville  News-Sentinel,  The  Providence 
Journal  and  Bulletin,  The  San  Francisco 
News,  The  Tacoma  News  Tribune,  The 
Toronto  Star,  The  Waterbury  American, 
The  Wichita  Eagle  and  The  Williamsport 
Sun.  .  .  .Why  aren’t  you  all  inf  Or  are 
you,  after  the  convention?  .  .  . 

q  We’re  back  at  work  here,  ready  to  send 
samples  and  prices  on  any  of  our  features, 
.  .  .  Wire  collect.  .  .  . 
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for  the  Norfedk  (Va.)  Virginian-Pilot, 
went  to  sea  last  week  aboard  the  air¬ 
plane  carrier  Lexington,  to  cover  the  air 
maneuvers  staged  on  the  Southern 
Drill  Grounds. 

_Fred  _L.  W.  Bennett,  business  maga¬ 
zine  writer  of  Salt  Lake  City  and  Editor 
&  Publishes  correspondent  in  Utah  for 
nearly  ten  years,  will  leave  on  a  trip  to 
Europe  in  May,  sailing  'from  New  York. 
Mrs.  Bennett  will  accompany  him. 

Harold  Johnson,  for  several  years  a 
baseball  writer  for  the  Chicago  Evening 
American,  is  broadcasting  Chicago  major 
league  baseball  for  radio  station  WIBO. 

Adelaide  V.  Lake,  general  reporter 
and  church  editor  of  the  Portland  Ore¬ 
gonian,  and  Jeannette  P.  Cramer,  home 
economics  editor  of  the  Oregonian, 
sailed  from  >iew  York  recently  for 
Europe.  Miss  Lake  will  remain  abroad 
until  September.  Miss  Cramer  will  re¬ 
turn  in  time  to  attend  the  meeting  of 
the  American  Home  Economics  associa¬ 
tion  June  24-28. 

Merritt  W.  Sills  has  resigned  from  the 
editorial  staff  of  the  Lafayette  (Ind.) 
Courier- Journal  and  has  joined  the  staff 
of  the  Michigan  City  News. 

James  Galvin,  court  reporter  for  the 
Waterbury  (Conn.)  Democrat  and  form¬ 
er  Washington  college  star  athlete  and 
four  letter  man,  has  been  appointed  an 
official  umpire  by  the  Waterbury  Public 
School  league. 

Clarence  J.  Cassin,  sports  writer  of 
the  New  York  World,  has  resumed  his 
duties  after  a  visit  to  his  iformer  home 
in  Waterbury,  Conn.,  where  he  was  for 
several  years  sports  editor  of  the 
Waterbury  Evening  Democrat. 

William  Bowman,  reporter  of  the 
Ogden  (Utah)  Standard  Examiner,  and 
winner  of  the  Standard-Examiner  golf 
tournament  in  1929,  made  a  hole  in  one 
at  the  Ogden  golf  and  country  club  re¬ 
cently. 

Barron  C.  Watson,  feature  writer  for 
the  Waterbury  (Conn.)  Sunday  Repub¬ 
lican,  is  giving  up  newspaper  work  to 
return  to  the  sea  as  an  officer  in  the 
merchant  marine.  Mr.  Watson  served  in 
the  navy  during  the  war  and  later  was  in 
the  merchant  marine  for  several  years. 
He  has  a  mate’s  license. 

Robert  Hobbs,  who  recently  joined  the 
Philadelphia  E^'ening  Ledger  copy  desk, 
has  resigned  to  take  a  sea  trip  to  the 
West  Coast. 

Robert  B.  Sullivan,  formerly  aviation 
editor  of  the  Philadelphia  Evening  Led¬ 
ger,  is  now  doing  publicity  work  for  the 
Ludington  Aircraft  interests  and  the 
Central  Airport  in  Camden,  N.  J. 

Guy  Knox  has  joined  the  city  staff  of 
the  Searcy  (Ark.)  Star. 

Elinor  Smith,  school  page  editor  of 
the  Philadelphia  Evening  Ledger,  who 
returned  recently  after  an  extended  ill¬ 
ness,  has  resigned  for  further  recupera¬ 
tion.  She  has  been  succeeded  by  Helen 
Palmer  of  the  radio  department. 

Al  Horwits,  baseball  and  hockey  writ¬ 
er  for  the  Philadelphia  Evening  Ledger, 
is  broadcasting  daily  a  short  resume  of 
sports  events  for  WLIT. 

Dr.  Albert  Acornley  has  returned  to 
the  copy  desk  of  the  Philadelphia  Even¬ 
ing  Ledger,  after  a  serious  operation. 

Allan  B.  MacMurphy,  Waterbury  Re¬ 
publican  editorial  writer,  who  resigned 
last  year  to  join  the  Portland  (Me.) 
Evening  News,  is  returning  to  the 
Waterbury  Sunday  Republican  .as  a 
feature  writer. 

Royal  Brougham,  sports  editor  of  the 
Seattle  Post-Intelligencer,  spoke  to  mem- 
^rs  of  the  class  in  “Specialized  Report¬ 
ing”  at  the  University  of  Washington 
School  of  Journalism  recently. 

Darrell  Doyle,  staff  photographer, 
Davenport  (la.)  Democrat,  and  Mrs. 
Doyle,  are  parents  of  a  son  bom  April 
24. 

James  N.  Blissell,  of  the  editorial 
staff,  Sharon  (Pa.)  News-Telegraph 
for  the  past  two  years,  has  joined  the 


Oil  City  (Pa.)  Derrick  as  telegraph 
editor. 

Malcolm  Logan,  rewrite  man  on  the 
New  York  Evening  Post,  has  sold  a 
story  to  Scribner’s  magazine,  dealing 
with  communists  in  America. 


Miss  Katherine  M.  Newman  is  writing 
music  news  and  reviews  for  the  Albany 
(N.Y.)  Times-Union. 


WEDDING  BELLS 

AMES  F.  HURLEY.  JR.,  secretary- 

treasurer  and  business  manager  of  the 
Salisbury  (N.C.)  Post,  to  Miss  Eliza¬ 
beth  Dillard  Holmes,  at  Salisbury, 
April  23. 

George  R.  Kunkel,  of  the  editorial 
staff,  San  Angelo  (Tex.)  Morning 
Times,  to  Miss  Ara  Mims,  of  Orient, 
Tex.,  at  San  Angelo,  April  19. 

Bert  Demby,  sports  reporter  in  the 
United  Press  Chicago  office,  to  Miss 
Lois  Stone  of  Winona  Lake,  Ind.,  re¬ 
cently  at  Chicago.  Mr.  Demby  is  a 
native  of  Hot  Springs,  Ark.  They  will 
reside  at  Chicago. 

James  N.  Blissell,  staff  writer  of  the 
Sharon  (Pa.)  News-Telegraph,  to  Miss 
Kaye  M.  Snyder.  The  wedding  took 
place  last  December,  but  has  just  been 
announced. 

John  F.  Kirby,  of  the  composing 
room  of  the  Boston  Globe,  to  Miss 
Louise  A.  Oakes,  at  St.  Joseph’s  Church, 
Orient  Heights,  Mass.,  April  21. 

Miss  Ruth  Willstaedt,  secretary  to  the 
chief  auditor  of  the  Albany  (N.Y.) 
Times-Union,  to  John  David  Hartmann, 
advertising  solicitor,  April  21. 

Miss  Elizabeth  Barry,  daughter  df  R. 
A.  Barry,  publisher  of  the  Gillet  (Ark.) 
Record,  to  Martin  Rigby  of  Alice,  Tex., 
recently. 


CHANGES  OF  OWNERSHIP 

Henry  B.  hale,  founder  of  the 
East  Hartford  (Conn.)  Weekly 
Gazette,  has  retired  after  44  years,  sell¬ 
ing  out  to  the  Gazette  Publishing  Com¬ 
pany,  formed  by  Julius  C.  Gioodale,  Ed¬ 
ward  B.  Stevens,  Burr  E.  Stevens  and 
Elmer  S.  Hubbell,  the  latter  three  of 
the  Middletowti  (Conn.)  Daily  Press; 
Julius  Mathews  and  William  E.  Foster 
of  the  Julius  Mathews  Special  Agency. 
Edward  B.  Stevens  is  president  and 
business  manager. 

Stayton  (Ore.)  Mail  has  been  leased 
by  the  owner,  E.  D.  Alexander,  to  S.  C. 
Sparks  of  the  Greater  Oregon  Publish¬ 
ing  Company  of  Albany,  who  took  pos¬ 
session  April  14.  Mr.  Alexander  retains 
the  job  printing  department  of  the  busi¬ 
ness. 

Sale  of  the  Fairview  (Okla.)  Republi¬ 
can  to  Gould  Moore  and  C.  O.  Frye,  has 
been  announced  by  H.  P.  Cunningham. 
Mr.  Moore  will  take  charge  of  the  Re¬ 
publican  and  Frye  will  be  editor  and 
manager  of  the  Watonga  (Okla.)  News, 
which  they  also  recently  purchased. 

Baldwin  (Kan.)  Ledger,  founded  by 
William  Colfax  Markham,  in  1883, 
Maurice  W.  Markham,  publisher,  has 
been  sold  to  C.  P.  Dorsey,  publisher  of 
the  Camerson  (Kan.)  Sun.  Dorsey  will 
take  possession  of  the  Baldwin  weekly 
June  1. 

J.  Thomas  Rogers,  Carroll,  Iowa,  has 
purchased  the  Coon  Rapids  (la  )  Enter¬ 
prise,  a  weekly,  from  the  S.  D.  Henry 
estate  and  will  take  over  management  of 
the  paper  May  5. 

Waverly  (O.)  Herald  has  been  sold  to 
the  Ohio  News,  Inc.,  which  was  organ¬ 
ized  recently  to  take  over  a  number  of 
small  town  papers  in  Ohio. 

Will  Van  Citters,  editor  of  the  Larch- 
wood  (la.)  Leaddr,  has  sold  that  j^per 
to  Shirley  S.  Sutton  of  Chicago,  giving 
possession  May  1. 

Fred  Pool,  formerly  with  the  South¬ 
ern  Newspapers,  Inc.,  has  taken  over  the 
Tri-City  Sun,  a  paper  covering  the  three 
towns,  Pharr-San  Juan-Alamo,  Texas. 
Pool  was  formerly  associated  with  the 
Dallasite  Magazine. 


ON  THE  MECHANICAL  SIDE 

Emmett  j.  WHITAKER,  formerly 
pressman  for  the  Fisk  Publishing 
Company,  Abilene,  Tex.,  is  now  press¬ 


man  and  stereotyper  for  the  Big  Kiri,. 
(Tex.)  Daily  Herald. 

E.  E.  Eldridge,  formerly  pressman  for 
the  Big  Spring  (Tex.)  Her^,  ha 
joined  the  Prescott  (Ariz.)  Courier, 
Herman  F.  Hoogkamp,  employed  in 
the  composing  room  of  the  Albany 
(N.Y.)  Knickerbocker  Press  and  Evt- 
uing  News,  has  been  elect^  majority 
leader  of  the  Albany  Common  Council 
Howard  Byrnes,  engraving  department 
superintendent  of  the  Waterbury 
((^nn.)  American-Republican,  hw  r^ 
turned  to  work  after  live  weeks  in  the 
hospital  with  a  throat  ailment.  Eugene 
Nation  and  Anthony  Ensero,  engraven 
have  left  the  paper.  ’ 

Capt.  A.  L.  Hauerwas,  compositor  for 
the  Waterbury  (Conn.)  Democrat  and 
veteran  of  the  Spanish-American  War 
was  elected  commander  of  the  Connecti¬ 
cut  Naval  Military  Order  recently. 

Roy  Allen,  former  plant  superintend¬ 
ent  of  the  Hope  (Ark.)  Star,  has  ac¬ 
cepted  a  similar  ^sition  with  the  Adams 
Printing  and  Lithographing  Company 
Pine  Bluff,  Ark. 

PRESS  ASSOCIATION  NOTES 

JAMES  COOK,  for  the  past  few  yean 
head  of  the  Grand  Rapids  (Mich.) 
bureau  of  the  Associated  Press,  has  re¬ 
signed  to  do  publicity  with  a  radio  broad¬ 
casting  concern.  Samuel  McCool,  of  the 
Lansing  A.  P.  bureau,  is  temporarily  in 
charge  of  the  Grand  Rapids  office. 

Homer  E.  Knoblaugh,  of  the  Latin- 
American  department  of  Associated 
Press,  has  been  transferred  to  Havana 
to  succeed  Arthur  Powell,  resigned. 

Kenneth  Crawford  of  the  W'ashing- 
ton  staff  of  United  Press,  has  been  ap 
pointed  manager  at  Buffalo,  X.  Y, 
replacing  Harry  Van  Lunger,  who  has 
been  transferred  to  the  New  York  office. 

Robert  Wile,  formerly  of  the  Nne 
York  American  and  the  Tarrytom 
(N.Y.)  Daily  Nervs,  has  joined  the  r^ 
write  staff  of  International  News  Service 
in  New  York. 

Pierre  Huss,  of  the  Chicago  bureau 
of  International  News  Service,  has  been 
transferred  to  the  foreign  department  of 
International  News  Service. 

F.  B.  Colton  has  been  shifted  from 
the  New  York  city  desk  of  .Associated 
Press  to  the  Wall  Street  office  of  A.P. 
Feature  Service,  succeeding  D.  C.  Bel¬ 
les,  now  on  the  Wall  Street  news  staff. 

L.  R.  Zavitz,  state  mail  editor  for  the 
.Associated  Press  at  Albany,  has  been 
transferred  to  the  Buffalo  bureau  to  suc¬ 
ceed  Roliert  Creighton  who  is  now  in  the 
Albany  office  of  the  A.  P. 


FLASHES 


Perhaps  the  National  Government  u 
taking  a  census  count  on  radio  ownership 
because  it  could  not  think  of  anything 
else  that  is  less  the  business  of  the  Na¬ 
tional  Government. — Sioux  City  Tribune. 


The  Philadelphia  Evening  Bulletin  is  a 
confirmed  skeptic.  It  demands  offical 
analyses  of  the  whiskey  sold  by  drug 
stores  on  prescription  under  the  law.— 
J.  R.  Wolf,  Milwaukee  Journal. 

After  reading  Admiral  Byrd’s  descrip¬ 
tion  of  Antarctica,  it  is  apparent  that  « 
will  be  a  long  time  before  there  «  a 
real  estate  boom  down  there.-;-/.  /•  Aio*- 
tague.  New  York  Herald  Tribune. 

The  week’s  prize  for  the  most 
statement,  we  suspect,  will  go  to  the  n 
ton  Recorder:  “A  doctor,  J.  R-  Bnnklqr, 
owner  of  a  hospital  at  Milford,  adverUW 
‘to  make  old  men  young.’  The  docw 
must  be  something  resembling  a  quact 
— Kansas  City  Star. 


Another  nice  thing  about  a  radro 
mon  is  that  people  don’t  turn  and  stare 
you  when  the  preacher  denounces  y 
pet  sin.— Francisco  Chrontcle. 

When  Gandhi  says  he  would 
known  as  a  Salt  Thief  than  as  *  ^ 

Man,  he  is  very  properly  thinking  ot 
name’s  publicity  value.— Gn/  Ates(^^> 
Philadelphia  Public  Ledger. 


A  Few  of  the  Telegrams  and  Letters  Acclaiming  NEA’s 
Picture  Coverage  of  the  Ohio  State  Prison  Fire 


“Your  service  on  the  prison  fire  enabled  us  to  hit  the  streets  Tuesday  morn¬ 
ing  shortly  before  seven  with  a  make-over.  We  were  more  than  two  and  a  half 
hours  ahead  of  any  other  Buffalo  paper  with  pictures  of  the  fire,  and  the  con¬ 
tinued  service  during  the  day  enabled  us  to  print  during  the  afternoon  stories 
that  were  far  better  than  our  opposition.” — L.  L.  Leake,  managing  editor, 
Buffalo  Times. 

“Good  work!  The  Longview  Daily  News  was  first  with  pictures  of  the 
Ohio  penitentiary  fire.  Hours  ahead  of  the  Seattle,  Tacoma  and  Portland 
dailies  which  invade  this  field.  The  local  competition  did  not  carry  the  pictures. 
We  even  made  the  first  edition  with  them.  I  congratulate  NEA.  Two  thou¬ 
sand  miles  away.  Pictures  here  20  hours  after  taken!” — D.  M.  Simonsen, 
cit\f  editor,  Longvieof  (Wash.)  Daily  News. 

“Thrilled  and  pleased  beyond  measure  with  wonderfully  fast  and  complete 
pictorial  service  on  Ohio  prison  fire.  Readers  acclaim  it  one  of  outstanding 
beats  of  all  time.  Congratulations.” — J.  A.  Murrin,  Nexvs-Herald,  Frank¬ 
lin,  Pa. 

“Wow!  What  a  beat  Daily  News  got  with  NEA  prison  pix.” — Wash¬ 
ington  Dally  Neivs. 

“Congratulations.  First  mats  of  actual  scenes -at  Columbus  fire  came  by 
airmail  and  were  received  by  Syracuse  Herald  at  9  a.  m.,  beating  all  other  news- 
picture  services.” — Frank  W.  Clark,  managing  editor,  Syracuse  Flerald. 

“Fire  photo  mats  arrived  O.  K.  for  early  extra  and  a  scoop.  Much  superior 
to  photos  from  another  source  and  used  throughout  day.” — W.  F.  Butler,  city 
editor,  Rochester  Times  Union. 

“That  was  certainly  a  real  smash  yesterday.  Mats  arrived  from  St.  Louis 
at  1:30  and  we  made  our  final  edition,  being  only  paper  to  print  pictures  of 
the  catastrophe  and  playing  the  whole  thing  on  the  front  page.  It  was  the 
scoop  of  the  time.” — Oldham  Paisley,  managing  editor.  The  Republican- 
Leader,  Marion,  III. 

“We  received  from  Atlanta  this  afternoon  (Tuesday)  mats  of  the  Ohio 
prison  fire.  This  is  wonderful  service.” — Wilton  E.  Hall,  publisher.  The 
Anderson  (S.  C.)  Independent-Tribune. 

“We  wish  to  express  our  keen  appreciation  of  your  high-grade  service  in 
connection  with  pictures  of  the  Ohio  prison  fire.  First  photographs  arrived  here 
before  noon  of  the  day  following  the  tragedy,  and  we  were  able  to  beat  all 
opposition,  both  local  and  from  Indianapolis.  It  was  just  another  instance  to 
prove  that  NEA  always  gets  to  its  clients  first  pictures  of  news  events  of  unusual 
importance.  Our  readers  have  come  to  look  for  such  pictures.” — Ceorge  D. 
Crittenberger,  vice  president,  Anderson  (Ind.)  Daily  Bulletin. 

“Thanks  very  much  for  the  fine  penitentiary  pictures.  They  were  the  first 
in  town,  as  usual.” — Ford  C.  On>cns,  Van  Wert  (Ohio)  Times. 

“Last  night  when  we  got  first  word  of  the  Ohio  prison  fire  we  flashed  bulle- 
tins  on  the  screens  of  local  theaters  telling  of  it  and  announcing  that  ‘pictures 
of  the  disaster  will  be  found  in  Tuesday  afternoon’s  Plain  Dealer.’  In  an 
extra  we  made  the  same  announcement,  b^ause  from  past  experience  we  knew 
we  could  depend  on  NEA  and  easily  keep  that  promise.  We  did;  the  mats 
arrived  on  my  desk  shortly  after  nine  this  morning.” — Earl  W.  Hamer,  editor^ 
The  Plain  Dealer,  Wabash,  Ind. 

From  the  front  page  of  the  Ashland  (Ore.)  Daily  Tidings:  “While  death 
and  destruction  rode  on  flame-laden  wings  through  the  cell  block  of  the  Ohio 
State  Penitentiary,  NEA  cameras  were  on  the  job,  and  amid  the  horrible 
scenes  of  death  and  maddened  confusion  these  pictures  were  photographed, 
were  sped  to  Cleveland  by  airplane  and  telephotoed  to  San  Francisco  and 
rushed  by  airmail  to  Ashland,  appearing  in  the  Tidings  this  evening,  less  than 
24  hours  after  the  outbreak  of  the  great  tragedy.” 


NEA  Service,  Inc, 

1200  West  Third  Street  Cleveland,  Ohio 

The  World* s  Greatest  Newspaper  Feature  Service — Backed  hy  37  Years*  Experience 
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NEWS  AGENCIES  UPHELD 
IN  BRITISH  ATTACK 


Enclisk  Papers  in  Buenos  Aires  Take 
Exception  to  Trade  Commission’s  Re¬ 
port  That  British  News  Is  “Tinged” 
in  Coming  Through  New  York 


A  criticism  of  American  news  sendees 
in  the  Argentine,  made  by  a  British 
trade  commission  investigating  Anglo- 
Argentine  trade  relations,  las  been 
strongly  challenged  by  two  British  news¬ 
papers  in  Buenos  Aires.  The  report 
claimed  that  in  consequence  of  what  is 
practically  exclusive  American  control  of 
the  news  channels,  news  telegrams  from 
Great  Britain  which  are  all  transmitted 
through  New  York  are  drawn  up  primar¬ 
ily  to  suit  the  North  American  taste. 
The  commission  was  headed  by  Lord 
lYAbemon. 

The  Buenos  Aires  Standard,  the  oldest 
English  language  daily  in  South  America, 
stated  that  commissions  which  came  down 
to  the  Argentine  to  investigate  the  com¬ 
munications  situation  always  thought 
that  the  corrective  lay  in  the  establish¬ 
ment  of  a  direct  cable  service  from  Lon¬ 
don,  Ixit  that  nothing  was  ever  done  to 
bring  this  plan  to  fruition.  “The  Amer¬ 
icans,”  the  newspaper  said,  “  ‘deliver  the 
goods.’  ” 

The  Buenos  Aires  Herald,  the  other 
English  paper  in  the  city,  also  upheld  the 
American  agencies,  stating  that  “there 
was  not  the  slightest  semblance  of  a  news 
service  until  the  American  agencies 
came  down  here.” 

Concerning  the  report,  D.  A.  Cheavens, 
of  the  United  Press  bureau  in  Buenos 
Aires,  wrote ; 

“The  attitude  of  the  average  British 
resident  of  a  South  American  country 
who  perhaps  pines  for  the  home  items 
which  are  not  transmitted  is  as  easily 
understandable  as  that  of  the  average 
North  American  who  gets  his  domestic 
news  a  month  old,  when  the  pai^rs 
from  the  States  arrive,  but  how  officials 
can  imagine  that  the  American  press 
association  color  the  news  from  their 
own  national  viewpoint  is  something 
beyond  the  conception  of  organizations 
which  perhaps  even  bend  backward  in 
their  efforts  to  furnish  a  strictly  neu¬ 
tral  international  report  to  newspapers 
which  rank  above  all  others  in  the  world 
for  cosmopolitan  presentation  of  news. 

“It  is  simply  a  matter  of  good  busi¬ 
ness.  The  American  agencies,  with  ex¬ 
cellent  facilities  for  world-wide  news 
gathering,  furnish  the  South  American 
press  with  what  the  South  American 
press  wants.  The  South  American 
papers,  and  particularly  the  two  leaders 
in  Buenos  Aires — La  Prensa  and  La 
Nacion — in  turn  know  what  they  want 
after  having  made  exhaustive  circula¬ 
tion  analyses;  if  they  print  only,  say, 
half  a  column  of  British  news  a  day,  it 
is  because  they  have  learned  they  have 
just  enough  British  readers  or  readers 
particularly  interested  in  Great  Britain 
to  justify  their  purchase  of  that  much 
British  news. 

“The  population  of  Argentina  is  made 
up  of  a  vast  hob-glob  of  nationalities, 
the  individuals  of  which  are  gradually 
being  absorbed,  but  who  are,  neverthe¬ 
less,  still  greatly  interested  in  what  is 
happening  in  the  part  of  the  world  from 
which  they  emigrated,  or  from  which 
their  parents  came. 

“These  press  associations  employ  men 
whose  duty  it  is  to  furnish  this  strictly 
international  report;  the  fact  that  it  is 
transmitted  through  New  York  does  not 
necessarily  ‘tinge’  it  with  North  Amer¬ 
ican  interest,  because  the  news  agencies’ 
editors  and  reporters  are  on  the  alert 
constantly  to  prevent  just  that  thing 
from  happening. 

“Although  the  organizations  are 
North  American,  their  employes  are  of 
many  nationalities,  and  all  have  been 
carefully  trained  to  weed  out  anything 
which  might  smack  of  national  or  pro¬ 
vincial  bias.  Hundreds  of  items  bound 
for  South  American  consumption  pass 
through  New  York  every  day  without 
seeing  light  on  domestic  wires  in  the 
states;  their  passage  through  New  York 
is  purely  a  mechanical  arrangement.” 


ASSOCIATIONS 

MORTH  SUBURBAN  PRESS  CLUB 

’  held  its  annual  meeting  and  election 
of  officers  last  week  at  the  Revere, 
Mass.,  city  hall.  Officers  elected  were: 
William  McGunnigle,  president;  Chester 
O’Donnell  and  Jack  Ferris,  vice-pres¬ 
idents  ;  Herbert  Hancock,  secretary ; 
and  Ethel  Brown  treasurer.  The  fol¬ 
lowing  were  made  directors :  Melvin 
Massucco,  Joseph  Kelly,  Edward  Sup¬ 
ple,  George  McCullough  and  Thomas 
McQueeney.  The  annual  frolic  of  the 
club  was  set  for  June  25  at  the  Span¬ 
ish  Gables,  Revere. 

Officers  of  the  Northern  Minnesota 
Editorial  Association  have  arrmiged  a 
summer  outing  at  Osakis  during  the 
days  of  June  20,  21  and  22,  Asa  Wal¬ 
lace,  secretary-treasurer,  has  announced. 

Annual  convention  of  the  Pacific 
Association  of  Advertising  Agencies 
will  be  held  at  Medford,  Ore.,  Sept.  19 
to  21.  This  was  determined  at  a  meet¬ 
ing  of  the  directors  held  recently  in  San 
Francisco. 

District  Governor  V.  Edward  Borges, 
president  of  a  large  advertising  organi¬ 
zation,  spoke  on  “Retail  Advertising” 
before  the  Women’s  Advertising  Club 
of  Providence,  R.  I.,  Monday. 

Members  of  the  Oakland  (Cal.) 
Advertising  Club  formed  a  motor 
caravan  and  went  to  San  Jose  for  a 
joint  meeting  with  the  San  Jose  Ad¬ 
vertising  Club  recently. 

Charles  H.  McMahon,  vice-president 
in  charge  of  advertising  of  the  First 
National  Bank,  Detroit,  has  been  elected 
president  of  the  Detroit  Adcraft  Club, 
succeeding  William  R.  Ewald  of  Camp- 
bell-Ewald  Co. 

Glen  Barnard  has  been  elected  pres¬ 
ident  of  the  Muscatine  (la.)  Adver¬ 
tising  Clubs  Gene  Rosenthal,  vice- 
president;  George  Koenigsacker,  sec¬ 
retary;  H.  W.  Greer,  chairman  of  pro¬ 
gram  committee  . 

Mrs.  Mae  B.  Tygeson  of  Annandale, 
Minn.,  was  elected  president  of  the 
Wright  County  (Minn.)  Editorial 
Association  at  a  business  session  April 
26  in  Annandale.  C.  J.  Buckley  of 
Delano  was  named  vice-president  and 
C.  E.  French,  Monticello,  secretary- 
treasurer. 


SCHOOLS 

R.  BIRD,  JR.,  of  Washington, 
•  D.  C.,  has  been  elected  editor  of 
Quips  and  Cranks,  year  book  published 
by  the  senior  class  of  Davidson  College, 
for  1931. 

Harold  Veazie  Glen,  advertising  man¬ 
ager  of  Frederick  and  Nelson  depart¬ 
ment  store,  is  conducting  a  graduate 
seminar  in  advertising  helps  for  the 
retailer  at  the  University  of  Washing¬ 
ton  School  of  Journalism,  for  the 
spring  quarter.  Glen  is  using  the  Editor 
&  Publisher  feature,  “The  Local  So¬ 
licitor’s  Round  Table,”  in  connection 
with  his  lecture. 

“A  Profession  Is  Born,”  an  historical 
play  written  by  Roscoe  B.  Ellard,  di¬ 
rector  of  the  Lee  Memorial  School  of 
Journalism  at  Washington  and  Lee 


News! 

Startling! 

Understandable! 

Enjoyable! 

Accurate! 

Give  your  readers  the  Iienefit  of 
our  daily  news  reports.  We  shall 
be  glad  to  supply  you  with  samples 
and  prices. 

Science  Service 

Wathincton,  D.  C. 


University,  Lexington,  Va.,  was  pre¬ 
sented  recently  at  the  Founders  Day 
celebration  of  Sigma  Delta  Chi,  nationiil 
professional  journalistic  fraternity,  at 
Temple  University,  Philadelphia. 

Twenty-seven  Nev(  England  and  east¬ 
ern  colleges  were  represented  at  the 
conference  of  college  press  boards  held 
at  Tufts  College,  West  Medford,  Mass., 
April  26. 

The  McNaught  Awards  in  journal¬ 
ism,  offered  for  proficiency  in  work  at 
the  University  of  Michigan,  were  won 
this  year  by  Roger  W.  Morrissey, 
Qeland  B.  Wyllie,  and  Frank  E.  (Tooper. 

Robert  Vanston  Cronan  of  New 
York  City  has  been  elected  editor-in- 
chief  of  the  Brown  Daily  Herald, 
undergraduate  newspaper  published  at 
Brown  University,  Providence,  R.  I. 

Lehigh  University  chapter  of  Pi  Delta 
Epsilon,  national  honorary  journalistic 
fraternity,  elected  officers  for  next  year 
as  follows:  Walton  Forstall,  Rosemont, 
Pa.,  president;  Carl  Claus,  Plainfield, 
N.  J.,  vice-president;  Graham  Camden, 
Parkersburg,  W.  Va.,  secretary,  and 
Philip  Davis,  Lebanon,  Pa.,  treasurer. 
Ten  new  members  were  initiated  at  a 
banquet  April  28.  The  chapter  plans 
to  hold  its  second  annual  gridiron  ban¬ 
quet  in  the  fall.  Prof.  C.  D.  Mac- 
Dougall,  head  of  the  courses  in  journal¬ 
ism,  was  the  speaker  at  the  banquet. 


SPECIAL  EDITIONS 

PORTLAND  (Me.)  Sunday  Telegram, 
April  13,  72  pages,  Junior  League 
Edition. 

Boston  Evening  Transcript,  second 
spring  real  estate  and  summer  homes 
edition,  April  5;  Modern  Homes  exposi¬ 
tion  section,  April  7,  four  pages;  annual 
Yachting  Edition,  eight  pages,  April  12. 

Boston  Sunday  Post,  Spring  real  estate 
section,  12  pages,  April  13. 

Bartlesville  (Okla.)  Daily  Enterprise, 
twenty-fifth  anniversary  edition  of  44 
pages,  Saturday,  April  19. 

New  Bedford  (Mass.)  Mercury  and 
Evening  Standard,  Aviation  dedication 
section.  Sounds  Airways,  Inc.,  six  pages. 
Boston  Herald,  Easter  Day  in  the 


Churches,  edited  by  Marion  Gilleipie 
Perkins,  16  pages,  April  19. 

Shreveport  (La.)  Times,  automobile 
show  supplement,  32  pages,  April  10. 

Superior  (Wis.)  Telegram,  64-page 
special  edition  April  21,  celebrating  the 
fortieth  anniversary  of  its  founding. 

Johnson  City  (Tenn.)  Chronicle,  4Sth 
anniversary,  edition,  Sunday,  April  20 
100  pages.  The  ^ition  contain^  lix 
rotogravure  sections  of  eight  pages  each 
presenting  pictures  of  the  community. 

White  Plains  (N.Y.)  Daily  Reporter, 
Spring  real  estate  and  home  building 
edition,  April  16,  120  pages. 

Pinehurst  (N.C.)  Outlook,  special  edi¬ 
tion  with  eight-page  picture  supplement 
April  21. 

Morrilton  (Ark.)  Democrat,  48-pagt 
special  edition  April  25,  celebrating 
cation  of  the  new  courthouse  there. 

Windsor  Locks  (Conn.)  Journal, 
(weekly)  fiftieth  anniversary  rtition[ 
April  24,  22  pages. 

Greenwich  ((3onn.)  News  and  Graphic 
semi-weekly,  annual  real  estate  tabloid 
supplement,  32  pages,  April  25. 

NEW  PLANTS  AND  EQUIPMENT 

TJLOOMINGTON  (Ill.)  Pantograph 

has  ordered  an  octuple  unit  to  be 
added  to  its  recently  installed  Goss  sex¬ 
tuple  press. 

Gloucester  (Mass.)  Daily  Times, 
printed  this  week  on  a  new  Cox  press, 
affording  it  an  opportunity  to  rhang> 
from  a  seven  to  an  eight  column  paper. 

Willacy  County  News,  published  at 
Raymondville,  Tex.,  will  move  into  a 
new  building  being  constructed  which 
will  be  completed  in  about  30  or  40  days. 
The  building  will  have  a  fronto  f  70feet. 


MISS  DRISCOLL  RETURNS 

Miss  Kathleen  Driscoll,  city  hall  r^ 
porter  for  the  Albany  (N.Y.)  Tints- 
Union,  returned  to  the  office  this  week 
after  being  confined  to  bed  for  more 
than  two  months,  with  an  injured  back. 
Although  unable  to  move  from  her  bed. 
Miss  Driscoll  continued  to  cover  her 
beat  each  day  by  telephone. 


Has.  Lva  In  /Lvkma  J^h 


(The  Baltimore  News  depends  upon  Wood  Dry  Mats) 


Because  We  Experiment 
You  get  better  casts  and  more  easily 


AS  pioneers  in  making  dry  mats  in  this 
ax  country,  we  have  a  reputation  to  pro¬ 
tect.  Therefore,  we  keep  on  experimenting 
and  —  pioneering.  That  is  why  so  many 
publishers  look  upon  the  Wood  Dry  Mats 
as  representative  of  real  friends. 


f>WOD 
'  Dsnr 
MATS  , 


WOOD 
on  i 
^MAIS  ; 


FLONG  CORPORATION 

HOOSICK  FALLS,  N.Y. 

Cork  and  Felt  Molding  Blankets 
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TYPOGRAPHIC 

SANITY 

★ 

After  an  orgy  of  tangled  type  design,  a  weary  many  of  its  customers  for  surrender  to  the  va- 

printing  industry  is  shaking  its  aching  head  garies  of  the  moment,  it  has  strived  to  main- 

and  asking, '  Whither  are  we  bound?”  tain  its  policy  of  typographical  sincerity  and  to 

The  descent  was  easy;  from  black  to  blacker,  issue  only  type  faces  of  lasting  worth, 

from  fanciful  to  grotesque,  from  freaky  to  It  would  have  been  a  simple  matter  for  the 
freakier,  the  depths  have  been  plumbed;  but  Company  to  design  and  cut  matrices  that 

when  the  tastes  of  printer,  customer,  reader  are  would  sell.  It  took  far  more  vision  to  refuse  to 

all  thoroughly  debauched,  when  the  ultimate  issue  worthless  types  merely  for  profit,  and  in- 

in  blackness,  in  illegibility,  in  riotous  disorder  stead  to  present  only  faces  which  are  funda- 

has  been  achieved —  mentally  sound  in  design  and  character,  and 

— Then  to  seek  the  return  to  regions  of  which  will  be  a  credit  to  those  who  use  them, 

calm,  ordered  sanity;  to  reaccustom  our  ink-  This  policy  is  not  new  with  Linotype.  It  goes 

sated,  jazz-jaded  senses  to  a  normal  scale  of  back  to  the  very  beginning  of  the  Company’s 

values;  this  is  labor — and  this  is  the  path  that  typographic  activity.  It  has  been  restated  and 

lies  just  ahead  of  the  users  of  type.  reiterated  frequently  in  many  Linotype  publi- 

The  present  wave  of  reaction  against  the  cations  during  the  last  fifteen  years, 

excesses  of  the  past  few  years  has  been  inevi-  It  is  summarized  and  reviewed  again  in  the 

table.Throughout  this  mad  era,  the  Linotype  current  issue  of  The  Linotype  Magazine,  now 

organization  has  pleaded  for  moderation;  for  being  mailed,  which  will  reach  you  shortly, 

the  guiding  hand  of  good  taste  and  good  sense  Read  this  issue  carefully.  We  believe  it  will  be 

in  the  laudable  quest  for  freshness  of  expres-  well  worth  ycur  time,  in  this  crucial  period  of 

sion.  In  the  face  of  insistent  demands  from  typographic  tribulation. 

LINOTYPE"-) 

MERGENTHALER  LINOTYPE  COMPANY  •  BROOKLYN,  NEW  YORK 

SAN  FRANaSCO,  CHICAGO,  NEW  ORLEANS  •  CANADIAN  LINOTYPE.  LIMITED.  TORONTO,  CANADA 

Representatives  in  the  Principal  Cities  of  the  World 
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OVN  Va2i-p 
or  LETTteS  , 


T^ON  MARQUIS  is  very  much  dis- 
tressed  over  what  he  calls  the  degen¬ 
eration  of  the  old-time  reporter  into  a 
mere  mesenger  boy  who  brings  in  pre¬ 
pared  statements  to  the  rewrite  men 
and  copy  readers.  In  the  Saturday 
Evening  Post  for  April  26,  he  lives 
again  ^e  “good  old  days.” 

In  those  days,  says  Mr.  Marquis,  a 
reporter  knew  more  about  a  story  than 
got  into  print.  “We  took  pride  in  our 
activity  and  our  knowledge  of  inside 
facts.  If  somebody  scooped  us — or  got 
a  beat — we  were  crushed,  heart-broken, 
inconsolable  .  .  .  The  average  second- 
rate  and  third-rate  news-getter  of  those 
days  was  a  better  reporter  than  you’ll 
find  on  the  New  York  newspaper  today.” 

Most  loudly  does  he  declaim  against 
interviewers,  particularly  those  who 
have  sought  interviews  with  him: 

1  usually  have  to  write  their  stories  for  them, 
and  sign  their  names  to  them.  They  always 
look  around  my  office  when  they  come  in  rather 
helplessly,  as  if  wondering  where  1  keep  the 
flimsy,  the  prepared  statement.  They  haven’t 
the  faintest  idea  what  questions  to  ask,  or  how 
to  go  about  asking  them.  For  my  own  amuse¬ 
ment,  I  always  interview  them  first,  extract¬ 
ing  the  entire  story  of  their  lives  from  them; 
then  I  give  thdm  a  lesson  in  the  technic  of 
getting  an  interview;  then  I  sit  down  to  my 
typewriter  and  prepare  for  them  the  list  of 
questions  which  they  should  have  prepared  for 
me;  then  1  answer  all  the  questions  tor  them, 
and  whip  the  thin^  into  shape,  and  they  go 
away  ultimately  with  just  what  they  really 
earner  for — a  prepared  statement. 

Having  made  the  statement  that  today 
reporting  isn’t  what  it  used  to  be,  the 
author  goes  back  to  the  outbreak  of  the 
world  war  for  probable  causes.  At  that 
time  the  papers  became  flooded  with 
cable  and  telegraph  news.  Less  and  less 
attention  was  paid  to  local  items.  Then 
the  Armistice  came ;  but  America  had  be¬ 
come  world-conscious.  From  1914-1921 
the  tradition  of  the  local  reporter  all  but 
died,  never  to  be  revived  entirely. 

So  it  is  today,  the  author  concludes, 
that  our  best  reporters  are  TOrrespondents 
filing  their  stuff  for  the  wires.  Or  else, 
they  have  gone  over  to  the  imgazine 
field,  so  that  people  really  desiring  to 
know  what  it  is  all  about  wait  for  the 
magazines,  which  “are  more  apt  to  carry 
the  inside  news  than  the  papers.” 

The  solution  to  it  all,  according  to  Mr. 
Marquis,  is  a  paper  specializing  on  re¬ 
porting  the  news. 

0  *  * 

Describing  discontent  as  an  essen¬ 
tial  of  the  age  and  as  an  impelling 
influence  in  modern  progress,  Theodore 
F.  MacManus,  president  of  MacManus, 
Inc.,  Detroit  advertising  agency,  takes 
the  stand  for  modern  advertising  in  an 
article,  “Only  Lazy  People  Are  Con¬ 
tented,”  in  Nation’s  Business  for  May. 

Mr.  MacManus’  article  is  by  w'ay  of 
rebuttal  to  “I’m  Getting  Tired  of  Being 
Made  Discontented”  by  W.  O.  Saund¬ 
ers.  editor  of  the  Elisabeth  City  (N.C.) 
Independent,  in  the  same  issue. 

Mr.  Saunders  treats  his  subject  hu¬ 
morously,  telling  of  his  being  made  dis¬ 
contented  with  his  worldly  goods  by 

cleverly  designed  advertising,  artful 
illustrators,  the  radio  and  even  by  mo¬ 
tion  picture  producers.  New  models, 
attachments,  gadgets  of  all  sorts,  he 
avers,  have  come  along  in  endless  stream 
to  make  him  discontented  with  his  lot. 
Patent  medicine  advertising  (which  his 
newspaper  does  not  accept),  ever--chang- 
ing  women’s  fashions,  the  radio  and 
motion  pictures  share  the  brunt  of  Mr. 
Saunders’  wrath  as  he  describes  the 
discontent  of  people  as  the  practice  of 
the  theory  of  the  more  we  buy,  the  more 
we  sell,  the  more  we  make,  etc. 

Not  a  discontinuing  of  advertising 
hut  a  national  “live  within  your  income” 
advertising  campaign  is  suggested  as  a 
remedy  for  the  evil  of  discontent  by 
Mr.  Saunders. 

Man,  as  a  slave  to  discontent  but 
progressing  and  developing  thereby  is 
pictured  by  Mr.  MacManus  as  having 
little  choice  but  to  be  a  creature  of  dis¬ 
content.  So-called  success,  he  declares. 


is  measured  today  by  the  possession  of 
goods  and  only  discontent  can  obtain 
&ese  goods. 

If  any  blame  is  to  be  placed  for  Mr. 
Saunders’  cycle  of  business  as  fostered 
by  a  spirit  of  discontent,  Mr.  MacManus 
believes  it  should  be  placed  on  the  indi¬ 
vidual  ever  ambitious  for  better  things. 
Advertising  is  only  a  complement  in 
helping  the  individual  secure  new  com¬ 
forts  and  refinements. 

Advertising  men,  according  to  Mr. 
MacManus,  glory  in  the  discontent  he 
admits  they  have  created.  Their  work 
has  brought  mass  production  and  selling 
which  have  in  turn  resulted  in  unheard 
of  general  prosperity  and  a  lessening 
of  the  distinction  between  the  people 
“that  have”  and  “those  who  have  not.” 
— R.  W.  J. 

«  *  * 

"ENTERTAINING  inte^retation  of 
the  “publicity  racket”  in  New  York 
City  makes  Jessie  Payne’s  “Black  Sheep” 
(Macrae-Smith  Company)  especially  in¬ 
teresting  to  those  who  have  encountered 
press  agents  and  their  press  agenteel  ways. 
The  improvidence  of  the  typical  publicity 
expert,  his  hectic  specious  enthusiasm, 
and  the  appeal  of  the  business  because  of 
its  financial  rewards  are  presented  by 
Miss  Payne  with  skilful  objectivity. 

The  novel  is  a  study  of  a  young 
woman,  engaged  first  in  publicity  and 
later  in  book  writing,  whose  standards 
and  reactions  are  different  from  those  of 
her  associates  and  who  is  poignantly  hurt 
when  she  follows  the  crowd.  Her 
character  is  drawn  with  great  clearness 
and  understanding.  The  chief  male 
character,  starting  as  publicity  director 
of  a  “Save  Albania”  campaign,  ends  up, 
appropriately  enough,  as  co-manager  of 
a  night  club  with  a  mistress  imported 
from  Brazil.  The  other  figures  in  the 
book  are  also  effectively  portrayed, 
though  they  are  types  found  frequently 
in  the  milieu  in  which  the  story  moves. 
All  arouse  one’s  sympathy,  yet  at  the 
.same  time  all  are  slightly  comic  in  their 
efforts  to  be  “literary.”  The  author  is  a 
subtle  ironist  as  well  as  an  effective 
storyteller. — N.  A.  C. 

*  *  * 


T  lES  AND  Libels  of  Frank  Harris, 
edited  by  (5crrit  and  Mary  Caldwell 
Smith.  Arguments  by  Kate  Stephens. 
New  York.  The  Antigone  Press. 

The  tale  is  told  of  someone  seeking 
remembrance  in  posterity  that,  realizing 
his  own  unworthiness  for  lasting  recol¬ 
lection,  he  fought  with  those  he  knew 
to  be  great,  "rhis  book  will  some  day 
join  the  collection  of  Harrisiana  on  that 
.score,  for  Frank  Harris,  with  all  his 
faults,  will  be  remembered  for  his  vari¬ 
ous  volumes;  and  the  authors  of  this 
criticism  only  because  it  deals  with  him. 

Former  oublisher  of  The  Saturdav  Re- 
T’lctc  of  London,  first  employer  of  note 
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of  H.  G.  Wells,  George  Bernard  Shaw, 
and  other  since  notable  British  writers; 
former  publisher  of  Pearson’s  Magazine 
in  New  York  in  the  World  War  period, 
Frank  Harris  is  presented  in  this  volume 
as  a  decidedly  inaccurate  reporter  when 
it  comes  to  telling  of  his  early  life  in 
Kansas  and  elsewhere  in  the  United 
States.  His  famous  series  of  recollec¬ 
tions,  it  will  be  recalled,  are  for  the  most 
part  of  dead  persons,  who  cannot  deny 
his  characterizations. — D.  K.  W. 

*  *  * 

ELDOM  does  an  article  lay  itself 
open  to  attack  as  does  “Women  in 
Journalism,”  by  Catharine  Oglesby, 
which  appears  in  The  Ladies’  Home 
Journal  for  May.  The  article  is  the  first 
in  a  series  discussing  specifically  the 
various  positions  open  to  women  and 
limits  itself  exclusively  to  newspaper 
work.  The  magazine  and  the  newer  and 
ever  more  important  field  of  house  organs 
and  trade  journals  are  overlooked  en¬ 
tirely. 

Miss  Oglesby  gives  four  major  quali¬ 
fications  essential  for  success  in  the  news¬ 
paper  world — health,  education,  a  “nose 
for  news,”  and  an  indomitable  urge  to 
be  a  newspaper  woman.  With  these  we 
have  no  particular  quarrel,  although 
doubtless  many  newspaper  women  have 
never  felt  that  insatiable  desire  so 
stressed  by  the  author.  But  in  the  enum¬ 
eration  of  these  four  fundamental  re¬ 
quirements,  it  is  hard  to  understand  how 
any  editor  could  let  certain  of  the  au¬ 
thor’s  statements  pass.  Such  a  one,  for 
instance,  is  her  bald  pronouncement  that 
to  be  a  real  newspaper  woman,  one  must 
be  willing,  nay  eager,  to  go  habitually 
without  clean  clothing.  Was  it  a  woman 
editor  who  allowed  such  a  statement  to 
get  by? 

Of  the  four  requirements  listed  above. 
Miss  Oglesby  considers  the  urge,  the  lure 
toward  printer’s  ink,  the  most  impor¬ 
tant: 

Many  persons  find  themselves  in  a  pro¬ 
fession  because  life  and  luck  drifted 
them  that  way.  Not  so  the  journalists. 
Invariably  they  are  newspaper  women 


because  they  must  be.  There  exiiti 
within  their  very  souls  an  insatiable 
longing,  an  intense  hunger  for  the  gan^. 
This  may  seem— probably  is— (kedc  to 
those  who  have  not  felt  such  desire.  The 
woman  who  does  not  know  k,  or  who 
has  been  able  to  silence  it,  should  not 
attempt  to  be  a  newspaper  woman-  in 
fact,  the  biggest  question  which  con¬ 
fronts  every  woman  hovering  on  the 
verge  of  a  journalist  career  is,  “To  be 
or  not  to  be.” 

To  be  or  not  to  be  what— a  woman’ 

The  author  has  laid  herself  open  not 
only  to  the  charge  of  being  ridiculous 
but  of  being  inconsistent.  A  society 
editor,  according  to  Miss  Oglesby,  must 
of  necessity  be  a  bit  of  a  snob— though  a 
very  gracious  one!  This,  it  seems,  is 
necessary  so  that  she  may  stress  stories 
in  proportion  to  their  social  importance. 
How  about  a  little  common  sense?  'ITie 
author  does  admit,  however,  that  this  job 
does  not  make  as  stern  physical  demands 
as  do  others,  so  perhaps  that  qualifying 
clause  about  going  without  food,  sleep 
and  clean  clothing  does  not  apply  here. 

In  conclusion,  the  author  speaks  of 
journalism  as  a  preparation  for  some 
other  trade — “advertising,  publicity,  or  a 
dozen  and  one  other  jobs  more  congenial 
and  more  quickly  remunerative.”  After 
reading  this  article,  one  would  infinitely 
prefer,  it  is  suspected,  one  of  the  “dozen 
and  one  other  jobs.” 

The  article  as  a  whole  seems  a  very 
unfair  presentation.  The  place  of  women 
in  journalism  is  only  just  becoming 
recognized  within  the  profession  itself. 
Such  an  article  as  this  is  not  only  un¬ 
fair,  but  it  might  even  be  of  definite 
harm  in  retarding  the  progress  of  women 
in  a  field  where  they  have  never  bra, 
particularly  sought  after  anyhow.— 
H.  J.  B. 


PLANTING  5,000,000  TREES 

St.  Regis  Paper  Company  has  an¬ 
nounced  that  it  will  plant  5,000,000  Nor¬ 
way  spruce  trees  in  a  spring  reforesta¬ 
tion  program  in  Northern  New  York 
this  year. 


Jersey  City 

a  city  of  national  products 


Although  Jersey  City  is  chiefly  known  as  the  world’s 
greatest  railroad  terminal  city,  with  shipping  next  in 
importance,  it  has  not  put  all  its  “eggs  in  one  basket." 

The  ColRate-Palmolive-Peet  Co.  manufacture*  more  soap,  per¬ 
fume  and  toilet  articles  than  are  produced  In  any  other  centre. 

There  are  more  tons  of  telephone  directories  printed  by  the 
Jersey  City  PrintinR  Co.  than  by  all  other  printers  combined; 
phone  books  for  almost  the  entire  East  are  manufactured  here. 

The  American  Type  Founder*  Co.  manufactures  more  type 
than  any  other  three  foundries  in  the  world. 

The  Durham  Duplex  Razor  Co.  and  Wade  &  Butcher  Co.  (co¬ 
ordinated),  produce  the  finest  steel  cutlery  In  the  world. 

•  Mueller’s  Macaroni  is  manufactured  in  Jersey  City. 

Jenkins  Television  Corporation,  manufacturers  of  televisloo 
receivers,  operates  from  Jersey  Ci^  THE  FIRST  commercial 
broadcasting  station  in  the  United  States. 

Clarence  Chamberlin  (head  of  Crescent  Aircraft  Corporation), 
first  filer  to  carry  passenger  ac:roas  ocean,  now  building  one  of 
largest  airports  in  world  for  land  and  seaplanes;  and  has  factory 
already  in  operation. 

The  Continental  Can  Co.,  with  large  modern  plant;  and  a 
colossal  new  factory  of  the  American  Can  Company,  make 
Jersey  City  a  leading  producer  of  tin  cans  and  metal  container* 
for  the  nation’s  modern  merchandising. 

The  Joseph  Dixon  Crucible  Co.,  manufacturers  of  lead  pencil* 
and  graphite  products,  is  one  of  the  city’s  oldest  Industrie*. 

Besides  the  American  Can,  other  important 
are:  Bond  Electric  Corporation,  manufacturers  of  flashllgnt^ 
batteries  and  radio  tubes;  Lambert  Pharmacal,  Listerine  *aa 
Listerine  tooth  paste;  Lightolier  Company,  manufacturer*  oi 
electric  lighting  fixtures  and  lamps. 

In  these  and  700  other  manufactories,  large  and  small, 
are  produced  over  5,000  different  articles  of  merchandise. 

There  are  reasons  for  Jersey  City’s  industrial  strength. 
Write  Chamber  of  Commerce  for  Industrial  Survey. 
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Audible 

Advertising 


yJm  EXPERIENCE  in  radio  broadcasting  covers  five  years.  We 
plan,  write,  rehearse  and  direct  more  programs  than  any  other  agency. 

This  radio  activity  is  a  service  to  our  clients.  It  is  not  offered 
separately,  because  we  believe  that  unless  an  agency  is  intimately 
acquainted  with  an  advertiser’s  entire  business,  it  cannot 

—  intelligently  advise  whether  broadcasting 
should  he  used,  or 

— successfully  plan  a  program  adapted  to 
the  advertiser's  special  needs. 

Our  Radio  Bureau,  containing  23  people,  works  with  the  rest  of  our 
organization,  which  is  becoming  as  familiar  with  this  new  art  as  it  is 
with  any  of  the  older  forms  of  advertising. 

We  buy  talent  anywhere,  just  as  we  buy  drawings  anywhere.  We 
engage  the  facilities  of  the  broadcasting  stations  just  as  we  engage  the 
facilities  of  the  publishers. 

The  creative  work  of  writing,  rehearsing  and  directing  the  following 
evening  programs  is  all  ours — with  the  three  exceptions  noted  below. 

*  Atwater  Kent  Radio  Hour 
General  Motors  Family  Party 
**Soconyland  Sketches 
Blackstone  Plantation 
Johnson  &  Johnson  Musical  Melodrama 
Happy  Wonder  Bakers 
Atwater  Kent  Mid-Week  Program 
The  Armstrong  Quakers 
The  Raleigh  Revue 
The  Fuller  Brush  Man  Program 
***General  Electric  Hour 


MARY  SCANLAN  SPIER 
Secretary,  Radio  Department 
jVew  York 


ARTHUR  PRYOR.  JR. 
Manager,  Radio  Program* 
New  York 


HERBERT  SANFORD 
Program  Director,  Radio  Department 
New  York 


GEORGE  J.  PODEYN 
Manager,  Radio  Promotion 
New  York 


WILLIAM  SPIER 
Program  Director 
Radio  Department 
New  York 


KENNETH  M.  FICKETT 
Program  Director  and  Announcer 
Radio  Department 
New  York 


In  addition  to  these  evening  programs,  we  write,  rehearse  and  direct 
eight  periods  of  morning  broadcasts,  and  a  considerable  number  of 
spot  jirograms. 


*John  T.  Adams,  vice-president  of  the  Judson  Radio  Program  Corporation,  has  heen  associated  with 
us  as  a  program  director  on  this  series  since  it  started  in  1925. 

**The  dialogue  of  this  program  is  written  by  Henry  Fisk  Carlton  and  William  Ford  Manley  and 
directed  by  Gerald  Stopp  in  association  with  our  own  program  directors. 

***Placed  every  other  week,  alternating  with  another  agency.  The  National  Broadcasting  Company 
builds  this  program.  We  write  the  scripts  for  the  programs  every  other  week. 


VILUAU  R.  STUHLER 
PrognuD  Ditcctor 
Radio  Dopartmcot 
N*w  York 


THOMAS  HARRINGTON 
Director  of  Morning  Programs 
Radio  Department 
New  York 
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COAST  MANAGER  TELLS  HIS  SOLUTION 
OF  LOCAL-NATIONAL  PROBLEM 

Would  Make  National  Charge  Near  Non-Contract  Local  Rate — 
Advises  Taking  Dealer-Placed  Copy  at  Local  Rates 
but  Refusing  Them  to  Agencies 

By  EUGENE  S.  KELTY 

Advertising  Manafer,  Eugene  tOre.)  Register 


LEASE  send  us  at  once  your  local 

T-  contract  rates.  We  are  formulat¬ 
ing  our  advertising  plans  for  the  com¬ 
ing  year,  and  *  * 

The  letter  carries  the  signature  of  a 
large  national  advertising  agency  or  a 
manufacturer  whose  space  runs  into 
many  thousand  lines  annually. 

How  will  you  answer  it?  Will  you 
say  that  your  space  is  available  to  the 
advertiser  only  at  national  card  rates? 
Will  you  say  that  he  is  not  entitled  to 
place  space  in  your  publication  through 
his  local  dealer  on  local  contract?  How 
will  you  justify  your  refusal? 

n  creasingly  the  problem  becomes  more 
acui !.  few  years  ago  instances  in 
wiikIi  national  advertisers  attempted  to 
maw  local  contracts  were  rare.  The 
stcav,ily  increasing  number  of  these  re¬ 
quests,  however,  requires  that  every  pub¬ 
lisher  adopt  some  criterion  for  accept¬ 
ance  or  refusal.  Four  separate  and  dis¬ 
tinct  groups  enter  into  the  selling  prepa¬ 
ration  and  printing  of  national  advertis¬ 
ing,  and  the  problem  equally  affects  all 
four.  Three  very  definitely  prefer  that 
the  present  system  be  maintained. 

Publishers  want  national  copy  to  con¬ 
tinue  in  its  present  category.  The  rea¬ 
sons  are  obvious.  National  copy  arrives 
regularly  in  acceptable  forms.  Local 
peaks  and  depressions  do  not  affect  sched¬ 
ules.  Space  is  purchased  intelligently  by 
buyers  whose  interest  is  their  client's  in¬ 
terest.  Selection  of  media  is  not  gov- 
«rned  by  prejudice  or  personality.  Prompt 
payment  of  bills  upon  proof  of  publica¬ 
tion  is  automatic.  Then,  too,  publishers 
remember  previous  experiences  with  ac¬ 
counts  changed  from  national  to  l(Kal 
schedules.  Local  managers,  lacking  a 
broad  understanding  of  the  value  of  con¬ 
sistent  advertising,  almost  invariably  de¬ 
crease  the  amount  of  space  used  when 
placing  is  left  to  their  judgment.  The 
•newspaper  always  loses  when  the  placing 
of  national  copy  is  made  subject  to  the 
whims  of  a  local  manager. 

The  publisher’s  representative  certainly 
wants  the  national  advertising  to  con¬ 
tinue  as  such.  His  pay  is  customarily 
received  in  the  form  of  commissions  on 
such  business  received  by  his  pub¬ 
lishers.  Whenever  a  national  schedule 
goes  local,  his  commissions  are  di¬ 
minished. 

The  agencies  likewise  desire  to  con¬ 
tinue  the  present  arrangement  which 
guarantees  prompt  payment  of  their  fees 
and  allows  them  the  necessary  scope  to 
plan  and  execute  advertising  schedules  to 
■the  best  interests  of  their  clients. 


Opposition  is  confined  entirely  to  the 
advertiser,  himself — but  as  he  handles  the 
purse  strings,  his  reaction  is  more  im¬ 
portant  than  that  of  all  the  others.  He 
feels  that  he  has  been  and  is  being  mis¬ 
treated.  In  the  past  he  has  not  received 
a  frank,  lucid  explanation  of  the  me¬ 
chanics  of  the  system  and  he  doesn’t  un¬ 
derstand  it.  The  wool  has  been  mis¬ 
takenly  pulled  over  his  eyes  for  years 
and  while  he  has  received  dollar  for  dol¬ 
lar  returns  on  his  investment,  the  mis¬ 
conception  which  has  been  fostered  now 
threatens  to  upset  the  entire  system. 

What  is  the  misconceptiem  ?  "The  po¬ 
lite  fiction  developed  by  agencies  and 
countenanced  by  publishers,  that  the  ad¬ 
vertiser  gets  something  for  nothing. 
The  schoolboy  evasion  which  maintains 
that  agency  service  costs  the  advertiser 
nothing  because  agency  revenues  are  re¬ 
ceived  from  newspaper  commissions. 
.\t  first  glance  it  appears  true.  Natu¬ 
rally,  however,  publishers  are  not  will¬ 
ing  to  pay  for  a  service  logically  charge¬ 
able  to  the  advertiser.  Knowing  that 
they  must  pay  15%  of  the  gross  price 
of  national  advertising  for  service  which 
the  agency  renders  its  client,  publishers 
have  increased  national  rates  to  cover 
that  discount.  Thus  the  advertiser  pays 
his  agency  expense  in  a  round-about 
fashion  through  higher  advertising  bills. 

Agencies  originally  developed  business 
not  on  a  basis  of  their  unquestioned  serv¬ 
ice  but  on  a  fiction  that  it  was  free  to 
advertisers.  Newspapers  acquiesced  in 
this  story,  partly  through  fear  of  mak¬ 
ing  agency  enemies  and  partly  due  to  a 
realization  that  the  agency  promotes,  fos¬ 
ters  and  develops  advertising  which 
would  in  no  other  way  be  possible  of 
solicitation. 

The  advertiser  has  discovered  that 
the  rates  he  pays  for  space  are  much 
higher  than  those  available  to  merchants 
in  the  newspaper’s  community.  He 
doesn’t  know  that  the  higher  rate  is  a 
device  to  charge  him  for  a  valuable  serv¬ 
ice  which  he  receives  and  should  pay  for. 
He  believes  that  because  he  deals  with 
publishers  from  a  distance  and  through 
an  agent  and  is  unfamiliar  with  local 
conditions,  that  the  newspaper  is  mak¬ 
ing  an  unjustified  charge.  He  feels  that 
others  are  being  favored  at  his  expense. 
He  thinks  that  the  agency  representing 
his  interest  should  have  protected  him 
against  such  discrimination.  His  ire 
is  largely  directed  at  the  publisher,  but, 
to  some  extent,  includes  also  his  own 
agency. 

The  reactions  of  these  advertisers  have 


taken  various  forms  but  all  are'  import¬ 
ant  to  the  publishing  business.  Some 
have  asked  their  agencies  to  obtain  local 
rate  information  for  them.  Some  have 
written  direct  to  publishers  requesting 
local  contract  rates  on  copy  placed  by 
resident  dealers  and  agents.  Some  have 
given  up  newspaper  advertising  for  other 
media — magazine,  radio  or  outdoor,  in 
which  all  charges  are  standard. 

Publishers’  representatives  and  some 
agencies  violently  demand  that  news¬ 
papers  refuse  to  accept  business  through 
local  representatives  which  was  formerly 
placed  as  national  campaigns.  The  adver¬ 
tisers  insist  directly  and,  in  some  cases, 
through  agencies,  that  they  are  entitled 
to  buy  space  as  they  choose. 

What  is  the  publisher  to  do?  He 
prefers  that  business  stay  national  for 
reasons  before  stated.  He  can’t  lower 
his  national  rate  to  the  same  basis  as  his 
local  rate,  deduct  agency  commissions 
and  still  make  a  profit.  He  is  faced 
with  the  question  as  to  how  far  the 
province  of  a  ntVvspaper  extends  in 
deciding  how  it  will  accept  advertising. 

Of  the  daily  newspaper’s  gross  income, 
somewhere  between  a  fourth  and  a  half 
is  derived  from  national  advertising 
linage.  The  importance  of  maintain¬ 
ing  that  income  is  tremendous.  .And  in 
spite  of  the  fact  that  the  publisher 
prefers  things  “as  is’  he  doesn’t  want  the 
money  involved  to  go  to  other  media  by 
reason  of  an  unjustified  refusal  on  his 
part  to  accept  national  advertising  from 
local  agents  and  dealers  at  local  rate. 

Here  is  a  suggestion  for  a  publisher’s 
solution. 

Set  the  national  rate  at  approximately 
the  non-contact  local  rate — if  higher,  not 
by  more  than  enough  to  cover  the  15 
per  cent  agency  discount  on  top  of  the 
average  local  rate.  When  a  request  is 
received  for  local  rates,  furnish  them 
immediately  and  outline  the  conditions 
governing  their  use.  If  the  advertiser 
has  a  responsible  local  dealer  or  agent 
who  will  place  the  copy,  pay  the  bills 
and  personally  guarantee  that  the  terms 
of  the  contract  will  be  fulfilled — take  the 
business.  There  can  be  no  other  justi¬ 
fied  answer.  It  is  not  a  newspaper’s 
perogative  to  refuse  a  local  contract 
because  the  copy  to  be  furnished  is 
prepared  elsewhere  and  previously  was 
placed  nationally.  Nor  is  it  the  new's- 
paper’s  affair  that  the  cost  of  the  space 
is  to  be  refunded  to  the  dealer  by  his 
company. 

If,  however,  the  advertiser  wishes 
to  contract  on  a  local  basis,  to  furnish 
copy  from  his  agency  office,  pay  for  it 
in  the  same  manner  and  in  general 
follow  the  present  scheme,  only  eliminat¬ 
ing  agency  discounts  by  his  procedure — 
refuse  it.  No  newspaper  can  be  sure 
that  the  terms  of  the  local  contract  will 
be  adhered  to  by  a  party  with  whom  he 
can  deal  only  through  the  mails.  Wit¬ 
ness  the  contracts  now'  prepared  by 
agencies  which  serve  to  protect  their 
clients  against  rate  increases  but  are 
worthless  to  the  publisher  as  they  are 


seldom  fulfilled.  .An  advertising  sales 
man  can  usually  successfully  insist  that 
his  contract  be  fulfilled  if  the  iiarty  who 
signed  It  IS  a  responsible,  local  nier 
chant.  Otherwise,  he  cannot— hence  the 
distinction.  And  it  is  a  distinction  based 
on  experience. 

The  third  step  is  to  educate  the  adver¬ 
tiser  to  realize  that  his  interests  will  be 
better  served  if  the  agency  system  is 
continued.  Of  that  there  is  no  question 
and  this  program  of  education  is  jointly 
the  responsibility  of  the  agenqr,  the 
publislier’s  representative  and  the  pub¬ 
lisher. 


“MYSTERY”  SOLVED  BY 
INQUISITIVE  EDITOR 

Sheriff’s  Car,  Found  Near  Tallahassee 
Fla.,  Led  to  Murder  Theory,  but 
John  Kilgore’s  Suspicions  of  a 
“Plant”  Changed  Aspect  of  Case 


Sheriff  L.  B.  Horn  of  Donaldson, 
Ga.,  jumped  in  his  Ford  to  serve  a  war¬ 
rant  in  a  nearby  town.  Some  time  later 
his  automobile  was  found  in  a  deserted 
spot  near  Tallahassee,  Fla.,  containing 
a  blood-stained  blanket,  a  brick  and  a 
pair  of  handcuffs.  .Authorities  working 
on  a  murder  theory,  dragged  the  river 
nearby,  and  put  bloodhounds  on  the 
trail. 

John  Kilgore,  managing  editor  of  the 
Tallahassee  State  News,  was  suspicious, 
although  the  police  officers  were  work¬ 
ing  on  the  case  as  thougli  it  were  on 
the  level.  He  sent  a  reporter,  Joe 
Campbell,  to  the  spot  where  the  car  had 
been  found.  Campbell  questioned  the 
attendants  of  a  filling  station  in  the 
vicinity,  and  discovered  that  three  we^s 
previously.  Sheriff  Horn,  Charlie  Tip- 
ton  (who  had  reported  the  finding  of 
the  blood-stained  car)  and  Dick  Bolton, 
a  deputy,  had  been  in  the  territory  look¬ 
ing  over  the  ground.  This  news,  trans¬ 
mitted  to  the  police  officers  investigating 
the  “mystery,”  brought  about  the  arrest 
of  Tipton,  his  confession  to  the  “plant," 
and  an  acknowledgment  of  the  plot  by 
Bolton  questioned  by  the  State  News 
over  long  distance  telephone. 

Several  days  later  Deputy  Sheriff  C. 
L.  Chandler  of  Seminole  County,  re¬ 
ported  a  shortage  of  $12,000  to  $15,000 
on  Sheriff  Horn’s  accounts.  .And  in¬ 
vestigation  of  the  stains  in  the  aban¬ 
doned  automobile  revealed  the  fact  that 
they  were  not  made  by  human  blood. 

"The  State  News  issued  an  extra  with 
a  solution  of  the  mystery  24  hours  after 
the  car  had  been  “found.” 


GIRL  JOINS  ART  STAFF 

Miss  Noretta  McCormick  Smith,  por¬ 
trait  and  sketch  artist  of  national 
prominence,  has  joined  the  display  ad¬ 
vertising  staff  of  the  Albany  (N.Y.) 
Times-Union.  She  was  formerly  adver¬ 
tising  manager  of  the  National  Savings 
Bank  of  .Albany. 


Clean 

Circulation 

Campaigns 


THE 

CHARLES  PARTLOWE 
COMPANY 

Occidental  Building 
INDIANAPOLIS 


A 

JL  JL  NEWSPAPER  INSTITUTION  that  IS 
making  new  friends  every  day  and  holding  them 
forever  after  . .  ♦  Unequalled  resources  in  experi¬ 
ence,  man-power,  and  finance,  are  back  of  every 
Partlowe  Plan  campaign  ♦  ♦  ♦  A  Charles  Partlowe 
contract  is  insurance  in  itself  of  cleanliness,  positive 
satisfaction  and  unparallelled  results  to  a  publisher. 


Wire  or  write  for  terms,  open  dates,  etc. 


Member: 

Better  Butinees  Bureau 
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. IT  IS  N’T  WHAT  WE  THINK 


^  THAT  ESTABLISHES 


This  is  she  GOSS  equipment  in  the  pressroom  of  the  Philadelphia  Daily  News,  a  picture  newspaper.  They  have  t  GOSS  Low  Constructed  Units  and  t  Pairs  of  Polders. 


If  You  Print  on  the  Lumbering,  Thundering 
Presses  of  Yesterday— Can  You  Make  Money? 


Advertising  dollars  flow  to  the  newspaper  the  people  like.  The  people  like  the  paper 
where  local  and  world  news  is  printed  first,  where  it  appears  in  clean,  black  letters  easily, 
speedily  read.  The  smartest,  ablest  men  in  newspaper  work  can’t  make  satisfying  profits 
for  you  if  the  news  and  advertisements  they  find  and  sell  are  printed  on  the  sluggish, 
lumbering,  thundering  presses  of  yesterday.  But — give  them  GOSS  newspaper  presses  and 
they  will  give  you  profits.  GOSS  newspaper  presses  will  give  you  profits  because  they  deliver 
their  quotas  on  time,  beautifully  printed,  at  low  production  costs.  They  will  give  you  profits 
because  they  have  the  faculty  of  delivering  in  emergencies;  because  they  spread  ink  evenly  as 
you  like  it,  even  at  high  speeds;  because  they  cost  less  to  install  and  because  they  costless  to  operate. 
For  high,  sustained  speeds,  for  precise  printing,  for  economical  profitable  operation,  GOSS 
newspaper  presses  are  world  famous.  We  believe  they  have  not  an  equal  in  the  world. 


The  •  GOSS  •  PRINTING  •  PRESS  •  COMPANY 

Main  Office  and  Factories:  CHICAGO,  ILLINOIS 


■^NBW  YORK  OFFICE:  220  BAST  FORTY-SECOND  ST.  •  SAN  FRANCISCO  OFFICE:  7  07  CALL  BUILDING 
^HE  GOSS  PRINTING  PRESS  COMPANY  OF  ENGLAND,  LTD.  »  »  »  LONDON 
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PHELPS  GOING  ABROAD 
ON  U.  S.  MISSION 


Will  Study  Wage*  in  Europe  for 
Labor  Department  —  Announce* 
Affiliation  With  O’Bryan’* 
Agency 


George  Harristm  Phelps,  president  of 
<he  Detroit  advertising  agency  bearing 
his  name,  sailed  for  England  April  25 
.as  a  special  commissioner  of  the  U.  S. 
Department  of  Labor  to  investigate 
European  wage  systems. 

His  departure  followed  announcement 
•of  the  affiliation  of  his  agency  with  C. 
F.  O’Bryan’s,  Inc.,  of  Qeveland.  Link¬ 
ing  of  the  two  gives  them  representation 
through  branch  offices  and  associated 
organizations  in  more  than  -W)  important 
cities  of  the  world.  Complete  research 
and  production  facilities  are  maintained 
in  Cleveland,  Detroit,  and  Grand  Rapids. 

"The  Phelps  organization  has  been 
activg  in  foreign  advertising,  having 
liandlcd  the  overseas  accounts  of  Mont¬ 
gomery  Ward,  Elytox,  Reo  Motors,  and 
others,  as  well  as  the  advertising  in  this 
■country  of  numerous  well-known  firms. 
C.  F.  Bryan,  head  of  the  Qeveland 
■organization,  has  been  a  prominent 
■figure  in  outdoor  advertising.  Associated 
with  him  in  Cleveland  are:  C.  S. 
Crockett.  D.  Hoyt,  and  C.  T.  Martin. 

Mr.  nielps’  foreign  tour  will  include 
industrial  centers  in  Great  Britain, 
France,  Germany.  Austria,  Italy,  Spain, 
Belgium,  and  the  Scandinavian  coun¬ 
tries.  He  will  make  a  special  survey  of 
the  extent  to  which  European  manufac¬ 
turers  have  adopted  .\merican  produc¬ 
tion  m^'thods.  He  is  accompanied  by 
Mrs.  Phelps. 


NEW  KIERNAN  CLIENTS 

New  Yo-k  Agency  Get*  Hotel  and 
Steamboat  Account* 

Frank  Kiernan  &  Company,  advertis¬ 
ing  agency.  New  York,  has  been  ap¬ 
pointed  to  conduct  the  advertising  of  the 
Paramount  Hotel  and  Paramount  Grill, 
New  York ;  also  the  -■Mlerton  Houses  of 
New  York,  Cleveland,  and  Chicago. 
Another  new  account  is  that  of  Non¬ 
pareil  F'urs,  Inc.,  of  New  York. 

The  Kiernan  agency  will  also  handle 
the  advertising  of  the  Coney  Island 
Steamboat  Corporation,  which  will  op¬ 
erate  three  boats  between  Coney  Island 
and  Manhattan  and  Newark,  as  well 
as  a  dance  pavilion,  lestaurant,  and 
other  attractions,  at  the  Coney  Island 
terminal.  Newspapers  'will  be  among 
the  media  used  on  these  accounts. 


Stewart-Jordan  Move* 

The  Stewart  Jordan  Company,  Phila¬ 
delphia  advertising  agency  which  was  or¬ 
ganized  a  year  ago,  has  moved  to  new' 
quarters.  The  new  office  is  on  the  six¬ 
teenth  floor  of  the  Franklin  Trust  Build¬ 
ing,  15th  and  Chestnut  streets,  Philadel¬ 
phia.  The  president  is  Rowe  Stewart, 
former  president  of  the  Record  Publish¬ 
ing  Company. 


He*s  As  Popular  On  Paper 
As  He  Is  On  The  Air! 


BOW  inclndea  •  question  bos 
and  is  going  bigger  and  better 
,  than  ever  •  *  • 

'  Current  News  Features,  loc. 

WadUngtaa,  D.  C. 

Wt  maintain  no  othar  oKctt 


Kolyno*  Backing  Distance  Flight 

R.  Stuart  Murray,  account  executive 
in  the  aviation  department  of  Jordan  Ad¬ 
vertising  .\broad,  Inc.,  New  York,  has 
for  the  past  six  weeks  been  supervising 
the  pre-flight  activities  of  the  New 
Haven-Buenos  .\ires  Flight  of  the  “K” 
of  New  Haven,  a  good-will  flight  spon¬ 
sored  by  the  Kolynos  Company  of  New 
Haven.  It  will  be  the  longest  non-stop 
re-fueling-in-the-air  flight  ever  attempted, 
and  will  cover  a  course  of  over  8,(X)0 
miles.  Medical  Products  Corporation, 
New  York,  manufacturers  of  drug 
products  have  appointed  Jordan  Adver¬ 
tising  Abroad.  Inc.,  to  handle  their 
foreign  advertising. 


Hawaiian  Hotel*  To  Wale* 

The  Territorial  Hotels  Company,  Ltd., 
of  Honolulu,  Hawaii,  has  appointed  the 
Wales  Advertising  Company,  Inc.,  to 
handle  its  advertising  which  will  be  con¬ 
centrated  in  the  summer  and  early  fall. 
The  company  operates  the  Royal  Ha¬ 
waiian,  Moana,  and  Seaside  Hotels,  and 
the  W’aiale  Golf  Club,  all  in  Honolulu. 
The  three  hotels  are  situated  on  Waikiki 
Beach. 


Van  Allen  Handling  “Oro-Cod” 

The  Van  .'\llen  Comiiany,  Chicago,  has 
been  selected  by  the  Oro  Corporation  of 
Waukesha.  Wis.,  to  handle  the  advertis¬ 
ing  of  one  of  their  products — “Oro- 
C(xl” — combination  of  orange  juice  and 
cod  liver  oil  especially  adapted  for 
children’s  use.  Newspapers  are  being 
used  at  the  present  time. 

Woman  Open*  Agency 

Miss  Catherine  Stuart  has  opened  of¬ 
fices  in  Tulsa.  Okla.,  for  the  operation 
of  a  general  advertising,  publicity,  and 
sales  promotion  agency.  Miss  Stuart, 
l>efore  moving  to  Tulsa,  lived  in  Dallas. 
Tex.,  where  she  was  associated  with  the 
Hope-Mills  Advertising  agency. 


New  Redfield-Coupe  Account 

The  Rock  of  .\gcs  Corporation  of 
Barre,  Vt.,  quarrier  of  Rock  of  .'\ges 
granite  and  manufacturer  of  Rock  of 
.4ges  granite  memorials,  has  appointed 
Redfield-Coupe.  Inc.,  New  York  adver¬ 
tising  agents,  to  direct  its  advertising  and 
marketing.  General  magazines  and  trade 
publications  will  be  used. 


My-T-Fine  In  Newspaper* 

The  My-T-Fine  Corporation,  formerly 
the  D.  &  C.  Company,  of  Brooklyn. 
N.  Y.  has  begun  to  supplement  its  cam¬ 
paign  in  women’s  magazines  with  news¬ 
paper  advertising  in  leading  cities  in  New 
England  and  the  East  and  South.  The 
W’ales  Advertising  Company,  Inc.,  is 
handling  the  account. 


W.  M.  Haren  Promoted 

W.  M.  Haren,  for  the  last  three  years 
an  assistant  in  the  production  depart¬ 
ment  of  the  Geyer  Company,  Dayton, 
O.,  advertising  agency,  has  been  ad¬ 
vanced  to  the  position  of  production 
manager  of  the  New  York  office  of  the 
company. 


BETTER 
7  PUBLISHING 
PLANTS 

Complete  New  Plants 
Improvements  to  Old  Plants 
for 

NEWSPAPERS 
designed  by 

LOCKWOOD  GREENE 
ENGINEERS,  INC., 

New  York,  N.  Y. 

Bo*ton  —  Cleveland  ^  Chicago 
Charlotte  —  Spartanburg 


APPOINT  PROCTER  &  COLLIER 


Three  Firm*  Place  Adverti*ing  Ac¬ 
count*  With  Cincinnati  Agency 

Three  new  advertising  accounts  have 
been  acquired  by  the  Procter  &  Collier 
advertising  agency  of  Cincinnati.  They 
are:  The  Trailmobile  Company,  manu¬ 
facturers  of  trailers,  Cincinnati ;  the 
Foss- Schneider  Manufacturing  Com¬ 
pany,  manufacturers  of  food  products, 
Cincinnati,  and  the  Allen  Manufactur¬ 
ing  Company,  manufacturers  of  Allen 
Parlor  Furnaces  and  the  Allen  Ranges, 
Nashville,  Tenn. 

The  Trailmobile  Company  will  u.se 
business  magazines  and  direct  mail;  the 
Foss-Schneider,  newspapers  and  posters, 
and  the  .“Mien  Company  magazines,  news¬ 
papers  and  posters. 


Sudler  Elected  Secretary 

Culbreth  Sudler  of  Needham,  Louis 
and  Brorby,  Inc.,  advertising  agency,  of 
Chicago,  has  been  elected  secretary  of 
that  company.  Melvin  Brorby.  formerly 
secretary,  has  been  elected  vice-president. 
The  other  officers  of  the  company  re¬ 
main  as  they  were — Maurice  H.  Need¬ 
ham.  president,  John  J.  Louis,  vice- 
president,  and  Otto  R.  Stadelman, 
treasurer. 


Named  Merchandi*ing  Directw 

Russell  Gray,  formerly  copy  chief  for 
the  Richard  A.  Foley  Advertising  agency 
and  more  recently  with  F.  Wallis 
strong  Company,  has  joined  the  lolm 
Falkner  Arndt  &  Co.,  of  Philadelphia  as 
merchandising  director.  Mr.  Gray  was 
for  ten  years  advertising  counsel  of  tl* 
Philadelphia  Record  and  has  had  wide 
experience  in  sales  promotion  and  mer¬ 
chandising  work.  He  is  well  known  as  a 
writer  of  advertising  copy,  particularly 
for  food  products.  ' 


Pitt*burgh  Agency  Change*  Name 

McKnight,  Robinson  &  Co.,  advertis- 
ing  agency  in  Pittsburgh  for  the  last 
seven  years,  has  changed  its  name  to  R. 
W.  ^^cKnight,  Inc.,  it  has  been  an¬ 
nounced  by  Robert  \V.  McKnight,  presi¬ 
dent.  Officers  elected  for  the  new  year 
were  Ralph  V.  Hukill,  treasurer;  Eu¬ 
gene  O’N.  Herron,  secretary,  and  F.  H. 
McKnight  and  J.  G.  Campbell,  directors. 
There  will  lie  no  change  in  management 
or  personnel. 


Bo*ton  Agency  Appointed 

The  Railway  &  Light  Securities  Com¬ 
pany  of  Boston  has  appoints  the 
Harold  Cabot  &  Co.,  Inc.,  Boston 
agency,  to  handle  its  advertising  ac¬ 
count. 


65  million  calls  a  day  . . .  each  one 
made  to  order 

An  Advertisement  of  the  American  Telephone  and  Tele^aph  Company 


When  you  pick  up  your  tele¬ 
phone,  you  may  use  $10,000 
worth  of  equipment  to  talk  to 
your  neighbor  three  blocks 
away,  or  $10,000,000  worth  of 
equipment  to  talk  3000  miles 
across  the  continent.  Each  call 
must  be  handled  separately, 
each  made  to  order. 

To  render  this  service  in  a 
way  that  fits  the  needs  of  the 
American  people,  the  operation 
of  the  System  is  conducted  by 
24  different  companies,  each 
adapted  to  the  area  it  serves. 

These  Associated  Companies 
have  the  benefit  of  study  and 
analysis  by  the  staff  of  the 
American  Telephone  and  Tele¬ 
graph  Company,  lead¬ 
ing  to  progressive  im¬ 
provements  in  service. 


Each  of  the  Bell  Companies 
takes  advantage  of  the  research 
findings  of  the  Bell  Labora¬ 
tories,  commanding  scientific 
talent  unsurpassed  in  any 
industry. 

The  quality  and  precision 
manufacture  of  the  telephone 
equipment  and  apparatus  used 
by  the  entire  System  are  assured 
by  the  specialized  prcxluction 
methods  of  the  Western  Elec¬ 
tric  Company,  which  manufac¬ 
tures  for  the  Bell  System. 

Today  the  Bell  System  is 
building  ahead  of  the  require¬ 
ments  of  the  public — to  the 
end  that  the  people  of  this  na¬ 
tion  may  have  the 

telephone  facilities 
which  they  will  need 
tomorrow. 


It  Ain’t  Gonna  Rain  No  Mo”! 

Newspaper  publishers  may  as  well  get  used  to  a  new  condition 
which  bids  fair  to  obtain  throughout  1930.  Linage  will  not 
seek  publications  anything  like  it  did  last  year. 

Advertising  patronage  is  in  the  same  boat  this  year  with  silks  and 
stockings,  soap  and  stoves  and  the  thousands  of  other  items  old 
man  consumer  acquires  by  purchase.  Linage  patronage  must 
be  sought  and  sold  —  to  buyers  after  they  are  "‘sold"'  that  it  will 
be  useful  as  well  as  desirable. 

Publishers  seeking  linage  patronage  this  year  must  seek  it  with 
sales-promotion  and  salesmanship  just  like  manufacturers  of 
other  commodities. 

Besides  knowing  how  to  publish  proper  newspapers  —  News¬ 
paper  Publishers  know  that  nothing  adds  to  sales  production  like 
advertising  does. 

This  is  one  of  the  reasons  why  so  many  newspaper  publishers 
now  advertise  their  markets  and  how  their  papers  cover  them 
in  Editor  Publisher,  Another  reason  is  their  knowledge 
that  practically  all  of  the  manufacturers  who  show  their  knowl¬ 
edge  of  newspapers*  by  using  them  for  advertising  are  paid 
subscribers  to  — 

*  Editor  €r  Publisher  concerns  itself  with  nothing  except  the  news  and 
developments  of  newspaper  production,  and  newspaper  advertising. 
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ACQUIRES  CAPEHART-CAREY 

Blmine-Thompton  Company  Take* 
Oyer  New  York  Afency 

After  operating  two  years  under  super¬ 
vision  of  a  creditors’  committee  repre¬ 
senting  the  New  York  newspapers,  the 
Capehart-Carey  Corporation,  New  York 
advertising  agency,  has  settled  its  indebt¬ 
edness  and  has  been  taken  over  by  the 
Blaine-Thompson  Cwnpany,  headed  by 
Myer  Lesser. 

The  Shubert  theatrical  advertising  is 
prominent  among  the  accounts  trans¬ 
ferred  to  the  Blaine-Thompson  Com¬ 
pany  by  this  arrangement. 

Four  members  of  the  Capehart-Carey 
Corporation  have  joined  the  Blaine- 
Thompson  staff :  Charles  Capehart, 

John  J.  Carey,  C.  H.  Freidenthal,  and 
Bernard  Capehart. 

The  Capehart-Carey  agency  was  or¬ 
ganized  in  1912,  and  has  placed  about 
$30,000,000  of  advertising  during  its  ex¬ 
istence,  Mr.  Capehart  said.  Officers  in 
Chicago  and  Boston  were  discontinued 
two  years  ago. 

The  Blaine-Thompson  Company  also 
announces  that  it  has_  been  appointed  _  to 
conduct  the  advertising  of  Brunswick 
Panatropes,  radios  and  records,  rwently 
purchased  by  Warner  Brothers  Pictures 
from  the  Brunswick-Balke-Collender 
Company. 

Agancie*  Marge 

Moser  &  Cotins,  Utica,  N.  Y.,  agency, 
was  consolidated.  May  1,  with  Picard, 
Bradner  &  Brown  and  Lyon  Advertising 
Agency,  Inc.,  both  of  New  York.  The 
new  corporation  is  known  as  Moser  & 
Cotins,  Brown  &  Lynch,  Inc.  Officers 
are :  President,  Theodore  E.  Moser ; 
vice-president,  and  treasurer,  Arthur  S. 
C^ns;  vice-president,  Lee  D.  Brown; 
vice-president  and  secreUry,  James  B. 
Lvon.  The  Utica  office  will  be  continued 
in  the  Moser  &  Cotins  building  at  10 
Hopper  street.  The  Utica  firm  was 
organized  16  years  ago. 

Open*  Tulsa  Office 

Announcement  of  the  opening  of  a 
Tulsa.  Okla.,  branch  of  the  Barron  Ad¬ 
vertising  agency  of  Kansas  City  with 
L.  G.  Sweeney  in  charge,  has  been  made. 
Offices  are  to  be  located  at  733  Mayo 
building.  Mr.  Sweeney  has  been  for  12 
years  treasurer  of  the  El.  J.  Sweeney 
School  of  Automobile  and  Aviation.  He 
has  been  associated  with  the  advertising 
business  for  the  past  18  years. 

Guts  Join*  Thompson 

Carl  H.  Getz  has  resigned  as  super¬ 
visor  of  wblicity  for  the  General  Motors  • 
Export  Company  to  join  the  J.  Walter 
Thompson  Company  of  New  York.  Be¬ 
fore  becoming  associated  _  with  General 
Motors  Mr.  Getz  was  with  McManus, 
Inc  He  returned  recently  from  a  seven 
months’  tour  of  the  Orient. 

Ton  Account  To  Rodfiold-Coupo 

The  Tea  Association  of  the  United 
States  of  America,  sm  organiMtion  of 
tea  growerj  and  distributors  with  head¬ 
quarters  at  106  Water  street.  New  York 
City,  has  appointed  Redfield-Coupe,  Inc, 
New  York,  to  direct  a  campaign  to 
promote  the  consumption  of  tea  in  the 
Unit^  States. 

Radio  Account  To  Rosonhorg 

The  Arthur  Rosenberg  Company,  Inc., 
of  New  York,  have  again  be^  retained 
as  advertising  and  merchandising  coun¬ 
sel  by  the  Pilot  Radio  &  Tube  Company, 
of  Brooklyn,  New  York,  and  Lawrence, 
Mass.  The  Rosenberg  Company  handled 
this  account  previous  to  1927.  Nei^- 
papers  and  radio  magazines  will  be  used. 

Join*  Boston  Agency 

T.  H.  Parker  has  joined  the  service 
staff  of  Dickie-Raymond,  Boston.  He 
wa.s  formerly  with  H.  C.  Wilson  As¬ 
sociates,  Hartford,  Conn.,  and  has  free¬ 
lanced  several  years.  He  was  also  form¬ 
erly  art  critic  and  associate  literary  edi¬ 
tor  of  the  Hartford  Times,  and  has 
lectured  and  written  extensively  for  art 
publications. 


GETS  BORDEN  ACCOUNT 

The  Borden  Company,  New  York,  an¬ 
nounce  that,  effective  immediately.  Young 
&  Rubicam  Inc.  will  handle  the  advertis¬ 
ing  of  Borden  Cream  Cheese;  also  the 
advertising  of  the  Monroe  Cheese  Com¬ 
pany,  manufacturers  of  Liederkranz 
Cheese,  and  of  the  F.  X.  Baumert  Com¬ 
pany,  manufacturers  of  the  Military 
Brand  Brie,  Camembert,  and  other 
cheeses. 

E.  H.  Brown  Agency  Move* 

The  E.  H.  Brown  Advertising  Agency, 
140  South  Dearborn  Street,  Chicago, 
moved  to  larger  quarters  in  the  same 
building  on  April  28.  Personnel  of  the 
agency  remains  as  follows :  E.  H. 
Brown,  president  and  treasurer,  J.  B. 
Allen,  vice-president,  L.  H.  Brown,  sec¬ 
retary,  D.  L.  Ord,  production  manager, 
C.  S.  Petersen,  copy  service  department. 

To  Advertise  Macaroni 

The  Atlantic  Macaroni  Company  of 
Long  Island  City,  N.  Y.,  one  of  the 
oldest  manufacturers  of  spaghetti,  maca¬ 
roni  and  noodles,  have  placed  their  ad¬ 
vertising  with  the  Andrew  Cone  agency. 
They  will  broadcast,  as  well  as  use  news¬ 
papers. 

New  Porter  Accounts 

The  Porter  Corporation,  advertising 
agency,  of  Boston,  has  been  appointed 
to  handle  the  advertising  of  the  Modem 
Priscilla  Publishing  Company,  of  Bos¬ 
ton,  and  also  the  advertising  of  Eldredgc- 
Mclnnis,  Inc.,  naval  architects,  of 
Boston. 

Publicity  Writer  Joins  Agency 

Rose  Albert  Porter,  formerly  with 
the  H.  K.  McCann  Company  of  Ber¬ 
lin,  and  more  recently  publicity  director 
for  Helena  Rubenstem,  Inc.,  has  joined 
Jordan  Advertising  Abroad,  Inc.,  New 
York,  in  the  service  department. 

Advertising  New  Tire  Gauge 

Sutherland  Tire  Gauge  Company  of 
New  York  City  and  Caribou,  Me.,  manu¬ 
facturers  of  a  new  pressure  gauge  which 
remains  permanently  on  the  tire,  have 
placed  their  advertising  with  the  .\rthur 
Rosenberg  Co.,  Inc.,  of  New  York  City. 

Has  Lubricant  Account 

The  Buffalo  office  of  Howland,  Oli- 
phant  &  McIntyre,  Inc.,  New  York,  is 
placing  advertising  for  Opco  Company, 
Inc.,  Buffalo  N.  Y.,  manufacturers  of 
upper-cylinder  lubricants. 

To  Advartisa  Pawtar  Wara 

M.  W.  Carr  &  Co.  of  West  Somcr- 
■  ville.  Mass.,  have  appointed  the  Boston 
agency  of  Badger  &  Browning  to  handle 
their  account.  This  company  manufac¬ 
tures  pewter  ware. 

Cbamical  Firm  Appoint* 

The  Dewey  fk  Almy  Chemical  Cor¬ 
poration,  Cambridge,  Mass.,  has  ap¬ 
pointed  Badger  &  Browning,  Boston 
agency  to  handle  its  account. 

Joins  Baltimora  Agancy 

Paul  McLaughlin,  formerly  with  the 
Boston  agency  of  John  Donnelley  & 
Sons,  has  resigned  to  join  Van  Sant, 
Dugdale  &  Comer,  Inc.,  Baltimore 
agency. 

Cbamical  Firm  Name*  Agancy 

The  Arrot  Company,  Inc.,  Chatham, 
N.  J.,  manufacturing  chemists,  has  ap¬ 
point^  Howland,  Oliphant  &  McIntyre, 
Inc.,  to  direct  its  advertising  account. 

DISPLAYED  NEWS  BULLETINS 

News  bulletins  provided  by  the  New 
York  World  were  displayed  to  editors 
and  publishers  attending  the  A.  N.  P.  A. 
convention  by  the  exhibitors  of  an  auto¬ 
matic  bulletin  board.  The  news  was  tele¬ 
phoned  to  the  hcadauarters  of  the  World 
at  the  Pennsylvania  Hotel,  copied  on 
large  cards,  and  inserted  in  the  machine, 
where  fourteen  of  the  cards  were  kept 
constantly  changing.  The  display  case 
was  operated  hy  a  time  clock,  which 
turned  on  lights  Md  kept  the  cards  mov¬ 
ing  at  times  specified. 


DISCUSSES  PROPAGANDA 

Maurice  S.  Sherman,  editor  of  the 
Hartford  Courant,  addressed  the  Spring- 
field  (Mass.)  Advertising  Club  Tuesday 
on  “Propaganda  and  the  Press.”  He 
said  he  had  no  quarrel  with  “honest 
propaganda,”  terming  it  the  greatest  of 
all  motivating  powers.  The  mass,  how¬ 
ever,  is  so  great  nowadays  that  it  is  al¬ 
most  impossible  to  pick  the  true  from 
the  false,  he  pointed  out.  He  said  the 
best  way  to  guard  against  propaganda 
was  to  read  more  than  one  newspaper. 


Addison  Levis  A  Associstes.  Foshay  Tower, 
Minneapolis.  Adding  more  towns,  In  scat¬ 
tered  territory,  to  the  Hat  on  the  Creamette 
Company,  Minneapolis. 

Albert  Frank  A  Co..  1.34  South  T.a  Salle 
street,  Chicago.  Issuing  small  contracts  to 
newspapers  on  Frank  P.  Parish  Co.,  Chicago. 

Thos.  E.  Basham  Company,  McDone'I  Bldg., 
LoulsTllle,  Ky.  Issuing  rontracts  to  news¬ 
papers  on  B.  Fendrich  Cigar  Co.,  Evansville, 
Ind. 

E.  H.  Brown  Company,  140  South  Dearborn 
street,  Chicago.  Is  using  a  few  newspapers 
in  scattered  territory  on  the  Merchants  Travel 
Bureau,  Chicago. 

Boringer  A  Meyers  Company,  no  South  Dear¬ 
born  Street,  Chicago,  is  Issuing  orders  to 
newspapers  on  the  0.  W.  Dean  Co.,  Benton 
Harbor,  Mich. 

Ball  A  Davidson  Company,  Denver,  Colo.,  are 
sending  copy  to  some  small  eastern  papers  on 
the  Rocky  Mountain  National  Park  Associa¬ 
tion,  Denver,  Colo. 

8.  K.  Brooks  Company,  408  New  Union 
Trust  Bldg.,  little  Rock,  Ark.  Using  a  few 
newspapers  in  the  southwest  on  Bond's  Phar¬ 
macy,  Little  Rock. 

Blackstt-Ssimple-Hummert  Company,  ,%8  East 
Washington  street,  Chicago,  Is  using  news¬ 
papers,  in  scattered  territory,  on  the  Veldown 
Company,  Chicago. 

Campbkl-Ewald  Company,  General  Motors 
Bldg.,  Detroit,  Mich.  Expects  to  do  some 
newspaper  advertising  on  the  General  Motors 
Radio  Coif).,  Dayton,  O.,  and  Chicago,  a*  soon 
as  distribution  is  secured  in  the  various  cities. 
Plans  are  as  yet  indeflnite.  Placing  contracts 
on  Pere  Marquette  R.  R.,  Detroit. 

Carroll  Doan  Murphy  Company,  8.1  East 
Wacker  Drive,  Chicago.  Issuing  orders  to 
newspapers,  roto  and  black  and  white,  on 
Thompson's  Malted  Milk  Co.,  Waukesha,  Wis. 

Coming,  Iso.,  89  B.  4th  street,  St.  Paul, 
Minn.  Releasing  schedules  for  a  tryout  cam¬ 
paign  on  the  Minnesota  Mining  A  Mfg.  Co., 
St.  Paul,  (Retsul  Ante  Polish). 

CrltchAsld  A  Co.,  14  East  Jackson  boulevard, 
Chicago.  Issuing  small  copy  to  newspapers  on 
the  iSogress  Paint  Co.,  Cleveland. 

Chariss  Dandsl  Frey  Company,  833  North 
Michigan  avenue,  Chicago,  expects  to  do  some 
full  page  advertising.  In  a  few  newspapers, 
on  S.  Karpen  A  Co.  (furniture),  Chicago. 

Dak*  Advertising  Company,  121  Second  st., 
San  Francisco,  Cal.,  Is  using  a  few  eastern 
newspapers  on  the  Colloidal  Products  Co.,  San 
Francisco,  manufacturers  of  Fluzit. 

David,  Ino.,  Merchants  Bank  Bldg.,  St. 
Paul,  Minn.  Sending  copy  to  newsiMpers  on 
the  Ten  Thousand  Lake*  Association  of  Min¬ 
nesota,  St.  Paul. 

Howard  Dooms  Adv,  Company,  B15  Hart¬ 
well  Bldg.,  Long  Beach,  Cal.,  may  use  news¬ 
papers  in  the  middle  western  territory  on  the 
I,ong  Beach  Chamber  of  Commerce,  Long 
Beach,  Cal. 

Elmer  H.  Do*  Company,  315  Keller  Bldg., 
Louisville,  Ky,,  Is  sending  800-line  copy  to 
a  few  newspapers  In  the  sooth  on  Hlrsch 


Bros.  A  Co.  (Paramount  Salad  'dtm.., 
Louisville,  Ky. 

Erwin,  Wasey  A  Company,  230  North  Via. 
gan  avenue,  Chicago,  are  doing  some  fullT^' 
newspaper  advertising  In  Cincinnati  aada?* 
land  on  French  Lick  Springs  Hotel  Co  vLTi 
Lick  Springe,  Ind.  ’ 

Gerber  A  CrosMey,  Ino.,  281  I2th  •»>.« 
Portland,  Ore.  May  use  a  list  of  CoMt 
papers  on  the  Union  Pacific  Stages. 

Glen  Buck  Company,  55  Boat  Wa*hlii««i 
Street,  Chicago,  Ill.  Now  placing  th*i3vr 
Using  for  Horllck’s  Malted  Milk  Oomon^ 
Racine,  Wl*. 

Hamman-Lesan  Company,  1031  Sooth  BimiI 
way,  Los  Angeles,  Cal.  Issuing  contract*  to  i 
few  newspapers  In  the  southwestern  terrl^ 
on  the  Los  Angeles  Steamship  Co  ^ 
Angeles.  '' 

Heath-Seehof,  Ino.,  211  West  Wacker  Dtit. 
Chicago.  Sending  copy  to  newspapers  in  idt 
tered  territory,  on  Fred  Amend  'codh.. 
(Chuckles),  Chicago.  waaptaj 

Charles  W.  Hoyt  Company,  Inc.,  n 
36lh  Street,  New  York.  Now  placing  tto 
account  of  Tblnic  Products,  Inc.,  41  East  4^ 
Street,  New  York.  Are  making  up  ll*t^ 
June,  using  Newspapers,  etc. 

Hubbell  Adv.  Agency,  1227  Prospect  Aw 
S.  E.,  Cleveland,  O.,  is  releasing  newi|iiii.r 
copy  on  the  National  Refining  Co.,  ClevaUad. 

Jesse  M.  Joseph  Company,  ISOI  Reaiu,, 
Rond,  Cincinnati,  O.  Sending  contracts  toi 
few  newspapers  In  scattered  territory  on  tto 
Red  Top  Malt  Co.,  Cincinnati,  0. 

H.  W.  Kaator  A  Sons  Company,  14 
Jackson  boulevard,  Chicago,  are  issuing  ociIot 
to  newspapers  on  the  Enterprise  Paint  C» 
Chicago.  ' 

Kirtland-Engel  Company,  646  North  Ulchigti 
avenue,  Chicago,  is  now  placing  the  accooat  •( 
the  Cosmopolitan  Tours,  Chicago. 

Marsohalk  A  Pratt,  Ino.,  369  I.eiingtoo  Art. 
nue.  New  York  City.  Now  handling  the  sccoost 
of  the  Underwood  Typewriter  Co.,  New  York. 

Matteson-Fogarty-Jordan,  307  North  Uichiiu 
avenue,  Chicago.  Issuing  schedule*  to  nem. 
papers  on  Premier  Malt  Co.  (Whits  Baas« 
Malt),  (Thlcago. 

Needham-Louis  A  Brorby,  360  North  lUchlgu 
avenue,  Chicago.  Will  start  black  and  vUtt 
copy  shortly  on  S.  C.  Johnson  Co.,  Bsdit 
Wls. 

Potts-Tumbull  Company.  Inc.,  Oates  BsiU. 
ing,  Kansas  City,  Mo.  Now  making  op  tto 
June  and  January  list  for  the  Gooch  r«ili 
Products  Company,  6th  A  South  8t.,  Uaeili, 
Nebraska  (Macaroni  and  vegetlxed  msctnsl 
products).  Will  use  newspapers,  magsilKi, 
painted  boards,  radio-casting  and  wisdev 
display. 

Ruthrauif  A  Bysm,  860  North  Michigan  in- 
nue,  Chicago.  Using  newspapers  In  scattmd 
territory  on  the  Northwest  Electric  Oo.,  M- 
wana,  8.  D.  (AutomaUe  Devil  Dog).  JUm 
handling  the  account  of  Boacllla  IsbortUtlei. 
Inc.,  Boncllia  Building,  Indianapolis,  Ind. 

Rodilold -Coupe,  Ino.,  247  Park  Avenne,  Kev 
York  City.  Now  placing  advertising  fw  tto 
Rock  of  Age*  Corporation,  Barre,  Temat 
(granite).  Will  use  general  magaslssi  lad 
trade  publications. 

Shields  A  Tanden,  205  West  Wacker  Mn, 
Chicago,  are  issuing  some  small  copy  to  stm- 
papers  on  the  Glaser-Crandall  Co.,  (Biewi 
(Bred-Spred). 

Tracy-Locke-Dawson  Company,  Dallss,  Tn.. 
are  using  newspapers  in  the  southwest  to  sdrc- 
tlse  the  City  of  Galveston,  Galveston,  Tan 

Dnited  Advertising  Agency,  8  West  (W 
Street,  New  York  City.  Now  plscing  to 
accooDt  of  Rubber  A  Cellulc^d  Products  0i-« 
Newark,  N.  J.  (Rubber  set  Shaving  bniitor 

Tan  Allen  Oompauiy,  807  North  HleUfU 
Avenue,  Chicago,  HI.  Now  placing  the  *^ 
tislng  for  the  Oro  Corporation,  Waukesha,  w* 
consin,  manufacturers  of  Oro^od, 

Williams  A  (Nmnyagham,  6  North  Mlchlgu 
avenue,  Chicago,  are  preparing  a  list  of  to"- 
papers  on  the  Deep  Rock  Oil  Co.,  Tulsa,  Oik- 
and  Chicago  (formerly  known  as  Shansr  uu 
A  Refining  Co.). 


METAL  FEEDER 

Easily  installed  on  any  Linotype.  Keeps  metal  at 
temperature.  Can’t  feed  too  fast  or  too 
slow.  Requires  little  attention. 

Ofrfrr  from  tht  Sturett  Agfncy 

Mergenthaler  Linotype  Co. 

Brooklyn,  New  York 

Sam  FnANOSco  Chicago  New  OsUah* 

Canaoian  Linotype,  Limited,  To*onto  2 
Rtptesenitlim  in  tht  Principdt  Cititt  of  tht 


F.4420— Linotype  Metil  Feeder,  for  ^ 

all  models  (eacept  42  em)  .  .  •  *  *  I 

F-4422— Linotypfc  Metal  Feeder, 

pots,  all  models  (eacept  42  em)  .  P  *  i| 

(AH  pricet  subjtct  to  chenge  without  nolict) 
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The  SOUTH  has  '200.000,000 

Cotton  Ginninq 

Plants 


^^OTTON  ginning  is  another 


one  of  the  South’s  important 
industries.  The  equipment  and 
ginning  facilities  are  so  large 
and  extensive  that  it  is  said  that 
the  entire  America’s  cotton  crop 
can  be  ginned  in  the  South’s 
plants  within  thirty  days. 

Cotton  ginning  means  a  market 
for  machinery,  equipment  and  material.  It  involves  the  purchase  and 
sale  of  balers,  bagging,  ties,  steel,  wire  and  many  other  materials 
that  go  into  a  cotton  ginning  plant. 

The  development  of  the  South’s  cotton  ginning  industry  is  a  typical 
example  of  how  it  has  been  expanding,  and  is  materially  helping 
to  increase  its  wealth  and  the  purchasing  power  of  the  Southern 
consumer.  Here  is  your  growing  market.  Here  is  where  you  can 
sell  quickly  and  profitably  your  advertised  products.  Here  is  where 
you  will  obtain  excellent  co-operation  from  the  local  newspapers  who 
can  place  you  in  direct  contact  with  the  South’s  great  buying  power. 

Study  the  Southern  market.  It’s  worth  giving  it  full  time  and  atten¬ 
tion.  Write  for  more  facts  from  the  South’s  leading  dailies  listed  below. 


Circu* 

Utton 

ALABAMA 

•Mobile  Newi-Item . (E)  15,952 

FLORIDA 

••Deytoni  Beech  Newe-Joumel . (ES)  5,607 

•^entecoU  Newt  and  Journal . (EAM)  16,370 

•Tampe  Tribune  (M)  48,808 . (S)  55,149 

TtPalm  Beach  Pott  (M)  10,342 . (S)  10,571 

GEORGIA 

ttAupiata  Chronicle  . (M)  16,441 

nAugutta  Chronicle  . (S)  17,135 

~Au*u»u  Herald  . (E)  15,885 

Aufutu  Herald  . (S)  16,286 

eS“°“  I^**™P*>  . (M)  31,530 

Macon  Telegraph  . (S)  32,169 

NORTH  CAROLINA 

Qteent^ro  Daily  Newt  . (M)  36,337 

^"tentboro  Daily  Newt . .(S)  37,696 


153) 

093) 


2,500  10,000  Circu- 

Linet  I^ea  latioa 

SOUTH  CAROLINA 

••Columbia  State  . (M)  28,224 

••Columbia  State  . (S)  29,479 

••Greenrille  Newt  ft  Pie^ont . (MftE)  43,480 

••GreenviUe  Newt  . (S)  30,229 

••Spartanburg  Herald  and  Journal . (MftE)  16,497 

••Spartanburg  Herald  . (S)  13,954 

VIRGINIA 

•Newport  Newt  Timet-Herald . (E)  8,698) 

•Newport  Newt  Daily  Pratt . (SftM)  9,346] 

ttRoanoka  Timet  ft  World  Newt . (MftE)  35,997 

ttRoanoke  Timet  . (S)  24,045 

•Staunton  Newt-Leader  (M),  Leader . (E)  7,485 

•A.  B.  C.  PubliahetV  Statement,  Oct.  1,  1929. 

,ig  ••A.  B.  C.  Publithert’  Statement,  March  31,  1930. 

.10  ttOovemment  Statement,  April  1,  1930. 


.06 

.09 

.131 

.071 


.06 

.06 

.05 

.05 

.10 

.10 


.055 

.09 

.153)  .13( 
.09S)  .07( 


.06 

.06 

.05 

.05 

.10 

.10 


2,500 

Unaa 


.08 

.08 

.12 

.10 

.08 

.09 


.05 

.11 

.08 

.045 


10,000 

Lines 


.08 

.08 

.12 

.10 

.08 

.09 


.05 

.11 

.08 

.045 


i 


so 


Editor  &  Publisher  The  Fourth  Estate  for  May  3 ,  1930 


Directors  and  officers  of  the  American  Newspaper  Publishers’  Association  photographed  just  after  the  close  of  the  annual 
convention  in  New  York  last  week.  They  are,  left  to  right,  front  row:  John  S.  Parks,  Fort  Smith  (Ark.)  Times  Record; 
Howard  Davis,  vice-president,  Neu;  York  Herald  Tribune;  Harry  (Chandler,  president,  Los  Angeles  Times;  Walter  M.  Dear, 
treasurer,  Jersey  City  Journal;  S.  R.  Winch,  Portland  (Ore.)  Journal;  and  E.  H,  Harris.  Richmond  (Ind.)  Palladium. 
Rear  row:  Charles  A.  Webb,  Asheville  Citizen;  J.  D.  Bamum,  Syracuse  Post -Standard;  Charles  H.  Taylor,  Boston  Globe; 
Hilton  U.  Brown,  Indianapolis  Neuys;  EL  H.  Butler,  Buffalo  News;  F.  J.  Burd,  Fancouver  Province,  and  L.  B.  Palmer, 
general  manager,  A.N.P.A.  W.  EL  Macfarlane,  Chicago  Tribune,  newly  elected  director,  was  not  present  when  the 


HARRY  CHANDLER  ELECTED 
A.N.P.A.  PRESIDENT 


(Continued  from  page  8) 


we  learn  anew  the  truth  that  a  man’s 
life  consisteth  not  in  the  abundance  of 
^t  which  he  possesses,  but  that  endur¬ 
ing  values  of  this  pilgrimage  are  friend¬ 
ships,  the  unity  of  purpose,  the  common 
understanding,  and  the  common  service 
of  one’s  community  and  time  that  bind 
the  newspaper  fraternity  into  a  homo¬ 
geneous  organism. 

“To  the  families  of  those  who  de¬ 
parted  we  extend  our  sincere  and  under¬ 
standing  sympathy,  and  for  ourselves, 
along  with  the  memory  of  happy  as¬ 
sociations  we  shall  treasure  the  example 
of  honesty,  courage,  and  civic  zeal  that 
were  manifested  by  those  whose  memory 
we  call  to  mind  today.’’ 

Although  the  tenseness  and  excite¬ 
ment  of  April,  1929,  when  the  newsprint 
price  hung  in  the  balance,  and  Interna¬ 
tional  Paper  Company  occupied  the  lyne- 
light  in  federal  investigations  of  its 
dealings  in  newspaper  stocks  was  dis¬ 
placed  by  a  calmer,  more  restrain-  d  and 
more  routine  atmosphere  in  this  year’s 
A.N.P.A.  convention,  the  meetings 
proved  interesting  and  productive  of 
several  bits  of  significant  action.  The 
newsprint  price  question  again  held 
leading  position,  though  following  a 
more  settled  course.  With  the  general 
attitude  of  the  delegates  leaning  defi¬ 
nitely  toward  disapproval  of  any  increase 
in  price  at  least  before  the  end  of  this 
year  a  resolution  was  adopted  approving 
stabilization  of  newsprint  distribution 
and  production  over  a  period  of  years. 
On  the  advice  of  the  newsprint  com¬ 
mittee  the  convention  agreed  that  the 
price  to  be  paid  for  newsprint  at  any 
time_  should  be  left  to  the  discretion  of 
the  individual  publisher. 

The  problem  in  which  the  delegates 
evinced  the  next  greatest  interest  was 
that  of  measurement  of  advertising  lin¬ 
age.  The  report  of  the  special  com¬ 
mittee  formed  by  the  A.N.P..\.  at 
last  November’s  convention  in  Asheville, 
N,  C.  to  study  various  methods  of  linage 
measurement  with  a  view  to  ascertain- 


picture  was  taken. 


ing  the  possibility  of  a  measurement  bu¬ 
reau  conducted  by  the  association, 
touched  off  the  longest  and  most  intense 
discussion  of  the  meeting.  The  com¬ 
mittee’s  report  was  split  into  a  majority 
and  minority  opinions.  The  majority 
recommended  agreement  of  publishers  on 
some  local  methods  of  measurement  and 
a  study  of  such  methods  with  a  view  to 
adopting  a  specific  plan  from  which  the 
A.N.P.A.  might  formulate  its  own  tabu¬ 
lation  bureau  to  record  linage  in  classifi¬ 
cations  of  local,  national  and  classified. 
The  minority  recommended  continuation 
of  the  use  of  Media  Records.  The  dis¬ 
cussion  was  brought  to  an  end  with  the 
motion  of  G.  J.  Palmer,  Houston  Chron¬ 
icle,  that  the  matter  be  referred  back  to 
the  board  of  directors  and  the  committee. 

No  definite  action  was  taken  on  labor 
matters,  except  for  adoption  of  com¬ 
mittee  reports  and  of  Mr.  Taylor’s  letter 
to  Mr.  Randolph,  but  the  subject  occu¬ 
pied  extensive  time  on  the  program  and 
was  productive  of  lively  discussion. 

Another  resolution  adopted  by  the  con¬ 
vention  during  the  Thursday  session  was 
one  expressing  opposition  to  the  grow¬ 
ing  tendency  of  the  Interstate  Commerce 
Commission  to  revise  the  freight  rate 
structure  of  the  United  States  primarily 
on  a  mileage  basis. 

Continued  support  of  printing  trades 
schools  was  assured  in  a  resolution  in 
which  the  publishers  asserted  their  in¬ 
tention  of  continuing  donation  of  funds 
to  certain  schools  for  a  definite  period 
to  make  possible  expansion  of  their 
courses  and  to  increase  their  enrollment. 

The  remaining  subject  of  primary  im¬ 
portance  dealt  with  at  the  convention 
was  radio  and  its  relation  to  newspaper 
advertising.  While  no  resolutions  were 
offered  nor  any  action  taken  on  this 
subject,  warnings  were  sounded  by  va¬ 
rious  delegates  against  the  increasing  in¬ 
roads  of  the  radio  on  newspaper  adver¬ 
tising  and  the  handing  out  of  free  pub¬ 
licity  to  commercial  concerns  through 
printing  trade  names  in  radio  programs. 


IN  RACE  FOR  GOVERNOR 

George  S.  (Thapman,  editor  of  the 
Saundcrnille  (Ga.)  Progress,  weekly, 
has  entered  the  race  for  governor  of  his 
state. 


PEASE  HAS  ATTENDED 
44  A.N.P.A,  MEETINGS 

Member  of  Walter  Scott  &  Co.  Staff 

Was  Present  at  Original  Roch¬ 
ester  Convention  and  Hasn’t 
Missed  One  Since 

Arthur  S.  Pease,  of  Walter  Scott  & 
Co.,  attended  his  forty-fourth  A.  N.  P.  A. 
convention  last  week  at  the  Pennsylvania 
Hotel.  Although  not  now  a  member  of 
the  association,  he  says  he  has  not  missed 
a  convention  since  he  attended  the  organ¬ 
ization  session  in  February  1887. 

He  was  business  manager  of  his 
father’s  newspaper,  the  IFoonsocket  (R. 
1.)  Ez'cning  Reporter  when  the  call  for 
the  convention  was  sent  out  by  Milton 
A.  McRae,  of  the  Cincinnati  Post; 
Jerome  C.  Briggs,  of  the  Columbus  Ohio 
State  Journal;  J.  Ambro.se  Butler,  of  the 
Buffalo  Nczt's;  and  W.  H.  Brearley,  of 
the  Detroit  A’ctvs.  The  four  had  held  a 
preliminary  gathering  in  Detroit  in 
.August,  1886. 

In  response  to  the  call,  Mr.  Pease  made 
the  “long  trip”  to  Rochester  and  helped 
organize  the  association.  .A  few  years 
later  he  was  made  a  member  of  the  hoard 
of  directors,  but  he  found  it  necessary  to 
resign  when  he  quit  newspaper  work  to 
sell  printing  presses. 

“I  think  that  trip  from  Woonsocket  to 
Rochester  gave  me  a  craving  to  sec  the 
country,”  he  said.  “It  seemed  a  long  trip 
at  the  time.  So  I  went  on  the  road  for 
the  Ckjss  Printing  Press  Company,  and 
after  ten  years  changed  to  the  Scott 
company,  where  I  have  been  for  20  years. 

“Of  course  newspaper  publishing  has 
changed  greatly  since  that  first  conven¬ 
tion.  There  have  been  improvements  in 
machinery,  in  editorial  content,  in  every 
way.  I  have  seen  sons  follow  their 
fathers  at  these  conventions,  and  it  is  a 
pleasure  to  see  how  well  they  are  suc¬ 
ceeding. 

“The  association  was  formed  to  guard 
the  business  interests  of  the  publishers, 
and  that  is  still  the  main  idea.  There  is 
just  as  much  enthusiasm  and  enterprise 
among  the  men  I  see  at  these  conventions 
as  ever.” 


N.  Y.  POST  TO  EXPAND 
YACHTING  NEWS 


Cedric  Worth  Named  Yachting  Editor 
— Nora  Drummond  Succeeds  Doro. 
thy  Ducaa — Additions  to  Foot 
Editorial  Staff  Announced 


Expansion  of  the  yachting  and  motor 
department  of  the  New  York  Evnmn 
Post  was  begun  this  week  with  app^ 
ment  of  Cedric  Worth,  of  the  reportorial 
staff,  to  the  position  of  yachting  editor 
a  newly  created  office.  \\  orth  has  had 
long  experience  with  sailing  craft.  He 
came  to  the  Evening  Post  a  year  ago 
from  the  New  York  Morning  Telegraph 
where  he  was  city  editor.  ’ 

Development  of  this  department  is  1*. 
ing  undertaken  in  view  of  the  growing 
interest  in  yachting  evident  among  the 
public,  Vincent  G.  Byers,  managing  edi¬ 
tor,  told  Editor  &  Publisher.  The 
elaborate  schedule  of  motor  sail  boat 
races  planned  for  the  spring  and  sum¬ 
mer,  topped  off  by  the  America’s  Cup 
races,  are  looked  upon  as  responsible  for 
this  increased  public  interest. 

Nora  Drummond,  of  the  Evenii^ 
Post’s  society  staff,  was  transferred  to 
the  reportorial  staff  this  week  to  suc¬ 
ceed  Dorothy  Ducas,  who  resigned  to 
become  assistant  editor  of  McCall’s 
Magazine.  Charlotte  Johnson,  who  wrote 
a  column  for  the  New  York  Evening 
IV orld  under  the  by-line  of  Anne  Avery 
Ames,  succeeds  Miss  Drummond. 

Three  new  men  were  added  to  the  dty 
staff  and  one  to  the  copy  desk  of  to 
Evening  Post  this  week.  The  reporters 
are  Robert  R.  Mill,  of  the  Syraevt 
(N.Y.)  Herald;  Roy  Elmendorff,  form¬ 
erly  engaged  in  political  publicity;  and 
John  H.  Connor,  of  the  New  York  City 
News  Association.  John  Keppler,  form¬ 
erly  with  the  New  York  Evening  Jow- 
nai.  Herald  Tribune  and  World  and 
Chicago  Daily  News,  has  been  added  to 
the  copy  desk. 

The  New  York  field  is  still  flooded 
with  job-seekers,  according  to  Mr.  Byers, 
who  said  a  steady  stream  of  applicants 
has  flowed  through  the  Evening  Post 
office  for  the  past  several  days,  although 
all  positions  on  that  paper  have  been 
filled. 


SPORTS  EDITOR  MARRIES 


Ed  Sullivan  of  N.  Y.  Graphic  Wedded 
to  Sylvia  Weinstein 


Edward  V.  Sullivan,  sports  editor  of 
the  New  York  Evening  Graphic,  and 
Miss  Sylvia  Weinstein,  daughter  of  Mr. 
and  Mrs.  Julius  Weinstein,  of  255 
88th  St.,  New  York,  were  married,  .^prf 
28,  at  the  Municipal  Building,  New  York. 
The  couple  had  intended  to  keep  the 
marriage  secret  until  the  Roman 
ceremony  was  performed  at  Mr.  Smli- 
van's  home,  Thursday,  May  1,  by  Rff' 
Father  Joseph  Conners,  of  West  Orange, 
N.  J.,  but  the  news  somehow  leaked  out 
to  the  bridegroom’s  fellow  scribes. 

Mr.  and  Mrs.  Sullivan  became  at' 
quainted  some  time  ago  and  bave^ 
tended  numerous  football  games,  hookey 
matches  and  golf  tournarnents  together 
Miss  Weinstein’s  father  is  well  kitomi 
in  New  York  real  estate  circles. 

Mr.  Sullivan  started  his  sports  wiW 
career  on  the  Port  Chester  (N-  *• 
Daily  Hem  in  1918.  and  subsequ^ 
worked  for  the  Hartford  (Conn.)  ^ 
and  old  New  York  Mail,  before  joiw* 
the  Evening  Graphic. 


CURTIS  IN  DETROIT 

crus  H.  K.  Curtis,  newspapff  » 
azine  publisher  was  guest  of  *be 
:  Aircraft  Club  at  its 
heon  meeting.  Friday.  _  LL 
rles  C.  Younggreen,  president  ot 
ertising  Federation  of  America 
her  guest. 


PRESERVING  HISTORIC  ROCK 

The  Fall  River  (Mass.) 
is  sponsorinj?  a  drive  for  funds  to 
the  Fall  River  Rolling  Rock,  a  re^ 
the  glacial  days,  from  destrucw^ 
Preservation  of  the 
nearlv  $7,000. 
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MARCH  UNAGE  SHOWS  10.5  PER  CENT  LOSS 

Late  Easter  One  Cause  for  Month’s  Showing — National  Linage  Almost  Equalled  1929  Figures 

Revealing  Optimism  in  Large  Business  Organizations 

1\TEWSPAPER  advertising  linage 
i’  off  10.5  per  cent  in  March,  this  y 


fell 

off  10.5  per  cent  in  March,  this  year, 
from  the  figure  for  the  same  month  in 
1929.  The  decline  was  noted  chiefly  in 
local  advertising  linage,  which  dropped 
14.9  per  cent  while  national  linage  held 


close  to  last  year’s  mark.  This  situation 
is  taken  by  advertising  experts  as  indi¬ 
cative  of  optimism  among  the  business 
leaders  of  the  country.  At  the  same 
time,  the  loss  in  local  linage  is  attributed 
largely  to  the  fact  that  ^ster  came  in 
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622.850  151.035  89,835 

375  L  27,697  G  6,920  L 

75,524  64,653  29,006 

78,955  76,348  29,888 

3,431  L  11,695  L  882  L 


69,218 

56,483 

12,735G 

46,347 

70,561 

24,214  L 


207,139 
50,760  G 
140,915 
204,036 
33,121  L 


23,027 
21,547 
1,480 G 
21,341 
27,441 
6,100  L 


409,856  1 

156,353  L 
15,,555 
19,400 
6,845  L 


212,326 
262,816 
50,490  L 
60,208 
73,291  . 
13.083  L 

819,849 
,054,415 
234.566 L 
276,922 
454,938 
177,996  L  . 


39,112  1.353.288 

38,379  1,542,859 

733  G  189,571  L 
195  325.585 

.  416,117 

195  G  90,532  L 


5,402,465 
6,387,246 
984,781  L 
1,538,649 
2,070,106 
531,457  L 


521,925 
609,762 
87,837  L 
221,633 
268,404 
46,771  L 


.April  this  year,  thus  making  the  spring 
buying  period  later  than  a  year  ago. 

Following  are  the  linage  figures  from 
209  morning  and  evening  and  118  Sun¬ 
day  newspapers  in  71  cities  compiled  for 
Editor  &  Publisher  by  Media  Records, 


Inc.,  and  the  Advertising  Record  Com¬ 
pany:  (Figures  for  Chicago  and  New 
York  starred  “official”  were  compiled  by 
the  Advertising  Record  Company  and* 
are  recognized  as  official  by  publishers, 
in  those  cities) : 


Local 
display 

Daily.  1930 .  1,493,846 

1929 .  1,623,651 

Gain  or  Lon .  129,805  L 

Sunday.  1930  .  287,143 

1929 .  331,333 

Gain  or  Lon .  44,190  L 


CLEVELAND,  OHIO 


National 

display 

645,277 
644,275 
1,002  G 
156,819 
156,081 
738  G 


.Automotive  Financial 
display  display 


176,097 
166,261 
9,836  G 
119,313 
165,589 
46,276  L 


106,861 
124,379 
17,518  L 
8,750 
7,781 
969  G 


Clanified 
481,616 
610,065 
128,449  L 
133,231  . 
142,754 
9,523  L 


Total 

Legal  advertising 

9,838  2,913,535 

15,457  3,184,088 

5,619  L  270,553  L- 

.  705,256 

60  803,598 

60  L  98,342  L. 


COLUMBUS,  OHIO 


36,536  2,841,064 

30,700  3,177,889 

5,836 G  336,825  L 
205  782,408 

165  882,143  ’ 

40  G  99,735  L 


Daily,  1930 . 

..  1,361,577 

472,991 

118,688 

132,847 

356,183 

32,862  2,475,148 

1929 . 

..  1,775,050 

474,111 

111,293 

130,841 

421,616 

34,450  2,947,361 

Gain  or  loss . 

413,473  L 

1,120  L 

7.395  G 

2,006  G 

65,433  L 

1,588  L  472,213 

Sunday, 1930 . 

269,628 

51,133 

71,332 

25,931 

108,811 

299  527,134 

1929 . 

310,229 

40,744 

99.839 

25,084 

145,701 

167  621,764 

Gain  or  Ion . 

40,601  L 

10,389  G 

28,507  L 

847  G 

36,890  L 

132  G  94,6301,. 

DALLAS.  TEX. 

Daily,  1930 . 

..  1,427,590 

550,855 

144.352 

63,651 

416,764 

120.202  2,723,414 

1929 . 

1,547,309 

529,863 

91,012 

109,542 

465,870 

67,484  2,811,080 

Gain  or  Ion . 

119,719  L 

20,992  G 

53,340  G 

45,891  L 

49,106  L 

52,718  G  87,666  L. 

Sunday, 1930 . 

476,441 

60,717 

91,580 

23,559 

120,461 

3,885  776,643 

1929 . 

469.816 

93,479 

165,149 

53,548 

137,094 

3,112  922,198 

Gain  or  Ion . 

6,625  G 

32,762  L 

73,569  L 

29,989  L 

16,633  L 

773  G  145,55  5 

DAYTON,  OHIO 

Daily,  1930 . 

..  1,266.475 

406.273 

171,1.38 

96,373 

374,733 

51,920  2,366,912 

1929 . 

..  1,295,831 

426,097 

108. 153 

60,875 

466,441 

52,016  2,409,413 

Gain  or  Ion . 

29,356  L 

19.824  L 

62,985  G 

35,498  G 

91,708  L 

96  L  42,501  L. 

Sunday, 1930 . 

303,436 

42.333 

91,953 

31,996 

99,317 

389  569,424 

1929 . 

388.658 

70,176 

130,399 

23,773 

133,868 

306  747,180 

Gain  or  Lon . 

85,222  L 

27,843  L 

38,446  L 

8,223  G 

34,551  L 

83  G  177,756  L. 

DENVER,  COLO. 

Daily,  1930 . 

716.350 

290,521 

86,776 

44,653 

r244.993 

74,390  1,457,683 

1929 . 

819.041 

297,657 

67,946 

53,021 

296,243 

78,841  1,612,749 

Gain  or  Loss . 

102,691  L 

7,136  L 

18,830  G 

8,368  L 

51,250  L 

4,451  L  155,066  L. 

Sunday, 1930 . 

177,557 

64.909 

73,193 

5,748 

184,128  .. 

.  505,535 

1929 . 

274,231 

85,530 

117.360 

2,715 

204,231  .. 

.  684,067 

Gain  or  Lon . . 

96,674  L 

20,621  L 

44,167  L 

3,033  G 

20,103  L 

.  178,532  L. 

DES 

MOINES, 

,  lA. 

Daily  1930 . 

590,382 

403,853 

109,369 

30,140 

243,747 

6,988  1.384,479 

1929 . 

679.128 

424,571 

85,353 

41,773 

238,175 

5,798  1,474,798 

Gain  or  Lon . 

88,746  L 

20,718  L 

24,016  G 

11,633  L 

5,572 G 

1,190G  90,319  L. 

Sunday, 1930 . 

138,047 

72,221 

55,699 

3,864 

65,965 

133  335,929 

1929 . 

143.304 

94,389 

67,799 

5,019 

63,155 

174  373,840 

Gain  or  Lon . 

5,257  L 

22,168  L 

12,100  L 

I,155L 

2,810  G 

41  L  37,911  L. 

DETROIT,  MICH. 

Daily,  1930 . 

..  1,812.263 

742,293 

199,453 

113.330 

525,996 

16.663  3.409,998 

1929 . 

..  2,502,172 

756,843 

132,635 

143,068 

682,279 

66,377  4,283,374 

Gain  or  Lon . 

689,909  L 

14,550  L 

66,818 G 

29,738  L 

156,283  L 

49,714  L  873,376  L. 

Sunday, 1930 . 

441,039 

254,188 

180,082 

34,292 

417,605 

1,005  1,328.211 

1929 . 

720,314 

309,087 

257,356 

61,446 

469,408 

4,835  1,822,446 

Gain  or  Lon . 

279,275  L 

54,899  L 

77,274  L 

27,154  L 

51,803  L 

3.830  L  494,235  L. 

EASTON,  PA. 

Daily.  1930 . 

469,363 

163,495 

66,231 

13.326 

80,979 

18,950  812,344 

1929 . 

594,905 

156,479 

87,695 

21,652 

77,011 

24,708  962,450 

Gain  or  Loss . 

125,542  L 

7,0I6G 

21,464  L 

8,326’L 

3,968G 

5,758  L  150,106  L. 

EL 

PASO,  TEX. 

Daily,  1930 . 

609,259 

362,204 

143,281 

23,123 

'229,859 

10,518  1,378,244 

1929 . 

577.604 

348,740 

119,925 

17,427 

204,361 

4,077  1,272,134  ’ 

Gain  or  Lon . 

31,655  G 

13,464  G 

23.356 G 

5,696 

25,498 G 

6,441  G  106, HOG 

Sunday,  1930 . 

116.441 

21,861 

47.362 

4.088 

29,356 

76  219,184  1 

1929 . 

118,770 

25,480 

48,990 

3,033 

28,440  .. 

.  224,713  ' 

Gain  or  Lon . 

2,329  L 

3,619  L 

1,628  L 

1,055*G 

916  G 

76  G  5,529 

EVANSVILLE, 

IND. 

b. 

Daily.  1930 . 

669,460 

301,723 

110.746 

37,397 

206,372 

12,840  '1,338,5.38  i 

Sunday,  1930 . 

214.430 

25,356 

47,096 

16,714 

42,004  ., 

.  H  345,600  j 

FALL 

RIVER, 

MASS. 

Daily.  1930 . 

272.391 

131,665 

60.105 

6,069 

44,135 

10,696  525,061  1 

1929 . 

322,479 

156,304 

59,126 

6,511 

35,298 

14,702  594,420  ' 

Gain  or  Lon . 

50.088L 

24,639  L 

979  G 

442  L 

8,837  G 

4,006  L  69,359*1.- 

FT.  WAYNE, 

IND. 

Daily,  1930 . 

807,801 

261,457 

126,555 

21,340 

216,085 

18,175  1,451,413 

1929 . . 

1,020,611 

279,002 

73,629 

18,257 

252,427 

24,807  1,668,733 

Gain  or  Lon. . ... 

212,810  L 

17,545  L 

52,926  G 

3,083G 

36,342  L 

6,632  L  217,320  L 

Sunday,  1930 . . 

149,461 

20,525 

45,542 

14,915 

60,451 

78  290,972 

1929 . 

198,786 

21,397 

56,718 

12,663 

68,815 

294  358,673 

Gain  or  Lon .... 

49,325  L 

872  L 

11,176  L 

2,252 G 

8,364  L 

216  L  67,701  L. 

(Continued  on  the  next  Page) 


( 


NEWSPAPER  ADVERTISING  LINAGE  FOR  MARCH  DECLINED  10.5  PER  CENT 


FT.  WORTH,  TEX. 

Local  National  AutomotiTO  Financial  Total 

diqriajr  di^lay  diaplay  diaplay  Claaified  Legal  adrcrtiiing 


Daily,  1930 . 

809,637 

467.893 

134,373 

33,129 

251,087 

18,684  1,714,673 

ira . 

813,140 

487,074 

121,020 

42,379 

293,053 

13,437  l,ni.003 

Gaia  or  Lea . 

..  3,003  L 

20,081  L 

13,383  G 

9.250L 

41.066L 

8,2170  86,330  L 

Soaday, 1930 . 

199,434 

35,068 

64,008 

11,495 

50,364 

1,613  361,982 

1929 . 

220,106 

67,955 

100,073 

14,763 

83,479 

2,296  465,872 

GaiporLoa . 

26,072  L 

32.887  L 

36,968  L 

3,268  L 

3,118  L 

683  L  103,590  L 

HARRISBURG, 

PA. 

Daily,  1930 . 

484,800 

228,682 

128,300 

21,596 

115,684 

15,319  994,381 

1929 . 

741,887 

284,301 

138,110 

21,986 

131,221 

16,285  1,303,759 

GainerLoa . 

257,087 L 

25,619  L 

9,810  L 

389L 

15,837  L 

966  L  309,378  L 

HARTFORD,  1 

PA. 

Daily,  1930 . 

..  1,110,403 

338,785 

146,816 

181,184 

248,028 

26,794  2,048,710 

1929 . 

1,330,672 

353,111 

110,074 

187,134 

260,825 

29,489  2,286,305 

Gaia  or  Lea . 

220,209  L 

17,386  L 

36,442  G 

6.980L 

24,797  L 

2,698  L  240.595  L 

Soaday,  1930 . 

280,938 

48,086 

73,450 

26,908 

33,738 

431  436,608 

1929 . 

290,868 

84,583 

03,490 

23,479 

32,863 

184  494,857 

Gaia  a  Loa . 

83,633L 

9,527  L 

20,040  L 

3,519  G 

1,185  G 

247  0  88,249  L 

HOUSTON,  TEX. 

DaUy,  1930 . 

..  1,108,633 

833,258 

146,610 

60,272 

452,844 

33,731  2,332.048 

1M9 . 

..  1,288.385 

441,272 

97,076 

79,739 

830,171 

49,492  2,498,135 

Gaia  a  Loa . 

182,782  L 

91,986  G 

49,634  G 

10,467  L 

86,627  L 

15,761  L  163,087  L 

Soaday, 1930 . 

477,447 

112,365 

140,806 

26,784 

131,740 

4,612  893,784 

1929 . 

821,237 

108,046 

106,026 

44,642 

138,400 

8,823  930,083 

Gaia  a  Loa . 

43.790L 

3.449  G 

32,780  G 

17,858  L 

6,669  L 

4,211  L  30,299  L 

INDIANAPOLIS. 

IND. 

Daily,  193 . 

1,141,627 

503,826 

176,364 

76,828 

446,402 

14,139  2,388,276 

1929 . 

1,408.947 

403,298 

188,888 

83,461 

635,667 

15,277  2,722,235 

Gaia  a  Loa . 

264,32CL 

10,831  G 

12,224  L 

7,633  L 

80,175  L 

1,138  L  363,989  L 

Soaday,  1930 . 

227,018 

69,688 

74,692 

870 

81,443 

25  453,406 

1929 . 

283,267 

81,918 

87,901 

1,126 

99,248 

204  853,751 

OaiaaLoa . 

86,249  L 

13.200L 

13,299  L 

556  L 

17,802  L 

170  L  100,345  L 

JACKSONVILLE 

,  FLA. 

Dody,  1930 . 

638,107 

347,076 

120,616 

29,326 

194,832 

19,364  1,348,920 

1929 . 

726,650 

384,498 

107,728 

34,876 

212,311 

22,243  1,458,612 

Gaia  a  Loa . 

88,849  L 

7,423  L 

12,788  G 

8,680  L 

17,779  L 

2,870  L  100,092  L 

Soaday,  1930 . . 

141,109 

43,076 

60,367 

1,308 

47,737 

168  293,820 

1929 . 

169,833 

46,287 

71,726 

4,880 

63,230 

373  344,869 

Gaia  a  Loa . 

18,364  L 

2,181  L 

11,389  L 

3,847  L 

15,493  L 

105  L  51,040  L 

KANSAS  CITY, 

,  MO. 

Daily,  1930 . 

1,148,846 

603,187 

139,485 

86,819 

881,107 

12,328  2,538,109 

1929 . 

1,283,138 

837,035 

80,289 

85,444 

609,620 

6,940  3,873,384 

GaiaaLoa . 

107,892  L 

68,222  G 

69,166 G 

28,025  L 

28,822  L 

5,376  G  35,275  L 

Soaday, 1930 . 

359,083 

138,901 

110,065 

28,987 

186,680 

1,305  822,081 

1929 . 

412,004 

161,993 

174,487 

28,977 

122,616 

152  887,229 

Gaia  a  Loa . 

82,981  L 

16,092  L 

62,422  L 

2,980  G 

64,064  0 

1,243  G  65,178  L 

KNOXVILLE,  TENN. 

Daily,  1930 . 

802,799 

274,831 

102,847 

39,026 

97,989 

13,028  1,030,217 

1929 . 

607,838 

243.368 

79.563 

49,106 

183,299 

11,647  1,144,906 

OaiaaLoa . 

108,036  L 

31,463  G 

22.964  G 

10,170  L 

88,310  L 

1.378G  114,671  L 

Soaday,  1930 . . 

212,629 

28,647 

101,743 

7,147 

37,783 

no  387,929 

1929 . 

300,448 

33,166 

104,807 

14,200 

64,622 

1,079  818,109 

Gaia  a  Loa . 

87,816  L 

4,619  L 

2,854  L 

7,063  L 

26.869  L 

969  L  130,180  L 

LOS  ANGELES. 

CAL. 

Doily,  1930 . . 

...  2,146,913 

010,048 

297,489 

268,429 

1,042,261 

1,876  4,666,716 

1929 . 

...  2.460,449 

918,868 

388,302 

351,904 

1,847,413 

238  8,464,261 

Gaia  a  Loa . . 

313,636  L 

8,820  L 

90,903  L 

83,475  L 

308,182  L 

1,341 G  797,848  L 

Soaday,  1930 . 

720,108 

237,634 

127,000 

17,481 

303,487 

130  1,411,867 

1929 . 

700,700 

221,435 

240,661 

21,017 

383,142  .. 

.  1,896,948 

OaiaaLoa..... 

34,835  L 

16,109  G 

113,661  L 

3,566  L 

49,685  L 

130  0  185,078  L 

LOUISVILLE, 

KY. 

Ddly,  1930 . 

1,061,238 

868,681 

88,109 

01,720 

341,895 

184,414  2,290,087 

1929 . 

1,331,241 

578.349 

73.049 

116,848 

360,864 

91,041  2,881,089 

Gaia  a  Loa . 

280,003  L 

12,668  L 

12,060 L 

26,128  L 

18,669  L 

63,873  0  261,032  L 

Soaday, 1930 . 

438,323 

69,486 

76,092 

36,171 

66,469 

361  676,905 

1929 . 

806,110 

70,098 

94,394 

48,973 

73,936 

734  881,254 

OaiaaLoa.... 

127,790  L 

10,609  L 

18,302  L 

0,802  L 

7,467 L 

373  L  174,349  L 

MANCHESTER. 

N.  H. 

Daily.  1930 . . 

...  238,845 

129,478 

83,290 

11,085 

42,939 

8,197  478.804 

1929 . 

218,061 

129,800 

00,018 

11,065 

40,198 

4,230  502,972 

Gaia  a  Loa . . 

19.884G 

22L 

36,728  L 

10  L 

62,596  L 

1,033  L  24,468  L 

MEMPHIS,  TENN. 

Daily,  1930 . . 

1,089,609 

668.844 

206,842 

61,221 

340,253 

23,923  2,257,092 

1929 . 

1,282,376 

478,882 

182,728 

93,573 

376,291 

22,880  2,383,397 

Gain  a  Loa. . .. 

202,767  L 

89,962 G 

83,817  G 

32.382  L 

36.038L 

1,0730  126,305  L 

Soaday,  1930 . . 

268,206 

84,378 

57,875 

3,586 

88,784 

853  467,384 

1929 . 

317.887 

72,441 

73,842 

12,074 

90,562 

237  575,413 

GiuaaLoa..... 

52,349  L 

18,063  L 

15,667  L 

8,488  L 

13,778^ 

3160  108,029  L 

MILWAUKEE, 

WIS. 

Daily,  1930 . . 

1,162,527 

504,934 

147,382 

83,678 

308,796 

70,025  2,364,312 

1929 . 

1.387,112 

824,406 

113,749 

96,101 

440,606 

88,488  2,052,462 

Gaia  a  Loa. . . ., 

224,888  L 

19,472  L 

33.603G 

14,423  L 

44,810  L 

18,463  L  288,150  L 

Soaday.  1930 . 

293,929 

182,483 

111,394 

12,473 

171,720 

487  772,486 

1929 . . 

329,018 

198,986 

189.865 

13,939 

170,188 

344  872,310 

OaiaaLoa..... 

38,086  L 

16,633  L 

48,471  L 

1,466  L 

1,562  0 

143  0  99.854  L 

MINNEAPOUS,  MINN. 


Local 

display 

Natiaial 

display 

Automotiye  Financial 
display  display 

Claaified 

Legal  adrettii^ 

DaUy.  1930 . 

..  1,251,598 

471,798 

131,543 

103,134 

336,642 

48,980  2,341  W 

1929 . 

1,502,164 

485,128 

76,030 

98,081 

351,219 

39.338  2,531,117 

Gain  a  Loa . 

280,866  L 

16,673 G 

88,513  G 

5.053G 

14,577  L 

•.842  0  178, Mil 

Sunday, 1930 . 

184,247 

111,840 

107.736 

10,818 

168,862  .. 

1929 . 

231,232 

92.038 

140,916 

7,101 

169,118 

24  «40,4a 

Gaia  a  Loa . 

46,988  L 

19,805  G 

33,180  L 

3,414 G 

283  L 

24  L  87,281, 

Daily,  1930 . 

380,018 

MONTGOMERY, 

175,260  87,005 

,  ALA. 

9,691 

40,197 

5.670  638.841 

Sunday, 1930 . 

108,882 

13,328 

16,650 

1,581 

20,462 

28  160,9N 

DaUy,  1930 . 

428,035 

NASHVILLE,  TENN. 

270,595  92,375  28,805 

181,020 

10.858  875.888 

1929 . 

696,099 

269,468 

70,982 

33.522 

168,219 

13.361  1.351,68 

OaiaaLoa . 

271,064  L 

1,130  G 

21,393  G 

8,017  L 

17,199  L 

2,503  L  276,3881, 

Sunday, 1930 . 

176,430 

72,979 

77,787 

3,716 

86,598 

541  388.811 

1929 . 

398,228 

98,847 

104,569 

20,210 

104,082 

210  723.545 

Gain  a  Loa . 

221,798  L 

22,568  L 

26,812  L 

16,494  L 

47,484  L 

369  L  335,5151 

DaUy,  1930 . 

..  1,714,268 

NEWARK.  N 

450,988  170,396 

.  J. 

58,600 

470,108 

47.776  3,913,105 

1929 . 

..  1,756,033 

428,479 

198,072 

71,929 

628,475 

60,419  3,143.487 

Osin  a  Loa . 

41,765  L 

22,479 G 

27,676  L 

13,329  L 

188,367  L 

12,643  L  231.1811, 

Sunday,  1930 . 

304,711 

65,733 

48,413 

62,059 

40,690 

4,988  528.SM 

1929 . 

366,880 

78,873 

75,045 

81,004 

68,158 

30,965  897,815 

OainaLoa . 

62,169  L 

10,140  L 

29,632  L 

18,945  L 

27,468  L 

25,977  L  174,1111 

DaUy,  1930 . 

479,799 

NEW  BEDFORD, 

180,392  97,368 

,  MASS. 

16,098 

88,266 

15,816  877,739 

1929 . 

801,087 

144,373 

68,033 

18,850 

186,238 

16,706  805,181 

Gain  a  Loa . 

21,288  L 

36,019  G 

26,338G 

2,782  L 

67,969  L 

890  L  37,5411 

Sunday, 1930 . 

58,438 

3,469 

32,162 

2,686 

8,888 

.  102.640 

1929 . 

63,387 

3,807 

48,034 

2,612 

11,398 

.  13S.W 

Gaia  a  Loa . 

7,952  L 

38  L 

12,872  L 

74  G 

2,810  L. 

Daily.  1930 . 

884,655 

NEW  HAVEN, 

374,341  130,314 

CONN. 

181,424 

202,468 

41,821  1.784,78 

1929 . 

994,764 

341,802 

105.395 

155,347 

230,904 

39,747  1,867,954 

Gain  a  Loa . 

110,109  L 

32,539  G 

24,919  Q 

3,923  L 

28,436  L 

1,7740  83,891 

Sunday, 1930 . 

195,079 

29,262 

58,066 

23,222 

32,793 

732  338,154 

1929 . 

200,805 

32,160 

79,014 

23,501 

42,052 

948  378.480 

Gain  a  Loa . 

5,726  L 

2,898  L 

20,948  L 

279  L 

9,289  L 

216  L  88,381 

Daily.  1930 . . 

1,325,948 

NEW  1 

703,680 

ORLEANS.  LA. 

162,913  116,485 

294,898 

106,584  2,710,471 

1929 . 

1,720,305 

544,317 

124,238 

233,320 

385,394 

128,388  1.102.88 

Gain  a  Loa. . ... 

394.387  L 

159,363  G 

38,678  G 

116,865  L 

60,499  L 

18,774  L  381,4571 

Sunday.  1930 . . 

489,387 

132,342 

135,032 

6,410 

123,806 

21,740  908,717 

1929 . . 

653,333 

104,736 

176,010 

40,638 

158,757 

23,722  1,154,18 

OaiaaLoa..... 

163,946  L 

27,606  G 

40,978  L 

34,225  L 

31,951  L 

1,982  L  245,4791 

DaUy.  1930 . . 

...  6.980,488 

•NEW 

2,612.452 

YORK, 

414,231 

N.  Y. 

801,476 

1,289,848 

.  11.157,515 

1929 . 

...  8,136.427  : 

2,575,956 

356,160  1 

,214,283 

1,447,462 

.  13.180,18 

Gain  a  Loa.... 

...  1,158,939  L 

36,496  G 

58,071  G 

412,777  L 

187,614  L 

.  i.oii.ort 

Sunday, 1930 . 

...  1,939.035 

1,094,686 

277,596 

83,731 

630,734 

.  3.564.85 

1929 . 

...  2,244,350 

1,274,806 

402,278 

104,478 

1,173,605 

.  4.283.58 

Gain  a  Loa. . . . 

804.315  L 

180,120  L 

124,682  L 

80,744  L 

532,871  L 

.  508,181 

*  Official  (see  text  on  page  51). 


NIAGARA  FALLS,  N.  Y. 


Daily.  1930 . 

490.589 

103,296 

69,564 

9,911 

46,377 

11,035 

no,;4i 

NORFOLK, 

VA. 

Daily,  1930 . 

732,145 

294,588 

92,873 

29,936 

130,085 

54,998 

1.334.M 

1929 . 

824,612 

298,638 

97,970 

43,750 

199,343 

12,729 

1.477,611 

Gain  a  Loa . 

92,467  L 

4,080  L 

5,397  L 

13,814  L 

69,288  L 

42,269a 

142,7471 

Sunday,  1930 . 

295,148 

26,877 

49,025 

5,675 

21,410 

6,170 

444, M 

1929 . 

278,272 

27,226 

43,738 

9,867 

31,393 

1,553 

38t,6M 

Gain  a  Loa . 

19,876  G 

349  L 

5,287  G 

4,192  L 

9,983  L 

4,6170 

1I.1M0 

OAKLAND. 

CAL. 

DaUy.  1930 . 

..  1,021,273 

324,084 

88,628 

40,978 

419,170 

15.681 

i.tM.m 

1929 . 

..  1,133,254 

273,852 

89,814 

33,714 

487,795 

28,507 

2.046,04 

Gain  a  Loa . 

111,981  L 

80,232  G 

886  L 

7,261 G 

68,625  L 

12,826  L 

136,8141 

Sunday, 1930 . 

148,203 

17,353 

59,322 

8,727 

116,624 

1,853 

344,662 

1929 . 

187,336 

14,406 

75,788 

7,068 

128,916 

294 

413,666 

Gain  a  Loa . 

42,133  L 

2,947  G 

16,466  L 

3,338  L 

12,292  L 

1,559  0 

66,7211 

OKLAHOMA  CITY,  OKLA. 


Daily,  1930 . 

849,620  494,268 

156,074 

33,870 

379,087 

4.533  1,«1M» 

2,897  1,953, IB 

1,6360  25.^^ 

131  MO* 

no  39S.7B 

21  a 

1929 . 

.  959.499  446,862 

120,441 

59,087 

364.379 

Gain  a  Loa . 

109,879  L  47,406  G 

35.633G 

25.217  L 

14,708  0 

Sunday, 1930 . 

140,330  44,833 

80,524 

8,061 

76,859 

1929 . 

152,823  59,944 

86,748 

10,120 

85,995 

f  Gain  a  Loa . 

12,493  L  15,111  L 

36,224  L 

2,059  L 

9.436  L 

OMAHA.  NEB. 

9,088  l.SB.m 

4,077  1.349.* 

5,0110  M.**' 

25  4B,1B 

285  704.*, 

260  L  •7.**' 

Daily,  1930 . 

669,937  312,856 

83,623 

29,750 

191.208 

1M9 . 

.  8)4,024  308,067 

42,412 

26,815 

174,807 

Gain  a  Loa . 

Sunday, 1930 . 

1929 . 

Gain  a  Loa . 

134,087  L  4,769  G 

246,791  166,288 

304,294  168,534 

87,503  L  2,246  L 

41,2110 
86,903 
118,648 
81,742  L 

2,938  0 
10,062 
2,711 
7,3810 

16,4010 
112.079 
114,979 
2,900  L 

(Continued  on  the  next  page) 
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NEWSPAPER  ADVERTISING  LINAGE  FOR  MARCH  DECUNED  10.5  PER  CENT 


PHILADELPHIA.  PA.  SCRANTON.  PA. 


Local  National  AntomotiTa  Financial 

Total 

ditplay 

ditplay 

ditplay 

ditplay  Clatrified 

Legal  adrertiting 

I>u>.  1130 . 

..  2,473,284  1 

1,148,023 

306,752 

295,357 

751,453 

217,054  5,192,523 

1939 . 

..  3,017,002  1,007,430 

250,901 

357,293  1,012,109 

121,105  5,825,930 

OtiiorliOM . 

543,808L 

80,587  0 

55,8510 

61,936  L 

260,650  L 

90,549  0  033,413  L 

000,003 

221,290 

137,980 

2,821 

277,945 

241  1,240,340 

1929 . 

587,105 

223,903 

202,150 

2,593 

428,370 

26  1,444,207 

OtiootLoa . 

12,898  0 

2,013  L 

04,170  L 

228  0 

150,425  L 

215  0  203,807  L 

PHOENIX.  ARIZ. 

Diilj.  ItSO . 

715,425 

200,130 

97,492 

29,861 

286,317 

7,253  1,390,484 

im . 

000,098 

189,798 

107,710 

22,820 

284,683 

23,092  1,324,807 

OtiaorLoM . 

18,727  0 

70,338  0 

10,224  L 

7,0410 

1,6340 

15,839  L  71,677  0 

Siadtr.  It30 . 

..  87,142 

10,830 

68,672 

4,109 

69.560 

600  240,913 

itn . 

119,170 

8,739 

78,122 

6,594 

68,669 

707  282,001 

GtiaorLoa . 

32,028  L 

2,0910 

9,450  L 

2,485  L 

8910 

107  L  41,088  L 

PITTSBURGH, 

PA. 

M)r.  1330 . 

..  2,043,003 

028,940 

196,844 

137,943 

438,387 

117,476  3,503,193 

19M . 

..  2,021,370 

011,959 

98.337 

171,971 

502,560 

122,866  3,629.063 

GtioorLoa . 

22,233  0 

10,981 0 

98.507^0 

34,028L 

64,173  L 

6,390  L  34,130  0 

SnidiT.  1030 . 

430,711 

224,013 

134.322 

6,224 

206,270 

.  1,062,146 

UM . 

482,874 

235,425 

173,635 

0,049 

292,220 

.  1,190,203 

GtinorLoa . 

52,103  L 

10,812  L 

39,313  L 

176[0 

25,944  L 

.  128,057  L 

PORTLAND 

Wy.  1030 . 

1,371,330 

515,404 

128,894 

91,720 

430,583 

3,007  2,540,960 

ItN . 

1,241,004 

433,585 

129,176 

79,780 

470,208 

414  2,354,773 

OtmorLoa . 

129,732  0 

81,8190 

283L 

11,940  0 

39,052  L 

2,5930  180,mO 

Sodiy.  1030 . 

185,148 

07,940 

153,862 

15,845 

172,677 

216  595,688 

1030 . 

202,012 

88,895 

145,055 

8,222 

198,280 

QiiBorLoa . 

17,404  L 

20,955  L 

8,807  0 

7,623  0 

25,003  L 

216  0  47,370  L 

PROVIDENCE. 

R.  I. 

MIt.1030 . 

1,290,740 

404,041 

144,362 

117,192 

384,920 

84,178  2,431,439 

1020 . 

1,284,940 

300,322 

74,312 

107,975 

380,302 

30,197  2,244,064 

Otin  or  Lon . 

11,794  0 

37,7190 

70,0500 

9,2170 

4,624  0 

63,9810  187,385  0 

Boidty,  1030 . 

230,740 

45,308 

80,814 

3,757 

59,882 

692  421,159 

1020 . 

224,717 

41,928 

105,395 

6,999 

59,819 

233  439,091 

OoiB  or  Lon . 

0,029  0 

3,440  0 

24,581  L 

3,242  L 

630 

359  0  17,932  L 

READING.  PA. 

Diilr.  1030 . 

790,805 

243,053 

120,439 

42,991 

199,291 

38,495  1,441,133 

1020 . 

805,303 

220,921 

106,645 

42,225 

202,124 

33,244  1,470,522 

GtiaorLon . . 

08,499  L 

22,132  0 

13,794  0 

766  0 

2,833  L 

5,2510  29,389  L 

Bo»]*j,1030 . . 

79,474 

10,800 

28,564 

894 

27,157 

55  146,950 

1020 . 

80,241 

21,098 

48,011 

3,192 

28,744 

273  188,759 

GtiaorLon . 

0,707  L 

10,892  L 

20,047 L 

2,298  L 

1,587  L 

218  L  41,809  L 

RICHMOND, 

VA. 

DoOt,  1030 . 

750,178 

308,052 

90,418 

65,284 

262,571 

21,389  1,503,892 

1020 . 

1,024,498 

314,585 

102,781 

68,046 

279,353 

18,671  1,808.434 

GtiaorLon..... 

274,320  L 

0,533  L 

6,363  L 

3,362  L 

10,782  L 

2,8180  304,642  L 

Boadty,  1030 . 

210,737 

37,780 

37,473 

14,951 

49,887 

99  366,933 

1020 . 

225,304 

48,900 

78,386 

13,643 

54,499 

935  421,787 

GtiaorLon . 

8,027  L 

11,174  L 

40,913  L 

1,308  0 

4,612  L 

836  L  64.854  L 

ROCHESTER, 

N.  Y. 

Diily.1030 . 

1,520,901 

415,512 

133,304 

103,751 

378.687 

42,924  2,001.139 

1020 . 

1,004,400 

455,200 

102,034 

95,000 

410,736 

54,207  2,722,243 

GtiaorLon.... 

n,439L 

39,754  L 

31,270  0 

8,1510 

32,049  L 

11,283  L  121,104  L 

Boaday,  1030 . 

221,447 

150,081 

91.621 

0,984 

144,512  . 

.  615,246 

1020 . 

205,809 

170,000 

120,044 

13,592 

159,394 

105  735,070 

GtiaorLon . 

44,422  L 

25,385  L 

28,423  L 

6,608  L 

14,882  L 

105  L  119,826  L 

ROCKFORD, 

ILL. 

Daily.  1030 . . 

839,008 

291,879 

238,270 

35,560 

345,163 

21,149  1,771,095 

Baaday,  1030 . 

127,881 

15,900 

35,175 

5,373 

47,592 

51  232,038 

SALT 

ULKE  CITY 

Dtay.  1030 . 

811,405 

351,229 

101,226 

30,610 

220,371 

38,435  1,559,276 

1020 . 

950,871 

387,022 

94.357 

23,929 

245,388 

28,190  1,735,757 

Daia  or  Lon. . . . 

145,400  L 

35,793  L 

6,869  0 

12,6810 

25,017  L 

10,245  0  176,481  L 

hadiy.  1030 . 

240,991 

52,988 

n,480 

10,718 

72,804 

3,691  464,678 

1020 . 

297,838 

70,283 

92.807 

9,331 

73,112 

3,671  547,002 

OaitorLon.... 

50,847  L 

17,295  L 

15.381  L 

1,387  0 

308  L 

1200  82,324  L 

SAN  ANTONIO 

.  TEX. 

Daily.  1030 . 

913,179 

474,053 

127,035 

100,279 

441,718 

12,350  2,069,220 

1929 . 

1,145,498 

490,722 

68,025 

94,647 

449,625 

18,480  2,260,997 

Oaia  or  Lon. . . . 

232,319  L 

10,009  L 

59,010  0 

5,632  0 

l7,907L 

6,124  L  197,777  L 

fcaday,  1930 . 

410,377 

159,193 

105,980 

28,567 

140,082 

2,684  846.889 

510,943 

100,483 

141,105 

36,484 

170,280 

2,022  1,027,377 

^<*Lon.... 

100,500  L 

1,290L 

35,179  L 

7,917  L 

30,198  L 

662  0  180,488  L 

SAN  DIEGO 

Daily,  1030 . 

1,129,343 

498,598 

184,024 

109,529 

412,316 

28,242  2,302,052 

1,304,401 

014,790 

216,755 

127,715 

510,451 

53,819  2,887,997 

Gaia  or  Lon _ 

235,118  L 

110,198  L 

32,731  L 

18,180  L 

98,135  L 

25,577  L  525,945  L 

240,209 

28.300 

63.668 

24,450 

61,830 

205  424,740 

310,923 

48,568 

88,900 

27,631 

70,765 

2,130  548.923 

04,054  L 

20.202  L 

25,232  L 

3,175  L 

8,929  L 

1,931  L  124,183  L 

SAN 

FRANCISCO 

•Wy,  1030 . 

1,355,853 

720.169 

208,188 

187,164 

802,817 

62,234  3,342,425 

1,489,580 

640.202 

161,683 

192,120 

711,533 

604  3,195,722 

133,727  L 

85.967  Q 

46,505  0 

4,956  L 

91,284  0 

61,6300  146,7030 

393,700 

208.306 

151,426 

4,082 

242,230 

237  999,98: 

479,098 

216,923 

174,558 

5,739 

270,202  . 

.  1,147,120 

85,992  L 

8,017  L 

23,132  L 

1,657  L 

27,972  L 

237  0  147,133  L 

Local  National  AutomotiTe  Financial 

ToUl 

ditplay 

ditplay 

ditplay  ditplay  Claatified 

Legal  adrertiaing 

Daily,  1930 . 

..  1,223.288 

260,490 

129,893 

01,385 

105,344 

19,433  1,859,739 

1929 . 

..  1,553,954 

282,989 

126,879 

58,900 

300,328 

19,199  2,241,149 

Oain  or  Lon . 

330,666  L 

22,493  L 

4,014  0 

2,385  0 

34,884  L 

234  0  381,410  L 

Sunday,  1930 . 

189,218 

10,150 

14,259 

6,907 

1,483 

732  228,755 

1929 . 

228,822 

18,715 

20,070 

4,413 

3,987 

412  275,418 

Oain  or  Lon . 

39,604  L 

2,559  L 

5,811  L 

3,495  0 

1,504  L 

320  0  46,663  L 

SEATTLE 

Duly,  1930 . 

989,124 

467,169 

124,900 

115,851 

496,719 

27,271  2,221,085 

1929 . 

..  1,050,847 

480,647 

107,052 

132,050 

506,903 

173  2.278,272 

Oain  or  Lon . 

61,723  L 

13,487  L 

17,308  0 

16.199  L 

10,184  L 

27,0980  57,187  L 

Sunday, 1930 . 

222,246 

173,021 

132,416 

9,465 

210,416 

5,040  752,004 

1929 . 

259,380 

185,812 

157,370 

6,671 

211,856  .. 

.  821,089 

Gain  or  Lon . 

37,134  L 

12,791  L 

24,954  L 

2,794  0 

1,440  L 

5,0400  68,485  L 

SOUTH 

[  BEND, 

IND. 

Duly,  1930 . 

783,929 

253,390 

103,530 

32,503 

181,470 

16,234  1,371,062 

1929 . 

..  1,082,702 

276,047 

95,910 

38,612 

214,116 

15,708  1,723,101 

Gain  or  Lon . 

298,773  L 

22,651  L 

7,614  0 

6,109  L 

32,646  L 

526  0  352,039  L 

Sunday, 1930 . 

..  188,590 

22,048 

74,995 

13,827 

59,333 

284  359,083 

1929 . 

203,818 

29,590 

87,328 

19,755 

01,804  .. 

.  402,295 

Gain  or  Lon . 

15,222  L 

7,542  L 

12,333  L 

5,928  L 

2,471  L 

2840  43,212  L 

SPOKANE 

Daily,  1930 . 

894,657 

387,113 

118,643 

53,872 

353,236 

36,193  1,843,714 

1929 . 

954,704 

329,622 

105,088 

64,178 

381,384 

25,852  1,860,728 

Oain  or  Lon . 

60,047  L 

57,491 0 

13,655  0 

10,306  L 

28,048  L 

10,341  0  17,014  L 

Sunday, 1930 . 

142,306 

27,999 

57,480 

32,486 

53,254 

1,5J7  314,832 

1929 . 

172,953 

53,822 

60,988 

31,981 

57,296  .. 

. .  383,040 

G^  or  Lott . 

30,047  L 

25,823  L 

9,508  L 

505  0 

4,042  L 

1,3070  68,208  L 

ST.  LOUIS,  MO. 

Daily,  1930 . 

,..  1,031,953 

654,230 

180,527 

153,141 

380,324 

24,065  3,024,230 

1929 . 

..  1,908,479 

770,892 

162,463 

151,922 

473,522 

21,388  3,494,606 

Oain  or  Lott . 

276,526  L 

122,662  L 

18,064  0 

1,219  0 

93,198  L 

2,667  0  470,436  L 

Sunday,  1930 . 

437,637 

117,081 

118,458 

12,949 

349,591 

706  1,036,422 

1929 . 

495,306 

179,061 

145,591 

11,670 

389,757 

597  1,221,972 

Oain  or  Lon . 

57,669  L 

61,970  L 

27,133  L 

1,279  0 

40,166  L 

1090  185,550  L 

ST. 

PAUL,  MO. 

Duly,  1930 . 

1,199,058 

523,159 

119,625 

56,981 

300,227 

11,766  2,210.806 

1929 . 

1,209,012 

512,917 

84,005 

105,627 

262,198 

11,085  2,184,744 

Oain  or  Lon . 

9,954  L 

10,242  0 

35,620  0 

48,546  L 

38,029  0 

6710  20,0620 

Sunday, 1930 . 

183,100 

64,040 

70,051 

5,538 

81,236  . 

1929 . 

208,358 

40.409 

87,820 

8,320 

88,621 

174  439,702 

Gain  or  Lon . 

25,198  L 

17,0310 

17,169  L 

2,782  L 

7,385  L 

174  L  35,0nL 

SYRACUSE.  N 

.  Y. 

Duly,  1930 . . 

990,250 

410,291 

159,583 

63,143 

266,002 

81,748  1,977,022 

1929 . . 

...  1,250.753 

440,739 

90,170 

70,092 

315,770 

89,513  2,263,037 

Oain  or  Lon. .. . 

...  254,497  L 

36,448  L 

69.413  0 

6,980  L 

49,768  L 

7,765  L  286,015  L 

Sunday, 1930 . 

170,989 

166,760 

108,157 

31,971 

99,719 

85  570,681 

1929 . 

261,324 

178,170 

139,620 

29,298 

114,274 

463  723,151 

Gun  or  Lon.... 

90.335L 

12,416  L 

31,409  L 

3,673  0 

14.556  L 

368  L  140,470  L 

TACOMA 

Duly,  1930 . . 

072,314 

301,705 

97,315 

48,229 

374,599 

11,075  1.565,397 

1929 . 

774,005 

334,011 

102,819 

40,181 

398,076 

356  1,650,048 

Oain  or  Lon. . . . 

102,291 L 

27,754  0 

5,504  L 

8,048  0 

23,477  L 

10,719  0  84,751  L 

Sunday,  1930 . . 

111,960 

10,276 

72,404 

5,542 

79,679  . 

.  279,861 

1929 . 

130,801 

31,052 

74,696 

4,269 

86,066  . 

.  325,884 

OunorLon.... 

18,841  L 

20,770  L 

2,292  L 

1,273  0 

5,387  L 

.  46,023  L 

TERRE 

HAUTE, 

,  IND. 

D^.  1930 . 

821,793 

302,606 

77,111 

21,914 

107,483 

16,535  1,407,332 

Sunday, 1930 . 

183,048 

30,331 

47,755 

3,807 

60,026  . 

.  315,003 

TOLEDO.  OHIO 

Daily,  1930 . 

952,439 

400,546 

159,450 

83,237 

333,101 

25,701  1,960,474 

1929 . 

1,446,725 

398,075 

141,549 

96,013 

414,655 

34,163  2,531,180 

Gain  or  Lon. .. . 

494,280  L 

8,471  0 

17,9010 

12,776  L 

81,554  L 

8,462  L  670,706  L 

Sunday, 1930 . 

255,414 

19,489 

29,778 

16,049 

37,197  . 

.  367,927 

1929 . 

303,858 

34,017 

58,307 

18,976 

48,112 

48  523.318 

Oain  or  Lon.... 

108,444  L 

14,628  L 

28,529  L 

2,927  L 

10,915  L 

48  L  166,391  L 

TRENTON.  N 

.  J. 

Daily,  1930 . 

414,149 

172,549 

51,777 

11,196 

67,069 

18,387  735,127 

1929 . 

474,737 

187,100 

62,505 

10,075 

83,260 

15,703  839,380 

Oain  or  Lon. . . . 

60,588  L 

14,551  L 

10,728  L 

4,879  L 

16,191 L 

3,684  0  104,263  L 

Sunday, 1930 . 

95,610 

8,762 

25,502 

9,540 

20,330 

741  160,481 

1929 . 

115,807 

10,053 

31,138 

10,566 

25,801 

166  193,630 

Ow  orlon . 

20,197  L 

1,301  L 

5,636  L 

1,026  L 

5,465  L 

570  0  33,049  L 

TULSA.  OKLA. 


DaUy,  1930 . 

..  737,384 

315,389 

118,476 

24,769 

285,066 

4,612 

1,485.696 

1929 . 

..  914,353 

290,162 

121,870 

31,927 

288.066 

12,291 

1,658,069 

Oain  or  Lon. . .. 

..  176,969  L 

25,227  0 

3,394  L 

7,158  L 

3,000  L 

7,679  L 

172,973  L 

Sunday, 1930 . 

..  293,328 

68,921 

92,771 

23,766 

78,041 

206 

557,033 

1929 . 

..  357,960 

61,588 

130,766 

31,912 

73,126 

1,195 

646,547 

Oain  or  Lon . 

..  64,632  L 

17,333  0 

37,995  L 

8,146  L 

4,915  0 

989  L 

89,514  L 

WASHINGTON,  D.  C. 


Daily,  1930 . 

....1,632,002 

609,588 

199,034 

71,455 

511,367 

70,160 

3,093.612 

1929 . 

....1,986,002 

649,834 

208,320 

124,638 

578,287 

35,788 

3,582,869 

Oain  or  Lon. ... 

....  354,000L 

40,246  L 

9,286  L 

53,183  L 

66,920  L 

34,378  0 

489,257  L 

Sunday, 1930 . 

....  703,172 

210,439 

117,760 

5,885 

143,214 

56 

1,180,526 

1929 . 

....  665,312 

193,519 

161,719 

14,169 

149,196 

121 

1,184,036  * 

Oain  or  Lon. ... 

....  37,860  0 

16,920  0 

43,959  L 

8,284  L 

5,982  L 

65L 

3,510  L 

(Continued  on  the  next  page) 
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(Continued  from  page  53) 

WICHITA,  KANS. 

Local 

National 

Automotive 

Financial 

Total 

display 

display 

diqilay 

display 

Classi&ed 

Lecal 

advertising 

Daily .  1910 . 

...  752,745 

393,769 

108,968 

18,253 

558,698 

12,236 

1,844,669 

Sunday,  1930 . 

...  353,287 

90,695 

101,890 

27,773 

106,353 

1,675 

681,673 

WINSTON-SALEM,  N.  C 

DaUy.  1930 . 

...  246,471 

126,234 

53,577 

13,269 

30,078 

3,062 

472,691 

1929 . 

...  373,908 

131,490 

73,399 

14,097 

39,439 

5,529 

637,862 

Gain  or  Loss. .. 

...  127,437  L 

5,256  L 

19,822  L 

828  L 

9,361  L 

2,467  L 

165,171  L 

Sunday, 1930 . 

...  53,709 

10,209 

7,394 

1,325 

8,943 

391 

81,971 

1929 . 

...  119,028 

15,662 

47,752 

8,488 

11,034 

504 

202,468 

Gain  or  Lom.  . . 

...  65,319  L 

5,453  L 

40,358  L 

7,163  L 

2,091  L 

113  L 

120,497  L 

WORCESTER, 

MASS. 

DsUy,  1930 . 

...  988,841 

414,649 

168,655 

54,408 

261,800 

23,804 

1.912,157 

1929 . 

...1,238.348 

465,673 

135,351 

52,434 

264,814 

25,939 

2,182,559 

Gaia  or  Lo«. . . 

...  249,507  L 

51,024  L 

33,304  G 

1,974  G 

3,014  L 

2,135  L 

270,402  L 

Sunday,  1930 . 

...  151,740 

13,585 

52,441 

5,197 

47,884 

83 

270,930 

1929 . 

...  184.565 

16,904 

68,372 

4,590 

49,947 

50 

324,428 

Gain  or  Loa. . . 

...  32.825L 

3,319  L 

15,931 L 

607  G 

2,063  L 

33G 

53,498  L 

YOUNGSTOWN,  OHIO 

DaUy,  1930 . 

...  948,400 

309,097 

143,198 

31,346 

195,323 

17,966 

1,645,330 

1929 . 

...1,107,691 

310,449 

129,446 

31,030 

228,827 

18,625 

1,826,068 

Gain  or  Losi. . . 

...  159.291  L 

1,352  L 

13,752  G 

316  G 

33,504  L 

659  L 

180,738  L 

Sunday,  1930 . 

...  108,450 

14, U7 

48,566 

9,694 

29,044 

209,891 

1929 . 

...  100,806 

22,179 

53,223 

8,349 

34,134 

218,691 

Gaia  or  Leas. . . 

....  7,641  G 

8,042  L 

4,657  L 

1,345  G 

5,090  L 

8,800  L 

REPORTER  SUMMONED 
BY  GRAND  JURY 

Offici&ls  Want  to  Know  Names  of 
Places  Where  New  York 
World  Man  Bought 
Liquor 

Officials  of  Cortland,  N.  Y.,  this 
week  subpoenaed  A.  A.  Schechter,  staff 
writer  of  the  New  York  World,  to  ap¬ 
pear  before  the  Cortland  county  grand 
jury  on  May  12  and  reveal  the  location 
of  places  in  which  he  said  he  obtained 
drinks. 

Schechter  toured  upstate  cities  re¬ 
cently  and  wrote  a  series  of  signed 
stories  purporting  to  show  that  pre¬ 
prohibition  liquor  may  be  obtained  in 
most  of  them.  The  New  York  World 
featured  the  stories  on  the  first  page  for 
several  days. 

Relative  to  the  purported  situation  in 
Cortland,  the  World  story  said : 

“Fifteen  minutes  after  arriving  in 
Cortland,  the  World  investigator  was 
seated  in  a  speakeasy  on  a  leading 
street,  where  excellent  liquor  was  ob¬ 
tained  and  even  better  beer  was  on 
draught. 

“Several  taxi  drivers  said  they  knew 
of  about  15  places  in  Cortland  where 
one  might  buy  a  drink.  They  took  the 
observer  to  several  places  within  the 
city,  one  of  them  about  a  stone’s  throw 
from  the  group  of  county  buildings.” 

The  allegation  that  Cortland  also 
^serves  very  good  applejack”  was  made 
in  the  newspaper  on  April  17,  District 
Attorney  W'illiam  H.  Coon  declared 
when  he  announced  that  the  subpoena 
was  being  served  on  Schechter. 

Cortland,  according  to  Mr.  Coon,  has 
a  bone  dry  ordinance  and  if  intoxicants 
are  being  sold,  “the  grand  jury  wants 
to  hear  about  it.” 

N.  Y.  CLUB  TO  ELECT 

Fehr  Re-nominated  for  Presidency  of 
Newspaper  Group 

Louis  W.  Fehr,  of  the  New  York 
American,  has  been  nominated  for  re- 
election  to  the  presidency  of  the  News¬ 
paper  Club  of  New  York  in  the  elec¬ 
tions  which  will  be  held  May  6.  Marlen 
E.  Pew,  editor  of  Editor  &  Publisher, 
has  been  nominated  for  first  vice-presi- 
■dent,  and  George  H.  Squire,  New  York 
Times,  for  second  vice-president.  Other 
dominations  are:  Arthur  L.  Malkenson, 
Jewish  Morning  Journal,  for  treasurer; 
Prentice  Winchell,  of  Draperies,  for  cor¬ 
responding  secretary ;  and  Charles  R. 
Barth,  New  York  Mirror,  for  recording 
secretary. 

Nominations  for  directors  in  the  active 


class  are:  Isaac  D.  White,  World; 
Charles  R.  Macauley,  Brooklyn  Daily 
Eagle;  Paul  A.  Williams,  Mirror;  Oscar 
Anderson,  Telegram;  and  Michael  Brown 

iewish  Morning  Journal.  Edward  B. 
ielly,  Herman  C.  Beaty  and  Sylvester 
Sullivan  have  been  nominated  for  asso¬ 
ciate  directorships. 

A  resolution  will  be  voted  upon  by  ac¬ 
tive  members  to  change  the  club’s  con¬ 
stitution  so  as  to  enable  associate  mem¬ 
bers  to  select  and  vote  for  their  associate 
representatives  on  the  board  of  directors. 

PRESS  EXECUTIVES  IN  TALKIES 

N.  Y.  Newsreel  Theatre  Gives  Special 
Publishers’  Performance 

Five  newspaper  and  press  association 
executives  appeared  in  talking  pictures 
at  a  special  publishers’  performance 
staged  at  the  Newsreel  Theatre,  New 
York,  last  week  during  the  annual  meet¬ 
ings  of  the  Associated  Press  of  the 
American  Newspaper  Publishers’  Asso¬ 
ciation.  Frank  B.  Nojes,  publisher  of 
the  VN'ashington  Star  and  president  of 
the  A.  P. ;  Kent  Cooper,  general  man¬ 
ager  of  the  A.  P. ;  Adolph  S.  Ochs,  pub¬ 
lisher  of  the  New  York  Times;  Karl  A. 
Bickel,  president  of  United  Press;  and 
Bernarr  Macfadden,  publisher  of  the 
New  York  Evening  Graphic  and  other 
newspapers,  were  the  newspaper  men 
heard  by  the  newsreel  audience. 

Mr.  Cooper,  in  his  speech,  suggested 
that  such  a  theatre  as  the  Newsreel  The¬ 
atre  might  have  a  “great  future,  hand 
in  hand  with  American  newspapers.” 

Greeting  the  A.N.P.A.  members 
through  the  talkies,  Mr.  Noyes  the  asso¬ 
ciation  was  of  “immense  service  to  all 
American  newspapers,  whether  or  not 
included  in  its  membership.” 

RESIGNS  TRUSTEESHIP 

A.  H.  Vandenberg  Quit*  Post  in 
Federated  Publications,  Inc. 

United  States  Senator  Arthur  H. 
Vandenberg  has  voluntarily  retir^  from 
the  trusteeship  of  Federated  Publications, 
Inc.,  Grand  Rapids,  an  organization  con¬ 
trolling  three  Michigan  newspapers  and 
an  engraving  company,  it  was  announced 
April  25  by  Russell  J.  Boyle,  member 
of  the  board  of  directors  and  Grand 
Rapids  capitalist. 

'The  Grand  Rapids  Herald,  the  Lansing 
State  Journal,  the  Battle  Creek  Enquirer- 
News,  and  the  Newspaper  Engraving 
Company,  of  Grand  Rapids,  are  the 
properties  included  in  the  group.  Duncan 
McNabb,  of  Detroit,  of  Keane-Higbie, 
investment  banking  firm  that  financed  the 
establishment  of  Federated  Publications 
early  in  1929,  succeeds  Mr.  Vandenberg. 

Mr.  Vandenberg  will  continue  to  act 
as  publisher  of  the  Herald,  it  was  said. 


'MATT" 

MORLEY 

says: 


^1t  must  be  an  exceptionally  Pine 
mat  that  comes  into  the  field  and 
establishes  itself  in  a  few  years. 
That’s  exactly  what  the  Morley 
Mat  has  done.  It’s  in,  it  is  ex¬ 
ceptionally  good,  its  users  are 
increasing. 

The  producers  o^  Morley  Mats 
guarantee  to  keep  up  the  high 
standards  of  quality  that  have 
characterized  their  product 
since  the  First  day  oF  manu¬ 
facture. 

MORLEY  BUTTON 

MANUFACTURING  COMPANY 
PORTSMOUTH,  NEW  HAMPSHIRE 


MORLEY 

MATS 


c 


SUGGESTS  STAFF  LECTURES  AS  AID 
TO  NEWSPAPER  CIRCULATION 


Talks  by  Editorial  Executives  Would  Instill  Spirit  of  Co-opera¬ 
tion  on  Part  of  Carriers  and  Make  Them  Take 
Pride  in  Their  Work 


By  JOSEPH  N.  LUX 

Curler  Promotion  Deputment,  Syracuse  (N.Y.)  Herald 

PERIODIC  stoff  lectures  by  editorial  some  great  men  formerly  with  the 
department  executives  for  the  benefit  paper  and  sidelights  on  rapid  stride 
and  better  information  of  circulation  men  being  made— all  these  would  more  than 
would  be  a  step  toward  for  most  news-  entice  the  interest  of  the  circulation 
papers  maintaining  a  city  district  organi-  force. 

ration,  suburban  agencies  and  country  The  city  editor  would  be  called  on  to 
road  force.  discuss  “How  News  is  Gathered.”  He 

Great  pressure  has  been  placed  on  the  would  mention  the  organization  neces- 

carrier  for  producing  more  business  on  sary  to  obtain  news — the  duties  of  the 

his  route  whether  it  be  over  a  few  city  reporters  both  in  the  city  room  and  on 
blocks  or  within  a  whole  rural  com-  beats ;  the  transmission  of  news ;  the  tele- 
munity.  Through  the  medium  of  prizes  graph  editor,  his  duties  and  functions; 
and  other  attractive  lures  of  catching  the  what  determines  the  important  headlines ; 
boys’  willing  spirits,  the  great  story  of  the  work  of  the  sports  department;  the 
newspapering  seems  to  be  forgotten.  art  room  and  the  special  departments. 

Millions  of  dollars  are  being  expended  Circulation  men  are  sometimes  called 
annually  by  publishers,  who  wish  to  excel  newspaper  salesmen.  In  order  to  pro¬ 
in  news  and  special  editorial  features.  mote  business  in  the  most  favorable 

Why  not  capitalize  on  this  feature  by  light,  they  should  be  thoroughly  fa- 

having  frequent  staff  lectures  as  suo-gested  miliar  with  their  product. 

The  duties  of  the  force  consists  of 
To  the  managing  editor  would  be  en-  attracting  more  readers,  increasing  the 
trusted  the  task  of  telling  of  the  making  scope  of  service,  installing  proper  home 
of  the  newspaper.  A  trip  of  inspection  delivery,  promoting  newsstand  sales, 
under  his  guidance  from  the  city  room  checking  outside  transfer  bundles  for  off- 
to  the  composing  room  to  the  press  room  center  delivery.  It  is  a  grind  some- 
would  lend  color  to  his  talk.  He  could  times,  but  if  the  man  is  instilled  with 
speak  on  the  story  of  the  story  until  it  the  enduring  fight  and  stamina  that  goes 
appears  in  print.  He  might  mention  hand  in  hand  with  the  man  sold  on  his 
something  on  the  cost  of  conducting  his  paper,  he  will  work  hard  and  long  be- 
department.  cause  he  feels  the  romance  of  his  work 

To  the  editor  would  go  the  topic  “The  and  feels  satisfied  at  the  close  that  he  has 
Editorial.”  A  personal  expression  of  the  done  his  best.  .  u  -n 

editor's  views,  an  e.xplanation  of  the  By  knowing  his_  paper  better  he  will 
relation  of  the  editorial  to  the  paper  and  handle  his  work  differently.  Instead  of 
to  the  readers,  an  interpretation  of  the  performing  the  usual  canvass  using  for 
paper's  policy,  some  interesting  data  on  sales  argument  guile  and  artifice  and  the 
the  progress  of  the  paper  from  lowly  trite,  “will  you  heln  this  boy  win  a  prize, 
birth  to  present  growth,  memorable  he  will  tell  everyone  he  sees  the  story 
struggles,  fights,  victories  and  defeats,  of  his  paper.  _ 


Wisconsin  'SEWsMilwau\ee.  Wis. 


Gets  there 
FIRST 
with  the  / 
NEWS 


OWIFT  Harley'Davidson  Package 
^  Trucks  are  helping  scores  of  leading 
dailies  to  “get  there  first  with  the  news”. 

No  other  delivery  unit  can  weave  through 
congested  traffic  so  easily  and  speedily. 
Its  60-'inch  wheelbase  and  49''inch  tread 
take  the  Package  Truck  right  through 
traffic  jams  that  hold  up  other  vehicles 
many  valuable  minutes  at  every  comer. 
It  can  be  swung  into  a  crowded  curb  for 
quick  unloading,  for  the  Package  Truck 
turns  in  a  7'foot  radius.  The  special 
Newspaper  Body  easily  carries  500  to 
1500  papers. 

Let  your  local  Harley'Davidson  dealer 
demonstrate,  without  placing  you  under 
any  obligation.  Phone  him  today. 


ism.  as  toastmaster  will  call  upon 
Willard  Mayberry,  Elkhart  (Kan.)  Tri- 
State  Ncivs,  and  Fred  Seaton,  K.  S. 
A.  C.  student  for  toasts  labelled  respec¬ 
tively.  “Looking  Backward”  and 
“Looking  Forward.” 

Saturday’s  program  scheduled  at  the 
journali.sm  building  on  the  college 
campus  is  as  follows : 

10:00  a.  m. — “Causes  and  Cures  of 
Office  Pests,”  Chester  Shore,  Augusta 
Gazette;  “On  the  Side  of  the  Angels,” 
Angelo  Scott,  lola  Register;  “More  and 
Better  Adjectives  in  the  Social  Column,” 
Will  Beck,  Holton  Recorder;  “Con¬ 
fessions  of  an  Author,”  Paul  Jones, 
Lyons  News;  “Interviewing  the  Farmer,” 
Leslie  Wallace,  Lamed  Tiller  and 
Toiler. 

1 :30  p.  m. — “Should  Obituaries  be 
More  Voluminous,”  Joe  Satterthwaite, 
Douglass  Trihune;  “Value  of  Personal 
Journalism,”  Walt  Neibarger,  Tonga- 
noxie  Mirror.  Later  tea  will  be  served 
at  the  home  of  Mr.  and  Mrs.  C.  E. 
Rogers. 


KANSAS  GROUP  TO  MEET 
AT  STATE  SCHOOL 


State  Editorial  Aiaociation  Convening 
in  Manhattan  Next  Week — 
Victor  Murdock  to 
Preside 


Members  of  the  Kansas  Editorial 
Association  will  convene  in  Manhattan, 

May  9  and  10  for  their  annual  spring 
convention.  They  will  be  guests  of  the 
Manhattan  civic  clubs  and  the  depart¬ 
ment  of  industrial  journalism  at  the 
Kansas  State  Agricultural  college. 

Entertainment  features  in  the  form  of 
a  branding  iron  banquet  for  men  and 
a  Matrix  Table  for  women  editors  will 
precede  the  convention  on  the  evening 
of  May  8.  The  branding  banquet  is 
sponsored  by  Sigma  Delta  Chi,  men’s 
journalisrn  fraternity  at  the  college,  and 
the  Matrix  Table  by  Theta  Sigma  Phi, 
women’s  journalism  society. 

Headcjuarters  for  the  meeting  on 
rriday.  May  9,  will  be  at  the  Wareham 
hotel.  President  \’ictor  Murdock  of  the 
association  has  announced.  Following 
registration  proceedings  and  appoint- 
ment  of  committees  in  the  forenoon,  the 
tollowing  program  will  be  held  begin-  When  census  enumerators  reported 
o’clock.  that  they  were  having  unusual  difficul- 

W  ir  \Iake  Good  Reporters  ?”  ties  in  obtaining  complete  and  accurate 

“A  '*u-  Emporia  Gaeette;  data  due  to  absentees,  the  IVatcrbury 

Are  We  Living  up  to  our  Opjiortuni-  (Conn.)  American-Republican,  fearing 
p'*.'n  County  Building?”  Hugh  that  many  residents  would  be  missed 
owell  Cnffeyi-ille  Journal;  “Does  it  entirely  and  thus  lower  the  city’s  official 
elp  an  Editor  to  Read  Books?”  Arch  population  below  its  nationally  adver- 
,.p'  J-irrell,  Arkansas  City  Traveler;  tised  and  publicized  estimate,  published 
in  Country  Weeklies,”  a  duplicate  census  form.  Waterburians 
rs.  Cora  (i.  Lxwis.  Kinsley  Graphic,  who  had  been  missed  by  the  enumerators 
.  emorial  services — To  W.  E.  Black-  were  urged  to  mail  the  blanks  to  census 
Harris,  Hering-  headquarters. 

ducted  'T’  •  ^larble,  con-  The  postmaster  announced  letters 

Joumah\  C.  Simons,  Lawrence  marked  to  indicate  they  contained  cen- 
bv  Ip  1 conducted  sus  returns  would  be  taken  care  of 
^(pithlt  ^  Napier,  Newton  Kansas-  postage  free.  Andrew  J.  (Tooney,  dis- 
A  l  census  supervisor,  publicly  thanked 

merciat  ^  Manhattan  Com-  the  papers  on  behalf  of  the  government 

cvenine  p  ^edule  for  Friday  for  their  cooperation,  adding  that  “liter- 

th,  ir“’c  Bogers,  head  at  ally,  bushels  and  bushels  of  newspaper 

•  A.  L.  department  of  journal-  ballots  poured  into  our  office.” 


AIDED  CENSUS  TAKERS 


7  Harley-Davidson 


Mail  the  coupon 

—for  literature  showing  our 
bodies  —  including  the  Newsf 
— on  our  intj 


chassis. 


HARLEY-DAVIDSON  MOTOR  CO.,  Dept.  E.  P.,  Milwaukee,  Wis. 
Interested  in  the  Package  Truck  for  the  newspaper  business. 

Send  literature. 


i 
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CALIFORNIA  REPORTERS  USED  PRESS  ROOM  ON  WHEELS 
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Pacific  Coast  newspaper  men  shown  beside  their  novel  press  room,  a  converted  motor  coach,  which  they  used  while 
covering  the  U.  S.  Army  air  maneuvers  at  San  Francisco  recently. 


TN  the  absence  of  press  facilities  at 

Mills  Field  municipal  airport  at  San 
Francisco,  a  motor  bus  was  converted 
into  a  portable  pressroom  'for  reporters 
covering  the  U.  S.  Army  air  maneuvers, 
April  19  and  20. 

Those  using  the  novel  facilities,  pic¬ 
tured  above,  were: 

Standing,  left  to  right — ^James  J. 
Rieden,  former  newspapermai^  now  with 
the  Pacific  Grwhound  Lines,  Inc. ; 
Howard  Waldorf,  Oakland  Post-En- 
^irer;  Don  Stockton,  cartoonist;  Don 
Black,  Los  Angeles  Times;  Dennis  Mc¬ 
Carthy,  Oatiiand  Post-Enquirer ;  Eddie 
Boyden,  San  Francisco  Call-Bulletin; 
John  R.  Bruce,  city  editor,  Call-Bulletin ; 

ADVERTISERS  TIE  W 
WITH  SPORT  PROPHET 

Issu*  of  Dallas  Journal  With  "Undo 

Jako’s"  ProdictioB  of  Baseball 
Results  Has  Reproduction  of 
Character  in  47  Ads 

“Uncle  Jake,”  the  sports  forecaster 
of  the  Dallas  (Tex.)  Journal,  has  be¬ 
come  so  much  of  an  institution  on  the 
paper  that  advertisers  are  now  linking 
up  his  likeness  in  their  copy.  A  recent 
issue  of  the  paper,  in  which  “Uncle 
lake”  predicted  the  winners  in  the 
National,  American,  and  Texas  baseball 
Iragues,  included  copy  from  47  adver¬ 
tisers  who  linked  their  copy  with  “Uncle 
Jake’s”  predictions. 

The  feature  is  written  by  Oswin  K. 
King,  and  is  in  dialect.  During  the  16 
years  that  “Uncle  Jake”  has  gone  in  for 
}'early  prognostications,  he  has  missed 
naming  the  participants  in  the  world’s 
series  only  Aree  times,  has  missed  the 
winner  of  the  Texas  league  three  times, 
the  winner  of  the  Americans  four  times, 
and  the  Nationals  six  times.  This  year 
he  says  Chicago  will  win  the  National 
pennant,  Philadelphia  the  American,  and 
Dallas  the  Texas  championship. 

“Uncle  Jake”  is  presented  as  a  rustic 
character.  All  advertisers  used  the  same 
line  cut  of  the  character,  in  various  sizes, 
and  patterned  copy  after  his  dialect. 

CRITICAL  RESOLUTION  TABLED 

After  a  spirited  discussion  of  “sensa¬ 
tionalism”  in  church  advertising,  the 
Dallas  district  conference  of  the  Meth¬ 
odist  Episcopal  Church  South,  tabled  a 
resolution  designed  to  condemn  such 
“sensationalism.”  The  subject  came  up 
during  routine  examination  of  the  con¬ 
duct  and  character  of  various  ministers 
in  the  district.  One  delegate  proposed 
that  a  “test  of  sensationalism”  be  ap¬ 
plied  to  those  under  examination.  After 
some  discussion  Rev.  O.  T.  Thomas  pro¬ 
posed  the  resolution  to  disapprove  sensa¬ 
tional  church  advertisements. 


S.  M.  Holland,  Call-Bulletin ;  Charles 
Huse,  San  Francisco  Chronidfe;  Willis 
O’Brien,  Chronicle;  A1  Hyman,  Exam¬ 
iner;  Theodore  Bonnet,  Chronicle;  Mort 
J.  Donoghue,  manager  of  development. 
Pacific  Greyhound  Lines,  Inc. 

Front  row,  left  to  right,  J.  R.  Cooper, 
photographer.  Associated  Press ;  How¬ 
ard  Robbins,  photographer,  Post-En- 
^irer;  (korge  Place,  Call-Bulletin; 
Qem  Albers,  photographer,  Call-Bulle¬ 
tin;  Jack  French,  photographer,  Chrem- 
icle;  Herman  Bryant,  photographer, 
San  Francisco  News;  M.  B.  Meacham, 
photographer.  Pacific  &  Atlantic  Photos. 

Installation  of  a  battery  of  ten  type¬ 
writers  and  telephones,  and  other  facili¬ 


ties  necessary  for  reporters  and  photog¬ 
raphers  to  cover  the  maneuvers  were 
supplied. 

The  telephones  were  placed  in  the 
motorcoach  through  windows  on  one 
side,  so  that  in  case  of  necessity,  the  in¬ 
struments  could  be  passed  out  of  the 
window  and  the  motorcoach  moved  to 
whatever  point  on  the  field  was  thought 
necessary  to  properly  cover  the  story. 

The  bus  was  furnished  by  Mr.  Donog¬ 
hue,  who  was  at  one  time  managing  edi¬ 
tor  of  the  San  Francisco  Illustrated 
Daily  Herald  and  managing  editor  of  the 
San  Francisco  Bulletin  at  the  time  of  its 
merger  with  the  Call. 


TEN  OREGON  WEEKLIES  UNITE  REWARD  VETERAN  EDITOR 


Form  Organixation  to  Promote  Inter¬ 
ests — ^Pledged  to  Circulation  Audit 

Ten  weekly  newspaper  publishers  in 
Oregon  have  perfected  a  business  or¬ 
ganization  through  which  they  will  pro¬ 
mote  the  advantages  of  the  small  town 
markets  and  the  strength  of  the  weekly 
newspaper  to  cultivate  these  markets. 
Each  publisher  has  pieced  his  paper  to 
support  of  the  circulation  audit  plans  in 
accordance  with  the  emulations  of  the 
Newspaper  Association  Managers,  Inc., 
and  as  approved  by  the  National  Edi¬ 
torial  Association,  and  in  the  standard 
form  as  adopted  by  the  American  Asso¬ 
ciation  of  Advertising  Agencies. 

A  market  survey  for  each  audited 
weekly  will  be  prepared  through  the  di¬ 
rection  of  Earl  Bunting  and  Associates, 
market  consellors.  The  name  Selected 
Audited  Weeklies  has  been  selected. 

The  members  comprising  this  ^oup 
are:  Cottage  Grove  Sentinel,  Dallas 
Itemiser-Observer,  Forest  Grove  News- 
Times,  Hillsboro  Argus,  Hood  River 
Glacier,  McMinnville  Telephone-Register, 
St.  Hden’s  Mist,  The  Dallas  Optimist, 
Tillamook  Herald  and  Vemonia  Eagle. 
The  officers  are :  Jack  Bladine,  McMinn¬ 
ville  Telephone  Register,  president;  Earl 
Richardson,  Dallas  Itemizer-Observer, 
secretary;  Ira  Hyde,  St.  Helen’s  Mist, 
treasurer;  G.  B.  Bell,  executive  secre¬ 
tary,  Portland.  Advertising  representa¬ 
tives  will  be  the  Arthur  W.  Stypes,  Inc. 

NAMED  PICTURE  EDITOR 

E.  S.  Banks,  formerly  of  the  Balti¬ 
more  American  and  the  Philadelphia  Sun, 
has  been  appointed  pictorial  editor  of  the 
Philadelphia  Public  Ledger.  His  first 
assistant  will  be  W.  D.  Wolfe. 

WINNER  TO  VISIT  EUROPE 

Percy  Winner,  telegraph  editor  of  the 
New  York  Evening  Post,  will  sail  aboard 
the  S.  S.  Paris,  May  7,  for  a  vacation  in 
Europe.  He  will  travel  in  France  and 
Italy.  Jerome  Keating  will  head  the  tele¬ 
graph  desk  during  Mr.  Winner’s  absence. 


Susan  Contease  Elected  Director  of 

Paterson  Press-Guardian 

^ss  Susan  (kntesse,  religious  and 
social  editor  of  the  Paterson  (N.J.) 
Press-Guardian  and  an  employee  of  the 
paper  for  50  years,  has  been  elected  a 
director  of  the  Paterson  Publishing 
Company,  publishers  of  the  Press- 
Guardian,  it  was  announced  recently  by 
Charles  D.  Whidden,  president.  This 
was  in  line  with  the  policy  of  employee 
control  of  the  paper,  established  follow¬ 
ing  the  recent  purchase  of  the  property 
from  the  Ridder  Brothers  by  Mr.  \^id- 
den,  publisher  under  the  Ridders,  Charles 
D.  Krahmer,  editor,  and  other  em¬ 
ployees. 

Miss  Contesse  joined  the  Press- 
Guardian  a  few  months  after  her  grad¬ 
uation  from  the  Patterson  Normal 
Sch^l.  Her  first  position  was  as  ad¬ 
vertising  compositor.  Later  she  was 
made  proof  reader  and  then  for  many 
years  was  editor  of  general  news.  Her 
50th  year  as  a  newspaper  woman  was 
celebrated  last  October  with  a  golden 
jubilee  dinner  at  the  Hamilton  Club  of 
Paterson. 

ORGANIZING  SHOPPING  GUIDE 

Among  the  new  Massachusetts  incor¬ 
porations  this  past  week  is  the  Shopping 
Guide  of  Worcester,  Inc.,  incorporated 
to  print,  publish  and  otherwise  deal  in 
trade  papers.  Its  capital  is  5,(XX)  shares 
of  stock  with  no  par  value.  The  incor¬ 
porators  are  (5eorge  L.  Cobb  of  Somer¬ 
ville,  Mass.,  Frank  Whitten  of  Wal¬ 
tham,  Mass.,  and  Eliabeth  L.  Maggioni 
of  Cambridge.  Mass. 

IOWA  PAPERS  MERGE 

The  Orient  (la.)  Weekly  Independent, 
whose  plant  was  burned  out  last  week  by 
fire  which  swept  that  town,  has  merged 
its  subscription  list  with  the  Creston 
(la.)  News- Advertiser  and  C.  E.  Kel¬ 
logg.  publisher  of  the  Independent,  has 
purchased  the  Kellogg  (la.)  Enterprise. 
Orient  is  10  miles  from  Creston. 


CLASSIFIED  SWINDLER 
SENTENCED  TO  JAIL 

Nngro  Confidnnen  Man  Givaa 
Year  and  Finad  $200  in  GiJ. 

cago  —  Took  Money  from 
Man  Seeking  Job 

A  Negro  confidrace  man  who  has  b«n 
preying  on  Situation  Wanted  advertiser! 
in  Chicago  was  sentenced  to  one  year  ia 
jail  and  fined  $200,  through  the  activity 
of  the  Chicago^  Better  Business  Bureau 
in  bringing  him  to  justice.  He  is 
Donald  Pierce,  alias  Joyce  Reynolds. 

Pierce  was  trapped  in  the  office  of  the 
Better  Business  Bureau  after  he  had  been 
lured  into  the  building  by  a  complainant 
acting  upon  instructions  from  the 
bureau.  He  had  made  a  practice  of 
victimizing  chauffeurs  vvho  were  out  of 
work  and  were  seeking  employment 
through  advertising.  On  the  day  follow- 
ing  the  appearance  of  an  advertisement 
Pierce  would  call  the  advertiser  by  tel^ 
phone,  saying  that  he  was  a  La  Salk 
street  broker  looking  for  a  chauffeur. 

Pierce  would  then  tell  the  advertiser 
that  the  position  started  immediately  and 
asked  the  victim  to  meet  the  head 
chauffeur  within  an  hour  for  instruc¬ 
tions.  Pierce  himself  would  meet  the 
newly-employed  chauffeur  at  some  ap¬ 
pointed  place  and  after  checking  up  on 
his  license,  union  membership,  etc.,  would 
tell  him  that  he  must  purchase  a  uniform 
immediately,  in  order  that  he  might  take 
the  broker’s  wife  home  from  a  bridge 
party  the  same  afternoon.  They  would 
proceed  to  a  loop  department  store,  where 
Pierce  would  offer  to  order  the  uniform 
while  his  victim  went  to  get  ffie  broker'! 
car  at  a  nearby  garage.  Pierce  would 
take  $50  from  his  victim  to  cover  the 
cost  of  the  uniform,  while  the  latter 
would  go  to  the  supposed  garag^  only 
to  find  that  the  address  was  fictitious. 

THE  FOSSILS  REMINISCE 

Amateur  Newspaper  Propriston  sf 
Another  Day  Hold  Annual  Msstisg 

The  Fossils,  amateur  journalists  of 
the  past,  held  their  twenty-seventh  annu^ 
reunion  dinner  at  the  Hotel  Pennsylvara 
in  New  York  April  26.  (Charles  II 
Class  of  the  Astor  esUte,  president  of 
the  organization,  presided.  The  newly 
elected  president  is  Evan  R.  Riale  of 
New  York.  _  . 

Reminiscences  were  given  by  niMy  ot 
the  SO  members  present  of  the  “ys  ® 
the  ’70s  and  ’80s  when  they  publisbri 
amateur  newspapers  in  keen  rivalry  wim 
each  other  and  belonged  to  the  Natiw 
Amateur  Press  Association,  sUrted^- 
ing  the  Centennial  Exposition  in  Pluia- 
delphia  in  1876.  .  ,  ,  ^ 

'The  present  membership  of  the  rossus 
is  224.  The  late  CTiarles  Scribner  wasi 
Fossil,  as  was  the  late  Dr.  Charles  ■ 
Richardson  of  Washington,  D.  C.,  * 
was  president  of  the  organizatiOT  tn 
years  ago.  Among  the 
Representative  James  M.  Beck,  Tho^ 
A.  Edison,  Josephus  M.  Darnels,  Cyiw 
H.  K.  Curtis  and  Senator  G«orge  n. 
Moses.  , 

Fossils  at  the  dinner,  nwst  of  w^ 
serve  the  organization  o^ci^ly, 

Harold  Benedict,  Edwin  B.  Svvift, 
les  C.  Heuman.  Evan  Reed  Riale. 
Kempner,  Joseph  Dana 
Stinson,  drl  Fique,  H.  H. 

Will  J.  Eldridge,  Isaac  H. 

Louis  C.  Wills,  James  Douglas  ^ 
Henrv  L.  Bryan,  Alvin  M.  Higgins  ano 
Howard  Carter  of  Pasadena,  Cal. 

NEW  BOOK  BY  KALTENBOW 

“We  Look  at  the  World”  is  the  tide  d 
H.  V.  Kaltenbom’s  new  book,  issued^ 
centlv  by  Rae  D.  Haenkle  Company 
Kaltenbom’s  last  newspaper  coni^ 
was  as  associate  editor  of  the  ^ 

Daily  Eagle.  There  are  chapters 
book  on  “Propaganda  Land  and 
London  (Conference.” _ 

GREENVILLE  ADVOCATE  SOlJ 

The  estate  of  William  A.  Broj^^’ 
has  sold  the  Greenvtlle  (0.) 
which  he  founded,  to  his  sons, 

S.  Browne,  Jr.,  and  Walter  E  Broir» 
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banker  has  used  newspaper  space 

FOR  30  YEARS  WITH  BIG  SUCCESS 

j.  W.  Dunegan,  President  of  First  National  Bank  of  Stevens 
Point,  Wis.,  Writes  Own  Copy — “Advertise  Your  Busi¬ 
ness  or  Sheriff  Will,“  His  Motto 

By  ANTON  PFIFFNER 

Advertising  a  bank  is  the  hard-  100  home  banks.  We  put  them  away 
est  but  most  interesting  task  in  the  and  waited  for  people  to  ask  for  them. 


field  of  local  advertising,  beheves  J-  W. 
Dunegan,  president  of  the  First  Na¬ 
tional  Bank  of  Stevens  Point,  Wis.,  who 
for  30  years  has  written  or  prepared  a 
daily  announcement  in  the  Stevens  Point 
Daily  Journal. 

For  30  years  with  but  one  exception, 
the  people  of  the  community  in  which 
the  First  National  is  the  largest  bank¬ 
ing  institution  have  read  some  announce¬ 
ment  in  each  issue  of  the  Journal, 


A  year  later  we  still  had  them.  I  told 


ments  and  betterments  for  city  resi¬ 
dent  or  farmer.  Mr.  Dunegan  has  not 
hesitated  to  make  his  advertising  take 
an  agricultural  tone.  If  a  farmer  comes 
to  the  First  National  and  wants  to  sell 
a  bull,  cow,  hog  or  chickens,  the  bank 
advertises  it  for  him. 

“I  am  thoroughly  convinced,”  Mr. 
Dunegan  says,  “after  30  years  that 
newspaper  advertising  is  the  best.  I 
have  tried  everything  Ifrom  lead  pencils 
to  tin  cups  and  calendars  and  discon¬ 
tinued  all  gift  advertising  because  it  was 
too  expensive  for  the  results  obtained. 


the  cashier  we  should  advertise  them  in  Our  regular  daily  advertisements  in  the 


the  Journal.  We  did  and  in  a  week’s 
time  had  disposed  of  all  of  the  100  and 
were  ready  to  get  more.” 

“So  when  I  became  cashier  in  Jan¬ 
uary,  1900,  I  immediately  made  an  ar¬ 
rangement  with  the  Journal  to  have  an 
advertisement  published  daily.  It  was 
to  go  on  the  front  page  of  the  paner  and 


Daily  Journal  bring  us  the  only  results 
we  can  put  our  fingers  on.  In  talking 
with  new  customers,  asking  them  why 
they  came  to  us,  invariably  their  answer 
is  T  have  been  reading  your  advertise¬ 
ments.’  ” 

An  advertisement  of  the  First  Na¬ 
tional  bank  is  never  repeated.  Mr.  Dun- 


carrying  an  interesting  statement  or  an  but  it  was  a  start.  Now  we  run  as  much 
appeal  for  thought  on  some  economic  as  75  inches  of  advertising  a  week.” 


cost  40  cents  a  day.  It  was  small  space  egan  believes  a  person  would  not  read 
but  it  was  a  start.  Now  we  run  as  much  advertisement  twice  any  more  than 

as  75  inches  of  advertising  a  week.”  would  yesterday’s  newspaper  again. 


or  public  question. 

On  one  occasion,  the  First  National’s 
advertising  copy  was  lost,  somehow,  in 
the  composing  room  of  the  Journal. 
This  occurred  some  20  years  after  the 
bwk  had  commenced  its  practice  of 
inserting  daily  copy.  The  absence  was 
so  noticeable  that  it  occasioned  consider¬ 
ably  comment. 

“Advertising  a  bank,”  said  Mr.  Dune¬ 
gan,  “is  hard  because  we  have  only  one 
thing  to  sell,  our  banking  service  and 
our  hope  to  have  the  people  save  their 
money.  Take  a  store,  for  instance.  It 
has  hundreds  of  things  to  advertise  and 
I  should  think  it  would  be  much  easier.” 

He  is  an  apostle  of  newspaper  adver¬ 
tising,  this  banker-advertising  writer. 
His  advice  to  the  man  engaging  in  busi¬ 
ness  for  the  first  time  is,  “Advertise 
your  business  or  the  sheriff  will.” 

Mr.  Dunegan,  who  started  the  bank¬ 
ing  business  as  a  bookkeeper  when  the 
institution  which  he  now  heads  was 
organized,  thinks  that  this  long  cam¬ 
paign  of  advertising  has  been  the  most 
important  factor  in  growth  of  the 
business.  He  has  been  able  to  trace 
tangible  results  to  his  consistent  preach¬ 
ing  of  thrift,  of  loyalty  to  the  home 
community,  to  whole-souled  advocacy  of 
home  community  improvement. 

^  “Frequently,”  Mr.  Dunegan  says, 
“we  have  people  bring  into  the  bank 
passbooks  of  other  banks.  I  have  told 
these  i^ople  that  they  complimented  us 
by  their  visit.  And  each  time  I  have 
asked  them  why  it  was  they  came  to 
us.  The  most  common  answer  was  that 
the  person  was  doing  an  errand  for  the 
owner  of  the  book.  ‘Why,’  they  have 
often  said,  “he  told  me  to  go  to  the  bank 
^  I  didn’t  think  to  ask  which  bank.’ 
You  see  we  have  brought  ourselves  so 
close  to  the  people  that  it  has  become 
almost  instinctive  for  them  to  think  of 
“'First  National  as  ‘the  bank.’” 

Mr.  Dunegan’s  copy  advertises  many 
things  besides  banking.  The  First  Na¬ 
tional  urges  the  purchase  6f  life  insur- 
^hsually,  it  would  be  supposed 
that  a  bank  urging  the  citizens  of  a 
community  to  purchase  life  insurance, 
especially  since  it  was  not  an  insurance 
agent  itself,  was  engaged  in  the  ad- 
'^cy  of  something  that  would  not 
help  mcrease  the  bank’s  regular  business. 

I  am  convinced,”  explains  Mr.  Dun- 
.gan,  that  any  man  who  will  buy  life 
msurance  is  a  good  banking  customer. 
f*e  IS  thoughtful.  He  proves  it  by  mak- 
i^provision  for  his  dependents.  The 
^ssity  for  regular  payments  on  his 
prance  will  teach  him  the  necessity 
tor  regular  service.” 

a  bank  in  a  city  of  14,000 
™  a  farming  community  of  35,000  is 
Dunegan  has 
advertising  psychol- 


To  make  the  advertising  interesting 
the  personal  side  of  life  is  written  into 
them.  The  names  of  well-known  citi- 


DAILY  GIVES  SCHOLARSHIP 

The  Titusville  (Fla.)  Star-Advocate  is 


zens  are  used.  They  are  placed  in  the  awarding  a  year’s  free  scholarship  to 
situation  of  uttering  a  phrase  of  hearty  Southern  College  at  Lakeland,  Fla.,  to  a 


PUBLICITY  BUREAU  SCORED 

Senator  Fearon  Arraign*  N.  Y.  Demo¬ 
cratic  New*  Service  Report* 

The  Democratic  publicity  bureau  at 
Albany  was  attacked  by  State  Senator 
George  R.  Fearon  of  Syracuse  in  a 
speech  before  the  Unconditional  Repub¬ 
lican  Club  of  Albany  April  26. 

“In  a  political  campaign  the  best 
ammunition  is  accurate  information  and 
facts,”  said  Senator  Fearon.  “It  is  the 
duty  of  the  organization  to  see  to  it 
that  the  workers  are  properly  equipped 
with  information  and  facts  regarding 
the  policies  of  the  party,  its  history  and 
record. 

“This  is  especially  true  in  this  day 
and  age,  when  a  Democratic  Governor, 
'  aided  by  a  EXemocratic  publicity  bureau 
masquerading  as  a  non-partisan  news 
service,  with  a  reputed  bankroll  of 
$100,000,  is  flooding  the  state  with  un¬ 
truths  and  half  truths  relating  to  the 
last  legislative  session.” 

PRINTS  EASTER  SPECIAL 

The  Oakland  (Cal.)  Tribune,  on  April 
19  issued  a  special  supplement  of  30 


common  sense,  usually  with  banking  member  of  the  1930  graduating  class  of 
psycholo^  in  it.  The  bank  has  pushed  the  Titusville  high  school.  The  award 
hard  in  its  copy  for  community  move-  has  a  value  of  $200. 


Southern  College  at  Lakeland,  Fla.,  to  a  pages  devoted  entirely  to  the  Easter  serv- 
member  of  the  1930  graduating  class  of  ices  of  the  city’s  churches.  The  section 


had  a  two-color  cover,  and  all  the  adver¬ 
tising  was  from  churches. 
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PEOPLE  RODE  IN  HORSE-CARS? 


One  of  the  most  picturesque  jobs  in 
the  packing  plant  of  a  generation  ago 
was  that  of  the  ^^chopper^'  whose 
mighty  blows  with  a  big  meat  axe  sep¬ 
arated  the  shoulder  from  each  hog 
carcass  as  it  went  by  on  a  moving  table. 

In  spite  of  bulging  muscles  the 
“chopper”  required  twenty  minutes  of 
rest  out  of  each  hour;  and  in  spite  of 
a  keen  eye  and  much  practice  his 
blows  were  sometimes  a  bit  off  the 
mark.  Pork  cuts  accordingly  were  not 
always  regular  even  after  careful 
trimming. 

Today  the  Pork  Cutting  department 
of  Armour  and  Company  turns  out 
hams  and  shoulders  and  loins  and 
bacon  that  are  cut  with  precision  and 
trimmed  to  a  nicety.  Hand-held  elec¬ 


tric  circular  saws  and  keen  revolving 
knives  do  better  work  than  the  ^^chop¬ 
pers’’  and  ‘‘trimmers”  of  bygone  days 
ever  dreamed  was  possible. 

In  many  other  respects,  too,  the 
hams  and  bacon  sold  by  Armour  and 
Company  today  are  superior  to  the 
hams  and  bacon  of  a  generation  ago. 
Curing  formulas  have  been  perfect^ ; 
sanitary  wrappings  have  been  adopted; 
refrigeration  keeps  the  rich  juices  in 
the  meat  and  the  product  fresh  and 
wholesome. 

Star  Hams  and  Star  Bacon  and 
Star  Loins,  such  as  Armour  and  Com¬ 
pany  markets  today,  are  a  very  much 
better  product  than  was  obtainable 
back  in  the  days  when  people  rode 
in  horse-cars. 


President 


fti*  ~.i  Vl.'  poims  oux,  11  IS 

W  TOly  thing  we  have,  but  it  is  some- 
will^-*'  believe  all  our  clients  naturally 
*1"  «*P«ct  to  get.” 

as  assistant 

hanv'tk«  ii‘  Dunegan  urged  that  the 
should  advertise,  he  was  overruled. 

dinitfiSi'V'^'"j  ^'“ved  that  it  was  un- 
Ser^th®  advertise,”  he  said.  “Our 
"i*r  thought  the  same.  He  bought 
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RADIO  STILL  UNPROVED  SALES  MEDIUM  THOUGH  ADVERTISING  USE  GROWS 


TWELVE  OF  THE  MOST  COSTLY  RADIO  PROGRAMS 
ON  THE  AIR  TODAY 


The  Avera^  Weekly  Expenditure  for  Talent  Made  by  Thei^e  Companica— Exeluaive  of 
Station  and  Wire  Charge* — At  of  April,  1930.  The  Figurea  Were  Secured  from  the 
Companies  Themaelve* 

CHART  BY  FRFXING  FOSTER 


AS  FAR  AS  KNOWN,  THE  AMERICAN  RADIATOR  COMPANY  IS 
INVESTING  MORE  MONEY  IN  RADIO  TALENT  AT  THE  PRESENT 
TIME  THAN  ANY  OTHER  ADVERTISER  IN  THE  I NITED  STATES. 


.4t*erage  R WA/y  Tafenr  Cmt  of  Tkvsr  Pr<p/;rams 
American  Radiator  Home  Ban«|uet  (a I  and  ttprra  Program»>|9.0.y> 

W  ill  Roger*  and  Orchealra.  E.  R.  Squibb  &  Son* .  6.0U0 

Coca  Cola  Program,  C^oca  Cola  Company .  4.00(1 

Fleiachmann  Hour,  Standard  Brand*.  Inc .  4.000 

Phyaical  f^ulture.  True  Detective  Myalerie*  and  True  Story 

Hour*.  Macfadden  Publication*.  Inc.  lb  1 .  3300 

(^eral  Electric  Hour,  General  Electric  Company .  2300 

Sieberling  Singer*,  Sieherling  Rubber  ('.ornpany .  2.700 

Cha*e  &  Sanborn  Program,  Standard  Brand*,  Inc .  2300 

Eveready  Hour,  National  Carb«»n  f)ompany,  Inc .  2.S(K) 

Ylajeatic  Radio,  Grig*by4irunuw  Company .  2300 

mpire  Builder*.  Great  Northern  Raiit»ay  Co .  2.0(N) 

Armour  Program,  Armour  and  Company .  1320 

(a)  Five  program*  weeLlv. 
Macfadden  (bj  Three  p  rograiii*  weekly. 

^***‘^**  Sieber 

' .  Chaae  &  Eveready  Maietlie 

Sanhorn  Mi.iir  Kj.lio  •'-"’P''' 

Builder* 

Great 
Northern 


Raili 

KiJIHpl 


PRODUCTS  ADVERTISED  ON  THE  AIR 

An  Analysis  of  the  Kinds  of  Hnnliiets  Advertised 
Over  the  Networks  (»f  the  National  Broadeasting 
(iompany  and  the  Columbia  Broadeasting  System, 
Based  on  the  Total  Investment  in  1927.  1928 
and  1929. 

Sonree:  National  Advertising  Records. 
CHART  BY  FRELING  FOSTER 

RADIO  EQUIPMENT  CONSTITUTES 
THE  ONE  OUTSTANDING  KIND  OF 
BROADCAST  ADVERTISING. 


Total  Investment,  1927,  1928,  1929 
Radloa,  Muaical  InslrumenU 
Automotive  ProducU  .  . 

Foods  and  Food  Beverages 
Drugs  and  Toilet  Goods  • 

Financial  and  Insurance  . 

Cigars,  Cigarettes,  Tobacco 
Stationary  and  Books  .  . 

Confectionery,  Soft  Drinks 
Lubricants,  Petroleum  Product 
House  Furniture,  Funtiihings 
Travel  and  Amusements  .  . 

Machinery,  Mechanical  Supplie 
Shoes,  Trunks,  Bags  .... 

Soaps,  Housekeepers*  Supplies 
All  other  classes 


Foods, 

Aulo-  Food  _ 
motive  B^ver- 


An 

Othm 


$32320,753 


(Continued  from  page  5) 

The  Natioiul  Broadcasting  Company 
has  a  booklet  full  of  testimonials  by 
firms  which  have  used  its  time.  Most 
of  them  relate  that  so  many  radio  logs, 
pictures,  booklets,  or  other  souvenirs 
have  been  distributed  to  inquirers  brought 
in  by  broadcast  programs,  but  we  have 
yet  to  find  a  single  imqualified  statement 
by  an  advertiser  that  his  broadcasting 
sold  any  given  amount  of  goods  over  a 
given  period.  “It  seems”  and  “we  be¬ 
lieve”  are  favorite  qualifying  interjec¬ 
tions  in  most  such  evidence. 

The  largest  part  of  the  revenue  of  the 
two  leading  chains  of  the  past  three 
years  has  come  from  the  radio  industry 
itself,  but  the  lead  of  the  radio  set  and 
accessory  manufacturers  is  being  re¬ 
duced.  The  largest  item  in  the  current 
broadcasting  income  is  from  the  manu¬ 
facturers  of  foods  and  beverages,  with 
drugs  and  toilet  goods  second,  and  radio 
manufacturers  third.  Appropriations  of 
radio  manufacturers  for  broadcasting 
have  been  reduced,  as  have  their  appro¬ 
priations  for  other  media,  partly  for  sea¬ 
sonal  trade  reasons,  partly  because  the 
radio  industry  overestimated  the  desire 
of  the  public  for  new  sets  and  discovered 
its  mistake  with  considerable  fright  last 
Autumn.  Recent  sales  activities  by  the 
Radio  Corporation  through  its  manufac¬ 
turing  and  distributing  facilities  have 
further  demoralized  the  market  for  re¬ 
ceiving  sets  and  the  future  of  this  in¬ 
dustry  is  puzzling  to  many  business 
students.  Manufacturers  hope,  but  not 
too  strongly,  that  the  new  models  to  be 
introduced  this  summer,  will  restore  life 
to  their  trade.  Their  feelings  toward 
the  R.C.A.  are  extremely  mix^.  To  its 
broadcasting  through  its  subsidiary  Na¬ 
tional  Broadcasting  Company  they  owe 
much  of  the  market  for  receiving  instru¬ 
ments.  To  its  patents  division  they  pay 
royalties  on  every  important  element  in 
a  receiving  set  chassis.  And  its  sales 
efforts,  through  special  concessions  in 
the  marketing  of  the  new  Radio- Victor 
machines,  are  blocking  the  sales  roads 
for  competitive  apparatus. 

The  future  of  the  Radio  Corporation 


of  America  interests  Wall  street  as 
much  as  it  does  the  radio  trade.  Recent 
developments  point  to  the  abandonment 
by  the  R.C.A.  of  the  communications 
field  which  it  was  formed  to  develop 
in  favor  of  the  immensely  more  profit¬ 
able  industry  of  providing  entertainment, 
through  the  movie  and  the  talkie,  as  well 
as  through  the  broadcasting  microphone. 
The  revenue  from  broadcasting,  in  fact, 
seems  a  minor  part  of  this  giant’s  in¬ 
come,  but  upon  this  minor  part  and  its 
control  in  large  part  by  the  R.C.A.  rests 
the  whole  structure.  And  the  National 
Broadcasting  Company  itself  is  au¬ 
thority  for  the  statement  that  its  well¬ 
being  rests  entirely  upon  the  recognition 
of  radio  as  a  genuine  and  effective  ad¬ 
vertising  medium.  Whether  public 
policy  will  be  best  served  by  this  devel¬ 
opment  of  radio  communications  is  not 
yet  determined,  in  fact  discussion  of  the 
subject  in  terms  of  public  policy  is  just 
beginning.  That  is  another,  and  not  the 
least,  of  radio’s  unknown  quantities. 


RADIO  NEWS  RIGHTS  DENIED 


German  Court  Holds  Broadcast  Items 
Can  Be  Published 

The  Reich’s  Supreme  Court  at  Leip¬ 
zig  has  just  ruled  that  news  broadcast 
by  radio  does  not  enjoy  copyright  pro¬ 
tection,  according  to  a  wireless  dispatch 
to  the  New  York  Tones. 

In  November,  1928.  a  provincial  new’s- 
paper  reported  the  Graf  Zeppelin’s  safe 
return  from  America,  news  of  which 
it  received  via  the  Stuttgart  broadcast¬ 
ing  station.  In  its  finding  the  higher 
court  at  Nauenberg  declared  that,  while 
literary  works  and  musical  compositions 
as  such  might  be  protected  by  copyright, 
topical  news  is  not  and  its  reproduction 
does  not  represent  any  ethical  violation 
of  a  third  person’s  labor. 

It  is  generally  known  that  daily  news 
may  be  reproduced  from  newspapers, 
the  court  held,  and  therefore  public 
opinion  would  not  cemsider  the  publica¬ 
tion  of  broadcast  news  unethical. 


COST  OF  SPORTING  NEWS 
TOLD  BY  DAILIES 


Survey  of  Fifteen  Paper*  Reveal* 
That  Some  Pay  More  for 
Sport  New*  Than  Local 
New* 


By  Reuel  R.  Barlow 

A  study  of  the  cost  of  sports  depart¬ 
ments  in  comparison  with  the  cost  of  the 
local  news  departments  of  15  daily  news¬ 
papers  in  the  United  States  reveals  that 
among  the  15  publishers  suppl3ring  in¬ 
formation,  four  are  spending  as  much 
money  for  sports  news  as  for  local  news, 
while  a  fifth  publisher  is  spending  nearly 
50  per  cent  more  on  his  sports  news  than 
on  his  local  news  department. 

The  reports  by  newspaper  executives 
came  from  states  scattered  between  Con¬ 
necticut,  Utah,  and  Mississippi,  and  they 
are  included  in  a  study  made  W  Eugene 
A.  Hackett,  student  in  the  School  of 
Journalism  at  the  University  of  Illinois. 

The  newspapers  supplying  the  informa¬ 
tion  varied  in  circulation  between  17,500 
and  134,000. 

Weekly  expenditures  on  sports  depart¬ 
ments,  including  salaries,  syndicated  serv¬ 
ices,  and  special  correspondence,  ranged 
from  $25  to  $330,  the  average  being  about 
$130,  and  the  average  weekly  expenditure 
per  subscriber  being  .0045  cents. 

Total  weekly  salaries  in  the  sports  de¬ 
partments  varied  from  $50  to  ^30,  the 
average  being  approximately  $94.  The 
percentage  of  salaries  to  total  expendi¬ 
tures  in  the  sports  departments  was  be¬ 
tween  50  per  cent  and  83  per  cent. 

The  weekly  cost  of  syndicated  sports 
features  for  the  15  newspapers  ranged 
from  nothing  to  $100.  The  average 
amount  spent  was  $23. 

Sports  departments  cost  the  15  news¬ 
papers  about  30  per  cent  as  much  as  the 
local  news  departments,  although  one 
newspaper  in  New  York  state  stated  that 
it  spent  $100  a  week  on  sports  and  only 


$70  in  the  local  news  department.  The 
four  newspapers  spending  as  much  for 
sports  as  for  local  news  showed  w«kly 
expenditures  in  each  department  of  $125, 
$150,  $165,  and  $200  respectively. 

One  newspaper  reported  spending  $330 
for  sports  and  1,000  for  local;  another 
$200  for  sports  and  $1,000  for  local; 
while  a  third  stated  it  spent  $90  in  the 
sports  department  whereas  the  local  is- 
partment’s  budget  was  $1,000. 

The  methods  of  approving  disba^8^ 
ments  from  the  sports  department  budgets 
showed  some  diversity.  The  manag^ 
editor  gave  the  final  O.  K.  in  a  majority 
of  offices.  In  others  the  final  authority 
was  either  the  business  manager,  the  gen¬ 
eral  manager,  the  news  editor,  or  ^ 
editor-in-chief.  One  office  required  the 
approval  of  both  the  business  manager 
and  the  managing  editor. 


LOSER  BECOMES  WINNER 


Parisian  Paper,  Fined  $11,764,  Get* 
Order  for  $47,058  Damaget 

The  Paris  newspaper.  Ami  du  Peufii, 
owned  by  M.  Francois  Coty,  in  an  action 
brought  by  the  Newspaper 
Association  of  the  city,  was  fined  300.009 
francs  ($11764)  for  unfair  competitiw 
recently.  Attacks  made  on  other  news¬ 
papers  in  the  Ami  du  Peuple  and  on  bill¬ 
boards  was  the  basis  of  the  action. 
charge  that  the  paper,  in  being  sold  to 
10  centimes,  or  less  than  cost  was  givui? 
unfair  competition  did  not  hold. 

But  the  Ami  du  Peuple  came  out  tw 
winner  in  the  long  run.  Its  counter  » • 
tion  brought  against  the  proprietors  a 
sociation,  charging  that  that  body 
brought  pressure  to  bear  to  j 

sale  throughout  France  and  to  keep 
vertisers  out  of  its  pages  was  succea 
and  the  newspaper  received  1.2w. 
francs  ($47,058)  damages. 


(DRICK  ON  TOUR 
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WHAT  OUR  READERS  SAY 


CHALLENGES  MR.  FORD 

To  Editor  &  Publisher:  I  was  more 
amused  than  incensed  at  the  copy  of  the 
letter  cotten  out  by  the  Publishers  Asso- 
^tion  of  New  York  City  in  the  matter 
of  free  publicity  material  which  the  As¬ 
sociation  is  fighting,  that  was  published 
in  Editor  &  Publisher  for  April  5, 
1930.  The  second  paragraph  of  the  let¬ 
ter  reads,  "What  class  of  newspaper  is 
publishing  this  matter— the  obscure  coun¬ 
try  newspaper  or  papers  of  recognized 
standing  and  influence?  Is  It  Worth 
While?” 

The  joke  of  the  whole  thing  is  that 
while  the  Association  is  doing  an  ex¬ 
tremely  worthy  piece  of  work,  somebody 
in  their  organization  was  stupid  enough 
to  refer  to  country  newspapers  as  being 
obscure  and  insinuating  that  they  had  no 
recognized  standing  or  influence,  and  in¬ 
ferring  therefore  that  only  country  news¬ 
papers  fall  for  the  bunk  and  junk  sent 
to  all  publications  throughout  the  coun¬ 
try  by  space  grafters. 

If  the  above  were  the  case,  why  did 
the  Publishers’  Association  of  New  York 
City  take  this  matter  up  at  all  ?  The  an¬ 
swer  is  that  the  metropolitan  dailies  are 
the  biggest  users  of  free  publicity 
material  of  any  newspapers  in  the  coun¬ 
try.  If  the  “obscure  country  news¬ 
papers”  used  one-tenth  of  what  the 
metropolitan  dailies  fall  for,  they 
wouldn’t  have  anything  else  in  their  col¬ 
umns  but  junk  sent  out  by  automobile 
manufacturers,  tooth  paste  companies, 
travel  bureaus,  etc. 

We  in  the  country  are  getting  a  good 
laugh  out  of  paragraph  2  of  this  famous 
letter. 

Very  truly  yours, 

John  T.  Tuthill,  Jr., 

Patchogue  (L.I.)  Advance. 

URGES  BRITISH  PLAN 

To  Editor  &  Publisher:  The  Amer¬ 
ican  Society  of  Newspaper  Editors 
meeting  in  Washington  two  weeks  ago 
expressed  themselves  favorably  inclined 
towards  the  plan  providing  loaves  and 
fishes  established  by  the  British  Insti¬ 
tute  of  Journalists,  but  the  report  pre¬ 
sented  on  that  occasion  indicated  that 
the  American  editors  are  not  inclined 
to  adopt  the  machinery  employed  by  the 
British  organization  to  make  the  afore¬ 
said  loaves  and  to  catch  the  fishes 
promptly  available ! 

One  year  ago  I  was  invited  as  the 
honorary  secretary  in  America  of  the 
British  Institute  of  Journalists  to  ad¬ 
dress  the  American  editors  in  Washing¬ 
ton  and  to  explain  to  them  in  full  detail 
the  work  which  has  been  accomplished 
by  the  British  organization  in  promot¬ 
ing  the  welfare  of  the  individual  news¬ 
paper  man  and  also  of  raising  the 
prestige  of  the  profession  of  journalism 
in  general.  It  was  not  difficult  to  show 
that  as  a  result  of  the  establishment  of 
the  British  Institute  of  Journalists  the 
conditions  of  employment  had  been  im- 
proved,  salaries  raised,  safeguards  pro¬ 
vided  for  old  age  and  inability,  and  that 
in  many  ways,  legislative  and  otherwise, 
^e  interests  of  the  newspaper  man  had 
been  protected.  The  Institute  in  fact 
has  performed  very  much  the  same 
service  for  newspaper  men  as  for  ex¬ 
ample  the  Bar  Association  has  rendered 
for  the  lawyer  and  the  Medical  Associa¬ 
tion  for  the  doctor. 

The  Institute,  I  pointed  out,  is  purely 
a  professional  body  and  by  no  means  a 
trade  union. 

After  a  year’s  investigation  a  com- 
American  editors,  headed 
%  Mr.  W.  G.  Vorpe  of  the  Cleveland 
rtan  Dealer,  presented  a  report  which 
rt.**  “"t^vorable  to  the  establishment  in 
me  United  States  of  an  American  In- 
L' u  on  British  lines,  but 

Which  approved  further  inquiry  regard- 

L  .institute’s  work  in  connection 
with  the  insurance  and  old  age  features, 
n  my  opinion  the  American  editors 

placed  the  cart  before  the  horse. 
J’fy  *'*1  find  it  necessary  to  obtain 
Wh  an  organization  as  the  British 
today  before  general  attention 

to  plans  which  are  entirely 
“®evolent.  For  the  time  being  the 


editors  have  lost  the  initiative  and  it 
remains  for  the  reporters  to  consider 
the  entire  question. 

It  is  my  belief,  speaking  from  very 
intimate  experience  of  American  condi¬ 
tions,  that  the  time  is  ripe  for  the  estab¬ 
lishment  of  an  American  Institute  of 
Journalists  based  on  the  British  model 
and  adapted  to  meet  the  special  require¬ 
ments  prevailing  in  America. 

I  agree  with  President  Walter  Wil¬ 
liams  of  Missouri  University  that  the 
British  Institute  has  various  features  of 
great  importance  which  may  be  trans¬ 
planted  across  the  Atlantic — features  re¬ 
lating  to  the  well-being  of  newspaper 
men  in  general  and  the  prestige  of  the 
profession  as  a  whole  which  will 
flourish  here,  providing  the  American 
editors  and  reporters  are  prepared  to 
cooperate  for  their  acceptance.  This 
time  is  surely  coming. 

Dean  Williams  in  summing  up  his  sur¬ 
vey  of  the  British  Institute  of  Journal¬ 
ists,  said: 

“The  Institute  of  Journalists  has  done 
great  service  in  promoting  more  whole¬ 
some  conditions  of  employment,  definite 
terms  of  holidays,  better  salaries  and 
wages,  old  age  assurances  and  pensions, 
providing  a  home  for  the  aged  and  in¬ 
firm,  certainty  of  tenure  of  employment 
while  at  the  same  increasing  the  pro¬ 
fessional  spirit  and  the  professional 
prestige  of  the  journalist.  Its  form  of 
organization,  the  democracy  of  its  mem¬ 
bership,  its  professional  aspirations  and 
achievements  commend  it  to  serious  con¬ 
sideration  by  American  journalists  with 
a  view  to  a  similar  organization  modified 
to  American  conditions.” 

Percy  S.  Bullen, 

U.  S.  Correspondent,  Allied  Newspapers, 
Ltd.,  Lotidon. 

TRUTH  IN  NEWS 

To  Editor  &  Publisher:  I  may  be 
“all  wet”  as  the  saying  is,  but  I  can’t  get 
away  from  the  fact  that  the  duty  of  pub¬ 
lishing  a  daily  newspaper  is  clothed  with 
a  definite  and  far-reaching  responsibility, 
and  that  if  and  when  an  editor  misleads 
his  public  and  the  fact  that  he  has  done 
so  comes  to  his  attention  he  owes  it  to 
his  readers  to  correct  the  improper  im¬ 
pression  which  he  has,  erroneously  or  in¬ 
tentionally,  created. 

Illustrative  of  a  case  in  point :  On  Feb. 
19,  paper  in  question,  in  an  editorial,  in¬ 
formed  the  public  that  one  bus  line  car¬ 
ried  188,980  passengers  between  New 
York  and  Chicago  during  the  month  of 
January.  This  statement  implies  through 
business.  On  the  face  of  it,  this  did  not 
seem  right.  A  little  figuring  showed  this 
was  an  average  of  6,0%  per  day  and  on 
basis  of  25  per  bus,  meant  the  operation 
of  244  buses — 122  in  each  direction,  or  a 
through  bus,  each  way,  every  20  minutes 
all  day  and  all  night.  That  made  the 
misstatement  more  apparent  than  ever. 
So,  I  wrote  the  editor  about  it.  In  due 
time,  he  published  my  letter  with  a  reply, 
quoting  the  bus  company  as  sayinp  the 
figures  were  correct.  I  still  did  not  be- 

Ocean  City  Press 

Ocean  City,  N.  J. 

“America's  Greatest  Family  Resort” 

Will  Issue  a 
Summer  Daily 

from  June  Ifith  to  September  Ifith, 
inclusive,  weekly  (Thursday)  bal¬ 
ance  of  year. 

Daily  circulation,  7,000;  weekly, 
4,000. 

Rate,  50c  column  inch. 

8  columns,  12  ems,  20^  inches  long. 

Year  Round  Combination 

Ocean  City  Press  (weekly,  Thurs¬ 
day),  and  Wildwood  Leader,  Wild¬ 
wood  N.  J.  (an  A.  B.  C.  weekly). 
Intensive  county  coverage  in  Cape 
May.  $1.00  column  incL  Can  use 

mats.  Facts  on  request. 


lieve  the  figures  to  be  correct,  so  I  re¬ 
quested  figures  from  a  nationally-known 
statistical  organization  of  unquestioned 
standing  and  back  came  the  following  : 

“I  am  assured  by  the -  Lines  that 

this  number  of  people  was  actually 
handled  in  motor  coaches  operated  by  the 
company  over  their  two  routes  connecting 
New  York  and  (Chicago,  but  the  nre 
ponderance  of  this  business  was  local 
traffic.  While  the  company  has  two 
through  schedules  in  each  direction  daily 
over  these  lines,  it  has  a  much  larger 
number  of  local  schedules  over  them. 
The  188,980  passengers  were  both  through 
and  local  passengers.  The  average  dis¬ 
tance  traveled  by  each  passenger  on  the 
New  York-Chicago  route  was  only  about 
100  miles.” 

Thereupon,  I  passed  this  dope  to  the 
editor  of  the  publication  making  the 
statement,  saying  that  1  presumed  he 
meant  to  be  equally  fair  to  all  interests 
in  the  premises,  not  misleading  the  public, 
but  he  has  preferred  to  let  the  matter 
drop. 

"There  ought  to  be  a  law,”  etc.,  but, 
for  the  sake  of  decency,  honesty  and  fair¬ 
ness,  Will  Rogers  and  Cong'-ess  to  one 
side  and  for  the  moment,  don’t  publishers 
want  to  elevate  the  standard  and  teach  a 
man  who  precipitates  misinformation  up¬ 
on  the  unsuspecting  public  a  much  needed 
lesson  by  prohibiting,  drinking,  smoking 
and  driving  a  car  for  thirty  days  ?  What 
about  all  this  talk  about  clean  journalism, 
anyhow  ? 

Yours  for  making  standards  of  busi¬ 
ness  conduct  all  they  are  purported  to  be, 
Randall  VanKirk, 
Plainfield,  N.  J. 

APOLOGIES  TO  PROF.  McCOY 

To  Editor  &  Publisher:  In  Editor 
&  Publisher  report  of  discussion  on 
schools  of  journalism  at  the  recent  meet¬ 
ing  of  the  American  Society  of  News¬ 
paper  Editors  in  Washington  (issue  of 
April  26,  page  148)  I  am  quoted  as  re¬ 
ferring  to  “the  head  of  the  School  of 
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Journalism,  University  of  Minnesota” 
critizing  present  instruction  methods  in 
such  schools. 

This  is  an  erroneous  reference,  and 
one  which  I  had  no  intention  of  citing. 
In  my  extemporaneous  remarks  I  had 
thought  to  make,  and  supposed  I  did, 
only  general  and  anonymous  reference 
to  those  with  whom  I  had  discussed  the 
subject.  Professor  Bruce  McCoy,  head 
of  Minnesota  University  School  of 
Journalism,  was  not  among  them;  in 
fact  he  does  not  agree  with  my  views, 
and  should  not  be  put  in  such  false  light. 
I  extend  my  apologies  to  him,  and  re¬ 
quest  of  your  publication  of  this 
correction. 

S.  M.  Williams, 

Editor,  St.  Paul  Dispatch- 

Pioneer  Press. 

CHICAGO  COUNCIL  MOVES 

The  Chicago  Advertising  Council  has 
moved  to  its  new  home  at  One  North  La 
Salle  street.  Formal  opening  of  the  new 
headquarters  of  the  Chicago  Association 
of  Commerce,  including  the  office  of  the 
-Advertising  Council,  will  be  celebrated 
on  May  7,  at  which  time  a  reception 
committee  will  show  the  visitors  through 
the  various  departments. 
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JAMES  T.  PETO 


Mechanical  Superintendent  of  the 
Paterson  Prees  Guardian  Die* 

James  T.  Peto,  66,  from  1911  to  Sep~ 
tembCT,  1929,  when  he  retired,  mechani¬ 
cal  superintendent  for  the  Paterson  (N. 
J.)  Press  and  later  tht  Press  Guardian, 
died  at  his  home  in  Ridgewood,  N.  J. 
Starting  in  the  press  room  of  the  Brook¬ 
lyn  (N.  Y.)  Daily  Times,  Mr.  Peto 
was  active  in  newspaper  work  for 
nearly  50  years. 

He  joined  the  Paterson  Press  when 
W.  B.  Bryant  was  the  general  manager. 
After  the  consolidation  of  the  Press  and 
Guardian  he  remained  in  his  capacity  of 
mechanical  superintendent.  In  1928  he 
was  elected  a  director  and  vice-president 
of  the  Guardian  Printing  and  Publishing 
Company. 

He  was  the  inventor  of  several  print¬ 
ing  press  attachments  and  was  serving 
on  a  committee  dtf  the  Society  of  Amer¬ 
ican  Engineers  for  the  “better  develop¬ 
ment  of  printing  processes”  when  he 
died. 


JOHN  J.  CASEY 


Former  Newspaper  Illustrator  and  War 

Correspondent  Die*  in  New  York 

John  J.  Casey,  artist  and  illustrator, 
and  former  secretary  of  the  American 
division  of  the  French  Foreign  Legion, 
died  in  Bellevue  Hospital,  New  York, 
April  26. 

“Jack”  Casey,  while  with  the  French 
Foreign  Legion  at  the  beginning  of  the 
World  War,  sent  notable  dispatches  to 
the  press  of  this  country.  He  was  at 
one  time  reported  killed  but  it  later  was 
revealed  that  he  was  only  wounded  and 
able  to  return  to  the  front  again. 

Bom  in  San  Francisco,  he  came  to 
New  York  in  1901  and  for  several  years 
was  an  illustrator  If  or  the  New  York 
American  and  Evening  Journal.  He 
also  did  illustrations  for  magazines. 

In  1910  he  went  to  France  to  study 
art.  After  the  war  he  married  the 
Baroness  Berthe  d’Aumont  who  died  in 
1927. 


ELVERSON  LEFT  $5,486,129 

Pkiledelpkie  Publisher’s  Wife  Left 
Estate  of  $1,415,916 

Colonel  James  Elverson,  Jr.,  late  presi¬ 
dent  and  publisher  of  the  PhUadelpkia 
Inquirer,  left  a  personal  estate  appraised 
at  $5,486,129,  according  to  a  supplemental 
inventory  filed  in  Philadelphia  April  28. 
Mrs.  Elverson,  who  died  April  8,  1929, 
left  $1,415,916. 

Among  the  large  holdings  of  secur¬ 
ities  in  Colonel  Elverson’s  name  were 
the  following:  20,600  shares  of  Hudson 
Company,  valued  at  $1,740,700  ;  8,0C0 
shares  of  Stewart-Warner  Speedometzr 
Company,  $1,112,250;  14,000  shares  of 
International  Combustion  Engineering 
Company,  $1,127,000  ;  3,500  shares  of 
Warner  Brothers  Pictures,  $455,000; 
5,000  shares  of  United  States  Cast  Iron 
Pipe  Company,  $216,250  ;  500  shares  of 
Eaton  Axle  Company,  $35,500. 

His  vacht.  Allegro,  was  appraised  at 
$375,000. 

Mrs.  Elverson’s  holdings  included  3,000 
shares  of  Pennsylvania  Railroad,  valued 
at  $224,250,  and  2,000  shares  of  United 
Corporation,  valuM  at  $83,000.  Her 
jewelry  was  appraised  at  $154,095. 


MICHAEL  MORAN 

Michael  Moran,  74,  for  29  years  editor 
and  publisher  of  the  Brocton  (Mass.) 
Democrat,  a  labor  weekly  which  sus¬ 
pended  publication  four  years  ago,  died 
of  heart  disease  in  Brocton,  April  27.  He 
formerly  was  associated  with  the  Boston 
Post  Herald,  and  Globe,  and  Collier’s 
Weekly. 


WILUAM  GEORGE  FOSTOR 

William  (Jeorge  Fostor,  formerly 
identified  in  an  advisory  capacity  with 
the  Brooklyn  Daily  Eagle  and  other 
Brooklyn  newspapers,  died  at  his  home 
in  Ridgefield,  Conn.,  this  week.  He  was 
68  years  old. 


(H^bituary 


JOHN  GORDON  WEBSTER,  79,  died 
at  his  home  in  Hollywood,  (3al.,  April 
22.  He  was  a  veteran  newspaper  worker 
and  for  more  than  30  years  was  with  the 
pressroom  of  the  New  York  Times.  He 
moved  to  California  in  1905  and  for  a 
few  years  before  retiring  was  with  the 
pressroom  of  the  Los  Angeles  Examiner. 

Major  J.  Plimsou,  Edwards,  73, 
former  editor  of  the  Dominion  Illustrated 
Magazine  and  the  Military  Gazette, 
former  president  of  Nova  Scotia  Histori¬ 
cal  Society,  and  an  associate  member  of 
the  Royal  Historical  Society  of  England, 
died  at  Halifax,  Nova  Scotia,  April  18. 
He  was  a  governor  of  Dalhousie  and 
King’s  Universities. 

Joseph  C.  Reed,  49,  editor  of  the 
Bluffs  (Ill.)  Times,  a  weekly,  died  April 
20  after  a  six  weeks’  illness.  He  had 
published  the  Times  the  past  nine  years. 

Clarence  W.  Putnam,  79,  formerly 
publisher  of  the  now  defunct  Aurora 
(Ill.)  Blade,  died  Monday,  April  28,  in 
Elgin,  Ill.  He  also  at  one  time  print^  a 
dairy  market  weekly  which  attained  a 
wide  circulation.  Recently  he  had  con¬ 
ducted  a  syndicated  newspaper  column 
under  the  name  of  “Put”.  He  is  sur¬ 
vived  by  his  wife  and  two  sons. 

Harry  Greenbaum,  48,  advertising 
manager  of  the  Boston  Store,  one  of  Chi¬ 
cago’s  largest  retail  advertisers,  died 
Monday,  April  21,  of  pneumonia.  He  had 
been  advertising  manager  of  the  big  State 
street  department  store  for  the  last  two 
and  a  half  years.  He  entered  the  com¬ 
pany’s  employ  eighteen  years  ago. 

Jay  H.  Burdick,  for  many  years  asso¬ 
ciated  with  business  departments  of  the 
old  £/<7i»  (Ill.)  Daily  News  and  the 
Elgin  Courier-News,  died  April  20,  his 
52nd  birthday  anniversary.  Death  fol¬ 
lowed  an  operation  for  appendicitis. 

Mrs.  Maoq.eine  Reed  O’Neil,  wife 
of  John  F.  O’Neil,  news  editor  of  the 
New  York  Times,  died  at  her  home  in 
Brooklyn,  April  26. 

Joseph  Noest,  48,  solicitor  for  the 
Chicago  Abendpost,  German  newspaper, 
died  last  week  as  the  result  of  a  heart 
attack.  Mr.  Noest  was  stricken  as  he 
was  alighting  from  a  train  downtown. 

Alexander  MacDonald,  for  many 
years  employed  in  the  composing  room 
of  the  Boston  Globe,  died  at  his  home 
in  Brighton,  April  18. 

Henry  S.  Fuller,  a  reporter  on  the 
old  New  York  Sun,  when  Charles  A. 
Dana  was  editor,  and  for  many  years 
owner  and  editor  of  the  magazine  called 
School,  died  at  St.  Petersburg,  Fla., 
April  24.  He  was  77  years  old  and  was 
a  resident  of  New  York  city  for  many 
years  prior  to  going  to  St  Petersburg 
in  1925. 

Charles  F.  Taylor,  67,  veteran  Chi¬ 
cago  printer  who  for  more  than  25  years 
was  with  the  Chicago  Herald  and  Ex¬ 
aminer,  died  suddenly  April  22,  at  his 
home  in  Glen  Ellyn,  Ill.  He  was  assist¬ 
ant  foreman  of  the  advertising  composi¬ 
tion  department. 

John  R  Bowker,  former  cashier  for 
the  Boston  Post,  died  at  his  home  in 
Wollaston  recently  at  the  age  of  63. 

Mrs.  Mary  T.  Reedy,  mother  of  Wil¬ 
liam  J.  Reedy  of  the  Boston  Post  ad¬ 
vertising  staff,  died  at  her  home  in  Cam¬ 
bridge,  Mass.,  April  19,  in  her  66th  year. 

Charles  Eckert  Young,  52,  former 
Chicago  advertising  man,  died  suddenly 
at  his  home  in  Park  Ridge,  III.,  April 
27.  He  was  at  one  time  a  director  of 
the  Ohio  Brass  Company  at  Mansfield, 
O.,  returning  to  Chicago  to  conduct  his 
own  advertising  agency  until  he  became 
vice-president  of  the  Imperial  Brass 
Company  of  Chicago  in  1915.  He  is 
survived  by  his  wife  and  two  daughters. 

Rensselaer  Mitchell,  76,  for  nearly 
37  years  composing  room  foreman  of  the 
Poughkeepsie  (N.Y.)  Sunday  Courier, 
died  last  week.  He  had  been  retired  16 
years. 

George  Bush,  Gvil  War  veteran  and 
for  many  years  publisher  of  the  Silver 
Lake  (Ind.)  Record,  died  at  his  home  in 
Silver  Lake,  April  25.  He  was  82  years 


old,  and  had  been  ill  for  two  months. 

Henry  R  W.  Bean,  employed  by  the 
Boston  Herald  for  the  past  three  years, 
died  suddenly  April  21  at  his  home  in 
Somerville. 

Edward  H.  Cooney,  for  many  years 
with  the  Great  Falls  (Mont.)  Leader, 
as  editor,  part  owner,  and  writer,  and 
one  of  the  most  widely  known  news¬ 
paper  men  in  Montana,  died  in  a  hos¬ 
pital  at  Rochester,  Minn.,  April  20, 
after  an  operation. 

J.  P.  Byrne,  founder  of  the  Minneota 
(Minn.)  Mascot,  a  weekly,  in  1891,  died 
at  Houston,  Tex.,  April  21.  Mr.  Byrne 
sold  the  Mascot  to  Gunnar  B.  Bjornson, 
present  publisher  and  state  tax  commis¬ 
sioner,  in  1894. 

O.  F.  Hayes,  editor  of  the  Chandler 
(Okla.)  News-Publicist  since  1915,  died 
April  23  following  an  attack  of  heart 
disease.  He  was  prominent  in  Repub¬ 
lican  political  affairs  for  many  years. 
Mr.  Hayes  is  survived  by  his  wife  and 
two  brothers,  T.  C.  Hayes,  Hobart, 
Okla.,  and  Henry  Hayes,  ^uth  Haven, 
Kan. 

Edwin  A.  Noyes,  editor  and  publisher 
of  the  Wickford  (R.I.)  Standard, 
former  president  and  secretary  of  the 
Rhode  Island  Press  Qub,  and  an  edu¬ 
cator,  died  at  his  home  in  East  Green- 
wick,  R.  I.,  April  26,  at  the  age  of  72. 
His  wife,  a  daughter  and  two  sons, 
Earl  H.  Noyes  of  the  Boston  (Mass.) 
Post,  and  E.  Roy  Noyes,  assistant 
editor  of  the  Wickford  Standard,  sur¬ 
vive  him. 

Mrs.  Celia  Hill  Haskell,  widow  of 
Edwin  B.  Haskell,  long  identified  with 
the  Boston  Herald,  died  recently  at  her 
home  in  Aubumdale. 

W.  DeWitt  Dean,  one  of  the  found¬ 
ers  of  the  Duluth  (Minn.)  News-  Trib¬ 
une,  and  a  veteran  printer,  died  at  his 
home  in  Duluth  April  26,  at  the  age 
of  79.  He  went  to  Duluth  40  years  ago. 
Burial  was  at  Elkhart,  Ind.,  his  birth¬ 
place. 

Charles  W.  Dillon,  for  nearly  25 
years  a  compositor  for  the  Boston  Even¬ 
ing  American,  and  a  veteran  of  the 
Spanish  war,  died  April  21  at  his  home 
in  Dorchester.  He  was  retired  two  years 
ago  on  a  pension. 

Charles  W.  Eustis,  70,  veteran  re¬ 
porter  for  the  Springfield  (Mass.) 
Union,  died  April  24  in  Springfield, 
Mass.  He  retired  from  newspaper  work 
five  years  ago.  Eustis  was  born  in  New 
Haven,  the  son  of  Rev.  and  Mrs.  Wil¬ 
liam  T.  Eustis.  He  was  graduated  from 
Amherst  College  in  1884  and  on  leaving 
college  became  a  reporter  for  the  Spring- 
field  Republican.^  In  1909  he  join^  the 
staff  of  the  Springfield  Union,  where  he 
remained  until  his  retirement. 


GEORGE  G.  STOCKARD 

Judge  Cleorge  G.  Stockard,  editor  of 
the  Fayetteville  (Ark.)  Daily  Leader 
and  widely  known  attorney,  died  Sun¬ 
day  night,  April  27,  in  a  hospital  in 
that  city  after  an  illness  of  two  weeks. 
Death  was  due  to  a  complication  of  dis¬ 
eases.  Judge  Stockard,  who  was  52 
years  of  age,  became  editor  of  the  Daily 
Leader  when  it  was  established  last 
November  by  H.  H.  Taylor,  of  Tulsa, 
Okla.  Prior  to  that  time  he  was  a 
practicing  attorney  at  Vanburen,  Ark., 
where  he  had  served  a  term  as  county 
judge. 


MRS.  JOHN  FOORD 

Mrs.  Catherine  Brown  Foord,  widow 
of  John  Foord,  editor  in  chief  of  the 
New  York  Times  from  1875  to  1883,  died 
April  27  at  her  home  in.  Kerhonkson, 
Ulster  county.  N.  Y.  She  was  87  years 
old.  Mrs.  Foord’s  husband  died  in 
Washington  eight  years  ago  as  a  result 
of  injuries  received  in  an  automobile 
accident. 


LUTHER  I.  BEARD 

Luther  I.  Beard,  a  Philadelphia  news¬ 
paper  man  for  more  than  thirty  years 
and  at  one  time  editor  of  the  old  Phila¬ 
delphia  North  American,  died  at  his 
home  in  that  city,  April  30,  after  a  long 
illness.  He  was  53  years  old.  His  last 
newspaper  connection  was  with  the 
Philadelphia  Bulletin. 


RUFUS  A.  RUSSEU. 


rounaer  or  jecicsonTiiie  in*.) 


nel  Dies  In  SeTenty-Fiftli  Year 

(.By  telegraph  to  Editor  &  Pciuim) 

Jacksonville,  Fla.,  April  30.~RafH, 
A.  Russell,  75,  died  in  a  local  homihi 
last  night  of  a  pneumonia  attack,  ^ 
Russell  was  one  of  the  founders  of  tbe 
Jacksonville  Journal,  formerly  the 
Florida  Metropolis,  being  associated  in 
the  venture  with  William  R.  C;^ 
He  served  as  business  manager  of  the 
Metropolis  for  33  years,  until  in  1^  fa. 
and  his  associate  sold  the  paper  to  S  A. 
Lynch,  who  disposed  of  it  two  yenn 
later  to  the  present  owner,  J(An  E 
Perry.  Perry  changed  the  name  to  hi 
present  form,  the  Jacksonville  Journal 
As  a  memorial  to  Mr.  Russell,  the 
Journal  management  ordered  every  em¬ 
ploye  of  the  paper  to  stop  for  a  fin- 
minute  period  during  the  funeral  aer- 
cises  Thursday. 

Born  in  Thomasvillc,  Ga.,  Nov.  8, 
1854,  Mr.  Russell  had  spent  his  lifetime 
in  newspaper  and  ministerial  work. 

Mr.  Russell  entered  the  ministry  in 
1875  and  was  licensed  to  preach  by  tiie 
Methodist  Episcopal  Church. 

In  December,  1881,  he  moved  to  Jack¬ 
sonville  and  established  here  the  Plonk 
Methodist,  a  weekly,  of  which  he  was 
printer,  manager  and  editor  for  a  year 
“^en  he  joined  Charles  H.  Jones  in  pob^ 
lishing  the  Times-Unton. 

Later  Mr.  Russell  and  William  R. 
Carter,  at  that  time  a  reporter  on  the 
Herald,  established  the  Florida  Metro¬ 
polis. 


URGES  6  PER  CENT  AD  BUDC^T 


Iowa  Retail  Jeweler*  Advised  to  Um 
Local  Newspapers 

“You  should  spend  not  less  than  six 
per  cent  of  your  anticipated  s^es  rev¬ 
enue  upon  advertising,”  A.  C.  Becken, 
Jr.,  president  of  the  A.  C.  Becken  Com¬ 
pany,  Chicago,  advised  members  of  tiie 
Iowa  Retail  Jewelers’  Association  at 
their  25th  annual  convention  in  D« 
Moines  last  week. 

“Do  not  spend  more  than  five  per 
cent  of  your  estimated  income  on  rental 
Too  many  retailers  sit  in  their  stora 
and  wait  for  business  to  come  to  them— 
that  is  out  of  step  with  modem  methods. 
Be  a  go-getter  when  it  comes  to  increas¬ 
ing  sales,”  he  admonished.  The  local 
newspaper  columns,  he  said  are  the  near¬ 
est,  surest  and  best  medium  for  tiiis 
purpose. 


JAY  C.  CAIRNS 

Jay  C.  Cairns,  45,  former  Qiicago 
newspaper  and  advertising  man,  died  Sat¬ 
urday,  April  26,  at  his  home  in  Liberty- 
ville.  Ill.,  after  a  year’s  illness.  His 
death  was  caused  by  an  injury  suffered  a 
year  ago  when  he  fell  in  his  home,  frac¬ 
turing  a  vertebra.  Twenty  years  a» 
Mr.  Cairns  was  a  reporter  on  the 
cago  Inter  Ocean  and  Chicago  Record- 
Herald,  and  for  a  time  was  Washing^ 
correspondent  of  the  latter  paper.  H* 
retired  from  newspaper  work  about  15 
years  ago  to  join  the  old  Nichols^Fmn 
advertising  agency.  He  was  for  a  time  a 
member  of  the  staff  of  the  Mejunfan  Ad¬ 
vertising  Company,  but  for  several 
he  had  been  sales  manager  of  the  LaK 
County  Land  Association  in  Libertynllt 


HEADS  OWN  BUSINESS 

John  I.  Olney,  for  24  years  wth  tij 
Holden  &  Stone  Company,  PittweW. 
Mass.,  as  advertising  manager  ano 
charge  of  the  store’s  promotion,  i» 
business  for  himself.  He  rem^ 
opened  an  office  in  the  Onota  BwdiJ^ 
where  he  will  handle  general  adverti^ 
and  promotion  work.  Mr.  Oln^  >*  . 
of  the  founders  of  the  Advertising 
of  Pittsfield. 


JOINS  A.  N.  P.  A. 

The  Bangor  (Me.)  £>«/y 
been  elect^  to  membership  ui 
American  Newspaper  Publish^ 
sociation.  Membership  now  totals 
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hunches 

One  DeUmr  will  be  fwd 
for  each  ides  published. 
Send  cupping  for  psymeni 


rrHE  Brockton  (Mass.)  Daily  Enter- 
l<>r«<?an(l  the  Worcester  (Mass.)  Even¬ 
ing  Gazette  are  offering  prizes  to  their 
readers  who  can  guess  the  nearest  to  the 
population  of  their  cities  which  will  be 
established  by  the  Federal  census.  Each 
paper  started  its  contest  with  a  two-col- 
^  coupon  on  Page  1.  Several  hundred 
answers  were  received  by  each  contest 
editor  in  a  single  day.— L.  D.  C:hamber- 
lain. 

A  reporter  of  the  San  Francisco 
Chronicle  in  going  through  the  license 
records  of  the  city  found  41  livery  stables 
listed  despite  the  prevalence  and  popular¬ 
ity  of  automobiles.  He  also  discovered 
that  70  carpet  beaters,  seven  patent  chim¬ 
ney  contractors,  and  four  gas  regulators 
had  taken  out  licenses.  This,  together 
with  various  other  facts  contained  in  the 
license  records,  made  a  feature  that  at¬ 
taint  front  page  honor. — G.  C.  M. 

To  stimulate  local  reader  interest  the 
Brooklyn  Daily  Eagle  on  the  front  page 
of  its  daily  feature  section  is  printing 
stories  about  the  pioneer  families  of  the 
community,  with  photographs  of  their 
old  mansions. — X. 


What  persons  from  your  city  are  go¬ 
ing  abroad  this  summer?  (jood  leads 
for  a  story  can  be  obtained  from  the 
office  of  the  county  clerk  of  court,  to 
whom  applications  for  passports  are 
made. — L.  G.  M. 


Routes  for  walks  about  the  city.  Put 
a  good  writer  on  this  and  let  him  sug¬ 
gest  walks  for  residents  over  the  city 
that  will  take  them  to  places  of  interest. 
Sketches  of  the  history  of  the  interest¬ 
ing  places  will  prove  interesting.  Use 
this  idea  for  a  series. — X.  C.  C. 


What's  new  this  year  in  automobile 
accessories?  Look  over  the  new  gadgets 
in  your  local  stores  and  write  a  spring 
fashion  feature. — U.  S.  V. 


In  view  of  the  controversy  raging  as 
to  the  advantages  and  disadvantages  of 
the  merger  movement  in  industry,  it 
might  be  well  for  newspapers  to  make 
a  local  survey  of  the  situation.  Have 
there  been  any  mergers  in  your  locality, 
and  if  so,  what  businesses  and  what  com¬ 
panies  merged?  How  has  it  affected 
employment  (attempt  to  obtain  definite 
fijrares,  rather  than  generalizations,  on 
this  point)?  Has  the  merger  made  the 
individual  company,  or  companies,  more 
prosperous?  Have  any  of  the  profits 
teen  passed  on  to  the  public,  in  the  form 
of  reduced  prices,  etc.  Does  control  now 
rest  in  local  hands  or  in  outside  inter¬ 
ests?  If  the  latter,  how  do  people  regard 
the  situation? — J.  L.  C. 


.Auction  sales  are  still  popular,  and 
draw  large  crowds  in  every  city.  Send 
a  reporter  to  visit  one,  then  talk  to  the 
auctioneer  about  the  good  old  days,  etc. 
— U.  S.  V. 


With  magazines  full  of  travel  articles, 
and  steamship  ads  dotting  the  newspaper 
pages,  why  not  an  article  telling  just 
what  is  necessary  to  prepare  for  a  trip 
to  Europe.  What  details  are  usually  for¬ 
gotten  ;  what  should  be  looked  after  far 
ahead  of  time;  what  local  officials  can 
help,  etc. — U.  S.  V. 


Has  the  woman  of  35  any  chance ‘of 
getting  a  job  nowadays?  With  so  much 
discussion  today  as  to  the  use  and  use¬ 
lessness  of  men  and  women  in  the  busi¬ 
ness  world  after  they  reach  certain  ages, 
this  is  an  interesting  subject,  particu¬ 
larly  to  your  women  readers.  (5et  some 
of  your  leading  women  and  some  of  your 
big  employers  to  talk  on  this  subject.  If 
a  woman  over  35  has  no  chance  of  get¬ 
ting  a  job,  find  out  why? — P. 


PHOTOGRAPHED  ECLIPSE 


Albany  Cameraman’s  Work  Praised 
by  Observatory  Official 

.An  unusual  photograph  of  the  solar 
eclipse  on  Monday  made  by  F.  Leonard 
Ottman,  staff  photographer  of  the  Albany 
(X.Y.)  Times-Union,  won  the  praise  of 
Professor  Benjamin  Boss,  director  of  the 
Dudley  Observatory  in  Albany,  as  “a 
piece  of  fine  workmanship.” 

Ottman  spent  two  hours  making  the 
picture,  which  showed  the  eclipse  in  12 
phases.  Starting  at  3 :20  p.  m.,  Ottman 
exposed  the  same  plate  12  times  at  inter¬ 
vals  of  10  minutes.  He  had  his  camera 
set  up  in  a  park  near  the  state  Capitol. 

■An  ordinary  news  camera  with  a  color 
filter  was  used.  Ottman  explaining  that 
be  made  the  exposures  at  l-50th  of  a 
second  with  the  diapbram  cut  down  to 
emit  the  smallest  amount  of  light  possi¬ 
ble. 

The  finished  picture  showed  the  moon 
as  light  and  the  sun  dark.  This  pheno¬ 
menon.  according  to  Professor  Boss,  was 
due  to  over-exposure  of  the  negative. 


ENTERTAINS  SCHOOL  TEAM 

The  entire  baseball  squad  of  the  Tea- 
neck,  X.  J.  High  School,  with  coaches 
and  the  school  principal,  were  guests  of 
the  ‘‘Tactless  Teanecker,”  of  the  Tea- 
neck  Times  at  the  opening  game  between 
the  Xew  York  Giants  and  Boston  Braves 
at  the  Polo  Grounds  recently.  The 
‘‘Tactless  Teanecker”  is  W.  B.  Bryant, 
principal  owner  and  publisher  of  the 
Times,  who  conducts  a  column  in  his 
paper  under  the  title  of  "Town  Talks  by 
the  Tactless  Teanecker.” 


TELLS  LOCAL  HISTORY 

Local  newspaper  his.tory  in  Waynes¬ 
boro,  Pa.,  was  collected  and  published  in 
pamphlet  form  by  Floyd  Chalfant,  ed¬ 
itor  of  the  Waynesboro  Record  Herald 
when  the  local  Rotarv  Club  recently  ob¬ 
served  ‘‘Xewspaper  Day.” 


Fifty  words  are  a  normal  telephone 
vocabulary,  and  700  w’ords  account  for 
^5  per  cent  the  conversations,  accord- 
inR  to  a  survey  of  80.000.000  telephone 
conversations  over  the  Bell  system  in  the 
cnited  States,  reported  in  the  April  issue 
of  the  Bell  Telephone  Quarterly.  Per- 
haps  your  local  manager  will  comment  or 
elaborate  on  this. — U.  S.  V. 


Newspaper  Engineering 


4  An 

V 


organization  specializing 
newspaper  buildings,  all 
phases  of  newspaper  en¬ 
gineering,  ^  operation  and 
production  problems, 
analytical  surveys  and 
valuations. 


\ 


8.  P.  WESTON,  INC. 
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The  Banks  of  i 

Camden  County  | 

GAINED  - 

$7,000,000  3 

in  Savinas  Accounts  I 

durina  first  quarter  of 
1930  as  compared  to  | 

K  a  loss  of  $500,000  I 

=  the  previous  year. 

E  Greatly  diversified  nature  of  { 

(South  Jersey’s  industries  is 

keeping  employment  at  a  | 
_  high  level.  I 

COMER  POST 


iNational 


Story,  Brook*  &  Flnley| 


Dollar  Pullers 

$One  Dollar  xvill  be  paid  ^ 
for  each  idea  published.  S 
Send  clipping  for  payment.  ^ 


HE  Duluth  (Minn.)  Herald  runs 
an  interesting  page  called  “The 
Show  Case  of  Duluth”  and  tells  through 
advertisements  some  of  the  things  that 
Duluth  makes  and  sells.  The  advertise¬ 
ments  include  the  personal  services  of 
different  business. — W.  A.  K. 


‘‘Improved  Pure  Foods”  is  the  heading 
being  used  by  the  Worcester  (Mass.) 
Evening  Post  for  grouping  a  number  of 
food  advertisements  with  certain  reading 
matter  such  as  recipes  and  research  arti¬ 
cles.  In  this  section  copy  from  bakeries, 
dairies,  cheese  dealers,  soft  drink  dealers 
and  also  dealers  in  doughnuts,  fish, 
pickles,  cookies,  cake,  butter,  etc,  as  well 
as  even  hotels  and  electrical  appliances 
used  in  cooking. — P. 


In  a  neatly-composed  panel,  featuring 
such  information  as  time  of  tides, 
weather  report,  time  for  lighting  auto¬ 
mobile  headlights,  etc.  the  Prozddence 
(R.I.)  News  makes  the  strategic  sugges¬ 
tion  :  “Why  not  ’phone  that  classified  ad? 
We’ll  charge  it.”  Such  a  box  on  the 
first  page  should  promote  classified  or¬ 
ders. — Victor  N.  Vetromile,  Malden, 
Mass. 


Put  this  away  for  next  Easter.  The 
Brockton  (Mass.)  Daily  Evening  Enter¬ 
prise  used  two  full  pages  of  special  ad¬ 
vertisements  for  Blaster  this  past  week. 
Both  pages  were  sold  on  the  “Go  to 
Church”  idea  for  Easter  Sunday.  One 
page  was  taken  by  different  business 
firms,  the  page  being  divided  into  56 
spaces  of  tw’o-column.  three-quarter  inch 
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size.  About  a  quarter  of  the  page  at 
the  top  was  given  over  to  display  and 
reading  material.  The  other  page  was 
sold  to  16  Brockton  churches. — C. 


Overcoats,  furs,  and  other  heavy  win¬ 
ter  clothing  should  be  cleaned  before  be¬ 
ing  put  away  until  fall.  Get  your  clean¬ 
ing  and  dyeing  firms  to  advertise  thi; 
fact  in  a  special  page. — Wes  W.  Dunlap. 


TAKING  POLL  ON  BLUE  LAWS 

.A  city-wide  poll  on  the  Pennsylvania 
blue  laws  is  being  taken  by  the  Pitts¬ 
burgh  Sun-Telegraph  for  the  guidance  of 
legislators  sent  to  the  state  capital  from 
this  area.  A  postcard  ballot  with  return 
card  will  ^  mailed  to  each  of  the 
188,000  registered  voters  in  the  city. 
Names  will  not  be  signed.  The  number 
of  the  ward  in  which  the  ballot  is  cast 
will  be  listed  on  the  cards. 
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DO  YOU  NEED  ' 
A  TRAINED  MAN? 

The  Personnel  Bureau  of  j 
Sigma  Delta  Chi,  an  organiza-  | 
tion  of  college  trained  news-  i 
paper,  magazine  and  advertising  ' 
men,  wants  to  help  you  End  him  i 
The  Bureau  puts  you  in  touch  : 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please  ' 
write  John  G.  Earhart,  Director 
Personnel  Bureau  of  Sigma 
Delta  Chi,  836  Exchange  Ave.,  I 
Chicago,  IlL  | 
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CONNECTICUT  HEALTH 
CHIEF  WARNS  DAILIES 

Call*  Tkeir  Attention  to  State  Law 
Barrinc  Uce  of  "Doctor”  in  Ad- 
TertieinK — Hit*  Foreign 
TeetimoniaU 

Connecticut  newspapers  have  received 
the  following  letter  from  Stanley  H. 
Osborn,  sute  health  commissioner,  warn¬ 
ing  them  against  deception  in  patent 
medicine  advertisements : 

“To  THE  Publishers  of  Connecticut 
Newspapers  : 

“It  has  been  brought  to  my  attention 
that  several  patent  medicine  advertise¬ 
ments  in  Connecticut  newspapers  are 
reading  in  such  a  way  that  the  public 
may  IS  misled  or  deceived  in  regard  to 
the  advertising  matter.  For  instance, 
some  patent  medicines  are  now  appear¬ 
ing  with  advertisements  indicating  that 
they  are  endorsed  by  doctors  ei^er  _  in 
this  country  or  abroad.  Investigation 
shows  that  several  of  these  physicians 
who  are  endorsing  these  articl«,  are 
either  not  members  of  local  medical  so¬ 
cieties,  are  not  graduates  of  medical 
schools,  they  are  not  doctors  of  medicine 


and  surgery  but  rather,  natureopathic 
physicians,  and  as  such  in  Connecticut 
not  entitled  to  give  medicine,  or  they  are 
doctors  of  far-off  countries,  the  creden¬ 
tials  of  which  are  difficult  to  check. 

“In  addition,  the  physicians  from 
European  countries  are  often  given  an 
adjective  such  as  “leading”  or  “re¬ 
nowned,”  whereas  many  of  the  physicians 
in  this  country  have  never  heard  of  these 
“renowned”  or  “leading”  physicians. 

“The  Connecticut  state  law  is  such  that 
no  person  can  practice  the  healing  art 
in  Connecticut  and  use  the  title  ‘doctor’ 
alone,  unless  he  is  a  doctor  of  medicine 
and  surgery  or  a  dentist.  He  must  state 
that  he  is  a  natureopathic  physician, 
chiropractic  physician  or  osteopathic 
physician.  These  advertisements  do  not 
so  designate. 

“Under  Chapter  317,  Section  17,  of  the 
Public  Acts  of  1927,  it  is  provided  that 
‘no  person  shall  use  advertising  relating 
to  the  public  health  which  is  untrue, 
fraudulent,  misleading  or  deceptive  .  .’  ” 

MICHIGAN  GROUP  TO  MEET 

The  annual  three-day  convention  of  the 
Michigan  Weekly  Newspaper  Press  As¬ 
sociation  will  be  held  at  Blaney  park, 
near  E^canaba,  June  26,  it  was  an¬ 
nounced  at  a  recent  meeting  of  officers 
of  the  association. 


STYLE  CONTEST  FOR  STAFF 

Chattanooga  Times  Quizzes  Desk 
Men  and  Reporters 

The  Chattanooga  (Tenn.)  Times,  one 
of  the  strictest  “style”  newspapers  in  the 
country,  conducted  recently  three  con¬ 
tests  to  determine  the  accuracy  of  re¬ 
porters  and  the  c^y  desk. 

The  entire  staff,  copy  desk,  society 
editors  and  reporters,  sports  editors  and 
reporters  and  all  the  desk  men  partici¬ 
pated  in  a  spelling  bee.  Adolph  S.  Ochs, 
Jr.,  managing  editor,  offered  a  $5  gold 
piece’  to  the  winner.  The  contest  re¬ 
sulted  in  a  three-way  tic  between  W.  G. 
Foster,  news  editor,  T.  A.  Rogers,  as¬ 
sistant  news  editor,  and  Rufus  Terrell, 
reporter,  who  split  the  prize.  Mr.  Ochs 
appointed  William  Harris  chairman  of 
the  spelling  bee  committee. 

Previous  to  the  spelling  bee,  Mr.  Ochs 
conducted  a  style  examination  of  copy 
readers  and  desk  men.  He  selected  20 
of  the  most  difficult  sections  of  the  style 
book  for  the  examination,  and  offered 
another  $5  gold  piece  for  the  best  paper, 
William  Harris,  formerly  of  the  Balti¬ 
more  Sun,  and  various  other  Southern 
and  mid-western  newspapers,  won  high¬ 
est  honors  and  the  gold  piece ;  Louis 
Hofferbert,  city  editor,  was  second,  and 


William  Clift,  sports  editor,  was  thirH 

A  $5  gold  piece  went  to  Rufus  Terrell 
formerly  of  the  Birmingham  (Alai 
News,  who  turned  in  the  best  style  J 
amination  of  the  reporters, 

PARTICIPATED  IN  BOAT  RACE 

Major  Alex  Well,  feature  writei  nf 
the  Albany  (N,Y.)  Evening 
helped  Jack  Prosser,  noted  motor  boat 
racer,  to  win  the  inboard  division  con¬ 
test  on  the  Hudson  river  from  Albany 
to  New  York  last  Saturday.  Well,  who 
originally  intended  to  accompany  Qptain 
Lewis  Yancey,  noted  aviator,  in  his  beat 
chose  to  go  with  Prosser.  While  the 
l)oat  was  going  30  miles  an  hour,  the 
News  man  had  to  climb  out  on  the  stem 
and  empty  two  five-gallon  cans  of  gaso¬ 
line  into  the  tank.  Prosser  crossed  the 
line  first.  Captain  Yancey  s  boat  ran 
into  trouble  soon  after  starting  and  had 
to  quit  the  race. 

I.N.S.  MEN  ADDRESS  CLUB 

L.  A.  Huston,  sales  director  of  Inter¬ 
national  News  Service,  and  Carl  L 
Turner,  Ohio-Pennsylvania  superintend¬ 
ent  for  I.  N.  S.,  spoke  at  a  banquet  of 
the  Fourth  Estate  Club  of  New  York 
University  at  the  Newspaper  Club  of 
New  York,  April  25. 


Supplies  and  Equipment 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  pardcuUrB 
to  your  neareM 
G>E  mIc*  office 


GENERAL  ELECTRIC 


Stereotype  Room 
Efficiency 

Meant  quick  production  of  good 
plates  and  the  elimination  of  r» 

casts  as  far  at  posalble. 

Moulding  Blankets 

Hard  and  Soft  Grk  Blankets 
Heary  Wool  Moulders 
light  Wool  Moulders 
Thin  Wool  Moulders 

(AD  Sinaa) 

Space  Packing  Fdt 
4  TUckncMcs  —  No.  25, 
No.  35,  No.  40,  No.  SO 

Easy  to  tear,  quids  to  pfatea 

New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 
Cable  Addiuaa  NENSCO 
WoreMter,  Msaa. 


GOSS 

FOR  SALE  at  bargain  prieta  tha  fol¬ 
lowing  pr—atB  guarantaad  in  goad 
oparating  condition: 

Goss  High  Speed  Octuple  Straightline 
Sheet  cut  22^  in.— column  length  21  in. 
Goss  High  Speed  Octuple  Straightline 
Sheet  cut  23-9/16  in.— column  length  22 
in. 

Hoe  Octuple  Straightline 

Sheet  cut  23-9/16  in.— column  length  22 
in. 

Hoe  High  Speed  Sextuple  Straightline 
Sheet  cut  23-9/16  in. — column  length  22 
in. 

Hoe  Sextuple  Straightline 
Sheet  cut  23-9/16  in.— column  length  22 
in. 

(At  Philadelphia  {or  immediate  shipment) 
Hoe  Sextuple  Straightline 

Sheet  cut  22fi  in. — column  length  21  in. 
(At  Wichita,  Kansas,  for  early  delirery) 
Got!  Sextuple  Straightline 

Sheet  cut  23-9/16  in.— column  length  22 
in. 

(At  Little  Rock,  Ark.,  for  early  shipment) 
Hoe  Right  Angle  Sextuple  with  three  color 
combination  top  deck 
Sheet  cut  21%  in.— column  length  20  in. 
Hoe  High  Speed  “X”  Pattern  Sextuple 
Sheet  cut  22%  in. — column  length  21  in. 
Hoe  High  Speed  “X”  Pattern  Sextuple 
Sheet  cut  21%  in.— -column  length  20  In. 
Hoe  Unit  Type  Sextuple 

Sheet  cut  21^  in.— column  length  20  In. 
Hoe  Unit  Type  Quadruple 

Sheet  cut  23-9/16  in. — column  length  22 
in. 

Hoe  Condensed  Quadruple 

Sheet  cut  22%  in.— column  length  21  In. 
(In  New  York  area  for  early  shipment) 
Goat  High  Speed  4-Deck  StraightUne 
Sheet  cut  23-9/16  in.— column  length  2t 
in. 

Gosa  High  Speed  S-Deck  Straightline 
Sheet  cut  23-9/16  in.— column  length  22 
in. 

Gosa  16- Page  with  three  color  combination 
top  deu 

Sheet  cut  21^  in.— column  len|[th  20  in. 
(On  Pacific  Coaat  for  early  shipment) 
Oote  24-Page  Acme  8-columns,  12  erne 
Column  length  20%  in.  to  22  in. 

Writs  er  wire  fer  tell  detalb  aad  prtess 

GOSS  PRINTING  PRESS  COMPANY 
1S3S  So.  Paulina  Street 
New  York  CHICAGO  San  Francisco 


# 

Qua  I  ity 
Produef— 

A  Quality  Purchase  is, 
after  all,  the  E  xercise 
of  the  Truest  Economy 


FRANK  B.  BERRY 


WILLIAM  J.  MINGLE 


Special  Designs  in  steel  equipment  to 
meet  the  economic  production  require¬ 
ments  of  the  present  day  printing  and 
publishing  plant.  Special  steel  equipment 
designed  to  meet  the  requirements  of 
every  department  of  the  newspaper  plant. 


BERRY’MINGLECS:p  rinfing  Equipmeni  Engineers 

Designers  and  Makers  of  Quality  Steel  Printing  Office  Equipment 

Flatiron  9ldg.,  175  Fifth  Avenue  at  23rd  Sl,  New  York 


Owr  Customers  Write  Our  “Ads" 


DUPLEX  Heavy-Duty  Mat  Roller 

More  in  Use  than  All  Other  Heavy-Duty  Mat  Rollers  Combined 


THE  DUPLEX  PRINTING  PRESS  COMPANY 


BATTLC  CREEK,  MICHIGAN 


OsTobbt  Sa*^'«»»**** 


Market  Direct — Use  The  Advertising  Pages  of  Editor  & 
Publisher  to  reach  your  Clients  and  Prospects. 


Editor  &  Publisher  The  Fourth  Estate  for  May  3 ,  1930 
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Classified — A  Publishers’  Service 


FJirrOR  &  PUBLISHER  EMPLOYMENT  EMPLOYMENT  EMPLOYMENT 

Classified  Advertising  H«lp  Wanted  Situations  Wanted  Situation*  Wanted 


RATES 

SITUATIONS  (C*»h  wltk  Ord«r> 

I  Tlm«  — .»0  p«r  lln* 

3  Tlin«»  —  ASpt  lln* 

all  other  classifications 

<C**b  with  Order) 

I  Time  —  .?•  per  liae 

4  Tleiee  —  .SO  per  line 
Count  six  words  to  the  liae 

White  spec*  cher**  at  earns  rat*  per  IIm 
eer  laeertion  as  saraed  bjr  frequenw  *1 
biwtien.  Minimum  space,  three  lia^ 
The  Editer  A  PuhHeher  reserves  the  ri«hl 
It  ciassifr,  edit  *r  reject  anp  copy. 


business  opportunities 


Advertiain*  Saletman,  experienced,  under  40. 
Give  age,  references,  experience,  details,  salary 
requirements,  first  letter.  Free  Press,  Burling- 

ton,  Vt. _ 

An  dpportnnity — A  prominent  New  York  Mom- 
ing  Newspaper  has  several  vacancies  for  young 
men  with  genuine  writing  ability.  The  type  of 
young  man  desired  may  be  a  newspaper  man 
or  may  not;  at  least  be  is  ambitious  to  write. 
To  such  men  this  newspaper  ofTers  an  oppor. 
tunity  to  develop  tbelr  talents  and  at  the 
tame  time  earn  an  adequate  salary.  Enclose 
samples  with  your  first  letter,  which  also  should 
include  a  sketch  of  your  exi>ertence  and  quail- 
flcatlons.  Box  E-803,  Editor  A  Publisher. 


Circulation  Manager  on  an  evening  daily,  30,000. 
This  newspaper  wants  to  develop  Its  t^ce  con¬ 
trolled  carrier  system  and  wants  a  thoroughly 
ex|ierienced  man.  State  desired  salary.  Send 
snapshot  if  you  have  one,  and  full  history. 
E-790,  Editor  &  Publisher. 


Stvtral  small  dailies,  also  large  weeklies  and 
itml-weeklles;  profiUble.  Illinois,  Michigan, 
California  Good  values.  Confidential  Infor¬ 
mation.  C.  M.  Veaxey,  Wrlgley  Bldg.,  Chicago. 


Very  Desirable  Weekly  and  Job  Plant,  exclu¬ 
sive  fertile  HeM,  \  Irgiula,  excellent  equipment, 
esrning  over  23' j  net  on  price  asked;  initial 
ptyuieiit  kO.lHki.  biilaiice  easy  terms.  J.  B. 
Shale,  Times  Building.  New  York. 


Kewspaper  Brokerage— Only  high-grade  proper¬ 
ties.  Personal  service.  Clyde  H.  Knox,  Board 
of  Trade  Bldg.,  Kansas  City,  Mo. 


Newspaper  For  Sale 


For  Sale:  Exclusive  weekly  In  Central  state. 
Hat  netted  over  SHO.OOO  In  past  three  years. 
WIT  tTHpilre  $12.u0<i  cash  to  handle.  E-806, 
IMltor  &  Publisher.  _ 


Newspapers  Wanted 


Wanted  to  buy  small  dally  In  Illinois,  Indiana 
or  Iowa.  State  particulars,  E-800,  Editor  & 
Publisher. 


Wt  have  buyers  for:  Good  dallies  In  New 
Jersey.  Florida  and  adjacent  states,  Ohio  and 
la  most  every  other  state  In  t'nion.  Will  you 
tell  (■(.nliilentlsl  action  guaranteed.  Wilhelm 
4  Holia.  ;Mli*--lL’thNW.  Canton.  O. 


CIRCULATION 


Promotion 


Clauilled  Advertlftiiif  Manager  wanted  by  a 
New  England  newspaper.  Excellent  opportunity 
to  the  right  man  in  a  field  having  unusual  poa- 
albllities.  In  replying,  state  experience,  ac- 
compllshiiieiits  in  other  fields  and  other  infor- 
iiiation  you  may  consider  useful  or  necessary. 
E*S04,  Editor  At  Publisher. 


Kews  Photographer  wunte<l  by  newspaper  In 
reniisylvania  city.  No  booze  fighter.  B-811, 
Editor  &  Publisher. 

Beporter,  experienced,  wanted  at  once  by  Nfichl- 
gun  dally.  Must  be  able  to  produce.  Give  full 
details  and  references.  E-fS14,  Editor  A  rul»- 
Usher. 


Situations  Wanted 


Accountant — E.xceptional  training,  12  years  in 
one  of  America’s  largest  publishing  organiza¬ 
tions,  experienced  metropolitan  and  small  city 
publications,  thorough  knowledge  all  depart¬ 
ments,  systeiuutizer,  strong  on  costs,  now*  em¬ 
ployed.  E-810,  Eilitor  &  Publisher. 


Accountant — Young  man,  14  years  on  metropoli¬ 
tan  newspaper,  desires  to  make  connection  wdtb 
general  accounting  staff  of  newspaper.  Familiar 
with  entire  ottiKe  routine  including  credits  and 
collections.  Capable  of  instulling  accounting 
system.  Good  references.  E-773,  Editor  A  Pub¬ 
lisher. 

Accounting — Young  man,  Walton  tr.iiiilng.  busi- 
ne.<4H  oltice  exiJerWnce,  seeks  opportunity  general 
accounting  staff  metropolitan  newspaper.  Kef- 
erences.  E-815,  Editor  A  Publislier. 


Blair  k  Austin,  circulation  builders,  222  West 
Grsenwlcb  8t.,  Heading.  Penn.  Originators  of 
Salttmanshlp  Club  Campaigns.  Telephones: 
Offlee  21351;  residence,  81  9240. 


Contracts  for  Partlowe  Plan  real  circulation- 
buililiiii;  campaigns  are  being  filleil  as  rapidly 
ss  posKible  in  the  order  In  which  bookings  are 
nisde.  Newspai»ers  desiring  additional  circula- 
thin  and  more  tiiorougb  coverage  during  the 
remainder  of  the  rurient  year  are  urged  to 
iiiike  definite  reservations  now.  ('ontracts  from 
new  elients  are  a<eepted  only  after  a  Part- 
lowe  Hcientific  survey  and  analysis  of  each 
iodiridual  field.  A  letter  or  collect  wire  for 
tliln  free  analysis  entails  no  obligation,  but 
doe*  sei'iire  an  InteUlgeiit  and  frank  refoin- 
meiidstiou  as  to  wliether  or  not  a  circulation- 
Uilldlng  drive  would  prove  practical  and  help¬ 
ful  at  the  time  to  the  publication.  Pnb  ishers 
■IV  never  urged  to  buy  Partl(»we  service.  The 
Partlowe  survey  and  analysis  is  genuine.  Write 
Of  wire  (‘ollect.  The  Charles  Partlowe  Com- 
pnuy,  fith  Flwr,  Occidental  Huilding,  Indian- 
■Iw  U. 


w,  s.  Kendall  Company,  iw  N.  Dalle 
Loulxvlll.,  Ky.  —  Superior  (Troulutloi 
J'  .  r.*  ~  f'rvator*  and  mile  owiiera  of  Th 
Kudtll  Plan. 


TU  John  F,  Morriion  Company,  Sixth  Flooi 
Hister  and  Tribune,  I)es  Moines,  Iowa.  Cii 
J^'lnn  Bulldeii.  Write  or  wire  for  Flel 
^ _ -ri]i 

2?' -ihiillv*,  w.ekilea — net  4,000  t 
/V  T."’""""-  orK-niiutlou  wit 

'  ■  ‘’“F  boru.i*lii 
Bndtoii  D.  Prlem.  Siallun  C,  Brooklyn,  N.  Y 


KI  I'ortea  Bid*.,  Sant 
IwlliOi.l  An  elflcUnt  clrculatlo 

ihrtf  fii  *'*'*  “'*““  “veiitluK  only  bonuflO 
•r  Wiri*  ''  )“  •Uliicriber).  Wrll 

*  without  oilligatioD,  for  field  survey* 


^ITORIAL 

Cbarch  Pbrs 


*lS»  ‘"''V‘i‘»l«*  paje  ar 

•^wxpauL“r"m'  l«o« 

iMti  “*“•  '“lernatlonal  S.  S 

•^Md*  “!*'■  United  Sutei 

"  th*  J'’’  itolepenfience, 

“*  “*I'»l>llc  Syndlcata,  New  York 


Advertiiin*  talesman,  experienced,  uge  30, 
(lexireK  |>eriiiuneiit  position.  F.  1..,  Apt.  2,  213 
•Avenue  Siilamancn,  Coral  Gables,  Florida. 


Advertiain*  Manager,  eik'lit  years'  siieeesaful 
reeuril  ot  iiei-oiiiiilislimeiits  in  uilveitislug. 
llrlgiiiiil,  Koisl  layouts  and  eopy,  modern,  cuu 
sell  tile  '  liard-to-Mdl"  kind.  IleeoM  wil.  bear 
strietest  seriitiiiy.  UId  eiioUKb  to  have  weight, 
young  enoiigli  to  be  energetic.  Now  employed 
as  ailvei'tising  inuiiager.  Seek  larger  tield. 
Don't  be  afraid  to  write  me.  K  Ts2,  Eilitor  A: 
I'ublislier. 


Advertiting  aaleaman,  32,  married.  T  years  on 
good  dallies:  good  eopy  writer,  wishes  position 
In  charge  of  advertising  on  small  piper,  or  aa 
salesman  on  large.  West  or  Midwest.  E-'SU2, 
Editor  &  I'lilillsiier. 


Advertising  Executive  —  Saleiman  —  twelve 
years’  e.xperieiice,  sl.\  years  lue.il-iiatlonal  stalls 
of  large  inetro|ailitaii  dully,  Sunday  newspapers. 
.Available  M.iy  1.  Interested  In  counectliig  with 
liigli-grade  piibllcuttoii.  E-Sld,  lalltor  &  I'ub- 
ll.sliei. 


Artitt— Experienced  In  layouts,  retouching,  ad¬ 
vertising  art,  eartmins  and  roto,  desires  change. 
E  7.S0.  Editor  &  I'uhlisher. 


Artist,  forceful  cartoonist  and  thoroughly  ex¬ 
perienced  In  all  phases  of  layouts,  lettering, 
and  advertising  art,  desires  change.  E-7tt4, 
Editor  41  I’tibllsber. 


Cameraman-Reporter,  avnilahle  at  once  for 
Eastern  Job.  Single,  moderate  salary.  E-778, 
Editor  &  rubllslier. 


Circulation  Manager  with  consistent  rei-ord  of 
achievement  over  period  six  years;  morning, 
evening,  Sunday  Helds;  age  34  years;  married. 
Available  now.  E-80S,  Editor  Publisher. 

Circulation —.Street  sales  manager.  2S,  lioy  or 
gaiiizer,  wide  «*xiM‘rleoee.  Deferences  as  to  char¬ 
acter  and  achievements.  K-S12,  Editor  &  I  uh 
Usher. 

Claaaified  Manager,  now  employed  on  metro¬ 
politan  paper,  and  with  background  of  18  years 
In  every  phat*  of  classified  selling,  promotion 
and  manageiiieut,  desires  to  make  change.  Can 
build  in  any  field.  E-788,  Editor  &  Publisher. 

Clasaiilsd  Manager — Young  man.  U  years'  expe¬ 
rience  Belling  classified  and  display  uii  metro¬ 
politan  dailies,  seeks  position  us  classified  man¬ 
ager.  At  sa'es  reoonl.  Best  references.  Avail¬ 
able  now.  B-790,  Editor  &  Publisher. 


Classified  Manager,  competent,  qualified,  past 
ten  years'  excellent  record,  seeks  post,  city 
over  1(111,000.  Highest  reference.  Albert  B. 
Harris,  358  Madison  Ave.,  Albany,  N.  Y. 


Copy  desk,  rewrite,  legman  or  columning  posi¬ 
tion  wanted  in  New  York  state  or  Southwest 
by  university  graduate,  now  employed  on  Mid- 
die  West  dally  of  122,000  circulation.  Ten 
years*  exiwrlence.  E-806,  Editor  &  I’uhlisher. 


Correspondent — Exi>erienced  feature  writer. 
New  Y'ork  resident  winters,  Europesn  corre¬ 
spondent  summers,  wants  special  assignments. 
£-771,  Editor  A  Publisher, 


Desk  Man  or  editorial  executive,  12  years’  ex¬ 
perience,  now  employed  as  slot  man,  seeks 
better  salary.  E-797,  Editor  A  Publisher, 

Desk — sports,  city,  telegraph — or  reporter;  26. 
0  years’  ex|)erienre;  employed;  ambition  and 
energy  corabiued  with  ability;  seeks  opportunity 
rather  than  salary.  E-798,  Editor  A  I’uhlisher. 


Editorial — Specialist  in  criticism  of  drama, 
music,  radio,  dance,  literature;  writer  of  spe¬ 
cial  articles,  editorials,  news  color  stories; 
8  years  with  one  New  York  dally,  3  with 
another.  Internationally  known.  Widely  quoted. 
Knows  every  inch  of  newspaper  and  magazine 
p'ant  Including  production,  advertising,  publica¬ 
tion,  and  sympathetic  to  their  problems  and 
needs.  36.  Want  post  with  room  to  expand. 
E-775,  Editor  &  Publisher. 


Editorial — Young  newspaperman,  general  expe¬ 
rience  leading  Florida  dallies,  wants  reportorlal 
post  with  dally  or  editorial  with  weekly. 
E-71)0,  Editor  A  Publisher. _ 

Editorial — Young  man,  news  editor,  desires 
change.  (Jualllied  fur  any  newsroom  position, 
without  exception.  Address  E-8(X1,  Editor  A 
Publisher. 


Editorial  Executive,  thoroughly  experienced  and 
highly  qualified,  or  editorial  writer,  vivid, 
pointed,  fluent,  open  for  engagement.  May  1. 
.Address  X,  care  publisher.  Daily  News,  Miami, 
Fla. 


Feature  Writer,  experienced,  wants  connection 
with  newspaper.  Available  now.  References. 
Ida  Belle  Williams,  Swaiiishoro,  Ga. 


General  Advertising  Manager — Full  charge  local 
and  national  on  |>rogres8ive  newspaper  in  thriv¬ 
ing  coiiiniunity  of  .TO.OIHJ.  FIrst-rlass  reference 
fioiii  former  employer.  -Aildess  L.  M.  Horner, 
Itooiii  UK),  l.so  North  .Michigan  -Avenue,  Chicago, 
Illinois. 


Magazine  Writer,  well  known,  young,  with  fol- 
louliig,  now  doing  features  for  one  of  the  big 
ger  syndicates,  wishes  change  to  newspaper 
work,  preferably  sporta.  E-8(i7,  Editor  &  Pub 
Usher. 


Managing  Editor,  33,  10  years’  experience 

cities  10,000  to  350,000;  rnpahle,  level  headed, 
energetic,  gotal  personality.  -After  Aug.  1, 
E-767.  Fklitor  A  Puhllaher. 


Manager — A'onng,  experieuecd  news|Nii>er  man  ir 
desirous  of  taking  over  managenient  of  small 
dal  y  or  weekly  with  view  to  purchase  Interest 
or  operate  on  commission  basis.  E-811,  Erlltoi 
>A  Publisher. 


Employment 

Conditions 

are  not  bad.  The 
man  who  concen¬ 
trates  on  getting  a 
job  is  sure  to  find 
one. 

Consult  the  Classi¬ 
fied  Service  of 

Editor 

Publisher 


Rxnaging  Editor,  now  employed,  desires  poel- 
tlon  in  West.  Knows  news  and  how  to  play  It. 
Can  secure  maximum  amount  of  work  from 
stair.  Forceful  editorial  writer.  Ixtoking  for 
advancement  with  opportunity  to  purcbaie  in¬ 
terest  In  paper.  E-777,  Editor  A  Publliher. 


Mechanical  Superintendent  —  Compoaing  room 
foreman;  executive;  35  years  In  business;  at 
present  employed;  non-union;  expert  In  reduc¬ 
ing  page  cost;  seeks  Interview  with  publisher 
of  large  dally.  E-783,  Editor  A  Publlsber. 


Kewspaper  Man  wants  position.  Seeks  connec¬ 
tion  with  high  type  weekly  or  a  dally  in  a 
small  city,  preferably  In  the  Rocky  Mountain 
region.  Has  had  twelve  years’  experience 
which  includes  all  branches.  Would  prefer  an 
association  where  there  would  be  an  oppor¬ 
tunity  to  acquire  a  part  ownership  In  the 
future.  Past  Is  open  to  investigation  and 
highest  type  references  will  be  furnlabed  upon 
request.  C.  K.  S.,  408  Chestnut  Street,  Ster¬ 
ling,  Colorado. 


Prlnter-Jounmlist,  experienced,  of  good  ability 
and  record,  wants  position.  Can  qualify  aa 
managing  editor  of  country  weekly;  editorial 
writer  or  columnist  on  small  city  dally;  lay¬ 
out  man,  ad-wrlter  and  solicitor;  proof  reader; 
Job  and  ad  man  (city  and  country)  or  makeup 
man  on  small  city  daily.  Married,  middle-aged, 
sober  and  reliable.  Both  city  and  country  ex¬ 
perience.  Best  of  references.  0.  Byron  Copper, 
Fremont,  Nebraska. 


MECHANICAL 


Equipmsnt  For  Sal* 


Photoengraving  equipment  for  sale.  Complete 
plant  or  any  part.  Miles  Machinery  Co.,  480 
West  Broadway,  N.  Y.  C. 


Equipment  Wanted 


Wanted  to  buy  a  used  rolling  machine  for  dry 
mats,  either  Goss  or  Hoe,  that  Is  in  good  usable 
couditlon.  Reply  to  Box  B‘801,  Editor  &  l*ub- 
Usher* 


MISCELLANEOUS 


Joumalistlo  Antiques 


A  Collector  is  in  the  market  for  Journalistic 
antiques  such  as  autograph  letters  of  former 
editors  in  this  country  or  In  Caoadat  dating 
back  even  to  Colonial  times;  first  issues  of 
well-known  newspapers;  pictures  of  famous 
American  journalists  of  past  generations;  old 
photographs  of  historic  news  events;  copies  of 
old  newspapers  containing  accounts  of  events 
of  unusual  interest;  or  any  other  antique  or 
relic  in  the  fields  of  advertising  and  publish¬ 
ing.  Ix)ok  through  your  old  letter  files,  scrap¬ 
books,  etc.  Then  let  me  know  what  you  have 
and  what  your  price  is  (must  be  moderate,  but 
for  cash  if  accepte<l).  Address  E-746,  Editor 
A  Publisher. 


Managing  Editor 

with  $15,000  cash  (secured) 
to  take  full  charge  of  news 
side  of  small  city  daily. 
Give  complete  history  and 
requirements  in  confidence. 

SERVICE  in  the  South 
HARWELL  B  BUGGY,  Inc. 

SetBtpaper  Brnkrre 

Coiner  Bldg.  Birmingham.  Ala. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Buainesi  Established  in  1899 
350  Madison  At*.  Now  Yorii 
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By  MARLEN  PEW 


OVER  the  Brooklyn  Eagle's  news  ac¬ 
count  of  t!ie  Columbus  prison  fire 
there  appeared  this  boxed  line : 

“In  deference  to  readers  the  Eagle 
omits  all  gruesome  details  of  the  disas¬ 
ter.’’ 

I  read  the  story  and  it  surely  was  a  de¬ 
natured  document.  H.  M.  Crist,  long 
the  managing  editor  of  the  famed  Brook¬ 
lyn  newspaper,  and  a  newspaper  man  I 
have  for  20  years  admired  for  forth¬ 
right  character  and  brilliant  and  fearless 
achievements,  said  of  this  stunt:  “We 
feel  that  readers  of  the  Elagle  have  no 
desire  to  read  revolting  details  of  hor¬ 
rors  of  this  character.  We  cut  out  of 
the  story  every  detailed  reference  to  the 
burning  of  bodies,  cries  of  the  sufferers 
and  similar  shocking  details.  Our  story 
covered  briefly,  but  thoroughly  the  essen¬ 
tial  facts  and  of  how  the  fire  occurred, 
the  damage  done,  where  responsibility 
lay  and  the  official  investigation.  We 
gave  a  two-column  head  to  the  story. 
We  have  plenty  of  evidence  that  the  con¬ 
servative  treatment  of  the  holocaust  was 
appreciated  by  Eagle  readers.” 


TT  is  not  often  that  I  am  in  disagree- 
-*■  ment  with  Brooklyn  Eagle,  but  a  spy¬ 
glass  does  not  bring  this  policy  to  my 
view.  I  regard  this  well-intended  cen¬ 
sorship  as  really  very  unfair  to  readers. 
It  is  a  mistaken  kindness  and  unjust  to 
the  whole  theory  and  fact  of  public  serv¬ 
ice  journalism.  Let’s  see  about  this  mat¬ 
ter  !  Surely  the  Elagle  deceived  no  in¬ 
telligent  person.  More  than  300  human 
beings  c^ed  like  rats  in  a  fire-trap  by  a 
brutally  indifferent  society,  still  clinging 
to  a  medieval  idea  of  punishment  rather 
than  reformation  of  erring  souls,  were 
pretty  sure  to  cry  out  in  terror,  even  as 
beasts,  when  the  flames  crept  upon  them 
and  blistered  their  flesh.  The  Eagle 
couldn’t  possibly  cut  that  fact  out  of  the 
story,  no  matter  how  the  copy  desk  might 
seek  to  trim  horror  from  the  despatch. 
The  cries  would  l)e  obvious  to  any  in¬ 
telligent  reader.  Every  one  would  know 
that  bodies  were  roasted  in  that  fire. 
One  could  not  state  the  main  fact  of 
that  story  in  50  words  and  avoid  convey¬ 
ing  a  revolting  thoui^ht  to  the  minds  of 
conscientious  readers,  regardless  of  what 
words  were  deletefl.  So,  I  believe,  the 
censorship  did  not  effect  what  it  sought. 
But.  of  course,  my  notion  is  that  this 
news  lielonged  to  the  reader,  not  in  part, 
hut  entire.  As  a  regular  subscrilwr  and 
friend  of  the  Eagle  I  instantly  resented 
this  invasion  of  my  right  to  know  the 
legitimate  facts  of  a  news  situation  of 
such  magnitude. 


T  H.W'E  a  deep  sentiment  about  prison 
abuses  and  wish  1  might  do  something 
to  promote  a  reform.  1  regard  our  penal 
system  as  a  ghastly  travesty  upon  civil¬ 
ized  progress,  inhuman,  un-Christian,  a 
thou.sand  times  worse  than  futile  because 
it  multiplies  evils  which  it  should  cor¬ 
rect  and  is  a  sneering  repudiation  of  all 
modern  science  by  a  social  order  hell¬ 
bent  for  a  coward’s  revenge.  I  propose 
to  continue  to  read  the  Eagle  every  day, 
and  want  to  trust  it  to  tell  me  what  I 
ought  to  know  alxiut  affairs  in  a  world 
which  1  quite  well  understand  is  not  al¬ 
ways  an  entirely  pleasant  or  safe  place 
in  which  to  live.  I  believe  in  the  demo¬ 
cratic  system  and  that  public  abuses  can¬ 
not  exist  for  long  under  the  glare  of 
newspaper  exposure.  This  is  one  reason 
why  I  am  faithful  to  the  Eagle,  famous 
for  its  crusades  for  better  things.  For 
25  years  I  have  known  that  the  Columbus 
penitentiary  was  a  disgrace  to  Ohio. 
When  I  worked  in  that  state  I  sent  a 
woman  reporter  there  and  brought  out  an 
expose  of  evil  conditions  which  shook 
the  community  for  months.  Miss  Jessie 


Partlon,  of  Cincinnati,  on  this  assign¬ 
ment  revealed  for  the  first  time  that  the 
infamous  “water  cure”  was  being  prac¬ 
ticed  in  that  institution.  I  might  have 
guessed  that  the  rotten  old  place,  which  I 
passed  on  the  river  road  only  a  few 
weeks  ago,  was  a  fire-trap.  The  truth  as 
it  has  now  come  out  in  the  news  has 
shocked,  but  not  surprised  me.  It  is  a 
criminal  indictment  of  penny-pinching, 
leather-hearted,  fat-headed  politics  which 
has  few  equals  in  history.  No  one  knows 
better  than  Mr.  Crist  and  his  able  staff 
that  Columbus  is  only  one  of  numerous 
vast  prisons  in  this  country,  some  of 
them  in  this  state,  which  are  unfit  for 
human  habitation.  No  one  knows  better 
than  these  good  newspaper  men  that 
American  sentiment  is  fairly  frozen  on 
this  subject  and  that  nothing  will  let  the 
rays  of  God’s  universal  promise  into 
these  dungeons  until  the  newspaper  voice 
is  raised.  How  are  we  going  to  discuss 
these  matters  intelligently  or  function  as 
a  free  press  on  denatured  news,  tempered 
to  save  the  reader  from  a  shuddering 
moment  to  which,  I  hold,  he  as  a  mem- 
l)er  of  society  deserves  as  punishment  for 
his  share  in  the  neglect?  If  a  news¬ 
paper  goes  into  the  “sweetness  and  light” 
business  it  should  l)e  consistent.  Just 
where  will  the  shuddering  line  Ire  drawn? 


^^^ITH  the  passing  of  the  Morse  tele- 
^  graph  operator  the  problem  of  keep¬ 
ing  typographical  errors  out  of  the  press 
increases.  Most  of  the  telegraph  appa¬ 
ratus  now  in  use,  and  it  has  swept  the 
nation  in  six  years,  prints  only  in  capi¬ 
tal  letters.  Sometimes  the  machine  punc¬ 
tuates,  but  the  way  to  be  sure  of  your 
peri^  is  to  write  “stop.”  Commas  and 
semi-colons  call  '.for  words,  not  char¬ 
acters.  One  of  the  most  difficult  pieces  of 
copy  that  now  comes  t*  the  desk  is  a 
special  dispatch  taken  in  on  the  tape 
of  a  teletype  instrument  and  pasted  up 
on  a  sheet.  In  editing  such  copy  the 
desk  man  must  often  guess  his  way  and 
as  the  stuff  does  not  lend  itself  to  easy 
pencilling,  it  often  presents  a  mere 
scrawl  to  the  compositor.  There  seems 
no  way  of  saving  the  services  of  the 
good,  brainy  Morse  operator  in  the  ma¬ 
chine  age,  but  at  least  his  mechanical 
substitute  should  be  capable  of  capital 
and  lower  case  type  and  punctuation 
marks. 

*  *  « 


T  K  i!  "orse  in  our 

-‘-  lie  hte  than  censorship,”  Prof 
said.  “It  is  the  curse  of  municiiasS? 
It  IS  the  curse  of  state  gover^^ 


Newspaper  men  with  reportorlal 
experience  are  not  much  deceived 
about  criminals  and  th’e  penal  system. 
They  do  not  believe  that  the  brand_  of 
the  law  makes  the  man  behind  prison 
bars  any  less  human  than  the  rest  of  us 
basking  in  freedom,  whether  we  deserve 
to  or  not.  They  know  how  many  con¬ 
victs  are  really  insane,  and,  with  Harry 
Thaw’s  fortune,  would  be  treated  as  he 
has  been  treated  by  the  law.  Many  are 
to  lie  classed  as  savages,  but  Columbus 
penitentiary  never  civilized  such  a  one. 
Thousands  are  only  different  from  the 
rest  of  us  in  that  at  some  weak  moment, 
similar  to  our  own,  they  lost  control  and 
were  caught.  Each  intelligent  person 
must  recognize  criminal  tendencies  in  his 
own  life.  Few  admit  the  truth  even  to 
themselves.  However,  I  imagine  most  of 
us  know  there  are  combinations  of  cir¬ 
cumstances  which  might  easily  put  any¬ 
one  in  stripes.  So,  these  wretched  out¬ 
casts  who  burned  horribly  in  a  prison 
were  human  like  vou  and  me  and  why 
should  their  pitiful  death  cries,  a  wail  to 
heaven  for  relief  of  their  kind,  not  be 
heard  by  the  conscientious  readers  of 
Brooklyn  Eagle  who  have  the  power  to 
end  this  lingering  survival  of  barbarism? 


/~4N  a  recent  excursion  to  a  mid-west 
'-'city  I  was  entertained  for  several 
hours  by  the  principal  of  the  local  high- 
school,  a  wondrously  efficient  institution, 
swarming  with  American  boys  and  girls. 
I  was  surprised  by  the  wide  activities  in 
this  school — educational,  social,  sporting 
and  economic.  The  place  fairly  throbbed 
with  the  business  df  miirf-building, 
body-development  and  wholesome  enter¬ 
tainment  and  play.  My  friend,  the  prin¬ 
cipal,  estimated  that  the  institution  is 
the  center  of  many  of  the  tenderest  af¬ 
fections  and  best  aspirations  of  more 
than  ten  thousand  persons  dwelling  in 
the  down-town  section  vof  that  city.  It 
seemed  to  me  that  the  system  was  ideal 
and  that  everything  which  modern  edu¬ 
cational  science  has  devised  for  the  in¬ 
tellectual  and  physical  welfare  of  youth 
was  in  use  in  this  splendid  school.  I 
was  struck  by  the  apparent  happiness 
and  eagerness  of  the  student  body.  No 
hardship  there!  Study  was  attractive 
and  I  can  imagine  the  pangs  df  regret  a 
boy  and  girl  must  suffer  whet*  deprived 
of  this  rightful  experience  df  youth. 
Naturally,  in  the  course  of  my  visit,  I 
asked  about  the  relationship  of  the 
school  with  the  local  newspapers.  My 
thought  was  that  •*uCh  a  school  would 
provide  a  fertile  news  field.  I  could 
imagine  how  a  reporter  with  a  public 
sense  might  find  here,  any  day,  several 
items  which  would  “write  easily”  and 
carry  interesting  headlines  on  any  local 
news  page,  compelling  the  interest  of  a 
considerable  percentage  of  the  most  de¬ 
sirable  readers.  Imagine  my  amazement 
when  the  superintendent  told  me  that 
high  school  was  not  a  regular  assign¬ 
ment  for  any  newspaper  reporter  and 
that  he  knew  of  no  student  who  was 
writing  for  the  local  papers,  except  on 
sports.  On  certain  games  boys  made  up 
the  scores  and  telephoned  results.  Oc¬ 
casionally,  my  friend  said,  a  reporter 
would  call  for  information,  but  only 
rarely  was  this  in  relation  to  educational 
activities. 


IT  is  an  interesting  coincidence  that  the 
man  who  had  the  best  ideas  on  prison 
reform  that  1  have  ever  heard  was  the 
mayor  of  Ohio’s  first  city.  The  late  Tom 
L.  Johnson  believed  in  the  principle  of 
reformation.  He  would  tame  the  savage,' 
if  possible,  by  making  him  useful  to  him¬ 
self  and  then,  perhaps,  society.  He 
would  treat  insane  people  with  science. 
He  would  confine  prisoners,  not  in  fire- 
traps  or  futile  cages,  but  on  prison  farms. 
He  would  feed  them  wholesome  grub 
and  try  to  pour  behavioristic  sense  into 
their  heads.  He  would  strive  to  build, 
not  destroy.  He  would  point  convicts  to 
the  joy  in  good  hard  work  and  instill  in 
them  the  pride  of  creative  effort.  Pris¬ 
oners  would  produce,  not  profits  for  poli¬ 
ticians  dealing  in  prison-made  goods,  but 
their  own  foods  and  garments,  with 
enough  added  to  provide  for  all  the  wards 
of  the  city  or  state  in  hospitals,  orphan¬ 
ages,  asylums  or  poor-houses.  He  would 
let  the  sun-shine  onto  their  heads  and 
perhaps  down  into  their  souls.  Anyhow, 
he  would  remember  that  they,  too,  are 
patterned  in  the  image  of  the  Creator  of 
all  things. 


And  most  particularly,  it  is  theTSt 
of  our  federal  government  CetisorS 
is  inexcusable  in  a  democracy. 
ship  is  by  all  odds  the  greats 
threat  against  the  continuance 
nation  as  a  democracy.  No  univenS 
in  a  democracy  is  worthy  of  the  ^ 
if  it  stoops  to  the  practice  of  ceniorS 
If  it  employs  press-agentry  to  give 
torted  but  favorable  pictures  of  itsd^ 
is  as  bad  as  a  government  office  whJ. 
spends  tax-payers’  money  to  provide  f» 
orable  propaganda  for  itself. 

“American  politicians  and  edocMtn 
too  frequently  have  had  in 
deadly  fear  of  criticism.  Onr  coOmi 
and  universities  need  criticism.  FiS 
every  worth-while  institution  of 
learning  knowledge  should  flow  fimk 
and  constantly.  In  so  far  as  poi^ 
the  four  walls  of  the  classroom  or  of 
the  laboratory  should  be  expanded  k 
take  in  the  whole  community  if  tint 
classroom  or  laboratory  has  anythin 
worth  while  for  the  community.  ^ 

“I  believe  in  direct  contacts  betmm 
reporters  and  professors.  I  questioadR 
wisdom  and  efficacy  of  preparii^  hmd- 
outs  to  be  given  to  the  newspaper!  Ii 
the  case  of  important  addresses  or  n- 
ports  of  researches  it  is,  of  coarse;  a 
convenience  to  papers  to  have  advamt 
copies  of  these.  I  do  not  think  mdi 
of  hand-out  interviews  with  profcaoR 
written  by  a  publicity  agent.  If  a  pro¬ 
fessor  has  a  good  interview  in  his  pys- 
tem  and  is  willing  to  expose  himself  to 
a  reporter  I  think  it  is  good  for  hodi 
the  reporter  and  the  professor  to  Ibr 
the  reporter  do  the  actual  work  of  in- 
terview'ing  and  then  write  his  own  story. 
If  I  were  a  city  editor,  I  would  w 
that  some  of  my  best  reporters  covc^ 
the  universities. 


T  CALL  such  neglect  wasted  oppor- 
tunity.  And  I  believe  that  the  Mitor 
of  that  city  who  sees  the  local  high 
school  as  a  regular  assignment  for  a 
good  man  or  woman  will  bring  in  more 
worth-while  readers  than  any  circula¬ 
tion  contest,  with  dishes  or  automobiles 
as  prizes,  that  could  be  put  on  at  huge 
expense.  Naturally,  I  suspected  that 
the  principal  or  the  superintendent  of 
schools  had  not  encouraged  newspaper 
publicity,  but  found  that  my  friend  was 
well-informed  on  the  subject,  long  ago 
having  been  convinced  by  Clyde  R. 
Miller,  of  Teachers  College,  Columbia 
University,  an  expert  on  the  subject, 
that  a  news  outlet  is  necessary  to  insure 
the  best  results  for  a  public  educational 
enterprise.  My  friend  was  willing,  but 
the  local  city  editors  were  apathetic.  I 
have  written  my  views  on  newspaper 
neglect  of  public  school  so  often  in  these 
columns  that  I  hesitate  to  repeat  them, 
but  readers  of  his  column  will  find 
genuine  stimulation  in  the  remarks  of 
Prof.  Miller,  speaking  from  his  own 
angle.  Here,  in  brief,  are  his  sentiments 
in  reference  to  universities,  but  equally 
applicable  to  the  city  high-school. 


66T  HAVE  no  sympathy  for  colkp 
and  university  executives  who 
whimper  about  the  inaccuracy  of  news¬ 
papers  and  who  do  their  best  to  prevent 
newspaper  men  and  faculty  members 
from  having  free  contacts  with  one  »n- 
other,”  Prof.  Miller  went  on.  “A  good 
re^rter,  it  has  been  my  observatioB,  is 
quite  as  intelligent,  quite  as  alert  and 
as  adaptable  as  the  usual  professor. 
Any  university,  rural  or  urban,  espe 
cially  if  it  be  supported  by  public  fnnds 
and  if  it  has  the  ideals  that  go  with  the 
word  ‘university,’  is  under  an  obligation, 
in  a  democracy,  to  encourage  a  mirror¬ 
ing  of  its  activities.  There  should  be 
no  effort  to  cover  up  faults,  no  efort 
to  paint  a  pretty  picture,  but  constantlr 
a  willingness  to  cooperate  with  thow 
agencies  that  will  help  to  reveal  the 
university  honestly  and  accurately  to 
the  public.  Of  such  agencies  none  is 
more  important  than  the  press. 

“As  newspaper  men  and  women  cone 
to  know  more  of  the  rich  news  po«- 
bilities  in  institutions  of  higher  leamini 
and  as  professors  and  staff  memhws 
come  to  larger  appreciation  of  the  merits 
of  the  public  press  as  a  partner  in  the 
educational  process  there  will  be  mow 
news  printed  to  carry  to  all  the  peopje 
something  of  the  enlightenment,  the 
truth,  and  the  knowledge,  to  the  sprw 
of  which  a  university  must  be  dediciw 
And  the  amount  will  increase  when 
presidents,  deans,  and  professors  r^- 
nize  that  news  invariably  is  some  lotf 
of  conflict,  contest,  or  contrast  UO" 
dently,  teaching  in  our  universities  *«* 
be  better — far  better  than  it  ^  w  i»w— 
when  that  recognition  comes.” 


WEEKLY  IN  NEW  HOME 

The  Mercer  (Pa.)  Dispatch  W  ^ 
publican,  weekly,  recently 
its  new  plant,  a  one-story  , 

by  85  feet.  The  building  is  locaW 
half-block  from  the  newly  erected 
house  of  Mercer  county,  and  » 
in  every  detail,  having  the  distts^* 
of  being  the  first  newsp^^ 
the  county  built  primarily  for 
paper.  The  Dispatch  and 
has  been  operated  by  the  same  ;  . 

for  57  years.  Dunham  Barton  «  J 
owner  and  publisher,  and  his  »'■ 
tile  editor  and  manager. 
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